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Grow an engaged gen-z 
audience of 50k-500k to 
Bee-Lieve IN Me & The bess 
mission on tiktok 

GET
THE ASK

TO



But first



MiKAILA’s story



a mission to saving 
the bees through 

her business

From Getting 
Stung By a Bee

Falling in love 
with bees

Starting her 
business

Creating success 
through 

inspiration

Bee-ing 18 years 
old & fearless

an amazing tale about a courageous young woman on a quest to help her friends.

TIMELINE



Our gen-z 
audience 
(A.k.a the future beelievers)



Source: Mintel (Marketing to Gen-Z)

Gen-Z Demographic Lack ConfidenceFeel uncertain

xx

no control in their lives



TOP PRIORITIES

TAKING CARE 
OF THEIR 
MENTAL 
HEALTH



THEY Are

 FIERCE!



GEN-Z
has a 

history of 
activism

CARE ABOUT 
THE 

ENVIRONMENT

Lives on 
THEIR OWN 

TERMS



What HAPPENS WHEN 

TWO WORLDS COLLIDE?



Gen-Z has SomeOne 
to Look up to



Strategy 



THE HOW

Position Mikaila & The Bees as a 
leader for Gen-Z To  

Gain Clarity, Find Purpose &  
Improve their Mental Health
Creating a hive of #beelievers  



Environment  
Informational content about the bees; why 
these small creatures are so important to 
the environment, to the world & to Gen-Z. 
We’ll emphasize that just like them, bees 
may be small but have a huge impact!

Story
Using Mikaila’s story to inspire Gen-z to take 
action in their own way. Encouraging them to 
take on social responsibility and build their 
way to success. 

Lifestyle
Lifestyle content pieces that convey the different 
ways Gen-Z can prioritize their mental health 
through fitness & food.

BEE FREE

Bee INSPIREd

BeE green



Bee Smart

Don’t Be Scared

Believe

Ready to Be

BEE FREE  

CONTENT PILLARS

BEE INSPIRED BEE GREEN

Post-Workout Lemonade

Healthy Honey Recipes

C
o
n
c
e
p
T
S

#SAvetheBEES #MeANDTHEBEES



The World Still 
needs BEES

BEE GREEN BECAUSE



BeE Green: Don’t Be Scared
Mikaila reaches Gen-Z audience members with her shockingly fearless attitude 
amidst “terrifying” bees in an attempt to spread bee awareness



BeE Green: Be Smart
Educational content that spreads awareness about the impact bees have on the 
world’s food economy and their evolution



BEE INSPIRED BECAUSE

Gen-Z WANTS TO 
BE SUCCESSFUl!



BeE Inspired: Ready to Bee
A set of videos where Mikaila shares parts of her personal life to give viewers a taste of 
what it’s like to be a successful entrepreneur, inspiring them to be to same

#READYTOBEEPURPOSEFUL

GEt REady W/ Me Day In the Life DRAW my Life



BeE Inspired: BEeLIEVE
Mikaila shares personal moments and accomplishments on her entrepreneurial 
journey. Remixing old videos and interviews to inspire others and show how they 
can start their own social enterprise

#Beeliever



BEE FREE BECAUSE

Gen-Z PRIORITIZES 
MENTAL HEALTH



BeE Free: Healthy Honey Recipes
Gen-Z struggles finding healthy recipes for a sweet snack. Let’s expose our audience to 
the wonders of healthy eating and how easy it actually is. These recipes can be taken from 
the website (i.e. Black Cherry Crush Popsicles) or we can collaborate with other creators 
who love to showcase their wonderful honey/lemonade recipes



BeE Free: Post workout Lemonade
The brand shows Gen-Z a healthy balance between work-life and fitness 
while promoting her all-natural beverage as a post workout sensation

Healthy body              Healthy Mind



Does Mikaila Have to BEcome AN Influencer?

It’s FLEXIBLE



BE GREEN

Caption:

Weekly content calendar

MON TUES WED THUR FRI

jUSTICE FOR bEES Day in THe Life Mocktail Recipe #Businesstip Thur Storytime

While these small 
creatures might seem 

terrifying at first, 
they're actually 

wonderful for us and 
our environment 

#savethebees 
#beekind

Being able to speak at 
the Women's Fund 

again was an honor. I 
loved meeting some 
of you and hearing 

your inspiring stories 
#beethechange

Summer calls for a 
refresh so enjoy this 

Love to Lavender 
Cocktail Drink. It's 

bound to keep you 
cool! 

#lovetolemonade

A social enterprise 
requires some elbow 

grease, but in order to 
#beethechange it's 
necessary. Let me 

know which business 
tip is your favorite 

below!

While these small 
creatures might seem 

terrifying at first, 
they're actually 

wonderful for us and 
our environment 

#savethebees 
#beekind

Caption: Caption: Caption: Caption:

BE INSPIRED BE FREE BE INSPIRED BE GREEN

https://drive.google.com/file/d/1tqrejtykUTBSTEQ_2K1DEShdxoAeCsLo/view?usp=share_link
https://drive.google.com/file/d/1UMm7X2yYlR4pPV7ru9ECnKOWbqZ5De5q/view?usp=share_link


Beyond the 
platform 



BeE 
Connected 
W/ Bumble



Why Bumble?

X
Bee ADvocacy

X
DAting App



Building Connections & Relationships



Bee connected: bees on the street

Educate and connect 
Gen-Z through 
entertaining bee-fact 
quizzes on TikTok.

Bumble Campus 
Ambassadors create 
connections through a speed 
dating events!

Encourage students to sit down, get to know each other, and enjoy Me & the Bees lemonade.

Trivia Dating



BeE Connected: Building Community
your Story REACHING Millions!!



Bee connected: Building The CoMMUnity
Users are asked to stitch to a TikTok 
sharing their first big idea as a kid.

Goal is to encourage community 
engagement.

Invite users to participate by using the 
challenge hashtag and stitching to the 
original video.



HUGE IMPACT
MORE Targeted MESSAGING



SO MANY POSSIBILITES

https://drive.google.com/file/d/1tqrejtykUTBSTEQ_2K1DEShdxoAeCsLo/view?usp=share_link


Thank You!
For any questions please email pitch@teamworkerbees.com


