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e Control is key in the battle against ) X
uncertainty. Faced with uncertainty * GenZis in a transitionary period
caused in part by the COVID-19 of their lives. Whether in school or
pandemic and dramatic increases in just staring out in their careers, a large
inflation, it's no surprise that Gen Z adults portion of thia generation aranat yet

. . fi ially ind dent and worki
feel uncertain about their futures and |nan0|a'y D el .
: developing themselves. As such, they will
express a desire for more control over

be keen for educational advice that helps

their life circumstances. Offering them a build their confidence when making the

sanse O.f a'gency,.evep small ones such next major steps in their lives, including

as a daily journaling ritual or @ beverage purchasing a car, getting a new job or
resonate simply preparing a healthy meal for

that boosts mental cla
with Ge Z by helping t regain a themselves.
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TOP PRIORITIES

FIGURE 1: PRIORITY CHANGES SINCE THE COVID-19 PANDEMIC, GEN Z VS
OVERALL, 2022

“How important are each of the following to you now compared to before the COV-
ID-19 pandemic (ie prior to March 2020)?

TAKING CARE
OF THEIR
MENTAL
HEALTH

Priorities changed by COVID-19
(more important now)
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Saving money

Taking care of my mental health
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Spending time with family

Taking care of my physical health

Doing things I've always wanted to do (eg bucket
list travel destinations)

Learning new skills

Staying informed about current issues
Standing up for causes | believe in
Spending time with friends

Treating myself to purchases | enjoy
Meeting new people

Keeping up with new technology
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GEN-Z
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HAS A CARE ABOUT LIVES ON
HISTORY OF THE THEIR OWN
ACTIVISM ENVIRONMENT TERMS
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ENVIRONMENT

Informational content about the bees; why

these small creatures are so important to

the environment, to the world & to Gen-Z.

We'll emphasize that just like them, bees

may be small but have a huge impact!
STORY

Using Mikaila’s story to inspire Gen-z to take
action in their own way. Encouraging them to
take on social responsibility and build their
way to success.

LIFESTYLE \\

Lifestyle content pieces that convey the different
ways Gen-Z can prioritize their mental health
through fitness & food.
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CONTENI PILLARS? *

Post-Workout Lemonade

Ready to Be Don'’t Be Scared

\
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#SAVETHEBEES #MEANDTHEBEES
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BEE GREEN: DON'T BE SCARED

Mikaila reaches Gen-Z audience members with her shockingly fearless attitude
amidst “terrifying” bees in an attempt to spread bee awareness @

/( Erika Thompson g ...\

Healthy Hive
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@texasbeeworks
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@BEE GREEN: BE SMART

Educational content that spreads awareness about the impact bees have on the

world’s food economy and their evolution

allLTEC )

[4 Q_ wasp spiritual meaning Search ‘

The Truth About Bee’s %)
pt.1

the honey bee wakes in the
morning and knows just |
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AirRoe The Jeweler

@airroe999
54.9K

526.8K
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BEE INSPIRED: READY TO BEE

A set of videos where Mikaila shares parts of her personal life to give viewers a taste of
what it's like to be a successful entrepreneur, inspiring them to be to same @

from—

GET READY W/ ME




e #BEELIEVER \\
be WspiReD: BEELIEVE .

Mikaila shares personal moments and accomplishments on her entrepreneurial
journey. Remixing old videos and interviews to inspire others and show how they

can start their own social enterprise

How This 11-Year-Old Turned Something

°_o H
Teenage entrepreneur visits Scary Into Something Sweet
Mikaila Ulmer turned her fear of bees into something sweet. After reading up about the

o ] e o
Broward SChOOI WIth Insplrlng ) she decided she wanted to take action.
message for students :

Me & the Bees Lemonade Celebrates
«§uf National Black Business Month by

\ ‘l Was Dreaming Big’: Meet the

MIKAILA ULMER o ) epreneur Mikaila Ulmer is w0
% FOUNDER/CEO ME & TH Teen Mllllonall‘e Whose Lemonade Tank on March 17 to give - g-" T .
Brand Inked an $11 Million Deal e JLL'L’““ ; ® . Aa lo“ »
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@EE REE: HEALTHY HONEY RECIPES N

Gen-Z struggles finding healthy recipes for a sweet snack. Let's expose our audience to
the wonders of healthy eating and how easy it actually is. These recipes can be taken from
the website (i.e. Black Cherry Crush Popsicles) or we can collaborate with other creators
who love to showcase their wonderful honey/lemonade recipes
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POST WORKOUT LEMONADE

The brand shows Gen-Z a healthy balance between work-life and fithess
while promoting her all-natural beverage as a post workout sensation
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DOES MIKAILATHAVETO'BECOME AN INFLUENCER?




JUSTICE FOR BEES

Caption:
While these small
creatures might seem
terrifying at first,
they're actually
wonderful for us and
our environment
#savethebees
#beekind

BE GREEN

DAY IN THE LIFE

Caption:
Being able to speak at
the Women's Fund
again was an honor. |
loved meeting some
of you and hearing
your inspiring stories
#beethechange

BE INSPIRED

WED

My advice for

piring
ent?\:p[eneurs

MOCKTAIL RECIPE

Caption:
Summer calls for a
refresh so enjoy this
Love to Lavender
Cocktail Drink. It's
bound to keep you
cool!
#lovetolemonade

BE FREE

Make a Love to
™ Lavendar
Lemonade
Mocktail for
Summer
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#BUSINESSTIP THUR

Caption:
A social enterprise
requires some elbow
grease, but in order to
#beethechange it's
necessary. Let me
know which business
tip is your favorite
below!

BE INSPIRED

| got stung by a Bee }
twice & what | did to
' overcome my fear

STORYTIME

Caption:
While these small
reatures might seem
terrifying at first,
they're actually
wonderful for us and
our environment
#savethebees
#beekind

BE GREEN

WEEKLY CONTENT CALENDAR ¢J* TikTok


https://drive.google.com/file/d/1tqrejtykUTBSTEQ_2K1DEShdxoAeCsLo/view?usp=share_link
https://drive.google.com/file/d/1UMm7X2yYlR4pPV7ru9ECnKOWbqZ5De5q/view?usp=share_link
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CONNECTED
W/ BUMBLE

@ bumble
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WHY BUMBLE? X N

BEE ADVOCACY DATING APP @




BUILDING CONNECTIONS & RELATIONSHIPS
e
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~" BEE CONNECTED: BEES ON THE STREET <

Encourage students to sit down, get to know each other, and enjoy Me & the Bees lemonade.

TRIVIA DATING 2

Bumble Campus
Ambassadors create
connections through a speed
dating events!

Educate and connect
Gen-Z through
entertaining bee-fact

quizzes on TikTok.

@bumble has a new feal
COMPLIMENTS. you can

Add comment.



BEE CONNEGTED: BUILDING COMMUNITY
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BEE CONNECTED: BUILDING THE COMMUNITY

Users are asked to stitch to a TikTok
sharing their first big idea as a kid.

Goal is to encourage community
engagement.

INnvite users to participate by using the
challenge hashtag and stitching to the
original video.

jasmineelliscomedy - 2022-8-5

#stitchthis please i wanna know .#

Add comment...




ORELJARGETED MESSAGING
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fetsherlifeback
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depressedandnoonekn
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Y POSSIBILITES

Prisecy awsivge



https://drive.google.com/file/d/1tqrejtykUTBSTEQ_2K1DEShdxoAeCsLo/view?usp=share_link

For any questions please email pitch@teamworkerbees.com




