
Cameron Williamson

Age 27

Education Bachelors in Business

Status Single

Occupation Sales Manager

Location SLC, Utah

TEch  literate High

I end up not going out as much 
as I want to since I can’t find a 
lot to do around me. I try to 
remember things I have heard 
from other people, but that 
doesn’t usually give me good 
results. I end up searching on 
Google for a long time, and 
then not going out at all.

Personality

Extrovert Social Spender

Tech-savy Thinker

Bio

Cameron is a Sales Manager who travels 4-6 times per month for 
work. He ends up having a bit of free time during his trips and is 
looking for a way to better experience the places he visits. He also is 
single and goes on many dates. He is looking for a way to plan dates 
and find things around him more easily.

Core needs

• Spend less time searching for activities that meet his interests.

•
Wants to experience new things and meet new people in the 
places he travels to.

•
He is busy so the price and time restraints are very important to 
him.

Frustrations

•
Ends up spending too much time figuring out what to do, instead 
of participating in the activity. He has limited time.

• He is usually not from the place, and so he does not know 
anybody to ask for recommendations.

•
He does not know if the activity/restaurant will be as good as he 
hopes it will be. If he is going to be spending time and money, he 
wants it to be something he will enjoy.

Brands

Payment medium

Digital Payment

Platform

Mobile App

U U
Spontaneity made simple.

U U
Spontaneity made simple.

What should we do today? 



It’s a question we’ve all asked—and sometimes, the answer feels impossible 
to find. Plans fall through, time is limited, or you simply want to try 
something new but don’t know where to start.



That’s where Hubbub comes in.



Hubbub transforms your free time into a world of possibilities by offering 
spontaneous, tailored suggestions for activities around you. Whether you 
have an hour or an afternoon, Hubbub factors in your location, the weather, 
your budget, and your interests to recommend hidden gems, unique 
experiences, or nearby adventures you might never have considered.



From quirky cafes to local festivals, outdoor escapes to last-minute plans, 
Hubbub helps you seize the moment and make every day extraordinary.



So, why wait? Dive into the Hubbub and discover what’s happening around 
you—right now.



Simplifies spontaneous planning to help you to discover hidden gems 
and new experiences instantly curated for your day.

The audience for Hubbub spans a wide range of users united by one common 
desire: to make the most of their free time. Whether they’re busy professionals, 
curious adventurers, or spontaneous socializers, Hubbub caters to those looking 
for quick, personalized suggestions without the hassle of planning.



Families turn to Hubbub for kid-friendly outings and seasonal events, creating 
opportunities for quality bonding time. Travelers and tourists use the app as a local 
guide, discovering must-see spots and hidden gems. Social butterflies, always on 
the hunt for new cafes, events, or nightlife, love how Hubbub keeps their 
experiences fresh and spontaneous.
 

The user that this story follows is of Cameron Williamson. 

AUDIENCE

SITE MAP & 
WIREFRAMES

USER JOURNEY MAP / HUBBUB

Cameron Williamson
“I end up not going out as much as I want to since I 
can’t find a lot to do around me. I try to remember 
things that I have heard from other people, but that 
doesn’t usually give me good results. I end up searching 
on Google for a long time, and then not going out at all.”

expectations
 He is wanting to do something that is in his area (does not have a car)
 He wants to be able to meet people through this activity
 He does not want to spend a ton of time looking for something to do.

scenario
Cameron is on a business trip and has some free time in the evening for an 
activity. He is in a city he has never visited before, and does not know much 
about what there is to do there. 

Stages

Goals

Actions

Thoughts

Pain Points

Emotions

Touchpoints

opportunities

Awareness (4 hr Before)

Find something to do with 
free time tonight.

 Wondering if there is 
anything fun to do around

 Spends some time 
thinking about what he 
wants to do.

“I have some extra time 
tonight after work. I wonder if 
there is anything fun to do 
around here.”

 Not knowing where to turn 
for good recommendation

 Not knowing much about 
the area.

Interested

--

research (3 hr)

Find something nearby that 
interests me.

 Spends some time 
Googling about the area 
and activities near him

 Looks on the Hubbub app 
and starts putting in his 
preferences.

“I am having trouble finding 
anything that interests me 
and that is nearby.”

 Wasting time looking 
online for stuff to do

 Everything has something 
that won’t work (transport, 
price, interest, etc.)

Annoyed

 Finding local activities 
that are within his 
requirements

 Narrowing down searches 
based on reviews.

decision (2 hr)

Decide on an activity and be 
confident that it is a good 
decision.

 Looks through the 
activities that are around 
him

 Decides on what he wants 
to do that night.

“I hope this thing is fun and 
worth my time!”

 Is this actually what I want 
to do

 How do I know that it will 
be good or worth it?

Hopeful

 Trusted activity based on 
reviews

 Is able to see what other 
people are doing in the 
area.

engagement (1-0 hr)

Meet new people in the area 
around me, while experiencing 
something fun and new

 Goes to the activity

 Has a lot of fun and meets 
some new people.

“This is really fun, and I am 
glad I am here tonight.”

 I wish I knew about this 
app sooner.

Happy

 Trying new things

 Meeting new people

 Having a fun night out.

reflection (after)

Try to get out more often and 
try more things.

 Rates the experience or 
the activity he did

 Tells others about the app 
that he found

 Looks for things to do for 
the next evening.

“I am so glad that I found 
something fun to do tonight. 
This makes me want to go 
experience more things.”

--

Happy

 More open to new things 
in the future

 Less intimidated by 
traveling to new places

 Excited for the next 
experience.

The experience of finding and deciding on an activity that fits all your needs is time 
consuming and can be frustrating. To better understand an average user’s experience, 
I mapped out what this journey would be like for Cameron.

These are some of thevwireframes of the common pages that users may interact with.

THE SEARCH

Home

User Settings

App Points

Profile Picture

Favorites

Location

Adventure History

Feedback & Reviews

Search Bar

Filters

Real-Time Suggestions

Trending Now

Hidden Gems

Deals & Discounts

Saved Activities

Past Adventures

Upcoming Plans

Reviews

Sync with Calendar Manage Tickets

Buy Tickets

Notifications & AlertsUser Profile Activity Finder Calendar IntegrationMy Adventures HelpTickets

Contact Us

Buy Tickets

Real-Time Notifications

Alerts Preferences

Weather-Based Suggestions

Mapping out the functionality of Hubbub was a challenge in itself. I 
wanted to ensure the app was intuitive and easy to navigate, providing a 
seamless experience without overwhelming new users. Balancing 
simplicity with functionality was key—every feature had to feel purposeful 
and user-friendly, guiding people to their next adventure with minimal 
effort. The goal was to create an app that felt natural from the first tap, 
helping users focus on discovering activities rather than figuring out how 
to use the app.

FINAL PRODUCT

FILTER SEARCH

RESULTS

READ & WRITE 
REVIEWS

SAVE ACTIVITIES

Location

Favorites

PointsUser Name

The use of grotesk typefaces adds a modern, bold edge, while 
bright, playful colors bring an element of spontaneity and fun
—perfectly mirroring the app’s purpose. The combination of 
sharp, tech-inspired visuals and dynamic patterns conveys a 
sense of movement and possibility, inviting users to explore, 
discover, and dive into new experiences effortlessly.

The idea for Hubbub came from a personal frustration. I 
was tired of wasting my free time searching for things to 
do instead of actually enjoying an activity. Whether it 
was endless scrolling through event pages, debating 
options with friends, or trying to figure out if something 
fit my budget or interests, I realized I was spending more 
time planning than experiencing.



I wanted a way to cut through the noise—a tool that 
could quickly and effortlessly suggest activities tailored 
to my time, location, and preferences. That’s how 
Hubbub was born: an app designed to take the 
guesswork out of finding fun, so you can spend less 
time deciding and more time doing.



Hubbub is about spontaneity, simplicity, and making the 
most of every moment. Because life’s too short to be 
stuck in decision limbo.

THE IDEA


