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Primary Typeface

Approach Regular
Unt que sedita voluptatem et posanda ipita consequae de 
voloribus eum fugit, quias et lab ilis arit velitiate aut aut 
asitibus, omnihit atiaect inctature vellect enduntem etur?
Sim hicia que nem exerita tiandan dendis et, ero con 
cus non plaborum volut fugitin velestem quae ditatur 
magnam et porro core offictu sapereperci audant voluptas 
modit labore doloria culluptianim eicat laboresti dolendit 
andandust, qui odiosap eritios dunt qui unti berum quas 
rerae nus magnihi llorerspella acipsa quodi cusaerrovit ut 
ut aborion nusantibus eum quidipsum unt moluptus aut 
enecerisciam eture prat.
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Secondary Typeface

Adobe Garamond Pro Italic
Cuptate nonsequ aspedi voluptae. Temperem que pa velias eum autat 
rem que audigniendae num qui coreictist ut utet quis dolessi tiiscit 
ipsaepe rorecest, accupid emoloribus eium que saesti coris renimped ut 
officte nos doloriti ut etur?
Bisciis ant ius de vellaborum qui officabo. Nequam qui re everecus 
et, sunteturerro eostotati dolore modis eum rerro inveni nisciur audit 
ant que lite quuntior si omnihitate dolore, as dipit est, ut imil et re 
deribus rem lab idellaboriae nihilli quatent est, sum eaqui nihit que 
pro tent ipsandi aceaque earum quiaspero derum apiducient, cusdam, 
voluptatat.
Everum ea quis rem ea conseca tecuptas aut odipiet eosa nonsequas
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Tertiary Typeface

Corbel Light
Unt que sedita voluptatem et posanda ipita consequae de 
voloribus eum fugit, quias et lab ilis arit velitiate aut aut asitibus, 
omnihit atiaect inctature vellect enduntem etur?
Sim hicia que nem exerita tiandan dendis et, ero con cus non 
plaborum volut fugitin velestem quae ditatur magnam et porro 
core offictu sapereperci audant voluptas modit labore doloria 
culluptianim eicat laboresti dolendit andandust, qui odiosap eritios 
dunt qui unti berum quas rerae nus magnihi llorerspella acipsa 
quodi cusaerrovit ut ut aborion nusantibus eum quidipsum unt 
moluptus aut enecerisciam eture prat.
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Colors
3.0

Secondary

Primary

#5E6347
60 46 74 29

#A58B76
36 43 53 05

#EAC7B0
08 23 29 00

#151516
73 67 68 80

#EDF6FC
06 01 00 00

#FF5C50
00 79 68 00
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Deliverables
4.0

caffe

dolci

bevande

espresso ................................................... 3
our classic roast

torino .......................................................4
espresso, sugar, cacao

pino ............................................................4
espresso, cream, cacao

coco .............................................................4
espresso, sugar, hot milk base, 
cacao

piccolo .....................................................4
espresso, sugar, milk

conpanna ........................................... 5
espresso, sugar, whipping cream

americano .........................................4
espresso, water

latte ............................................................ 5
espresso, milk

maple latte .......................................6
espresso, milk, maple syrup

mocha .....................................................6
espresso, milk, chocalte 

chai ............................................................. 5
loose leaf chai tea

dirty chai ............................................6
espresso, chai tea, milk

granita ................................................... 8
coffee sherbet, milk

affogato ................................................. 7
espresso, ice cream

milk choices
skim, whole, oat, soy
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