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BuddyGuard is a fictional online retail company that focuses on 
man contraceptives. It aims to ensure responsible choices for men.

Brand Mission - The brand’s 
goal is to guard and protect the 
promising male-centered birth 
control market in the future.

Our Promise - All genders would be 
able to make positive decisions 
about their own body.
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hormonal gel

risug 
(injection)

condoms

pills

05 # 1  b u d d yg u a r d  o n l i n e  r e t a i l Full video at @gemreewoo on insta  

https://www.instagram.com/reel/Crc-AqYM0CL/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
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Mid-air Getaway is my first risograph publication, printed in 2022 fall. 
At the time, I was challenged to make a book about a location in San 
Francisco. Instead of choosing a touristy spot, I chose my apartment’s 
rooftop as a personal recommendation that no other San Francisco

Mid-air Getaway travel guide would include. It is a graphic 
epitome of only personal viewpoints, 
dedicated to my first year living in this 
captivating city as a newcomer.

r i s o g r a p h “ A  S F  t r av e l  g u i d e  f o r  n e w - c o m e r s ”
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Wenzhou Crematorium Wechat Mini program 
is a mobile navigation system I designed for the 
crematorium in my hometown, Wenzhou, which was 
reflected on my experience as a visitor/family 
member visiting the crematorium.
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The Wenzhou 
Crematorium

wechat mini 
program :

Reservation
lack of 

transparent 
process & update

Long waiting 
time

1 2
visitors getting 

lost on-site

lack of visual 
guidance

Fees and Charges

Map of Main Areas

Map of Main Areas

Public Transit parking status

# 4  W e n z h o u  C r e m a t o r i u m  w e c h a t  m i n i  p r o g r a m

remaining parking 
spaces

wechat 
qr code

u i / u x
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“ a  M e n u  i n  d i s g u i s e ”

Octoriffic Pain Scale is a campaign for the Ethical 
Treatment of Octopi. Rather than follow the traditional 
attention-grabbing style of environmental awareness 
media, I integrated information design to encourage the 
viewer to stop, reflect, and build a personal connection 
with my art.

c a m pa i g n

* The tracing of octopus tentacles and 
their movements patterns are collected 
from YouTube videos capturing the 
slaughter of octopi.
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“ b o n d i n g  t h r o u g h  t h e  s t a g e  o f  E P O C ”c a m pa i g n

Empowering People of Color Open Mic

is one of the core events hosted annually at La 
Peña Cultural Center. To spotlight the “People” in 
EPOC, I handcrafted the paper silhouettes as a 
reflection of a charismatic artist hidden inside of 
different people standing in the audience crowds. 
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