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What is Don-Humber?

A bold, standout brand identity,
built to unite community, nature,
& industry with impact & connection.

James Morris & Ned Messer



What is Don-Humber?

Uniting the two key geographical
areas, the River Don and the
Humberhead Levels, Don-Humber
anchors the brand in place &
symbolises the full breadth and
diversity of the proposed biosphere.
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Many Layers

The concept of the brand

IS rooted In the layers — both
literal & symbolic — that define
the Don-Humber Biosphere.
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Many Layers

Visually, the brand places
the landscape at the centre,
reflecting the wide & rugged
terrain of the peatlands.
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Many Layers

Beneath the surface lies a deeper
meaning:. the many thousand year
old layers of moss that form peat
— capturing centuries of history,
culture & carbon.




The Mark

The mark represents both the rugged
formation of peatland, & how re-
wetting alters the natural state of
peatland, using channels of water
with a goal of regeneration.

The use of this mark places the
landscape at the forefront of the
brand, communicating a dedication
to put nature first.
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The Mark

The name is placed within the mark,

in a stepped composition, to suggest
the many centuries of moss layers that
contribute to form the peatland.
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The Mark

Additionally, this mark combines with
custom textures to further showcase
the history of moss producing peat
beneath the surface.
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Texture

Additionally, this mark combines with
custom textures to further shnowcase
the history of moss producing peat
beneath the surface.
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The goal

The goal was to design a brand that feels
professional, distinctive, and organic,
while subverting the overused tropes

of nature branding.

Avoiding clichéd concepts such as nature
ILLlustration, hand-drawn type, and earthy
colour palettes, in favour of something
pbold, friendly, and forward-thinking.
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Typography - Primary Typeface

Bold, friendly and full of character,
GOOd Tgpe Foundarg! Plakat Groteik IS a perfect display
Plakat Grotesk font for Don-Humber.

It should be used within the logo,
P| akat GI‘OtESk Regm ar as titles and as headings.
Plakat Grotesk Bold Basically, whenever something

needs to pop!
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Typography - Secondary Typeface

A serif with a rounded, friendly and

Colophon Foundary, organic look, it Is less impactful

Value Serif Pro that Plakat, therefore working well
within body copy.

Value Serif Pro Regular
Value Serif Pro Medium
Value Serif Pro Bold
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Colours
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Colours
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Colours

Neutral Primary Secondary
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Photography

We've taken a bold, cinematic
approach to photography -
featuring close ups, & mid shots
of the environment.

Putting the landscape first.
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Tone of Voice

The Don-Humber tone of voice is confident,
friendly, and human.

We want our audience to feel encouraged to
engage, by speaking with them, not at them.

Ensuring conservation feels accessible, nature
feels exciting, and progress feels achievable.
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Tone of Voice - Examples

Don't say this Say this instead

“The biosphere is open to ‘Come by and pay us a visit
visitors throughout the year.  but dont forget your wellies!”
Appropriate footwear Is

recommended.”
“We plan to involve local "This Is your place, your voice
residents In long-term IS vital to our next steps!”

planning decisions’”
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Website

The website acts as a central hub Mo o PP
| | !/ About Odr Work Visit Contact

for the Don-Humber Biosphere —
combining clarity, accessibility,
& a strong visual identity.

Including;

* An ‘about section,

* Information about upcoming
events, and news

* Insight into current projects

* A visitor centre

* Contact details
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Social Media

B Donhumberbiosphere 27" Donhumberbiosphere
e Doncaster, UK . ' Doncaster, UK

We have provided -
templates for Instagram e

L -l'*---..‘m;* - ;w "'-)“ v_‘"*‘: ~E : --".t-—-{" # 'r;-- -
ST n- e M_"r“:\gf‘-‘;_‘ﬂ;_ .\
: -, R N -

- 3 - I - it D e ‘w-. -
S R SRS i S X - N | S 7
° S -~ iy - "‘g_h‘ o e : “h-,'m“‘ . < - U "'-._' B ..r-‘ o . Y == e r;«_ . g

OStS Coverl n ’ L L N T e i N i S

- < BH o il g iy : S N S de 5 - o,
L . S VW gy R Oy Y W o T -
w I u s ° - ‘ " : U T .- . . > B
n - : &

Support the community,
biosphere and wildlife

O Text based Develop your skills and CV

Meet wonderful people .
annou ncement pOStS Spend more time in the outdoors PE‘Wettlng?

» Carousel posts | %+ And how will it
- : Many different roles =& . save the world?
providing detailed & locations available

: : Go to donhumber.co.uk
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Social Media

We have provided
templates for Instagram
posts covering:

* Announcements &
guotes presented
using photography
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Join our Biosphere
Newsletter today!

The September 2025 issue of our
‘Behind the Biosphere’ newsletteris
now available.

We cover important news, upcoming
events, and share what we've been
up to, along with much more!

Sign up now at:
donhumber.co.uk Blosphare
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Biosphere

“The restoration of peatlands is a low
hanging fruit, and among the most
cost-effective options for mitigating
climate change”

Achim Steiner
Executive director of the UN
Environment Programme
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Social Media

- ' Donhumberbiosphere - ' Donhumberbiosphere
“i=_  Doncaster, UK "= Doncaster, UK

We have provided

templates for Instagram Biosoh o) S
NGO losphere losphere Guiae
POSts covering, Birdwatching! Training Camp

Exciting excursion with Register your interest at:
Hatfield birdwatching donhumber.co.uk

* Events & excursions,
using the logo mark B
to contain vital i f E"“" Free!

.. Inperson
v deds  Hatfield Moors
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Free!

; “A8 Don Humber HQ
9th-10th March

S 10am - 3pm llam—-5pm
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Thank youl!

Have you got any questions
or concerns?

We are excited & passionate
to take this project further!





