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1. NEVER

BRAND IDENTITY, 2025

NEVER is a Melbourne-based clothing brand offering both performance and
lifestyle running apparel. The creative direction of the brand centres around
pushing the edginess of running culture, zigging where others zag, imagining
NEVER as a community akin to the crowd of a warehouse rave. Logotype
treatment is experimental and brutalist, its blockish qualities translated to
holding shapes, pattern-making and abstraction. The colour palette is intense
and leans into the digital spectrum, while typography remains pared back,
allowing brand copy to stand out even through a multi-layered approach to
creating visuals.

Image treatments reference scientific imaging techniques, while text treatment
iIncorporates movement, dynamism and shape of limbs, muscles and shoes.

NEVER’s first cut-and-sew collection was a pure expression of the brand identity,
released in April 2025.

junior designer: saskia lloyd / product development: fergus brown / digital photography: riley wolff






Running As
A Contact Sport

The release found in running comes from a desire to
touch something beyond or within yourself that is
difficult to access when still.

To run is to move and be moved.

This is why it is vital that everyone
has access to spaces for running.

The ability to enter these spaces,
material and immaterial,
is what makes it possible to be present for the
beautiful and unusual experiences
that can emerge from  repetition,
repetition,
repetition,

and from the combination of preparation and chance.

These experiences can exceed your imagination;
they can shift your sense of what you thought you knew.
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2. VOLTA

BRAND IDENTITY, 2025

Volta is a proposed, digital-first sub-brand of EV charging stations for residential and
commercial applications, overseen by a north-ltalian parent company based in Veneto.

The visual language calls upon technology, progress and the digital-first approach of the
brand, with subtle call backs to the parent company's brand identity through the use of
greens and yellow. Simple imagery, and impactful uses of gradients capture attention,
and the brand identity shows its flexibility through a range of outcomes - with B2B
communications presented more simply, while B2C audiences are spoken to through a
visual language that takes on a more flexible use of grid systems, and captures attention
with stronger use of colour and scale.
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Orain ricarica.

PRESENTAZIONE DEL NUOVO SUPERCHARGER DI LIVELLO 3.

LASCIARE UN PIANETA MIGLIORE DI EV SUPERCHARGERS —FOR A BETTER EARTH.
QUELLO CHE EREDITIAMO. SCOPRI DI PIU VOLTA.IT

LA NOSTRA MISSIONE IN VOLTA E INTRODUCING OUR NEW LINE OF

SCOPRI DI PIU VOLTA.IT DISCOVER MORE VOLTA.IT




PER UNA PIANETA MIGLIORE.

igliore di quello che ereditiamo.
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Benvenuti nel futuro bl Benvenuti nel futuro

\olta Supercharger

Volta SUperCharger Registra il tuo prodotto e scopri di piu Z
Impresa commerciale

Registra il tuo prodotto e scopri di piu : -
Residenziale volta.it/commerciale

volta.it

La nostra missione in VVolta &
lasciare un pianeta migliore
di quello che ereditiamo.

Benvenuti in questo viaggio. Lorem ipsum dolor sit amet,
consectetuer adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna aliquam erat
volutpat. Ut wisi enim ad minim veniam, quis nostrud
exerci tation ullamcorper suscipit lobortis nisl ut aliquip
ex ea commodo consequat. Duis autem vel eum iriure
dolor in hendrerit in vulputate velit esse molestie.

' Introduction
\Whats In The Box
Installation
Connect the App
Troubleshooting
Support
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Via Galileo Galilei, 5
31057 Silea TV

351969 4785
info@volta.it
volta.it

Gentile Clienti,

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut
laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat. Duis autem vel eum iriure dolor in
hendrerit in vulputate velit esse molestie consequat, vel illum dolore eu feugiat nulla facilisis at vero eros et
accumsan et iusto odio dignissim qui blandit praesent luptatum zzril delenit augue duis dolore te feugait nulla
facilisi.

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut
laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut
laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat. Duis autem vel eum iriure dolor in
hendrerit in vulputate velit esse molestie consequat, vel illum dolore eu feugiat nulla facilisis at vero eros et
accumsan et iusto odio dignissim qui blandit praesent luptatum zzril delenit augue duis dolore te feugait nulla
facilisi. Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt
ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut
laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat. Duis autem vel eum iriure dolor in
hendrerit in vulputate velit esse molestie consequat, vel illum dolore eu feugiat nulla facilisis at vero eros et
accumsan et iusto odio dignissim qui blandit praesent luptatum zzril delenit augue duis dolore te feugait nulla
facilisi.

Grazie

Alessandro Bulegato
Head of Design

+39 1234 567890
alessandro@volta.it
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Presso il tuo...

ufficio

palestra
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parcheggio

centro commerciale
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3. Grouch Hair

BRAND IDENTITY, 2022

Grouch Hair is a salon located in the inner-north Melbourne neighbourhood

of Collingwood. The direction and visual approach for this brand identity was
youthful rebellion, expressing the combined personalities of owner and head
barber Daniel Pursehouse and his tight knit team. The geographic context of the
salon was also considered, crafting a simple and sophisticated solution revolving
around a mascot — “Grouchy’ A vivid colour palette helps the salon stand out
from its competitors, and amongst the visual chaos of the grungy street scapes
of Collingwood.

Common interests of those working in, and visiting the salon are used to
communicate and market Grouch Hair — sticker packs, football jerseys produced
in collaboration with local sportswear brand R.Sport, and merchandise that pays
homage to punk and hardcore band t-shirts.

digital photography: aleksander jason & daniel pursehouse
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4. Numero Undici

PUBLICATION, 2023

Numero Undici was a single-edition independent publication that brought
together a cook book with memoir, retracing my own life through the lens of my
Nonna and Nonno’s home at 11 Trudewind Road. Filled with over fifty recipes,
family photos and countless stories, it paints a picture of Italian migrant life in
regional Australia. Printed locally and singer bound with pink thread, the design
of this publication makes references to heirloom family photo albums and
cookbooks, chef's journals, and Enzo Mari’'s “Exploration of Drawing’, presented
in a format that is easy to read, and doesn’t occupy much space on the kitchen
bench as you follow a recipe.

64 pages, 182 x 257mm, singer bound with pink thread, single edition, each copy hand numbered.



THE WICHT AFTER wWE GOT THE NBWS THAT
NONNA HAD PASSED, BiS/ £ 8151 WAT THE
DIiH WE SEEVER AT THE DINNER TABLE
PART OF 1T waAS BECAUIE will wERE w OWID
LOCEDOWAl, HE WEAE NEARING THE ENP OF
THE Wbk, AND THE PANTEF WAS
THAEADSARE, BYT IT w3 marnLY BETAVIE
THAT wAS THE FIRST DISH | ASIOCIATED
WITH NONNA AND THE sioBLE OF SPRING.

WITH A NAME LIKE 1T, YOUR THINK | wAS makine IT
uf, BuT RiSI E RISI WAS A COLNEESTONE OF A
CHILOHGED DIET THAT INCLUDED SOME winD OF
RISETTO ALmOST WeEKLE | COULl WAVE v CLUCED
A DOZEN DIFFERENT Ei5oTTOS (N THiS BOOK, BuT |
MAVE OPTED FOA& JUST THIS ONE AND A foRCINI
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ALLs TIME FAVOURITES.
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5. Soup Athletica

BRAND IDENTITY, 2021

Soup Athletica is an Australian-based creative collective that works at the
intersection of cycling, tourism and lifestyle. Specialising in online publishing,
co-branded collaborative projects, events, physical publications and apparel.

The brand refresh in 2021 channels the Viennese Secession by bringing together
a contrasting colour palette, intricate pattern work, and curved lines referencing
the natural world and physiological movement on the bike.

Conceptually and strategically, the new positioning of the collective embraces
that arts and crafts movement and community building through widely
collaborative projects, cycling events, art exhibitions, and through hand-made,
process driven design and production of technical and lifestyle apparel.

cycling apparel manufacturing: pedla / custom bike frames: repete
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SOUPATHLETICA FCOURATILETICA SOUPATHLETICA ( sonus- )

GEARS Y 1130 WINTER SOLSEEE".
GEARS Y 130 WINTER SOLSE®
GEARSEZ 7Y 130 WINTER SOLS?T:
GEARSEE "t" b T 111Y 130 WINTER SOLS
GEARS
GEARS i/ - -
GEARS TY 130 WINTER SOLSTICE;
GEARS Y1130 WINTER SOLSTICE=s.
GEARS + BEERS DIRTY 130 T deg s urw e O e

In 2016, at the end of a perfect summer filled with chorus of rhythmic breathing, we set off on what

GEARS + BEERS DIRTY 130 s anemn

ride that was alarmingly simply, and in true Soup There was no hashtag, no social media plan and no

fashion — incredibly stupid. idea what would unfold over the course of the day,
GEARS + BEERS DIRTY 130 e
group of friends at a country football ground, the legend of the Winter Solstice had been born.
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6. Mister Bianco

BRAND IDENTITY, 2023

The new brand identity for Sicilian restaurant Mister Bianco marked 13 years of
trade, and the move to an expansive new space in Kew, Melbourne. Positioned
on a tram stop, the geographic and architectural context of the restaurant
provided the basis for the creative direction — inspired by Firenze's S.M. Novella,
Venezia’'s Santa Lucia and Roma’sTermini. This was used in briefing architects

in the design and construction of three distinct spaces within the precinct — the
restaurant Mister Bianco, a cocktail bar Bianchetto, and a dedicated events space
named Sala.

Visually, the three spaces are linked by colour and symbol references to Dante’s
Divine Comedy - Inferno for the wood-fired kitchen in the restaurant, Purgatorio
for the dimly lit cocktail bar, and Paradiso for the light-filled upstairs event space.
Throughout printed matter, menus are presented as literary objects, bill cards
embrace and celebrate Italian culture, and illustrative campaign artwork draws
from ltalian futurist posters and artwork of the mid-twentieth century.

digital photography: silvia zanon & kristoffer paulsen / web development: dynamite digital / architects: mills gorman architects
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COCKTAILS

GARIBALDI 14

BELLINI 17

PEAR AND ELDERFLOWE S,‘E'RITZ 19
STRAWBERRY GIN SO
TORTA DELLANONNA 21
STREGA GIMLET 2

OLIVE MARTINI 21

SO 2711 (U

_.ianclwtto.

PAPER PLANE 19
THE LOST SAILOR NEGRONI 20
DARK AMERICANO 16
SICILIAN LONG ISLAND ICED TEA 20
FULL MONTE 2

CHERRY + CACAO MANHATTAN 20

COFFEE COCKTAIL 20

)

PRICE DRINKS

SE MADE BITES




FESTA s
POMOOORD

TOMATO DAY)

TUESDAY 10 SEPTEMBER SEVEN COURSES
18.00-22.30 WITH PAIRED WINES

VALENTINE'S DAY

Delightanadinner with yourtoved one.

‘ FATHER'S DAY LUNCH

FRIDAY 14 FEBRUARY 2025 ROMANTIC SHARED MENU
18.00—-LATE $145PP
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A o 3
I € Fhe AN 1o,
4 He £ARSh 15 Nel & oL
o PEAR PLACEIT 1 Mol ~
. rote Not A cot
Rl
|

N
THE EAT+H
EAd pLACE

/! Y
i EARTH (<
Ad Pean

t ArE Ture EARTH IS Mot & ga

MISTER BIANCDO

MISTER BIANCO
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HOURS

HOURS
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My soul tasted that heavenly food,
which gives new appetite while it satiates.

MISTER BIANCO

ER BIANCO
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MISTER BIANCO  rows

ER BIANCO

L anima mia gustava di quel cibo'
My soul tasted that heavenly food

MISTER BIANCDO

HOURS




7. Sandy Creek Weekender

EXHIBITION DESIGN, 2023

Held in a remote locality with a population of 179 people, the Sandy Creek
Weekender was the flagship event for Soup Athletica during 2023, and mark ed
the end of the 22/23 Australian summer. Blurring the lines between a cycling,
arts and cultural events, the “Weekender” turned the local hall into a tourist
destination in it's own right for two days.

An event programme included a poetry recital, a series of bike rides, and a
group exhibition featuring photographic, video, sculptural and audio work from
over 20 artists from Australia and Europe. Catering for the event was brought
together with hyper-local produce, sourced no more than 40km from the event.

The event and exhibition identity celebrated the diverse offering of art, food and
activity. The palette referenced the colours of the local sports team, and satellite
visuals were included to provide motivation and inspiration to those unfamiliar to
the region. All printed collateral was produced on locally milled recycled paper.

co-curators: telos
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Poetry Recital & ; | Art Exhibition Self-guided
Stargazing SRS Bike Ride

Digital and printed works from Three routes to choose from:

Iocal and travelling creatives all

exploring the theme of humans © 62km a +826m
Our program commences ® 100km a +1394m g
on Friday night with a recital ® 150km a +2060m SOUP ATHLETICA AND z
Ender Baskan, Gabriel Curtin The finest road, gravel & rail trail i
& Ella Mittas. in this pocket of the high country.

To be followed by Saturday 25 February
guided stargazing in 10am—7pm
the grounds of the hall.

Tea & biscuits to close.

SANDY CREEK X
eekender o

| Celebratingthe 0 EEGWhEE
3 _ P e Stargazing
. end of summer SRR - 0 ERGES
i - N 8 Art Exhibition
sh Pasta Lunch

Sandy Creek Memorial Hall
464 Lockharts Gap Road
Charleroi VIC 3695

Lunch: Swimming spots Camping
g Fresh Pasta for a hot day & Accommodation

S Join us for lunch with a menu of Tangambalanga Pool (10 minutes away) Free unpowered camping
B Tallangatta Pool (10 minutes away) available in the grounds of the

Sandy Creek Memorial Hall.
Hiewa River at Kergunyah (15 minutes)
Snacks Tallangatta Foreshore (15 minutes) Simple, budget-friendly
Selection of pastas accommodation available
Salad nearby in:

Tallangatta
Tallangatta Hotel
Tallangaita Motor In
Lakelands Caravan l';irk

Friday 24 Feb & o . B Gl at the
Saturday 25 Feb B, Sandy Creek Memorial Hall

Bonegilla
Discovery Parks ~ Laks Hume

Hergunyah
Caravan Park
Hergunyah Streamside Reserve

Introducing
your co-hosts:

25 Fobruary fm?gjém
Bike Ride
Art Exhibition
_Fresh Pasta Lunch




= SANDY CREEK
Weekender

AT il
POETRY RECITAL 20.00

SELF-GUIDED BIKE RIDES DEPART
50km routes depart hall, 42km departs Tallangatta Triangle

FRESH PASTA LUNCH $15 from 12.00

light snacks, a selection of fresh pasta, salad and a drink

AFTERNOON TEA 15.00

tea, coffee its, fruit and upper Room

MUSIC & VIDEO SHOWCASE 17.00

MAIN HALL

SANDY CREEK
Weekender

Art Exhibition

Saturday February 25
2023

Open 10am—7pm

4 sz, SANDY CREEK
~ 2N { Weekender.
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- Celebrating the end

. . of summer

L CMONALIALL A range of activities

CHARLEROI VIC 3605 across the wee ke nd_ 8:00PM  POETRY RECITAL
All are welcome to - GUIDED STARGAZING

FRIDAY 24 FE8 join us for halfl an 845PM  TEA & BISCUITS
hour to an entire

ST afternoon. SATURDAY

M FEE & WELCOME

M BIKE R
JAM  IN GROU

ART EXHIBITION OPE

\ LUNCH
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8. Smith St Bistrot

BRAND IDENTITY, 2022

Smith St Bistrot is a high end restaurant in the heart of Collingwood that merges
1920s Parisian chic with the beating pulse of one of Melbourne’s hottest and
edgiest suburbs. The brand identity and creative direction reference the Art
Nouveau movement and gothic architecture in Paris, which informed interior
architects in the approach to designing and constructing the space — plush
burgundy leather banquettes, vintage mirrors, wrought iron metalwork and
hand-painted murals.

The wider identity and tone of voice embraces a “laissez-faire” approach,
bringing the Parisian casual chic to the fore. Film photography and archival video
footage taken throughout France take centre stage through social campaigns,
and a focus on wine first, food later helping establish Le Bistrot as a unique
offering amongst Melbourne’s French dining landscape.

digital photography: alessandro squadrito / web development: marek reid / interior architecture: anthology studio
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500 SMITH ST
COLLINGWOOD

French etc.

SMITH|SYBISTROT]

Open 7 Days

SMITHSTEISTROT.COM. AU
TEL: 03 941¢ 202

SMITH|SY

BISTROT]

ISMITH|SYBISTROT|

SMITHSYBISTROT]

French ecc.

BISTROT

Open 7 Days
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SATSONNIER 20 :
¥ 1TITE C Il
OEUFS MAYONNAISE & AVRUGA CAVIAR
GOUGERE AUX COMTE
FRENCH

PATE AUX FOIE DE

PLATEAU DE CHARCUTER GUERRE DES ROSES

SOUFFLE
COQUILLES

FILLET DE BONITE CRU

line

CROQUETTE

aroccHT i RIS TENNE S 3 [ROT

EPAULE D’AGNEAU CONFIT

FILET DE SAINT-PIERRE
FILET DE BARRAMUNDI
TEAK A LA MOELLE

MAGRET DE CANARD

SIDES

. Pour Deu
garlic chilli butter 15 :

+ babj fler, ny butter 14
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SEEELE S TRANSPORT YOURSELF TO 1920s PARIS . o
_j )Y?}ZC?? \ INDULGE IN FRENCH CULINARY

IN OUR CLANDESTINE SPEAKEASY

MASTERPIECES WITH A NEW DISH

(_?J'C’( A) \ EACH WEEK.

21ST-23RD SEPTEMBER

$115pp
$60 WINE MATCH

EXPLORE FRANCE WITH
A SPECIAL DISH EACH WEEK

BISTROT

SCAN TO BOOK:

SMIT

STEP INSIDE TO DISCOVER THE CAPTIVATING STORIES
BEHIND THESE ICONIC RECIPES
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300 SMITH ST, COLLINGWOOD
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ench erc

smithstbistrot.com.au



http://smithstbistrot.com.au




Adrian Zanardo-Ley

adrianzanardo.com
contact@adrianzanardo.com
+39 392 3190220





