THE BLIND TIGER

Brand Identity, Print, & Packaging, 2025
Process

The Blind Tiger / Process Book
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The Blind Tiger is a modern speakeasy that reinvents nightlife with small-batch craft i ',,‘.,..mp,«i
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gin, laser-engraved wooden poker sets, and secret cocktail menus, capturing the thrill
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of high-stakes poker and the mystery of the Prohibition era. Through bold packaging
and immersive brand storytelling, it crafts an experience beyond the ordinary—

featuring die-cut gin labels, braille graphics, hidden coordinates, and other sensory-

driven details that elevate mystery and design. The brand persona is witty, clever,
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and sophisticated, with a confident, mysterious tone and a voice that's both eloquent _
and sharp, occasionally laced with modern lingo to stay culturally attuned. With the "f

tagline "A Taste of Mystery,” The Blind Tiger promises luxury, entertainment, and an = mmw\ \\\

unforgettable escape—not just for the drinks, but for everything yet to be discovered.

The branding project spanned five weeks—starting with visual identity development
and progressing through design phases for branded merchandise like gin packaging,
coasters, cigarette boxes, napkins, and print materials like menus and poker sets, and
culminating in a final presentation and process book that ensured visual cohesion

across all brand elements.
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DELIVERABLES

1. BRANDING

Visual Identity
Logo Design
Brand Typography
Color Palette

Stylescape

2. PACKAGING

Gin Label

Poker Set

3. PRINT

Fine Dining Menu

Cocktail Menu

4. MERCHANDISE

Coasters
Napkins
Cigarette boxes

Matchboxes
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BRAND POSITIONING

PURPOSE

The Blind Tiger bridges old-money elegance and
modern nightlife, reimagining the Prohibition-era
speakeasy for a new generation. With inventive
cocktails, curated music, and exclusive poker
nights, it offers a sophisticated, immersive escape
blending mystery and luxury.

AUDIENCE

The Blind Tiger caters to successful, social, and
luxury-driven individuals aged 25+—from young
professionals and creatives to influencers and
poker enthusiasts—seeking a refined, immersive
escape from typical nightlife.

VISION

With nightlife split between loud-crowded dance
clubs and outdated dull lounges, The Blind Tiger
fills the gap for a younger generation seeking a
space that is both sophisticated and vibrant.

it aims to create an immersive space that
captivates a new generation.

DIFFERENCES

The Blind Tiger stands out from its competitors
with a modern aesthetic, exclusive poker nights,
and a lively yet refined atmosphere, blending
immersive hidden details and checked-in access to
deliver a thrilling, curated nightlife experience.

VALUES

Authenticity

Classic speakeasy roots, modern twist
Boldness

High-stakes, unconventional nightlife
Mystery

Secrecy that sparks curiosity
Exclusivity

If you know, you know

Wittiness

Serious drinks, not a serious attitude

PERSONA

The Outlaw archetype perfectly fits The
Blind Tiger, embodying liberation, rebellion,
and power—reflecting the brand’s spirit of
secrecy, exclusivity, and its bold departure
from conventional nightlife norms.

Branding

VOICE

Character/Persona
Witty

Clever
Sophisticated
Playful

Tone
Confident
Mysterious
Elevated

Language
Sharp
Eloquent
Modern/Trendt

Purpose
Entertain
Luxury
Unforgettable
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WORDMARK EXPLORATIONS
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REFINED LOGO SET

THE LOUNGE
& BAR

BLIND
TGER

SECONDARY WORDMARK LOGO

1l caL

BLIND TIGER

LOUNGE & BAR

PRIMARY WORDMARK LOGO

LETTERMARK LOGO

Branding

ICONMARK LOGO
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BRAND COLORS

#EGDDD1 #CCA46B
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STYLESCAPE

PRIMARY TYPEFACE

VALORES REGULAR

SECONDARY TYPEFACE

ACUMIN VARIABLE
CONCEPT WIDE

ACCENT TYPEFACE
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SMALL BATCH GIN LABELS WIP

Label designs for three required
small-batch gin flavors

7.4"

3”

GOALS

e Push boundaries with an interactive story

e Tell the whole narrative through 360° design
e Blend elegance + edge in form and detail

» Explore tactile elements like die-cuts

» Create collectible, luxury-driven labels

ITERATION 1

S THE s
BLIND
T1GER

ZEST OF SOLAC

DRY GIN
GRAPEFRUIT

Q}\ Sy o INFUSED

NECK LABEL

ITERATION 3

\’\“IIHW

W
'\\\% OSTILLED 7
S8 K

500ML/ ; 40% ALC/
16 OZ VOL

CAL

BLIND TIGER

LOUNGE & BAR

ZEST OF SOLAC

BOTTLE LID TOP

500ML/
16 Oz

40% ALC/
VOL

BOTTLED IN
LOS ANGELES, CALIFORNIA

GRAPEFRUIT INFUSED DRY GIN

ZEST OF SOLACE

EST. 2025

BOTTLE LID CIRCUMFERENCE

10CM

ITERATION 2

LIND 5
O ‘s,

D

500ML/
16 OZ

40% ALC/
VOL

BATCH NO. 005 BOTTLE 52

GRAPEFRUIT INFUSED DRY GIN
CHARRED OAK BARRELS

EST. 2025

BOTTLED IN
LOS ANGELES, CALIFORNIA

GIN DISTILLED
IN CALIFORNIAN
CHARRED OAK BARREL

GIN DISTILLED
IN CALIFORNIAN
CHARRED OAK BARREL

500 ML
40% VOL

¢

BOTTLE LID VERTICAL SEAL

-~

-

SMALL BATCH
DISTILLATION

10CM

500 ML

A T4k oaL
BLIND TIGER

GRAPEFRUIT FLAVOR DRY GIN

LIMITED EDITION DISTILLATION
BATCH NO. (JY)/ BOTTLE NO. 85

40% ALC

DISTILLED IN THE HEART OF CALIFORNIA

;GVW

-~

NOILVI1ILSsIa T
HO1vE TIVIAS

1CM

500ML/ 40% ALC/ 500ML/ o R 40% ALC/
16 OZ VOL 16 OZ 2 VoL

GRAPEFRUIT INFUSED DRY GIN
SMALL BATCH DISTILLATION

1824542 W
%015 BATCH NO. 005 BOTTLE 88

LAVENDER INFUSED DRY GIN
CHARRED OAK BARRELS

3400502° N
A REFRESHING BURST OF SUN-KISSED
CITRUS, DISTILLED TO PERFECTION.
INFUSED WITH GRAPEFRUIT, CRAFTED TO

BRIGHTEN EVERY MOMENT. BOTTLED IN

LOS ANGELES, CALIFORNIA

BOTTLE LID SEAL

SMALL BATCH
DISTILLATION

NOILVYITlLsIa
HO1lvd TI1VINS

LA T4k oaL
BLIND TIGER

GRAPEFRUIT FLAVOR DRY GIN

INFUSING THE SPIRIT WITH SUBTLE SMOKY UNDERTONES
AND A VELVETY SMOOTH FINISH, OUR LAVENDER INFUSED
DRY GIN IS A HARMONIOUS BLEND OF JUNIPER, CITRUS PEEL,
AND HAND-PICKED LAVENDER BOTANICALS. OUR SPIRITS ARE
CAREFULLY CRAFTED WITH THE PERFECT PROFILE FOR SIPPING
NEAT OR FOR ELEVATING YOUR FAVORITE COCKTAIL.

500 ML 40% ALC
/16 OZ /VOL

UNDERAGE SALE IS PROHIBITED

MANFUACTURED LICENSE
THE BLIND TIGER, INC.
CRAFTED IN

LOS ANGELES,
CA 93061

Packaging The Blind Tiger / Process Book



SMALL BATCH GIN LABELS FINAL

ITERATION 4

CHARRED OAK
BARREL DISTILLED

- 500 ML

CHARRED OAK

BARREL DISTILLED

[]% V[]l. : LAVENDER DRY GIN :4[]% V[”.: LAVENDER DRY GIN

SALL BATCH DISTILLERY./ LINTED ED.
BATCH | BOTTLE | AGE B MONTHS
U[]lg UAK WODD BARREL

/AGED FOR

6 MONTHS

IN EHARRED
QAKBARRELS

40% VOL

@M

UNDERAGE SALE f
IS PROHIBITED

MANFUACTURED

THE BLIND TIGER, INC.
CRAFTED IN

LOS ANGELES,

CA 93061
‘ 5544.

4411115

SMALL BATCH DISTILLERY / LIMTED ED.

BATCH | BOTTLE | AGE 6§ MONTHS

UUBB 0AK WOOD BARREL

AGED FOR

6 MONTHS

IN CHARRED
©AK BARRELS

LIMITED
EDITION

NOollida3
asaLinii

UNDERAGE SALE % 2 2
IS PROHIBITED % 7 e
MANFUACTURED { .
THE BLIND TIGER, INC.  *f#- ¥
CRAFTED IN 3
LOS ANGELES, N ¢
CA 93061 ’«.,) ,
"!;t\V\’\“':' 3

’ 5544441 H

1115

o

SMALL BATCH DISTILLERY / LIMTED ED DISTILLED IN THE HEART OF CALIFORNIA

BATCH | BOTTLE | AGE & MONTHS ] ;GMM
00/si23

0AK WOUD BARREL"

UNDERAGE SALE if-
IS PROHIBITED
MANFUACTURED
THE BLIND TIGER, INC.  *

CRAFTED IN
LOS ANGELES,

CA 93061
‘ 5544

4411115

f}\}GRAPEFRmT DRY GIN

H5=—) 500l
T AL

AGED FOR
6 MONTHS

IN CHARRED
OAK BARRELS

m 500 ML = 40% VOL
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WOODEN POKER SET

SIDE PANEL TOP PANEL SIDE PANEL
WOODEN BOX WOODEN BOX WOODEN BOX

2.5" LASER ENGRAVING

\EYZ20) 49

A |

POKER CHIP

LASER ENGRAVING LASER ENGRAVING VINYL STICKERS

L

LASER ENGRAVING

eAOLL CINT [l

1VvO

M oLV 8l

GOALS

» Explore materials and techniques, wood & laser engraving
e Push beyond print to tell a tactile, immersive story
» Capture high-stakes intensity with bold, emotional illustration

VINYL STICKER VINYL STICKER
SEAL SEAL

% Packaging The Blind Tiger / Process Book



FINE DINING & COCKTAIL MENU

LAST PAGE PAGE 1

PAGE 2

THE LOUNGE
& BAR

BLIND
T1GER

DIE CUT

A TASTE OF MYSTERY
THE MENU

GOALS

e Add a hidden pocket for the cocktail menu

e Honor the secrecy of the Prohibition era

e Include cryptic elements like coordinates, hidden symbols
 Blend refined elegance with playful mystery through copy
» Create a layered, interactive menu experience

e Continue the story with braille graphic elements

EXTERIOR COVER EXTERIOR MOCKUP

ca Print The Blind Tiger / Process Book



FINE DINING & COCKTAIL MENU

PAGE 3

Ww
OYSTERS ON THE HALF SHELL
MIGNONETTE, LEMON, CHAMPAGNE FOAM

BURRATA & HEIRLOOM TOMATOES
BASIL OIL, AGED BALSAMIC, SEA SALT

SEARED SCALLOPS
CORN PUREE, CRISPY PROSCIUTTO, TRUFFLE OIL

BEEF TARTARE
QUAIL EGG, SHALLOTS, DIJON MUSTARD, CROSTINI

FOIE GRAS TORCHON
FIG JAM, BRIOCHE, PORT REDUCTION

SMOKED SALMON TARTARE
CAPERS, SHALLOTS, LEMON ZEST

MUSHROOM & GOAT CHEESE CROSTINI
SAUTEED WILD MUSHROOM, TRUFFLE BAGUETTE

W@%

LOBSTER BISQUE
BRANDY CREAM, TARRAGON, SAFFRON DRIZZLE

FRENCH ONION SOUP
GRUYERE CROSTINI, RICH BEEF BROTH

CHILLED CUCUMBER & DILL SOUP
CREME FRAICHE, MICROGREENS

CLASSIC CAESAR SALAD
WHITE ANCHOVY, SHAVED PARMESAN, CROUTONS

ARAGULA & POACHED PEACH SALAD
CANDIED WALNUTS, BLUE CHEESE, VINAIGRETTE

ROASTED BUTTERNUT SQUASH SOUP
COCONUT, NUTMEG, TOASTED PUMPKIN SEEDS

ENDIVE & CITRUS SALAD
BELGIAN ENDIVE, BLOOD ORANGE, PISTACHIOS
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HIDDEN
POCKET

PAGE 4
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DRY AGE RIBEYE
WAGYU BEEF, BLACK GARLIC BUTTER, TRUFFLE
MASHED POTATOES

PAN-SEARED DUCK BREAST
HONEY GLAZE, CARAMEL FENNEL, ASPARAGUS,
RED WINE REDUCTION

BUTTER-POACHED LOBSTER TAIL
NORWAY LOBSTERS, CHURNED IRISH BUTTER,
SAFFRON RISOTTO, ASPARAGUS SPEARS

WILD MUSHROOM & PESTO RISOTTO
PARMESAN CRISP, HERB OIL, ITALIAN BASIL PESTO,
WILD SHITAKE MUSHROOMS

ROASTED CHILEAN SEA BASS
Cl'llR{JbEEURRE BLANC, BABY VEGETABLES, LIME-
ZEST, PAN SEARED BASS

FILET MIGNON
TRUFFLE MASHED POTATOES, RED WINE REDUCTION,
SAUTEED BABY CARROTS, TENDERLOIN

COQ AU VIN
BURGUNDY WINE-BRAISED CHICKEN, PEARL ONIONS,
LARDONS, BUTTERED EGG NOODLES

EGGPLANT PARMESAN
SAN MARZANO TOMATO SAUCE, BUFFALO MOZZARELLA,
BASIL PESTO DRIZZLE

SPAGHETTI ALLA CHITARRA
HANDMADE PASTA, LOBSTER TAIL, VODKA CREAM
SAUCE, FRESH BASIL

0SSO BUCO
SLOW-BRAISED VEAL SHANK, RISOTTO, GREMOLATA

VENISON LOIN
BLACKBERRY REDUCTION, CELERY ROOT PUREE,
ROASTED BRUSSELS SPROUTS

BLACK TRUFFLE GNOCCHI
HOUSE-MADE POTATO GNOCCHI, BLACK TRUFFLE
CREAM SAUCE, SHAVED PECORINO

STUFFED ACORN SQUASH
QUINOA, CRANBERRIES, PECANS, BALSAMIC GLAZE

INTERIOR PAGES

NIHLIM S3I17 1L3403S V

Koo Cocitoits

THE VELVET CLOAK
DARK RUM, COFFEE LIQUEUR, ESPRESSO,
VANILLA CREAM FOAM

GOLD RUSH 1923
BOURBON, HONEY, GINGER, LEMON,
EDIBLE GOLD DUST

THE FOX & THE FLAME
CHILI-INFUSED TEQUILA, PASSIONFRUIT,
LIME, SMOKED PAPRIKA RIM

THE FIERCE PAW
BLACK TEA-INFUSED GIN, HONEY, LEMON,
SMOKED ROSEMARY

MIDNIGHT CONFIDENTIAL
MEZCAL, CHARRED PINEAPPLE, LIME,
JALAPENO AGAVE, BLACK SALT

THE GILDED CAGE
CHAMPAGNE, ELDERFLOWER LIQUEUR,
PEAR BRANDY, GOLD FLAKES

THE SMUGGLER'’'S REVERIE
DARK RUM, AMARO, BLACK WALNUT
BITTERS, SMOKED CHERRY

IN-HOUSE FLAVORED GINS
LAVENDER, GRAPEFRUIT, RASPBERRY

THE MACALLAN SHERRY OAK
18 YEARS AGED SCOTCH WHISKEY

YAMAZAKI SINGLE MALT
12 YEAR OLD BOURBON

PERNOD ABSINTHE SUPERIEURE
PROHIBITION-ERA ABSINTHE

A SECRET LIES WITHIN

Cssicall Verivls

SMOKED OLD FASHIONED
BOURBON, DEMERARA SUGAR, ANGOSTURA
BITTERS, SMOKED ORANGE PEEL

BARREL-AGED NEGRONI
GIN, SWEET VERMOUTH, CAMPARI

FRENCH 75 ROYALE
GIN, CHAMPAGNE, LEMON, SUGAR, GOLD LEAF

VIEUX CARRE
RYE WHISKEY, COGNAC, SWEET VERMOUTH,
BENEDICTINE, PEYCHAUD'S BITTERS

TWILIGHT COLLINS
GIN, CUCUMBER, LEMON, ABSINTHE MIST

THE GILDED GLOW
SQUEEZED LEMON, HONEY, ORANGE JUICE

VELVET DAWN
PEACH PUREE, ROSEMARY, JASMINE TEA

THE SECRET GARDEN
CUCUMBER, BASIL, ELDERFLOWER TONIC

MIDNIGHT REVERIE
BLACK CHERRY, VANILLA BEAN, COLD BREW

HIDDEN COCKTAIL MENU

PAGE 5

SAbes

BLACK TRUFFLE MAC & CHEESE
AGED GRUYERE, WHITE CHEDDAR, BUTTERED PANKO

SAFFRON-INFUSED WILD RICE
AROMATIC BASMATI, TOASTED ALMONDS, RAISINS

WHIPPED YUKON GOLD POTATOES
CORN PUREE, CRISPY PROSCIUTTO, TRUFFLE OIL

PORCINI & WHITE TRUFFLE POLENTA
CREAMY POLENTA, WILD PORCINI MUSHROOMS

MISO BUTTER ROASTED CORN
FIRE-GRILLED CORN, MISO BUTTER, FURIKAKE

BRAISED LEEKS WITH BEURRE BLANC
CLASSIC FRENCH BUTTER SAUCE, CHERVIL GARNISH

SEA SALT FOCACCIA
COLD-FERMENTED DOUGH, EXTRA VIRGIN OLIVE OIL

O@WZ;

DARK CHOCOLATE SOUFFLE
72% VALRHONA CHOCOLATE, MARNIER CREME

GOLD LEAF CREME BRULEE
MADAGASCAR VANILLA, 24K GOLD FLAKES

MILLE-FEUILLE
TAHITIAN VANILLA BEAN CREAM, RASPBERRY COULIS

BLACK TRUFFLE HONEY CHEESECAKE
MASCARPONE, SHORTBREAD CRUST, HONEY DRIZZLE

POACHED PEAR IN SAFFRON SYRUP
BARTLETT PEAR, PISTACHIO CRUMBLE

OPERA CAKE
ESPRESSO JOCONDE, GANACHE BUTTERCREAM

TAHITIAN VANILLA PANNA COTTA
PASSION FRUIT, COCONUT TUILE, EDIBLE FLOWERS

INTERIOR PAGES

BACK COVER

PAGE 6
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MERCHANDISE
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|| cHARRED OAK.1
[ BARREL DISTILLEN{ )
|| GRAPEFRUIT DRYG,
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| THE BLIND TIGER
POKER SET

40 PREMIUM
POKER CHIPS

THE REAL GAMBLE
ISN'T IN THE CARDS,
IT'S IN THE PLAYER
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