Morgan Stanley

Building a Global Visual Identity

Design System




MorganStantey

Press Pause for Our Mental Health

The Opportunity

Making a Smooth
Return to the Workplace:
inars and Resources to Help

Morgan Stanley
Morgan Stanley

We have an opportunity to build an accessible, consistent,

Title
i Going Back to School:
Kids and COVID-19

clear, and recognizable visual identity system that

delivers on our business and brand strategy.

Morgan Stanley 2 . Morgen Stanley

E— THOUGHTS B
You Missed During the Pandemic ON THE . F— ‘. ‘& V . ”, = h ]

MARKET ST —

on a Dispersed Team

Our objective is to establish a modern and cohesive

look and feel globally across all channels, enhancing

Presentation Title

brand equity and recognition through our logo, color

palette, iconography, typography, and imagery.

Morgan Stanley
INSTITUTE £OR INcLUSION

In alignment with our core values, we

believe that we have a responsibility to
not only give back, but also to play an
active role in creating a more equitable
and inclusive society.

~ James Gorman,
Morgan Stanley President and CEO
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Project
Phases

We’ve divided the work into MASTERBRAND FOUNDATIONAL TEMPLATES IMPLEMENTATION
EXPRESSION ELEMENTS
four core phases:
® logo color palette social templates employee and
typography photography email templates client testing
typescaling powerpoint digital applications
motion templates and platform audit
guidelines ui libraries implementation
iconography print ads
roadmap
brochures and
resource sheets
events
To Start In Progress @ Approved
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Process

Over 120 internal assets and systems AGENCIES ENGAGED INTERNAL ASSETS REVIEWED Y TERNAL ATPITR CONPHET®
reviewed, and a range of direct
competitors and industry leaders @ The creative studio ® color Guidelines and Palette ® oirect
: Goldman Sachs

audited. ® Lippincott @ Photography Guidelines and Citi

Image Library

J.P. Morgan
@ Pentagram @ Typography Audit of Chase
MS.com, MSToday, 3DR, Barclays

0 Colophon Foundry Email, PowerPoint, and Print Credit Suisse

Charles Schwab

0 Social Templates Deutsche Bank

Q Inspirational
IBM

Firefox

System
0 Color Consultant

Spotify
Squarespace

Apple
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Our Strategy
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We come together to solve complex
problems-we try to deliver the full

firm to clients. We have a compounding
effect of our intellectual property-

it’s the sum of the parts.

MANDELL CRAWLEY
Chief Human Resources Officer
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Our Brand
Strategy

Our brand strategy reflects our business
strategy: working together to deliver the

full Firm to our clients and communities.

ENTERPRISE BRAND PLATFORM

Purpose

The role we
Seek to play in the world

Commitments
What we deliver

The Collaborative Advantage
To collectively create and capture untapped opportunity

Service with Integration Vision that finds Access to
perspective with impact the unseen edge new paths

Personality Passionate doer
How we feel Our look and feel shows... Our tone sounds... We act with...
Focus Insightful Grit
Agility Motivating Integrity
Values | Do the | Put Lead with Commit to diversity Give back
What we believe in right thing clients first exceptional ideas & inclusion
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Our Desi
° BUILDING CREATING CONNECTIVITY AND
P h I l O S O p h y A RECOGNIZABLE LOOK CONSISTENCY

Ownable foundational elements give us Leveraging this system and its assets

a distinct, recognizable brand identity across our businesses creates a

Our design system supports our ambition to be a
connective and collaborative thread.

. . across every channel and touchpoint.
more modern and engaging brand and is Y P

inspired by our business strategy, brand

positioning and core values.
REINFORCING
OUR FIRMWIDE VALUES

Delivering a global system that is focused,
insightful and purposeful is reflective of our
values and calibrated to the evolving world

around us.
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Morgan Stanley

Our Design
Principles

We’re creating a global visual design system
to match our ambition to be a more modern
and innovative brand that features a bold,

open, and engaging brand language.

N
N

ACCESSIBLE
Providing clear and compliant design assets
that support our dedication to accessibility -

especially within digital environments.

B

SCALABLE

Establishing a consistent digital design

approach that allows us to foster cohesion
at scale across our organization and

collateral.
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TRANSPARENT
Building our design system to reflect our
brand strategy and business strategy by
applying our brand values and mission

across our assets.

O
OFAN

SIMPLE

Creating an easy to apply and self-serve
system for our employees to reinforce the

consistency of our design system.




Benefits
of a Design
System

Building a clear and consistent design
system allows teams to centralize and

reuse design.

It allows employees increased efficiency
with systems in place that prevent

building from scratch continually.

34%

reduction in design and dev time

Efficiency

Streamlined design processes save time. Users
with access to a design system completed their
objective 34% faster than without one. (source:
Figma)

Up to 88%

increase in cross-team collaboration

Collaboration

Design systems foster collaboration between
creative, development, and product teams. InVision
reported an 88% increase in cross-team
collaboration. (source: InVision)
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Up to 50%

reduction in design and dev expenses

Cost Savings

By reusing components and patterns,
companies reduce development and
maintenance costs. (source: Salesforce)

25-30%

increase in brand recognition

Brand Recognition

A design system ensures that all products
and interfaces maintain a consistence look and
feel. (source: Lucidpress)




Our Global
Design System

Morgan Stanley FIRMWIDE MARKETING MANAGEMENT COMMITTEE | GLOBAL DESIGN SYSTEM



From 9

Drawn without
digital in mind

and does not perform well at
smaller sizes on screen or on
mobile

ADA compliance risk

due to its weight and usage in
digital experiences
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Morgan Stanley

Morgan Stanley

Morgan Stanley Events
EVENTS

i | e 3
Lorem Ipsum
Dolor Ante

putamus parurr

litterarum form

lem modo typi, qui nunc
parum clari, fiant

LOREM IPSUM ET DOLOR

Morgan Stanley

N::]

‘AskResearch’, our

helps you find key

new virtual assistant,

Morgan Stanley
Research

Stay aware of 't

12



To é

A bolder presence

that expresses confidence and
leadership in the market

Increased legibility

across digital and print applications
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Morgan Stanley
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Typography
From -

Gloriola is not
proprietary

and can be used by anyone

Multiple fonts,

inconsistent usage

across print, digital, social,
and campaigns

Requires licensing
multiple fonts

and dependent on type industry
acquisition, which can change
costs overnight

PRINT SYSTEM

MS Gloriola Il Std Light
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234658790 ! @#$%M*

MS Gloriola Il Std Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopgrstuvwxyz
1234658790! @#$%N*

MS Gloriola Il Std Semibold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234658790! @#$%N*

Arial
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
1234658790! @#$%"*

Garamond
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 1234658790!
@#$%"*
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DIGITAL

MS Gloriola Il Std Light
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234658790 | @#$9%6M*

MS Gloriola Il Std Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234658790 @#$%N*

MS Gloriola Il Std Semibold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234658790 @#$%N*

Karla
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
1234658790!@# $%A*

Arial
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
1234658790!@#$%A*

CAMPAIGN USAGE

DIN CONDENSED
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
1234658790! @#$7N*

BUSINESS DESCRIPTORS (LEGACY)

News Gothic
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234658790!@#%% ™ *
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Typography

E{:xhthe Soil Itself Can Help Save Our Morgan Stanley Morgan Stanley
From 9 o ), SN | UN Deputy Secretary-General on Reachin, I want people to engage & d ‘ ;
0C R \R Sustalpnagle Develogment Goals E in conversations about When ? bus.lness gets
B . ‘ inclusion at work—it is g belonging right, you A
] i through these potentially start to see employee
g S " Special Episode: Unpacking Climate Action in uncomfortable conversations engagement and above
1 i g Congress all—innovation and
Inconsistent type styles ) ~ : it :
y p y X : mate chang i s and find a better collaboration.
. ; X & . \ 3 > How to Tackle Climate Change in Your G e -P!m'Akmboah.
used throughout experiences (an B = Portfolio o o

Prime Brokerage and Co-Chair Firm Resilience
of the Pride and Ally Network

See theideas >

Lack of consistent ADA o N V7
Compllance - Jii : y \ . Envision Your

Underwood - ) y Retirement with
. . . . . 3 ‘ Ttly ‘ - an Open Mind
making text illegible in certain ; Managing 3
9 > Director, Head il
scenarios of Talent and

Learning
Strategy,
Wealth

Managemer

learn mo
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Typography

Streamline

to create less variation

Create guidelines

for digital uses such as links,
buttons, forms, disclaimers, etc.

Tokenize type styles and create
Dev classes

Ensure type

uses colors consistent with
brand standards across
breakpoints and platforms

PRINT SYSTEM

Morgan Stanley Sans light
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234658790'@#$ %"

Morgan Stanley Sans Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234658790!@#$%

Morgan Stanley Sans Medium
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
1234658790!@#$%"*

Morgan Stanley Sans Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234658790!@#$%"*

Arial
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
1234658790!@#$%"*
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DIGITAL

Morgan Stanley Sans light
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234658790'/@#$ %"

Morgan Stanley Sans Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234658790'@#$%

Morgan Stanley Sans Medium
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234658790!@#$%"

Morgan Stanley Sans Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234658790!@#$% ™

Source Sans
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234658790! @#$%"*
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Typography
To >

Guidelines for type g aheat
compliance lorem ipsum

to ensure legibility : ! (Ei _ NE Weath anagemens
® B b -

Unified type scales
across all platforms for bespoke

q . 4 Morgan . . ales & Tradin
application pobpe | oo

|
| ¢ |
sy A medium ‘ ‘

numerical callout. Lead 1 text ‘i)uilds up from Discover who we are and join us

head 2 tltle bottom. It should be concise. e e SR——
(o) Three line maximum " 4
6 5 /0 Style ShOWn_ FIRST NAME LAST §§; \‘?-S\

Professional Title

What We Do
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Meet The New

Morgan Stanley
Sans

Our custom-drawn
font is unique to us

so that we build equity in our brand

Complements our
iconic word mark

to create visual continuity
and recognition

USD $400K cost
savings (every 5 years)

by creating a custom font vs.
licensing a font from Monotype

Special characteristics inspired

by the Morgan Stanley Logo.

Morgan Stanley

Morgan Stanley Sans Regular

ABCDEFG

IJKLMNOPQRSTUVWXYZ

abcdefghijklmnopgrstuvwxyz
1234658790!@#$%"*

*Arial is to be used as a backup font. Source Sans is to be used with applications with data heavy information.




Color
From é

Not ownable

and closely relates to how our
competitors use multiple shades
of core blue

Need Based

palette and adjustments created
on an as-needed basis

Fixed

based on fixed values which
narrow their usage

Broad

range of colors that don’t have a
strong POV
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Primary Button

Color

WHAT u

SHOULDIDO
From -> with MY MONEY?

a new podcast from

No dark mode

Morgan Stanley
. . ope Secondary Button
considerations or adaptability Q ? ,
% n=

Lack of functional

colors Morgan Stanley
across platforms beyond links

BUTTON BUTTON  {()¢ Morgan Stanley

My passion cannot be

Separated from who : ., Refer a Nonprofit in the New York Metro Area
lam, and I'm passionate - “ for the 2024 Strategy Challenge!
about empowering 3

Varied usage of brand people to make

themselves seen

palette and heard.

creating inconsistency and a lack e

. Fixed Income Division,
Of brand GQUIty andAsian':mployee

Network Co-Chair
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Color
. >

Create and trademark
an ownable

blue that is uniquely Morgan
Stanley

Reintroduce black

as an intelligent differentiator

Flexible color ramps

accounts for multiple use cases
and differentiation
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Morgan Stanley

g cff BT

JPMorgan # BARCIAYS =

Goldman CREDIT SUISSE W Deutsche Banl(

Sd(hs

CREDIT SUISSE W&
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a1 il F -

< morgan.staniey o H =
o 153 Fad 109
Stanisry Pubbcations  Folawars  Sumilels
coregray-2 o coregray-4 .
T Sources of Return in ﬁl\?euslttumr:n?fExcellence Wodtir e protd
0 Alternative Investments i
Hisx vt of a rong nwork Morgan Starsay’s leadarship Is bulk on our team's ra - - —
bwe-s (@) @ vues S e e ey - : -
il L 5]
Build f ibilit
ul Oor accessIDIluty
] o 12%

19% g mm—g %

by providing guidelines and rules e

surrounding ADA compliance

4
J 2%

i 315,

Lead 2 text builds up from bottom margin.
It should be concise.

Create functional

Morgan
Stanley

colors
and adapt for dark mode

a U

Morgan Stanley

(11

Lead 2 text builds down. It

Give During

Lead 2 text builds down. It should'be .
concise and not exceed three . should be concise and not

exceed three lines.

Craft a philosophy and

guidance
on color usage across platforms

FIRST NAME LAST
Professional Title

FIRST NAME LAST
Professional Title
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HEX:

Meet Morgan Stanley Blue G

AN OWNABLE SHADE OF BLUE FOR MORGAN STANLEY

1 Takes cues from the Firm’s legacy and 2 Customized to be more modern and 3 Custom-made to be uniquely Morgan
honors the heritage of the category digital friendly - a reflection of the Stanley that no other brand can match

future of our brand
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Past & Present + Future = Morgan Stanley Blue

We experimented with hues, brightness, and saturation to create a shade that is uniquely Morgan Stanley.

Brightness
down to 38 ADJUSTED
003366 003366
. Adjusted with
Mixed ITERATION 1 Galaxy Blue
Shade 3 Galaxy Blue
FINAL
Brightness Shade 3
up to 35 ADJUSTED
Bankers Bankers
1 Adjusted the brightness of both the 003366 legacy 2 Mixed the adjusted 3 Mixed the resulting Shade 3 and Galaxy Blue, 4 Resulting in a unique shade of blue by
blue and the Banker’s Blue to achieve a shade of 003366 and Banker’s bringing a modern and futuristic aspect to the new adjusting all previous shades and creating a
blue that is more digital friendly. creating a unique shade. blue shade. bespoke recipe tailored for us.
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Morgan Stanley Blue

When compared with the rest of the financial vertical, Morgan Stanley Blue is distinctive, rich, elegant, yet bright enough for digital applications. It stands
out from the competition, while maintaining consistency and brand recognition.

Morgan Stanley
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Charting

To assure that we retain the equity of our core Morgan Stanley palette, the first 10 colors are ramps of blue, gray,
jade and purple. Warm colors are used for additional 4 data points and then the core palette repeats if needed.
Note: Separate AA compliant color ramps for each color are used on black/blue or white backgrounds

123456789101 121314

ORDER OF COLOR USAGE

o 0%

Latet
20% Ll
30% 9 o
00% 009 20% 00% 0% 0%

CORE BLACK

LOREM PSUMBOLOR LOREM PSUM DOLOR
XX% XX%

LOREM PSUM DOLOR
XX%

12345678910 1121314

ORDER OF COLOR USAGE

N/ \/

LOREM IPSUM DOLOR LOREM IPSUM DOLOR

XX% XX%

;;;;;

MORGAN STANLEY BLUE

é

LOREM IPSUM DOLOR

XX%

1234567891011121014

ORDER OF COLOR USAGE

oM

8 ~) ‘3 "’ ‘,

XX% XX% XX%

COREGRAY-A

V¥ a




Photography
From -

A lack of specific
photo attributes

that make imagery feel on brand

Extensive brand image
library with a heavy

use of stock
that varies in quality

A lack of
proprietary imagery

that is exclusively Morgan Stanley

Morgan Stanley FIRMWIDE MARKETING MANAGEMENT COMMITTEE | GLOBAL DESIGN SYSTEM 27



Photography
To é

Align our style of
photography

with a clear point of view for a
cohesive look and feel

Streamline to a smaller

curated library
increasing the number of owned

images and elevated stock

Optimizing image
categories

to be more searchable and
accessible for the future AEM
Enterprise DAM
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Photography
Unique
Attributes

1. Genuine environments
2. Real people with natural expressions

. Narrative qualities

. A sense of energy
. Real-world diversity

. Rich color and emotion

N~ o o M w

. Dynamic compositions




Since 2017, lorem ipsum dolor sit amg\
consectetur adipiscing elit nullam ~_ =
vestibulum hendrerit sem congue S =

Morgan
Stanley

Lead 2 text builds down. It
should be concise and not
exceed three lines.

FIRST NAME LAST
Professional Title

What We Do

3 T : 3 .
PR —— - Lead 1 text builds up from
distribute capital nd institutions, \

' \ N : bottom margin. It should
\ \ be concise.

N ¢
A medium
head 2 title
b style shown.

| style goes here.




