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ASOS X CALVIN KLEI N Art direction for Calvin Klein “Shaped with CKJ” campaign by showing how CKJ is with

us for the moments in time which shape our identities - both online and offline.
Photographer: William Arcand, Styling: Kelly-Ann Hughes, Production: ASOS Creates
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ASOS X CALVIN KLEIN

The insight:

Our audience aren't looking for the “picture perfect.”

OvVer70% of GensZ say thatbeing true tooneselfis extremely i®portant; believing they need more self-&Xpression tolive a happy.

healthy life For them authenticity is everything, and expressing themsel

Increasing|ythey See Rodifferénce between their online and offline I
and creativitlj that empowens them tolbe their truest self.

However for GenZers thekey pointisnot to define themselves throug

experiment with different ways of being themselves and to'8hope thel

The springboa

Get Fashion-loving 20-somethings to shop CKJ, by showing t!
identities - both online and offline.

Execution 1- Campaign Stills

Throughout the campaign, we'l feature a couple and take a
documentary-inspired approach which will focus on youth
culture and look into who they are, what drives them, and
the intimate moments in their day when they feel their
most authentic self.

By shooting in an expressive and observational way, we'l
wait until the models are having those ‘moments’ which are
intimate and honest to push the shutter and capture the
true-to-life energy that surrounds their journey. Think a
cheeky snog in a bathroom cubical, driving to meet one
another, or even dipping into the fridge ot home whilst
getting changed. We want a cheeky, real snapshot of
moments and drop them into mini vignettes - our style and
visual story telling devices have taken inspiration from TV
shows like Euphoria which are a commentary on youth
culture which has cinematic energy

esis paramount.

ocial media enabling a new form of self-expression

Art direction for Calvin Klein “Shaped with CKJ” campaign by showing how CKJ is with
us for the moments in time which shape our identities - both online and offline.
Photographer: William Arcand, Styling: Kelly-Ann Hughes, Production: ASOS Creates

Idea

Shaped with CKJ.

Aniconic approach to style meets an authentic approach to
life... Positioning CKJ as a supporter in our audiences life
experiences.

Here we communicate how CKJ align with our audiences’ most
authentic-selves. Told through a narrative of heightened
senses, unfiltered self-expression and true-to-life experiences,
we channel Calvin's iconic energy into honest moments of
personal growth, sensudlity and intimacy.

Gen-Z are essence seekers depicted through cinematic
vignettes and imperfect social approaches which romanticise
real life experiences.

This campaign shines light on the moments that shape a new
generation with CKJ by their side.

n
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ASOS X CALVIN KLEIN

sssss

CalvinKlein

Shaped by
Calvin Klein

Art direction for Calvin Klein “Shaped with CKJ” campaign by showing how CKJ is with
us for the moments in time which shape our identities - both online and offline.
Photographer: William Arcand, Styling: Kelly-Ann Hughes, Production: ASOS Creates

Calvin Klein

Your wardobe
foundations with
Calvin Klein Jeans

( SHOP THE COLLECTION )

Part of your routine

From AM to PM, Calvin Klein Jeans is
THE one - whatever you're up to.

SHOP NOW
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ASOS X TOM MY JEANS Art direction for Tommy Jeans “Making moves with Tommy Jeans” campaign featuring
20-something multi-hyphenate creatives from the emerging roller-skate community in London,

Photographer: Carly Scott, Styling: Kelly-Ann Hughes, Production: ASOS Creates
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ASOS X TOMMY JEANS

Art direction for Tommy Jeans “Making moves with Tommy Jeans” campaign featuring
20-something multi-hyphenate creatives from the emerging roller-skate community in London,
Photographer: Carly Scott, Styling: Kelly-Ann Hughes, Production: ASOS Creates

Tommy Jeans

Showing a group@fi€onfident 20-somethings from emerging roller-
skate subcultiife’as the ASOS audience is taken'onia journey
spotlighting self:ekpression as a response to the vibrant music

that'is the heartbeat of street-culture.

The Opportunity

The 90s were Tommy'’s reign supreme. A time
that showed clear links between music and
street culture and how people in street culture
respond to music through self-expression.

We see the same need to demonstrate free
expression in our 20-somethings today. Making
this the ideal moment for Tommy Jeans to
recreate the hype of its 90s hey day, connecting
the brand to increasingly influential creatives
associated with street culture in London.

We will showcase four key faces from an
emerging roller-skate subculture, getting a
glimpse into how music inspires and drives

i creative self-expression through the lens of
those living it.

Our Approach

We will capturing the sense of community
and expression that comes to life a neutral
location for our protagonists to display
fearless 20-something attitude in a series of
group-, individual full-body- and portraits
shots.

We will recreate the candid and nostalgic
feel of the 90s by shooting with flash film
photography and using gels lights to flood
the images with colour to create a space
that puts the spotlight our talent and Tommy
Jeans AW2022 collection.

> L
MOOD & ENERGY.
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ASOS X TOM MY J EANS Art direction for Tommy Jeans “Making moves with Tommy Jeans” campaign featuring
20-something multi-hyphenate creatives from the emerging roller-skate community in London,

Photographer: Carly Scott, Styling: Kelly-Ann Hughes, Production: ASOS Creates

ROLL WITH US
BTS REEL FELICIA MAY


https://drive.google.com/file/d/12vFMMVMmycIek365S8cygsqtVwSswnI5/view?usp=sharing

ASOS X TOM MY J EANS Art direction for Tommy Jeans “Making moves with Tommy Jeans” campaign featuring
20-something multi-hyphenate creatives from the emerging roller-skate community in London,

Photographer: Carly Scott, Styling: Kelly-Ann Hughes, Production: ASOS Creates

SHOP NOW
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ASOS X VANS Art direction for Vans “Turn the tables with Vans” campaign featuring the female
trailblazer Talia through an intimate series of stills and video shot in her natural habitat.

Photographer: Aliyah Otchere, Styling: Kelly-Ann Hughes, Production: ASOS Creates
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Art direction for Vans “Turn the tables with Vans” campaign featuring the female

ASOS X VANS trailblazer Talia through an intimate series of stills and video shot in her natural habitat.
Photographer: Aliyah Otchere, Styling: Kelly-Ann Hughes, Production: ASOS Creates

Stills shoot — Mood Execution 1— Stills shoot

Documentary-style photography. Never staged or posed. Invite our audience to be a fly on the wall in our
talent’s world. We'll shoot on film to capture candid moments and a youth-culture aesthetic that Vansis so

well known for. '
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ASOS X VANS Art direction for Vans “Turn the tables with Vans” campaign featuring the female
trailblazer Talia through an intimate series of stills and video shot in her natural habitat.

Photographer: Aliyah Otchere, Styling: Kelly-Ann Hughes, Production: ASOS Creates

We spoke to DJ
about how she's shaking
up the music world.

IG Q&A STORY PLAY REEL STILLS FROM REEL
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https://drive.google.com/file/d/1naOgmrPYuQV3X6nUgI9JyN8u9PrM2HpZ/view?usp=sharing

ASOS X VANS

"OFF THE WALL'

TURN THE TABLES
WITH VANS

SHOP VANS.

"OFF THE WALL

Get ready to
turn the tables
with Vans

SHOP VANS

Art direction for Vans “Turn the tables with Vans” campaign featuring the female
trailblazer Talia through an intimate series of stills and video shot in her natural habitat.
Photographer: Aliyah Otchere, Styling: Kelly-Ann Hughes, Production: ASOS Creates

VANS

"OFF THE WALL

Tune in for floorfilling

skate-inspired looks

from Vans, keeping it
fresh since ‘66

SHOP VANS

SN
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Key visuals and art direction for The North Face “As Seen Outdoors” campaign.
ASOS X THE NORTH FACE Photographer: Daniela K Monteiro (UK), Conrad Bauer (DE)
Styling: Ben Van Den Broek, Production: ASOS Creates
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ASOS X TH E NORTH FACE Key visuals and art direction for The North Face “As Seen Outdoors” campaign.

Photographer: Daniela K Monteiro (UK), Conrad Bauer (DE)
Styling: Ben Van Den Broek, Production: ASOS Creates

The idea |
As Seen Outdoor$S i
We're going to take our ASOS x The North Face partnership to the outdoors, exploring what warmth means to

two communities in our key target territories. l

As Seen Outdoors will be anchored by two talent activations - one in the UK, one in Germany - resulting in a
campaign with hyper-local relevance and maximum accessibility in the regions with which we want to resonate.
We'll work with two groups from each territory, known for their style and cultural impact but with a lesser-known
love for the outdoors. We'll open up an unexpected but exciting new side of them, allowing them to immerse us in
their local surroundings and show our audience their version of nature. Through them, we will draw out relevant,
hyper-local stories around exploration, connecting with the outdoors and the value of warmth - both physically
and metaphorically.

We'll explore warmth from two angles, showing our audience the importance of being equipped properly and
stylishly in order to best explore your surroundings, as well as the value of community in creating a sense of
emotional warmth.

x .-;a*-.«"é

Candid, joyful, exploratory, expressionate, warm
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Key visuals and art direction for The North Face “As Seen Outdoors” campaign.
ASOS X THE NORTH FACE Photographer: Daniela K Monteiro (UK), Conrad Bauer (DE)
Styling: Ben Van Den Broek, Production: ASOS Creates

PLAY REEL
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https://drive.google.com/file/d/1k-25rT-MxRCAT7mJimDyglzfvOuctRbn/view?usp=sharing

Key visuals and art direction for The North Face “As Seen Outdoors” campaign.
ASOS X THE NORTH FACE Photographer: Daniela K Monteiro (UK), Conrad Bauer (DE)
Styling: Ben Van Den Broek, Production: ASOS Creates

THE
NORTH\
.FACEN
As seen outdoors
See that? That's more than
ajacket - its your ticket to

explore in style this chilly szn,
courtesy of The North Face.

SHOP NOW

T¥E
NG Hi
-FACE|

As seen
outdoors

SHOP NoW

THE!
NORTH‘
.FACEN
As seen outdoors

It’s more than a jacket
with The North Face.

60000 -
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BELSTAFF Key visual shot-lists, storyboard and direction for the Belstaff “Old Is Good” campaign
including stills, product shots and video interview series with older and younger
influencers and wave-makers from London. Photographer: lan Kenneth Bird

o

BELSTAFF

BELSTAFF.COM

FELICIA MAY



BELSTAFF Key visual shot-lists, storyboard and direction for the Belstaff “Old Is Good” campaign
including stills, product shots and video interview series with older and younger
influencers and wave-makers from London. Photographer: lan Kenneth Bird
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https://docs.google.com/file/d/1M9y1gd6jWiMmnxC0DL0l7AbS54yv88JT/preview

BELSTAFF Art direction and storyboard for the Belstaff ‘“Topographica’ campaign.
Photographer: Misha Taylor, Styling: The Non Place
Production: Rachel Nell/True North TV
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BELSTAFF Art direction and storyboard for the Belstaff ‘“Topographica’ campaign.
Photographer: Misha Taylor, Styling: The Non Place

Production: Rachel Nell/True North TV
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Adidas original XBYO - Crafted by Style Scope: 360 Campaign Key visuals and art direction for the adidas Originals XBYO
‘Crafted Style’ campaign.
Photographer: Tyrone LeBon, Styling: Imogene Barron,

Production: Rosco Productions
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Adidas original XBYO - CRAFTED BY STYLE Scope: 360 Campaign Key visuals and art direction for the adidas Originals XBYO

‘Crafted Style’ campaign.
Photographer: Tyrone LeBon, Styling: Imogene Barron,
Production: Rosco Productions
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Adidas Original XBYO - CRAFTED BY STYLE Scope: 360 Campaign Key visuals and art direction for the

adidas Originals XBYO ‘Crafted Style’ campaign.
Photographer: Tyrone LeBon, Styling: Imogene Barron,
Production: Rosco Productions
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https://docs.google.com/file/d/1nYglnAgiAh3-OmKMvlHMwbwaoe_WtDsj/preview

Adidas original XBYO - CRAFTED BY STYLE
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Adidas ATH LETICS - FIND FOCUS Scope: 360 Campaign Key visuals and campaign concept for the

adidas ATHLETICS ‘FIND FOCUS’ Campaign
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Adidas ATHLETICS - FIND FOCUS

Scope: 360 Campaign Key visuals and campaign concept for the
adidas ATHLETICS ‘FIND FOCUS’ Campaign
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Adidas original - CLIMACOOL “Cool shows no fear”

~EsT
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Adidas original - CLIMACOOL “Cool shows no fear”
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Adidas Original _ CAMPUS “NO time tO think” adidas Originals Key visuals and direction for the adidas Originals Campus

“No time to think” campaign. Photographer: Kenneth Capello,

Styling: Imogene Barron, Production: Rosco Productions
| ‘
.'.
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Adidas Original _ CAMPUS “NO time tO think” adidas Originals Key visuals and direction for the adidas Originals Campus

“No time to think” campaign. Photographer: Kenneth Capello,
Styling: Imogene Barron, Production: Rosco Productions
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