Education

Experience

+1626.715.5026
beccacchen@gmail.com

Becca Chen
Graphic Designer

09.2024-present

09.2015-06.2019

Scholarships

ArtCenter College of Design
Pasadena, CA
Bachelor of Fine Arts in Graphic Design

University of California,

Santa Barbara

Santa Barbara, CA

Bachelor of Arts in Communication
and Asian American Studies,
Minor in Applied Psychology

09.24-present

Skills

Martha Chandler Scholarship
ArtCenter Transfer Student Scholarship
ArtCenter UG Scholarship

ArtCenter UG Diversity Scholarship

Strong working knowledge of
InDesign, lllustrator, Photoshop, After Effects, Figma, Bridge,

Keynote, Pages

Languages

English (native), Mandarin Chinese (conversational)

09.2025-12.2025

Teaching Assistant
ArtCenter College of Design
Pasadena, CA

05.2025-present
Designer, Editor
Source Material
Pasadena, CA

12.2021-08.2024

Graphic Designer,
Administrative &
Communications Coordinator
Stop AAPI Hate

(remote)

11.2019-01.2020
Marketing Intern

Santa Barbara International
Film Festival

Santa Barbara, CA

Recognition

Assisted professor Carolina Trigo with class
critiques and supported students with design
development in a Communication Design 3 course.

Collaborates with a multidisciplinary student-run
team on editorial design, publication layout,
workshops, and launch parties for the ArtCenter
community.

Developed graphic and digital assets for social
media and email. Tracked partnership opportunities,
supported donor meetings, coordinated speaking
engagements, and collaborated with cross-func-
tional teams to support communications strategies.

Created email campaigns, digital assets, and daily
social media content to promote festival program-
ming. Provided live coverage of red carpet events,
panels, and award nights.

01.2025-present
ArtCenter Student Gallery

09.2025-present
ArtCenter Provost’s List

Look Please Touch, Editorial Design

Portraits of Longing, Poster Design

Qi Chocolate, Packaging Design

Aesop’s Gestures, Packaging Design

Of the Essence : Time as Material, Editorial Design
Grand Central Market, Brand Identity

Earned a term GPA of 3.8 or higher



