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Gallery Page

AUDIENCE. HOMEOWNERS

KEYWORDS | EMOTIONAL
TRUST-WORTHY
CLARITY
INFORMATIONAL

RONBOW GALLERY PAGE SOPHIE JURION

OBJECTIVE

RONBOW GALLERY EXPERIENCE

The gallery page must not just showcase beauty, but
also translate that beauty into actionable decision support.

Emotional UX is strongest in early stages - but informational
UX is most critical at the conversion point for overall CX.

Trust is built not only through aesthetics, but through clarity,
traceability, and ease of follow-through.
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Brand Essence/Directions

001 Based On Brand Pillars

« Calm Confidence
- Elegant Empowerment

« Trusted Partnership
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002 Inspiration & Lifestyle

« Where craftsmanship meets contemporary living

003 Storytelling

« Testimonials
* Link to PDP

« Carousels

003 Informational

* Filtering and project information
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Problem Statement

001

Problem Statement

The current gallery page presents users with a scrollable but
unsearchable experience that lacks essential functionality
for product discovery.

Project numbers are unclear, with no accompanying location
information, making it difficult for users to contextualize or
reference designs.

Additionally, there are no direct links from gallery images to
relevant product pages, creating friction in the customer
journey.

The absence of filters further prevents users from narrowing
results by style, category, or preference, resulting in a
frustrating and inefficient browsing experience.
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How Might We

How might we redesign the gallery page to make it easily
searchable, filterable, and connected—providing users with
clear project details, intuitive navigation, and direct links to
product pages—so they can quickly discover, explore, and act
on the designs that inspire them?
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User Persona & User Journey

Journey steps Awareness Consideration Acquisition Service Loyalty
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“Style-Seeking Homeowner”

Headline
I'm exploring different looks before committing to a
remodel — | want to feel confident about the style and
materials.
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they're looking for - visual clarity helps.” . 4 | L " o e 0 P .
User feedback: ‘I liked this kitchen but had no idea what i o
finishes were used.”
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Headline
“| need to quickly find reference projects that match my e b o o o
client’s taste and show them how the finishes work in
context”
Supporting research:

Designer quote: “I never use filters - | scroll for the one |
can use to explain things.”

Internal feedback: “We need the gallery to help us show
how a finish looks in a real space.”
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User Flow
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Mood Boards / 01

Modern Luxury

For A Design Forward Luxury Homeowner

KEYWORDS | TIMELESS
REFINED
PREMIUM
TRUSTWORTHY

RONBOW GALLERY PAGE SOPHIE JURION

Consultations
& Mentoring

Gallery Of Select Work

s inspired by yo,

Transform a room into
vour dream space

Chatsworth Fellowes Avenue

LAMPS &
LIGHTETING

KYXHA Ha 3aKa3

DESIGN PROECT INTERIOR
eti s DESIGN
| TRENDS

TESTIMONIAL

BYREDG

CONTENTS T Sl
N ALt What We D / Gonternt design stedlo -
Seavisice /-Farts and Figures .
Cllenits  Wika webe morked with

Ll s Saudies | Recert froiects

Testim:

Teany /! Who sk witl e

Feavutes / Lginal Fearures " |
Process J Hiw we wark

Nexe / What happens o

03



Lo-Fi Wireframes

Modern Luxury

For A Design Forward Luxury Homeowner

fp— ites
Fiters (D) ::M
):v il itl [E====)]
“ “ Title
it < - - o v
it @ - D
5
KEYWORDS | TIMELESS
REFINED
PREMIUM
TRUSTWORTHY e

RONBOW GALLERY PAGE  SOPHIE JURION 03



Research Questions To Validate Filters

Use These In Interviews, Surveys, Card Sorting And Prototype Usability Tests

For A Homeowner With Very Limited Design
Knowledge

97 What is most important to you when browsing a gallery?

002 Rank what matters most when browsing:
-« Style
-+ Cabinet color
* Room layout
- Budget range
* Room type

« Cabinet function

003 What styles are your favorite that we offer at Ronbow?
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Research Questions To Validate Filters

Use These In Interviews, Surveys, Card Sorting And Prototype Usability Tests

For A Designer

01 How do you work when sourcing for a project- what'’s your workflow when collecting spec-worthy inspiration?

002 Rank what matters most when browsing:

+ Finish code

+ Lead time

* Price range

« Budget

* Certifications

* Location

003 When browsing a gallery, what issues frustrate you the most and why?

RONBOW GALLERY PAGE SOPHIE JURION

03



