
BRAND COLLABORATIONS 



THE BRAND

CHARLES & KEITH is a brand with a vision to empower women to express themselves through fashion by 

pushing the boundaries of modern footwear and accessories by constantly reinventing fashion with its 
curated collections. With its curated collections of modern footwear and accessories, CHARLES & KEITH has 

become an amalgamation of a diverse mix of cultures, tastes and styles that gives it a unique place in the 
world of fashion.

CHARLES & KEITH believes in social and environmental responsibility. Its efforts to support progress, 
sustainability and conservation include the use of Forest Stewardship Council (FSC) certified paper, as well 

as its collaborations with international organisations such as United Nations Entity for Gender Equality 

(UNWOMEN), Breast Cancer Foundation and World Wide Fund for Nature (WWF).

C H A R L E S  &  K E I T H









C H A R L E S  &  K E I T H  R E T A I L  P R E S E N C E

> 600
RETAIL STORES

4000
PEOPLE

> 50
CK.COM MARKETS (DTC)

> 30
RETAIL MARKETS

MIDDLE EAST NORTH AFRICA
>90 STORES

UAE | SAUDI ARABIA | BAHRAIN | QATAR | KUWAIT | OMAN | LIBYA | 

LEBANON | EGYPT | JORDON

NORTH AMERICA
MEXICO CITY

SOUTH ASIA
INDIA | SRI LANKA | PAKISTAN

ASIA
>550 STORES

SINGAPORE | CHINA | HONGKONG | MACAU | TAIWAN | SOUTH KOREA 

| JAPAN | PHILIPPINES | INDONESIA | MALAYSIA | THAILAND | VIETNAM 

| CAMBODIA | MYANMAR | BRUNEI

UK & EUROPE
ONLINE STORE

USA
ONLINE STORE

EURASIA
ARMENIA | AZERBAIJAN |​ GEORGIA | KAZAKHSTAN

AFRICA
MAURITIUS

























F A L L  2 0 2 3  C A M P  A I G N  

CHARLES & KEITH welcomed actress Han So Hee, as the brand's second global 
brand ambassador, where she fronted the Fall 2023 Campaign featuring the iconic 

Petra bag.

HAN SO HEE

GLOBAL BRAND AMBASSADOR



F A L L  W I N T E R 2 0 2 2 C A M P A I G N

Trendsetters of pop culture and the voice of a new generation, music 

artist ITZY joins the CHARLES & KEITH family as the newest global 

brand ambassador, to front the Fall Winter 2022 Campaign featuring the 

Lula series and ITZ MINE 

collaboration collection.

ITZY

GLOBAL BRAND AMBASSADOR

ITZY

GLOABL BRAND AMBASSADOR



S P R I N G   S U M M E R   2 0  2  2   C A M P  A I G N  

CHARLES & KEITH welcomed artist and multi-hyphenate Krystal, as the brand's first-
ever global brand ambassador, where she fronted the Spring Summer 2022 

Campaign featuring the Blooming Spring collection.

KRYSTAL

GLOBAL BRAND AMBASSADOR



F A L L  2 0 2 3  C A M P A I G N

CHARLES & KEITH welcomed actress Jess Alexander, as the brand's first-ever friends 
of house, where she donned the iconic Gabine bag.

JESS ALEXANDER

FRIENDS OF HOUSE









SP RIN G 2 0  2 4  C O L L  A B O R  A T I O N

Chet Lo is an Asian-American designer who first set foot in Lond 2015 to study Knitwear Design at Central 

Saint Martins. It was there that he became fascinated with the technique of knitting and the endless 
innovative possibilities that knitwear has to offer. The designer draws from an eclectic mix of 

inspirations, often taking a bold and experimental approach to fashion. Not one to shy away from 
colours, his pieces are vibrant and eye-catching, complemented by unusual cuts that propel his designs 

to the forefront of fashion.

Following the success of his initial collections, Chet Lo has gone on to join the roster of young talent at 

Fashion East, where his debut was received with critical acclaim. His work has been featured in fashion 
magazines such as Vogue, L'Officiel, W, Schön, and Dazed, with celebrities like Dua Lipa, Kendall & Kylie 

Jenner, Doja Cat, SZA, and many more as fans.

CHARLES & KEITH X CHET LO

UNITED KINGDOM-BASED FASHION DESIGNER



SP RIN G 2 0 2 4 C O L L A B O R A T I O N

Inject bold sophistication into your everyday wardrobe with the tactile pieces from the Chet Lo x CHARLES & 

KEITH collection, featuring a metallic top-handle bag, slingback wedges, padded headband, and more. All 
designs come in three colours: bright red, vibrant fuchsia, and timeless black — the designer's personal 

favourite and go-to hue. 

For a complete look, shoppers are also able to purchase ready-to-wear designs from Chet Lo's 
Spring/Summer 2024 collection. 

CHARLES & KEITH X CHET LO

UNITED KINGDOM-BASED FASHION DESIGNER



F A L L   W I N T E R   2  0  2  3   C O L L  A B O R  A T I O N  

Henn Kim is a Korea-based visual artist, who is renowned for her surrealist black and white drawings. She 

shot to social media fame when she channeled her emotional experiences into poignant works of art 
that showcase a different side of her psyche.

For this exclusive collection, she has reimagined her signature heart motif with a spirit

of light-heartedness.

CHARLES & KEITH X HENN KIM

KOREA-BASED VISUAL ARTIST



F A L L   W I N T E R   2  0  2  3   C O L L  A B O R  A T I O N  

Heart is Every Wear; this all-black 4-piece capsule collection — playfully titled “Heart Is Every Wear” — is 

inspired by Henn Kim’s desire for the products to be worn anywhere and everywhere, and for each wearer 
to feel encouraged to be forthcoming with their emotions and embrace their authenticity.

The illustrated heart charm ankle boots and ruched hobo bag are adorned with metallic embellishments 

featuring the artist’s distinctive anatomical heart motif — a symbol of self-assurance and the courage to 
express oneself freely — while a matching faux leather scrunchie and a plush cosmic-themed blanket round 

up the collection.

CHARLES & KEITH X HENN KIM

KOREA-BASED VISUAL ARTIST





F A L L   W I N T E R   2  0  2  2   C O L L  A B O R  A T I O N  

both is a Parisian-based independent footwear brand that fuses streamlined designs with a one-of-a-kind 

rubber technique, championing innovative shoe design with a unique globalised branding and artistic 
approach. With an ever-evolving and contemporary artistic value and a freshened “east-meets-west” 

attitude at its roots, both extends its footprint across the world, and continues to engage with an inter-
connected global audience while launching collaborative projects.

The both x CHARLES & KEITH collection, centred around 90s punk vibes and urban-chic streetwear 
aesthetics, is a modern take on the art of imperfection. Reflecting the innovative and experimental design 

ethos that the two brands share, the bags and shoes in this exclusive range exude a retro-futuristic mood.

BOTH X CHARLES & KEITH

PARISIAN-BASED INDEPENDENT FOOTWEAR BRAND



F A L L   W I N T E R   2  0  2  2   C O L L  A B O R  A T I O N  

Available in black, white and a special print - created by layering gold marble foil over a 

lemon-yellow background - this collaborative collection features iconic grunge elements, such as 

androgynous shoe styles and distinctive metallic details, that give a nod to the transgressive 90s social 
movement while celebrating the youthful zeal of the current generation.

BOTH X CHARLES & KEITH

PARISIAN-BASED INDEPENDENT FOOTWEAR BRAND



In a fantastical world fueled by creativity, there exists Imaginary You. Conceptualised by CHARLES & KEITH 

and both, this launch not only marks CHARLES & KEITH’s foray into the world of NFTs, but showcases pieces 
from the latest both x CHARLES & KEITH collection as modeled by Unreal.Zoe. The winning bidder will also 

receive collaboration collectibles — a bag and pair of shoes of their choice — on top of whitelist status and 
exclusive previews to upcoming collections.

IMAGINARY YOU BY BOTH X CHARLES & KEITH

NFT

F A L L   W I N T E R   2  0  2  2   C O L L  A B O R  A T I O N  



F A L L   W I N T E R   2  0  2  2   C O L L  A B O R  A T I O N  

From September 28th to October 4th, ‘Un-commonplace Things’ a moving art installation, wild posting and 

tagging guerrilla activation took over the city of Paris, immersed in the excitement and energy of Paris 
Fashion Week.

The activation targeted high profile fashion shows including Chanel, Louis Vuitton and Valentino, and Paris’ 

trendiest neighbourhoods, frequented by the international fashion community, including République 

and Le Marais.

Un-commonplace Things

GUERILLA ACTIVATION AT PFW



S P R I N G   S U M M E R   2  0  2  2   C O L L  A B O R  A T I O N  

Capitán was born in Seville, Spain and is currently based in London, England. Known for her 

acutely intimate and emotive portraits, her art practice straddles the fine art and 

commercial art worlds, and includes photography, painting, and prose. She has produced 

editorial and commercial collaborations with major fashion brands, and her work has 

appeared in numerous high-profile magazines.

COCO CAPITÁN X CHARLES & KEITH collection features androgynous and structured 

silhouettes that serve as a canvas for her art, while reflecting the sensibilities and 

understated elegance of CHARLES & KEITH’s design aesthetic.

COCO CAPITÁN X CHARLES & KEITH

SPANISH-BORN ARTIST



S P R I N G   S U M M E R   2  0  2  2   C O L L  A B O R  A T I O N  

Whimsical #CocoCapitanxCharlesKeith digital elements at the CHARLES & KEITH store

at Marina Bay, Singapore and the CHARLES & KEITH store in Shibuya, Tokyo, Japan.

DIGITAL ACTIVATION

WEB AR FILTER



S P R I N G   S U M M E R   2  0  2  2   C O L L  A B O R  A T I O N  

DIGITAL ACTIVATION

STICKERS AND WALLPAPERS



S P R I N G   S U M M E R   2  0  2  2   C O L L  A B O R  A T I O N  

The SHUSHU/TONG x CHARLES & KEITH capsule collection features two pairs of bags and 

shoes centred around the key motif of the rose, exploring its ephemeral beauty, fragility 

and charm. The unique imagery of the rose embodies the SHUSHU/TONG brand DNA — 

where the modern woman and unabashedly feminine details are juxtaposed — merged 

with the sensibilities and understated elegance that form the bedrock of CHARLES & KEITH’s 

design ethos.

SHUSHU/TONG

SHANGHAI-BASED FASHION LABEL



S P R I N G   S U M M E R   2  0  2  0   C O L L  A B O R  A T I O N  

CHARLES & KEITH is proud to announce its partnership with Copenhagen – based designer, 

Cecilie Bahnsen.

The exclusive collaboration of shoes takes inspiration from traditional schoolwear, a 

recurring theme in her work. The collection features four classic styles that have been 

reinterpreted by Bahnsen and are beautifully finished with her signature couture-like touch.

CECILIE BAHNSEN X CHARLES & KEITH

COPENHAGEN-BASED DESIGNER





I N T E R N A  T I O N A L   C E L E B R I T I E S   &  I N F L U E N C E R S  

KELLY RO WLAND

SINGER & ACTRESS

SO MA  SARA

ACTIVIST

LILY MCMENAMY

MODEL

MADI SON  BEER

SINGER

RITA OR A

SINGER

G IG I HADID

SUPERMODEL

MASIE WILLIAMS

ACTRESS

PARIS HILTON

MEDIA PERSONALITY

JENNIE K IM

SINGER

LIU WEN

SUPERMODEL

VANESSA HUDG ENS

ACTRESS & SINGER

MIMI WEBB

SINGER-SONGWRITER



LILY MAY MAC

STYLE INFLUENCER

HAYLEY  WILL IAMS

MUSICIAN

SUSIE LAU

JOURNALIST

KO  HY O J O O

CONTENT CREATOR

JESS ALEXANDER

ACTRESS

LOLA CLARK

STYLE INFLUENCER

J O R D Y N W O O D S

MODEL & SOCIALITE

MIA REG AN

MODEL

IRENE KIM

STYLE INFLUENCER

BAE Y O O N  YO U NG

MODEL

J ULI E ADENUGA

BRITISH RADIO HOST

SU AREZ  SI STER S

STYLE INFLUENCERS

I N T E R N A  T I O N A L   C E L E B R I T I E S   &  I N F L U E N C E R S  









K N W L S  D E S I G N  E L E M E N T S

A blend of futuristic and 90s & 00s nostalgia, delicate yet powerful, exhilarating and feminine, KNWLS is exciting and confident.
Seeing corset elements, distressed fabrics and subervise tailoring, cris-cross straps and metallic hardware are significant details that are telling of KNWLS 

and perfect additions to the CHARLES & KEITH products and visuals.



C O L L A B O R A T I O N  M O O D B O A R D

THE NEW ERA OF FEMINITY

CHARLES & KEITH’s clean and minimalistic persona, touched by KNWL’s of dystopian and nostalgic essence, the
CHARLES & KEITH X KNWLS collaboration is empowering, feminine and fearless.

Keywords: Subversive tailoring, party girl, bold prints, corsets, buckles, silver embellishments, distressed



KNWLS X CHARLES & KEITH CAPSULE

2 shoes, 2 bags, 2 accessories, 2 lifestyle, 3-4 Ready-to-wear

MARKETS

CHARLES & KEITH e-commerce, all shipped markets
CHARLES & KEITH retail, selected markets
KNWLS e-commerce, all shipped markets

SCOPE

• Debut as CHARLES & KEITH’s first ever Guest Designer
• Period of 6 months to 1 year

• Designer Interviews
• Fashion Runway Placements & Invites
• Gifting to Fashion It Girls and Celebrities
• Dedicated Postings on all Social Channels

• Experiential Pop-in/Pop-up & Event
• Celebrity Dressing and Red-carpet Opportunities

C O L L A B O R A T I O N  O V E R V I E W



C O L L A B O R A T I O N  P R O D U C T S  C O N C E P T

Capsule Collection: 4 articles – 2 shoes, 2 bags, 2 accessories
Incorporating KNWL’s fashion-forward femininity with CHARLES & KEITH’s minimal aesthetic to create a collection that is a hybrid of both brands.

Key Points:
Shoes in different heights and styles with unique hardware details

Bags in several silhouettes to pair with shoes.

S H O E S B A G SA C C E S S O R I E S



P R O P O S E D  P R O D U C T S

B A G C H A R M S / K E Y C H A I N SP I L L O W  C A S E S / C U S H I O N S

Capsule Collection: 2 lifestyle articles

Incorporating KNWL’s fashion-forward femininity with CHARLES & KEITH’s minimal aesthetic to create a collection that is a hybrid of both brands.

Key Points:
Fun lifestyle pieces that are equally decorative as they are stylish.



R E A D Y - T O - W E A R  L I N E

Creating a mini RTW Capsule Collection: 3 to 4 SKUs – 2 Tops, 1 Bottom, 1 Dress

Designs that encompasses the essence of both brand’s aesthetic and ethos while pairing perfectly with the collaboration products.



D I S T R I B U T I O N  S T R A T E G Y

Products:
2 shoes, 2 bags (Estimated 800 units per design)
2 lifestyle (Estimated 150 units per design)

CHARLES & KEITH E-COMMERCE
Selling Period: 6 months from launch date + 3 months run off period

CHARLES & KEITH RETAIL DISTRIBUTION
6 months from launch date + 3 months run off period
Model & Shipping : Shipping fulfilment by CHARLES & KEITH

Products: to be discussed
Quantity: 25% of CHARLES & KEITH orders per design

KNWLS E-COMMERCE
6 months from launch date + 3 months run off period
Model & Shipping : Shipping fulfilment by KNWLS

CHARLES & KEITH

KNWLS



T A R G E T  A U D I E N C E

AGE

20 – 35 years old

ABOUT

A dreamer who is empowered to achieve great heights, embodying an edgy style 
focused on durable, comfortable and elegant accessories.

Her style embraces femininity with a grit, blending feminine fabrics with utilitarian 
hardware. She has a classic form of self-expression that is heavily influenced by 

empowering of women, and she is someone who appreciates excellence in quality.

She is a trailblazing high society girl who enjoys connection with her community.

WANTS & NEEDS

An individual who leads a lifestyle focused on quality and comfort, appreciating the finer 
things in life, along with classic pieces. She believes in empowerment of women and 

supports organizations as such.

KEYWORDS

Trailblazing, Attitude, Confidence, Fearless



TEASER:
FASHION RUNWAY

Tease the collaboration during Fashion 
Week, identifying key fashion cities 

around the world

Unlock the power of digital connections 
and amplify media impact

POST-LAUNCH:
E-COMMERCE & COMMUNITY

Post-launch, generating buzz through 
postings on social channels and seeding 

within the brand’s community

Inspire and nurture the existing 
connection with the community

LAUNCH:
POP-IN/POP-UP & EVENT

Host a launch event to introduce the 
exclusive  capsule through an 

experie ntial space

Debut the collaboration collection with 
a compelling story, e levating the brand’s 

unique experiences

L A U N C H  S T R A T E G Y



T E A S E R  R U N W A Y :  L O N D O N  F A S H I O N  W E E K

Leveraging KNWLS’s seasonal runway shows to feature our collaboration products will serve as a powerful introduction to the 
partnership, significantly increasing brand exposure to a diverse and broader audience.



P O P - U P  L A U N C H  E V E N T

List suggested locations and markets with image reference – e.g. in-store takeover, OOH etc
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