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Brand Pillars & Visual DNA 
Visual TOV & Art Direction

0 1  —  V I S U A L  TO N EB R A N D  M E D I A - G U I D E H E W I



W H AT H O W
F O R   

W H O

Hardly Ever Worn Luxury 
Timeless/ Quality Pieces 

Sold-Out/ Hard-to-Find Pieces

Luxury Fashion Lover 
Quality over Quantity Minded  
Authentic, Inspired, Satisfied

Personalised Website Experience 
Up-to 80% off Retail Price Items 

Sustainable and High-End Logistics 

B R A N D  P I L L A R SB R A N D  M E D I A - G U I D E H E W I

LU X U R Y 
P R O D U CT

T E C H L I F E S T Y L E

01. 02. 03.



Luxury/ Timeless/ Quality  
Personal/ Authentic 

Open/ Inclusive

Slow/ Satisfied 
Inspired/ Authentic 

Independent/ Unique

V I S U A L  TOV &  A R T D I R E CT I O NB R A N D  M E D I A - G U I D E H E W I

Mass Produced 
Flashy/ Trend-Obsessed 

Uptight/ Exclusive

Seemless 
Personalised 

Assistive

Dominant 
Uniform 

Overwhelming

Fast/ Greedy 
Unoriginal 

Clout/ Status-Driven

LU X U R Y P R O D U CT

T E C H

L I F E S T Y L E



Primary Brand Colour Palette 
Supporting Seasonal Tones & Colour Accents 
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Timeless — Conscious — Authentic

0 2  —  C O LO U R  —  P R I M A R Y C O LO U R  P L AY P R E V I E WB R A N D  M E D I A - G U I D E H E W I



P R I M A R Y B R A N D  C O LO U R  PA L E T T EB R A N D  M E D I A - G U I D E H E W I

WA L N U T 
H E X :  # 3 1 1 C 1 7   
R 5 0   G 4 0   B 2 5  
C 5 0 %   M 6 0 %   Y 7 0 %   K 8 0 %  
PA N TO N E  4 1 2  C

B O N E  
H E X :  # FA F 7 F 3  
R 2 5 0   G 2 4 5   B 2 4 5    
C 0 %   M 2 %   Y 2 %   K 2 %  
PA N TO N E  1 1 - 0 6 0 2  TC X

P E A R L  
H E X :  # E 8 E 0 D 5  
R 2 3 2   G 2 2 4   B 2 1 3    
C 1 1 %   M 1 1 %   Y 1 7 %   K0 %  
PA N TO N E  WA R M  G R E Y 1 U

D E N I M  
H E X :  # 8 5 B 6 C 3  
R 1 2 5   G 1 8 5   B 2 0 0    
C 5 5 %   M 1 0 %   Y 2 0 %   K0 %  
PA N TO N E  5 5 0  C

N I G H T 
H E X :  # 1 8 4 0 4 B  
R 0   G 6 0   B 7 0    
C 1 0 0 %   M 6 0 %   Y6 0 %   K6 0 %  
PA N TO N E  5 4 8  C



S U P P O R T I N G  S E A S O N A L  TO N E S  &  C O LO U R  A C C E N T S  B R A N D  M E D I A - G U I D E H E W I

B U R G U N DY 
H E X :  # 4 3 0 6 0 6

C A M E L  
H E X :  # B 4 7 7 3 A

S A N D  
H E X :  # D D C E A1

G R A S S  
H E X :  # 6 7 9 3 1 D

T U R Q U O I S E  
H E X :  # 6 3 C 3 A 9

D E E P  R E D  
H E X :  # 9 A 3 0 0 1

N E O N  G R E E N  
H E X :  # 9 7C D 2 D

C E R U L E A N  
H E X :  # 2 FA C A E

R E D  
H E X :  # E 3 3 7 0 C



Social Media Grid & Content Types 
Social Story Types & Highlights 

Long-Form Video Content
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Grid Post Media
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S O C I A L  M E D I A  G R I DB R A N D  M E D I A - G U I D E H E W I



C O N T E N T T Y P E S  —  E - C O M M E R C EB R A N D  M E D I A - G U I D E H E W I



C O N T E N T T Y P E S  —  FA S H I O N  A R C H I V E SB R A N D  M E D I A - G U I D E H E W I



C O N T E N T T Y P E S  —  # F E E L S L I K E H E W I  S T Y L EB R A N D  M E D I A - G U I D E H E W I



C O N T E N T T Y P E S  —  # F E E L S L I K E H E W I  L I F E S T Y L EB R A N D  M E D I A - G U I D E H E W I



C O N T E N T T Y P E S  —  # F E E L S L I K E H E W I  P R O D U CT L I F E S T Y L EB R A N D  M E D I A - G U I D E H E W I



C O N T E N T T Y P E S  —  B R A N D  S P OT L I G H TB R A N D  M E D I A - G U I D E H E W I



C O N T E N T T Y P E S  —  H E W I  A M B A S A D O R  R E - P O S TB R A N D  M E D I A - G U I D E H E W I



C O N T E N T T Y P E S  —  G R A P H I C  C O L L A G EB R A N D  M E D I A - G U I D E H E W I



C O N T E N T T Y P E S  —  B R A N D  A N N O U N C E M E N T SB R A N D  M E D I A - G U I D E H E W I



Social Story Media
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S O C I A L  S TO R Y T Y P E SB R A N D  M E D I A - G U I D E H E W I



B R A N D  M E D I A - G U I D E H E W IS O C I A L  S TO R Y S L I D E  T Y P E S  —  S H O P PA B L E  E D I TO R I A L  



B R A N D  M E D I A - G U I D E H E W IS O C I A L  S TO R Y S L I D E  T Y P E S  —  S H O P PA B L E  E D I TO R I A L  



S O C I A L  S TO R Y S L I D E  T Y P E S  —  S H O P PA B L E  E D I TO R I A L  B R A N D  M E D I A - G U I D E H E W I



B R A N D  M E D I A - G U I D E H E W IS O C I A L  S TO R Y S L I D E  T Y P E S  —  S H O P PA B L E  E D I TO R I A L  



B R A N D  M E D I A - G U I D E H E W IS O C I A L  S TO R Y S L I D E  T Y P E S  —  S H O P PA B L E  E D I TO R I A L  



S O C I A L  S TO R Y S L I D E  T Y P E S  —  E D I TO R I A L  A R T I C L E  P R O M OT I O NB R A N D  M E D I A - G U I D E H E W I



S O C I A L  S TO R Y S L I D E  T Y P E S  —  E D I TO R I A L  A R T I C L E  P R O M OT I O NB R A N D  M E D I A - G U I D E H E W I



Long-Form Video
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LO N G - F O R M  V I D E O  C O N T E N T —  M E D I A  P O S I T I O N I N G  &  B R A N D  O F F E R I N GB R A N D  M E D I A - G U I D E H E W I

O F F E R I N G  ( TO P I C  O F  T H E  V I D E O )
LU X U R Y 

P R O D U CT
FA S H I O N   

E D U C AT I O N

B R A N D   
C O N T R I B U T I O N  

C O N T E N T

VA LU E S  ( B R A N D  VA LU E  W E  B R I N G  TO  T H E  V I E W E R )
B U S I N E S S  

C R E D I B I L I T Y
S H O P P I N G

FA S H I O N   
A U T H O R I T Y

P E R S O N A L I T Y

V I D E O  S E R I E S Hewi 
BTS

Hot &  
Hewi

Timeless  
Icons

Build Your 
Wardrobe



LO N G - F O R M  V I D E O  C O N T E N T —  V I D E O  S E R I E S  LO GB R A N D  M E D I A - G U I D E H E W I

V I D E O  T I T L E V I D E O  C O N T E N T S  D E TA I L S S E R I E S O F F E R I N G B R A N D  VA LU E

H O W  TO :  WA R D R O B E  VA LU AT I O N A  G U I D E  TO  VA R D R O B E  VA LU AT I O N  P R O C E S S  A N D  V I P  S E R V I C E  AT H E W I B U I L D  YO U R  WA R D R O B E I N F O R M AT I O N  F O C U S C R E D I B I L I T Y

Q U A L I T Y C H E C K :  ( C AT E G O R Y ) A  G U I D E D  LO O K  I N TO  D E TA I L S  TO  WATC H  O U T F O R  W H E N  S H O P P I N G  F O R  P I E C E S  TO  L A S T I E .  T H R E N C H  C O AT S B U I L D  YO U R  WA R D R O B E E D U C AT I O N  F O C U S FA S H I O N  A U T H O R I T Y

H O W  TO :  B U I L D  YO U R  WA R D R O B E A  G U I D E  A S  TO  H O W  TO  B U I L D  YO U R  WA R D R I B E :  F R O M  S I L H O U E T T E S  TO  C O LO U R - PA L L E T E  TO  S TA P L E  P I E C E S B U I L D  YO U R  WA R D R O B E E D U C AT I O N  F O C U S FA S H I O N  A U T H O R I T Y

C LO S E T S TA P L E S :  ( C AT E G O R Y ) TO P  1 0  P I E C E S  F O R  A  S E L E CT E D  C AT E G O R Y E G .  T R A N S - S E A S O N A L  P I E C E S B U I L D  YO U R  WA R D R O B E P R O D U CT F O C U S FA S H I O N  A U T H O R I T Y

YO U R  F I R S T ( C AT E G O R Y ) TO P  5  R E C O M E N D E D  P I E C E S  F R O M  A  C AT E G O R Y E G .  YO U R  F I R S T D E S I G N E R  B A G B U I L D  YO U R  WA R D R O B E P R O D U CT F O C U S FA S H I O N  A U T H O R I T Y

H E W I  M U S E :  ( N A M E ) A  V I S I T  A N D  A  B R O W S E  T H O U G H  T H E  C LO S E T O F  A  S E L E CT E D  H E W I  M U S E B U I L D  YO U R  WA R D R O B E C U LT U R E /  C O N T E X T P E R S O N A L I T Y

D O  YO U  WA N T TO  M A K E  A  P O S I T I V E  I M PA CT O N  T H E  P L A N E T ?  S H O P  P R E - O W N E D A  D E E P  D I V E  O F  H O W  S H O P P I N G  S E C O N D  H A N D  I S  M O S T S U S TA I N A B L E  T H A N  S H O P P I N G  N E W H E W I  BT S E D U C AT I O N  F O C U S C R E D I B I L I T Y

D O  YO U  WA N T TO  M A K E  A  P O S I T I V E  I M PA CT O N  T H E  P L A N E T ?  S H O P  Q U A L I T Y N OT Q U A N T I T Y A  D E E P  D I V E  O F  H O W  S H O P P I N G  F O R  Q U A L I T Y I S  M O S T S U S TA I N A B L E  T H A N  S H O P P I N G  Q U A N T I T Y H E W I  BT S E D U C AT I O N  F O C U S C R E D I B I L I T Y

H E W I  BT S :  F O U N D E R  S TO R Y A N  I N T R O  TO  H O W  I T  A L L  S TA R T E D H E W I  BT S I N F O R M AT I O N  F O C U S C R E D I B I L I T Y

H E W I  BT S :  A U T H E N T I F I C AT I O N A N  I N T R O  TO  T H E  H E W I  A U T H E N T I F I C AT I O N  P R O C E S S H E W I  BT S I N F O R M AT I O N  F O C U S C R E D I B I L I T Y

H E W I  BT S :  P R O D U CT J O U R N E Y A N  OV E R V I E W  O F  T H E  P R O D U CT J O U R N E Y AT H E W I H E W I  BT S I N F O R M AT I O N  F O C U S C R E D I B I L I T Y

T R E N D  A L E R T:  ( P R O D U CT )  ( S E A S O N ) A  T R E N D  A L E R T O N  R E S U R FA C I N G  S I L H O U E T T E S ,  C O LO U R S  A N D  P I E C E S  O N  T H E  S E A S O N  R U N WAY I E .  B A R R E L  B A G S  S S 2 2 H OT A N D  H E W I P R O D U CT F O C U S FA S H I O N  A U T H O R I T Y

H OT A N D  H E W I :  ( C AT E G O R Y ) TO P  1 0  R E C O M E N D E D  P I E C E S  F R O M  A  C AT E G O R Y E G .  T R AV E L  B A G S H OT A N D  H E W I P R O D U CT F O C U S S H O P P I N G

H OT D R O P S :  N E W  I N W E E K LY E D I T  O F  X 5  P I E C E S  T H AT A R E  N E W  I N /  O N  O U R  W I S H - L I S T H OT A N D  H E W I P R O D U CT F O C U S S H O P P I N G

W H I C H  LU X U R Y FA S H I O N  B R A N D  A R E  YO U ? A  I N T E R A CT I V E  Q U I Z  F O R  T H E  A U D I E N C E  TO  M ATC H  W I T H  A  LU X U R Y B R A N D N /A C U LT U R E /  C O N T E X T P E R S O N A L I T Y

W H AT YO U R  ( P R O D U CT )  S AY S  A B O U T YO U A  I N T E R A CT I V E  Q U I Z  F O R  T H E  A U D I E N C E  TO  E X P LO R E  A  P E R S O N A L  S T Y L E  A R C H E T Y P E N /A C U LT U R E /  C O N T E X T P E R S O N A L I T Y

T I M E L E S S  I C O N S :  ( P R O D U CT ) A  D I V E  I N TO  A  P R O D U CT T H AT A  B R A N D  I S  K N O W N  F O R  E G .  M I S S S O N I  W R A P T I M E L E S S  I C O N S E D U C AT I O N  F O C U S FA S H I O N  A U T H O R I T Y

LOV E  T H AT L A S T S :  ( P R O D U CT ) A  D I V E  I N TO  W H AT M A K E S  A  PA R T I C U L A R  B R A N D  P I E C E  TO  L A S T E G .  C H A N E L  T W E E T J A C K E T T I M E L E S S  I C O N S E D U C AT I O N  F O C U S FA S H I O N  A U T H O R I T Y

T I M E  TO  I N V E S T:  ( P R O D U CT ) TO P  5  R E C O M E N D E D  P I E C E S  TO  I N V E S T I N  F R O M  A  H I G H -WA LU E  C AT E G O R Y E G .  R O L E X T I M E L E S S  I C O N S P R O D U CT F O C U S S H O P P I N G



LO N G - F O R M  V I D E O  C O N T E N T —  S A M P L E  S H O P P I N G  V I D E OB R A N D  M E D I A - G U I D E H E W I

A R C H I V E C E L E B R I T Y

R U N WAYC U LT U R E

V I D E O  T I T L E  C A R D AVA I L A B L E  P R O D U CT &  VO I C E OV E RI N T R O :  M I X  M E D I A  &  VO I C E  OV E R



Brand Campaigns & Paid Media 
Website Media
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Brand Campaigns
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B R A N D  M E D I A - G U I D E H E W IB R A N D  C A M PA I G N S  &  PA I D  M E D I A  —  FA S H I O N  W E E K



B R A N D  C A M PA I G N S  &  PA I D  M E D I A  —  B U I L D  YO U R  WA R D R O B EB R A N D  M E D I A - G U I D E H E W I



B R A N D  M E D I A - G U I D E H E W IB R A N D  C A M PA I G N S  &  PA I D  M E D I A  —  B U I L D  YO U R  WA R D R O B E



Paid Media
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B R A N D  M E D I A - G U I D E H E W IC U S TO M E R  A C Q U I S I T I O N  C A M PA I G N  —  B R A N D  TA R G E T 



B R A N D  M E D I A - G U I D E H E W IC U S TO M E R  A C Q U I S I T I O N  C A M PA I G N  —  B R A N D  TA R G E T 



B R A N D  M E D I A - G U I D E H E W IC U S TO M E R  A C Q U I S I T I O N  C A M PA I G N  —  U N I Q U E  B R A N D  O F F E R  



B R A N D  M E D I A - G U I D E H E W IC U S TO M E R  A C Q U I S I T I O N  C A M PA I G N  —  I N V E S T M E N T B U Y E R  TA R G E T 



B R A N D  M E D I A - G U I D E H E W IC U S TO M E R  A C Q U I S I T I O N  C A M PA I G N  —  L I F E S T Y L E  O F F E R



B R A N D  M E D I A - G U I D E H E W IC U S TO M E R  A C Q U I S I T I O N  C A M PA I G N  —  M A R K E T P L A C E  O F F E R



B R A N D  M E D I A - G U I D E H E W IC U S TO M E R  A C Q U I S I T I O N  C A M PA I G N  —  B U S I N E S S  I N C E N T I V E  



Website Media

0 3  —  B R A N D  M E D I AB R A N D  M E D I A - G U I D E H E W I



B R A N D  M E D I A - G U I D E H E W IW E B S I T E  M E D I A  —  FA S H I O N  W E E K



B R A N D  M E D I A - G U I D E H E W IW E B S I T E  M E D I A  —  A U T U M N  W I N T E R  C AT E G O R I E S



B R A N D  M E D I A - G U I D E H E W IW E B S I T E  M E D I A  —  S P R I N G  S U M M E R  C AT E G O R I E S



Hewi World & Editorial Articles

0 5  —  B R A N D  E D I TO R I A LB R A N D  M E D I A - G U I D E H E W I



B R A N D  M E D I A - G U I D E H E W I0 5  —  B R A N D  E D I TO R I A L  —  H E W I  W O R L D

L A N D I N G  PA G E



B R A N D  M E D I A - G U I D E  © 2 0 2 2






