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BRANDING
Dubai Holding entrusted us with the task of conceiving and launching an unprecedented loyalty program, aimed at delivering seamless and immediate rewards 
to its members throughout the United Arab Emirates, spanning renowned destinations, attractions, and beloved brands. The program offers an extensive rewards 
portfolio, encompassing a diverse array of dining establishments, fashion boutiques, attractions, cinemas, theme parks, grocery retailers, online transactions, and 
numerous other offerings, thereby providing a comprehensive and enriching rewards experience.
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 AL-FUTTAIM ENGINEERING & TECHNOLOGIES

The objective encompassed formulating a compelling rebranding strategy for Al-Futtaim Engineering & 
Technologies, an organization that had been employing an antiquated approach to branding. The strategic 
inclusion of discerning elements from their previous branding was deemed imperative, invigorating them 
with a revitalized sense of purpose.
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DUBAI HOLIDNG

Our assignment entailed the development of a dynamic visual identity aligned with a new strategic direction. 
Leveraging the strategic framework as guidance, we concentrated on harnessing visual elements to vividly 
manifest the strategy. This encompassed careful consideration of the colour palette, typography, illustrations, 
and photography styles employed.
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BARQ

Our task was to create a brand for a Saudi-based digital app company. The primary goal of the brand was to 
symbolize a gateway to a brighter future, welcoming entrepreneurs, young individuals, and business owners, and 
offering limitless opportunities for growth and success. The logo features subtle shapes at its beginning and end, 
symbolising a spark of connection.
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NICC

Etihad Rail tasked us with creating a sub-brand that fits within their overarching brand 
architecture and highlights their infrastructure. We were directed to adopt a corporate 
approach with subtle elements that evoke the essence of rail transport.

BRANDING



CAMPAIGN
Dubai Holding, in partnership with UNWFP, launched the inaugural campaign “A Meal for a Brighter Tomorrow” 
to celebrate benevolence and unity during Ramadan. Our responsibility was to create a visually impactful 
campaign, inspiring individuals in the UAE to support school meals via Dubai Holding’s sponsored home card 
on the UNWFP’s ShareTheMeal app.

DUBAI HOLDING
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Life Goals aimed to enhance the financial resilience of blue-collar workers, recognizing their significant 
contribution to the Dubai ecosystem. In collaboration with Visa, Dubai Holding provided a comprehensive 
program of free financial literacy courses, benefiting over 9,000 workers. Our task involved creating a visual 
identity and campaign to showcase the positive impact of this initiative on their lives.

DUBAI HOLDINGCAMPAIGN
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RETAINER

Client: GlaxoSmithKline
Brand: GSK Middle East
Project: The Patient

DUBAI HOLDING

While working on the branding for Dubai Holding, we also handled their daily internal design tasks, 
including small internal campaigns, newsletters, and much more.



DESTINATION GANTRIES
DUBAI FESTIVAL CITY

Our paramount aim was to conceive and 
engineer gantries that would adeptly convey 
the celebratory message of Dubai Festival 
City, while concurrently enhancing audience 
engagement and elevating the overall 
experiential journey.
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MAGAZINE

Client: GlaxoSmithKline
Brand: GSK Middle East
Project: The Patient

+971(0)529106822 | mj-gordon@live.com 

GLAXOSMITHKLINE

Commissioned by GSK, we were entrusted with the task of developing The Patient magazine, a 
compelling and informative publication targeted towards the medical community in the GCC region and 
beyond. Through the skillful integration of creative illustrations, photography, and a flexible grid system, 
we successfully crafted The Patient into a visually captivating and knowledge-rich publication that 
effectively represents GSK’s objectives.



REPORT
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RTA - SUSTAINABILITY 

Our responsibility entailed the creation of a visually captivating Sustainability Report 
for RTA. With a focus on visual appeal, we developed fully customized infographics 
and illustrations to craft a report that leaves a lasting impact.



BROCHURE

KPMG Lower Gulf Limited

2019

Empowering organizations,  
striving for a sustainable tomorrow

Sustainability 
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KPMG - SUSTAINABILITY

This brochure was developed as an integral component of KPMG’s sustainability consultancy services, aimed at 
promoting their expertise in the field. The design approach for the brochure focused on incorporating suitable design 
elements and color schemes, harmoniously blending professionalism with aesthetic appeal to produce an impactful 
and visually pleasing promotional material.



ILLUSTRATION
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DUBAI FESTIVAL CITY

I was commissioned to produce a commemorative illustration for New Year’s festivities at Dubai 
Festival City, showcasing the essence of their renowned destination. The primary objective was 
to emphasize the importance of family and capture the exhilarating spirit of the festive night that 
accompanies the arrival of the New Year.
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ADVENTURES

I was commissioned to develop an illustration that portrays the burgeoning overland community, 
encapsulating a sense of intrepid exploration in the GCC region. The artwork aims to evoke a spirit 
of adventure, inviting individuals to embark on a journey into the unknown. The open road awaits, 
beckoning you to embark on your own unique adventure!
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