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About the project:

The Project is based on the famous essay by Roland Barthes which introduces 
the theory of Post-structuralism by tracing its journey from structuralism. 

The concept behind the exhibition catalog is to understand/decode signs 
present in our culture that have gained wide acceptance and popularity 
through its image/branding/signs.

From their roots in sheer arbitrary to the new found meaning in the popular 
culture, it stands as the target of understanding the multiplicty of meaning 
associated with these brands and their branding/ways of communication.

This exhibition catalog is a collection of works by artists that capture a piv-
otal shift in the way of seeing and perceiving. The works within the catalog 
focus on the cultural signs that have gained wide acceptance and popularity, 
charged/influenced by the biases present in our culture to derive meaning 
from it. 

There is usage of techniques of cliché, parody, pastiche, appropriation, and 
satire to build a narrative that is beyond what the artist of an independent cul-
tural sign intended to communicate to begin with. Found in translation aims 
to draw attention to a way of embracing the structuralist perspective of giv-
ing meaning to things only in relation to a system/culture it exists in, or what 
surrounds it but at the same time taking in the post-structuralist perspective 
that meaning is not only reliant on what is just present Infront of us but also by 
what is absent, giving the viewers the opportunity to explore the multiplicity 
of meanings inherent in these signs. 

The catalog focuses on the artists/designerssuch as Banksy, Ai Wei Wei, Cori-
ta Kent, Ron English, Wang Guangyi, Andy Warhol etc who embraced and 
justified this process of creation of meaning not through nothingness but by 
altering the lens through which we view these pre-existing cultural codes and 
signs. In doing so it explores what lies beyond the surface and opens up a 
new array of possibilities characterized by a lack of objectivity, and instead en-
hancing the objective with deferred meanings, hidden stories, and alternative 
interpretations.



Brief summary of the essay:

The Death of the Author is an essay by Roland Barthes that highlights a per-
spective of the structuralist approach in the analysis of a cultural text and lays 
the foundation of the post-structuralist approach in doing so. Roland Barthes 
seeks to question the obsession/reliance of scholars or readers on the author’s 
intention and the reason behind an individual cultural text in order to arrive at 
its one true/definitive meaning when analyzing it. He draws attention to the 
imperfections/biases present in every man-made institution, narrative devices, 
character traits, etc. He does this by attempting to persuade the reader/view-
er to not think of the author as some divine creator of meaning from nothing-
ness but simply as someone who has utilized pre-existing ideas and concepts 
to weave a unique/original narrative. He questions the notions of active au-
thorship by bringing forward the poststructuralist foundations, that is to do 
away with any preoccupancy with the author’s intention; that may transform 
the text into an expression of sorts for the author hiding within it more than 
what is visible to us on the surface and in doing so embrace the power pres-
ent in the multiplicity of meaning. As a result, Barthes suggests the focus be 
shifted on the reader than the author, for every reader brings a similar number 
of pre-existing notions when reading a cultural text and thus the process of 
true signification through which meaning is communicated relies not just on 
the author but the reader as well. The essay is concluded not just by accept-
ing the death of the author but also, the birth of the reader.



Decoding the essay in detail:







The Structuralist perspective in the essay:











The Post-structuralist perspective in the essay:





Understanding Structuralism











Understanding Post-structuralism











Understanding signs and semiotics



Popular brands and their taglines



Understanding signs present around us:



Understanding the multiplicity of meaning through famous 
brands in our culture:



Multiplicity of meaning in Disney:



Multiplicity of meaning in Coca-cola:



Multiplicity of meaning in McDonalds:



Exploring multiplicty through cultural signs and type: 



Exploring type for the catalog:



Exploring type for title design of the catalog:







Exploring visual langauge for the catalog:






