
I’m a graphic design student based in San 

Francisco, currently pursuing a BFA in Graphic 

Design at California College of the Arts, with a 

passion for branding, type design, and 

editorial design.

bonny@cca.edubonny.design

Hi, I’m Bonny.
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A print publication that explores Chinese food 

through the seasons of its ingredients. Divided 

into four chapters—Spring, Summer, Fall, 

and Winter—each focuses on one ingredient 

typically harvested during that time of year. 

From winter melon to lion’s mane mushrooms, 

Harvest weaves editorial content with visual 

systems to connect food, culture, and nature.

Harvest
Editorial Design







figma link

https://www.figma.com/proto/AbI9ef5psle6Tu0TOxkyd4/Untitled?page-id=0%3A1&node-id=1-28&p=f&viewport=-163%2C-72%2C0.02&t=gRiad6hEV2RCVTME-1&scaling=scale-down&content-scaling=fixed
https://www.figma.com/proto/AbI9ef5psle6Tu0TOxkyd4/Untitled?page-id=0%3A1&node-id=1-28&p=f&viewport=-163%2C-72%2C0.02&t=gRiad6hEV2RCVTME-1&scaling=scale-down&content-scaling=fixed
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Panda Eye is a playful display typeface inspired 

by the curved, expressive shape of a panda’s 

eyes. The sloping elliptical counterspaces 

introduce a sense of movement, while the bold, 

rounded letterforms convey approachability 

and warmth.

Panda Eye Typeface
Type Design





Plastic Versailles contrasts between cheap 

and luxury. The title implies that the two film 

directors, Bong Joon Ho and Sofia Coppola, 

focus on the theme of two opposite social 

class directions.

Plastic Versailles 
Film Festival | Identity
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The visual language of this film festival 

incorporates googly eyes and torn magazine 

pages, symbolizing the contrast between cheap 

and luxurious elements.

bonny.design Film Festival



Nomophobia This wine label explores 

nomophobia—the fear of being without a phone 

and the anxiety that comes with losing digital 

connection. A warped compass reflects the 

disorientation of being lost without navigation 

tools, creating a sense of uncertainty. The 

design highlights our deep reliance on 

smartphones and the discomfort of being 

disconnected from the digital world.

Nomophobia
Packaging Design | Branding
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Thank you for visiting!

bonny@cca.edu

http://bonny.design
http://www.linkedin.com/in/bonny-h-20232735a

