


UNDERSTANDING EGYPTIAN CINEMA GOERS 

Hi...



General Lifestyle



CINEMA HABITS



The weekend is the best

time to pay a visit to

bigger cities such as

Cairo/ Alex for a more

pleasurable experience.

More planned and of a

different nature than

those taking part of

their weekday lifestyle.

OutingsTravel Media Pass TimeShopping

This is the time where

they have time to go to

the malls & shops and

have a excuse to

spend more due to

weekly break.

Watching TV, browsing

the internet and constant

pleasure both during

weekends & Weekdays.

Going to theaters &

cinemas are more

towards weekend

planned outings.

GENERAL LIFESTYLE



CINEMA SPECIFIC



SIZING THE CINEMA GOERS 

M o v i e s



SIZING THE CINEMA GOERS 

M o v i e s



PROFILING



REGIONAL PROFILE

M o v i e s



DEMOGRAPHIC PROFILE

M o v i e s



NON GOERS



PROFILE BY REGION

M o v i e s



REASONS NOT TO GO 

M o v i e s



AWARENESS OF THEATERS



THEATERS AWARENESS - CAIRO

M o v i e s



THEATERS AWARENESS - DELTA

M o v i e s



THEATERS AWARENESS - UE

M o v i e s



THEATERS AWARENESS - ALEX

M o v i e s



GOING TO CINEMAS



GOING TO CINEMA THEATERS

M o v i e s





CINEMA HABITS



GOING TO CINEMA THEATERS

M o v i e s



GOING TO CINEMA THEATERS

M o v i e s



MOVIE THEATERS



THEATERS VISITED/PREFER (CAIRO RESIDENTS)

M o v i e s



THEATERS VISITED/PREFER (DELTA RESIDENTS)

M o v i e s



THEATERS VISITED/PREFER (UE RESIDENTS)

M o v i e s



THEATERS VISITED/PREFER (ALEX RESIDENTS)

M o v i e s
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CINEMA HABITS



CHOOSING A CINEMA THEATER

M o v i e s
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CINEMA HABITS



STAND ALONE VS MALL BY SEC & GENDER



CHOICE FACTORS BY GENDER



CHOICE FACTORS BY SEC



COMPANY & DECISIONS AT CINEMAS



DECISION DYNAMICS



GOING TO CINEMA WITH…

M o v i e s



DECISION MAKERS

M o v i e s



DECISION & ACTIVITES BEFORE…

M o v i e s



MOVIES IN DEPTH



GENRE PREFFERENCE - TOTAL

M o v i e s

ACTION

ROMANCE

COMEDY

DRAMA

HORROR

SCI-FI

FANTASIA

ANIMATION

COMMERCIAL

SEMI-

COMMERCIAL

EXPERIMENTAL

CLASSICAL

ARABIC

FESTIVAL

SOCIAL

SHORT





MOVIE PREFERENCES



GENRE PREFFERENCE – REGIONS

M o v i e s

CAIRO DELTA UPPER EGYPT ALEX



GENRE PREFFERENCE – REGIONS

M o v i e s

16-18 Yrs 19-20 Yrs 21-25 Yrs 26-35 Yrs 36-40 Yrs



GENRE PREFFERENCE – REGIONS

M o v i e s

MALES FEMALES



LANGUAGES & SUBTITLES

M o v i e s
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مشمترجممشالفيلمبيكونلما

بنشوفه

MOVIE PREFERENCES



TOP MOVIES RECALLED

M o v i e s

24%

33%

15%

1st

2nd

3rd



GOING TO THE MOVIES



ATTRACTION ELEMENTS

M o v i e s
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TRIGGERS TO GO TO CINEMA

M o v i e s
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MOVIE RELEASE SOURCE OF AWARENESS 

M o v i e s

BY REGIONS



MOVIE RELEASE SOURCE OF AWARENESS 

M o v i e s

BY AGE



BUYING TICKETS

M o v i e s

ALMOST 

EVERYONE 

BUYS TICKETS 

AT MOVIE 

THEATER

ALMOST 

EVERYONE 

BUYS TICKETS 

ON THE SAME 

DAY OF THE 

MOVIE



CINEMA HABITS



PRICING TICKETS – BY REGION

M o v i e s

LEAST TICKET PRICE HIGHEST TICKET PRICEIDEAL TICKET PRICE

TOTAL

CAIRO

DELTA

UPPER EGYPT

ALEX

33 EGP

34 EGP

33 EGP

31 EGP

30 EGP

78 EGP

83 EGP

73 EGP

66 EGP

73 EGP

47 EGP

49 EGP

44 EGP

44 EGP

41 EGP



PRICING TICKETS – BY AGE

M o v i e s

LEAST TICKET PRICE HIGHEST TICKET PRICEIDEAL TICKET PRICE

16-18 Yrs

19-20 Yrs

21-25 Yrs

26-35 Yrs

36-40 Yrs

36 EGP

36 EGP

34 EGP

31 EGP

23 EGP

69 EGP

75 EGP

80 EGP

82 EGP

71 EGP

47 EGP

48 EGP

47 EGP

47 EGP

40 EGP



PRICING TICKETS – BY SEC

M o v i e s

LEAST TICKET PRICE HIGHEST TICKET PRICEIDEAL TICKET PRICE

A/B

C1

C2

37 EGP

31 EGP

18 EGP

91 EGP

71 EGP

38 EGP

52 EGP

44 EGP

25 EGP



OTHER MOVIE VENUES



OTHER MOVIE VENUES AWARENESS

M o v i e s
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OTHER MOVIE VENUES VISTED

M o v i e s
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SNACKING AT CINEMAS



IMPORTANCE OF SNACKING

M o v i e s
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SNACKS CONSUMED AT THEATERS

M o v i e s

BY REGIONS



SNACKS CONSUMED AT THEATERS

M o v i e s

BY AGE



SNACKS CONSUMED AT THEATERS

M o v i e s

BY SEC



OTHER MEDUIMS



M o v i e s

BY REGIONS

OTHER MEDUIMS FOR WATCHIG MOVIES

BY AGE



M o v i e s

FREQUENCY OF ONLINE VIEWING



M o v i e s

DEVICES USED TO WATCH ONLINE



M o v i e s

DEVICES USED TO WATCH ONLINE



M o v i e s

GENRES WATCHED ONLINE

BY REGIONS



M o v i e s

ONLINE GENRES VS PREFERENCE



M o v i e s

GENRES WATCHED ONLINE

BY AGE



MEDIA BEHAVIOR 



TIME SPENT ON SOCIAL NETWORKS

M o v i e s

BY AGEBY REGIONS

Av. 3.4 Hours 3.4 Hours 3.4 Hours 3.3 Hours 3.5 Hours Av. 3.4 Hours 3.6 Hours 3.7 Hours 3.7 Hours 3 Hours 2.5Hours



M o v i e s

BY REGIONS

SOCIAL NETWORKS USED



M o v i e s

SOCIAL NETWORKS USED

BY AGE



M o v i e s

BY REGIONS

TV CHANNELS PREFERED



M o v i e s

TV CHANNELS PREFERED

BY AGE



M o v i e s

BY REGIONS

OUTINGS



M o v i e s

OUTINGS

BY AGE



M o v i e s

FREQUENCY ART/CULTURAL OUTINGS



TARGET SEGMENT



M o v i e s

ZOOMING IN ON POTENTIAL AUDIENCE

VIEWS



M o v i e s

ENJOYMENT

ZOOMING IN ON POTENTIAL AUDIENCE



M o v i e s

ZOOMING IN ON POTENTIAL AUDIENCE

WORTH THE MONEY



M o v i e s

WILLINGNESS TO GO TO CINEMA

ZOOMING IN ON POTENTIAL AUDIENCE



M o v i e s

PROFILING POTENTIAL AUDIENCE



M o v i e s

PROFILING POTENTIAL AUDIENCE



PSYCHE OF CINEMA EXPERIENCE

M o v i e s
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PSYCHE OF CINEMA EXPERIENCE

M o v i e s
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فرجوايتوبعدجنبيقعدواللعشلقالسينمامعروف

PSYCHE OF CINEMA EXPERIENCE




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السبكيأفلامزيالهابطةالأفلامبتحبالشعبيةالناس

ASSOCIATIONS OF CINEMA EXPERIENCE



THANK YOU

YOU

stay in touch

https://www.facebook.com/PHIKnowledge
https://www.facebook.com/PHIKnowledge
https://www.instagram.com/phi_knowledge/
https://www.instagram.com/phi_knowledge/
https://www.linkedin.com/company/10444773?trk=tyah&trkInfo=clickedVertical:company,clickedEntityId:10444773,idx:2-1-2,tarId:1458483697782,tas:phi kn
https://www.linkedin.com/company/10444773?trk=tyah&trkInfo=clickedVertical:company,clickedEntityId:10444773,idx:2-1-2,tarId:1458483697782,tas:phi kn

