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I brand expressions.

At Genesis, | aim to leverage this expertise to
innovate and align the brand’s luxurious
identity with immersive, sophisticated
customer experiences, showgcasing the
strength of my diverse practical background
and keen sensory acumen.
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alexanderwang

Overview

he brand revealed office outfits with a concept of sportism and
futurism. Especially, the collaboration work with Gentle
Monster was impressive. The work has feminine collection
themes which shows female CEO power through the bold
structure with outfit.

Persona

The Innovator

# (orward=Tinking waman

tuturism, embodying modarn

IMEDYATIOT

The Pioneer

A resilient woman whao
embraces challenges, Erowing
stronger with each one
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Virtual Space (Al)

Aligned with the main collection, | designed the space using black and metallic grey as the base
colors, with neon pink as an accent 1o create a modern and sophisticated atmosphena.

Meon translucent fibm was applied 1o the windows to infuse a cyberpunk vibe throughout the space,
dallowing visitors 1o expearience a distinctive and dynamic envircnment,

Additionally, lettering was placed on mirrgrs, enabling visitors to reflect themselves while intuitively
receiving the brand's message, making the space an integral part of the message dalivery.
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Brand Launching Project

SWISS
PERFECTION

MMMMMMMM

SWISS PREMIUM SKINCARE BRAND
25th ANNIVESARY
LAUNCHING COLLECTION.



SWISS
PERFECTION

MONTREUX

Qerview

In 1385, anti-aging scientists searching for plant-based cellular therapies
found a unique exosome containad within, and discovered 1o have
reganeration proparties for human skin. They extracted the axosome and
patented it as CELLULAR ACTIVE IRISA, revolutionizing skincare with the
oromizse of true scientific cellular therapy 1o reveal timaless skin,

To commemorate the 25th anniversary of 3wiss Perfecticn, we conducted a
oromotion for A3-28 Cellular Rejuvenation Serum wihich is made from blue
ris graphic.
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Spatial Branding s
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The 'Inz Zanctuary” lounge bar draws on the strength of Irie Germanica-and the heritage of Swizss Perfection 1o create a sophisticated space in collaboration with _—] O | w 1 I".-Esl’!l d
EBombay Sapphire. The mesating of the two brands symboiises the marnage of nature's purity and innovative science, while the cool blue lighting and contemporary E | - =
] 5
furnishings evoke the fealing of an Alpine winter. -

The ceniral crystal sculpture symbaolises the innovation of CELLULAR ACTIVE IRISA, while the signature cockiail with Bombay Sapphire combines tha pramium
flavour of gin with the vitality of iris. Gourmet treats reflect quality, and the space is a:luxunous refreat 1o celebrate Swizs Perfaction’s anniversary and expernenca
RB5-28 Callular Rejuvenation 3erum, a perfect expression of the innovation and elegance of both brands.
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ﬂE‘F'&I’iEW VUORI is a performance apparel orand that blands art, culture, and innovation to | led the VUORI launch project at Shinsegae International, focusing on increasing brand recognition
provide a fresh perspective on activeswear, all while maintaining a strong commitment and establishing a strong market presence. This included developing targeted marketing
to sustainability in order to contribute to a healthier planeat. sirategies, creating compelling promotional campaigns, and collaborating with retail partners 1o
highlight YUOR!'s unigue blend of performance, style, and sustainability to a broader audience.
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Editorial Contents Brand Main Homepage (PC) V Community (Application)
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Typeface

ROBOTO

TYPEFACE IS ADEFINE A BRAND CHARACTER.
IT IS IMPORTANT TO USE IN THIS SEASON.

Weights can be used differently depending on the situation. Instead, excessive contrasting use is prohibited.

Color System Brand Online Asset Stationary

Background
DIGITAL OASIS MAIN COLOR - BLUE SCREEN OF DEATH

#OB27F5

In a future summer, the major cities of Korea no longer bask in the bright R8 G339 B245
sunfight. Due to pollution and climate change, the sun now casts a soft blua C97 ME4 Y0 K4
light, shaping a new era and culture. In this fransformed environment, Chrome

Heartz embarks on a project to showcase the changing urban landscapa,

numan adaptability, and to highlight their existing products.

#090909

Overview

The Chrome Hearts fagship store in Seoul has been transformed into a more
futuristic space for the summer season. The store is adormed with key elaments
of cyberpunk, such as neon lights and digital art, with the highlight being blug
and white 'neon cacti.' These cacti, symbolic of resilience in extremea
anvironments, serve to reimagine and elevate Chrome Hearts' existing products
in a new light.

Scope
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This project inciudes work that was officially conducted by the company, which - - -

constitutes 50% of the total, as well as 50%: of work that was developad

personally. *Integrating Advanced Al Soiuticns.
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Brand Renewal Project

POIRET
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OVERVIEW TYF’EFACE

The baauty brand Paul Poiret, which started from the fashion house of
degigner POIRET in 1903, maximizes each woman's unigue refiection. We
discover the beauty and purpose of each woman and delicately design har own
unigue feeling.

FreightBig Book Sackers Gothic Medium AHIA BIE 3 Medium

In ordes to incorporate Paul Poiret’s philosophy into the overall brand image,
we organized brand guidelines and degigned commerce-related assets to

- \ ]
clearly demonstrate the tone and manner exposed 1o customers. At the same
time, we alzo camied out branding to help customers reconsider Paul Poiret's
luxury premiun image.
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This project inciudes work that was officially conducted by the company, which

constituies 85% of the total, as well as 15%: of work that was developad

parsonally.
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D2C ONLINE STORE PDP BUSINESS TEMPLATE

(Direct to Consumer) (Product Detail Page) (Confidential)

POIRET

2024
BUSINESS PLAN

Design TEMPLATE
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Overview

Rick Owens is an &merican designer whose brand is known for i85 gothic
aesthetic, edgy sihoustte, and dark color paletta. With its unigua glluring yat
dark style, ithasa large fan base and s collaborating with various brands.

In order to strengthen. 'Rick Owens® unique brand identity, we manualize the
image exposure method according to-the brand story. In addition ; we planned
and designed collabaration content fo highlight the uniqueness ofithe brand,
contributing to salas.
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Brand homepage
Promotion Content
Design

RICK OWENS X MONCLER

Banner Guideline Collaboration Promotion
X Converse

MONCLER
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Brand Launching Project

IOMONTH.



IO MONTH,

Qerview

Brand Philosophy and Chjectives: 10MONTH aims to promota susiainable
fashion by offering essential fashion items that transcend seasons. This
enables consumers o choose high-guality garments that can be worn almost
all vear round, rather than being discarded after just one season, thus
contributing o reduced clothing consumption.

Scope
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~onstitutes B0% of the total, as weall 85 40% of work that was developad
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Brand Identity Brand Experience Brand Visualizing

Label Guide Brand Hompage PDP (Product Detail Page) Virtual Space (Al)

Draft Ver 01. Draft Ver 02,
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Holiday & Summer / Seasonal Project

[Ladies,Who run the world?
[.ook at the women who has sexiest red sole.



Overview Scope Typface Color system

hristian
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Days bafore Christmas, festive season in full bloom, our setting takes place amoungst . BB 7H0|S el 718 O bR
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Spatial Design (Window) Online page (PC/MO)
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Overview

hristian

The 1855 collection iz centered around the two themes of 'Kitsch' and "Toys.
The use of bold red color, oversized measuring tapes, and pencils reflacts
Christian Louboutin's luxury and unique kitsch styla. This season, we aim to
nighlight Christian Louboutin's humorous elegance by combining intricate
design with playful elements.

Font & Color systems
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