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Prompted to envision a workspace within the next 5-10 years. Designed to support 
the neurodivergent mind through biophilia and biomimicry. Bringing nature into the 
workspace, creating a calm and productive environment.
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Floor 3 Main Level - NTS

Floor 3 Mezzanine Level -  NTS

Key

1- Cafe
2- Collaboration Space
3- Court Yard
4- Hallway
5- Reception/ Waiting
6- Hobby Area
7- Individual Space
8- Conference Room
9- Balcony
10- Mixed Work
11- Mixed Work
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2. Collaboration Space 5. Reception/ Waiting Area
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1/2. Stairs/ Cafe 10. Mezzanine - Mixed Work
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Envisioned as a future-forward retail concept, this immersive Gaming Café brings 
Razer’s bold identity to life within Woodward Corners, a high-traffic shopping 
center in Royal Oak, MI. Designed for gaming enthusiasts, the space merges 
experiential retail with Razer’s signature aesthetic and sustainability ethos, creating 
a dynamic environment that fully immerses visitors in the world of gaming.

2024

Razer
Mission Statement:
“To deliver the winning advantage to gamers like you 
and us, for whatever endeavor we embark on,”
Slogan: For Gamers. By Gamers.

Location:
- Queenstown, Singapore
- Irvine, California

Industry:
Technology Company
 - PC, Console, Mobile, Lifestyle

Brand Values:
Sustainability, Collaboration, Innovation, 
Inclusion
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Floor Plan
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1- Cafe
2- Cafe Lounge
3- Gaming Lounge
4- Kiosks
5- Console Gaming
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Consumer Persona
Millennial | Generation Z

Gen Z | Zoomers
1997-2012 | Age: 12-27

Diverse, Sustainable, Collaborative, Creative, Digital

• More than 74% of Millennials feel that new technology 
makes their lives easier. - Nielson 

• 54% of Millennials feel that new technology helps them 
be closer to their friends and family. - Nielson 

• 86% of Gen Z agree that technology is essential to their 
lives, notably higher than older generational cohorts. - 
CTA  Research on Gen Z  Views & Preferences in Technology

The consumer strives to find a brand that aligns with their 
values. They want to have a memorable and personal 
experience with the brand that will keep them wanting 
more. The consumer focuses on saving their money 
and only spending on brands that support their values. 
Sustainability is one of the highest standards that the 
consumer holds to the brand as they strive to have a better 
future and support the environment in which they live.

Gen Y | Digital Natives
1981-1996 | Age: 28-43

Pinterest

Pinterest

Pinterest

Pinterest

Pinterest Pinterest Pinterest
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Age: 29
Gender: Female
Life Style: Single
Occupation: Streamer
Income: $80K +

Julia

Whimsical - Adventurous - Creative - Modern

Ethan

Age: 27
Gender: Male
Life Style: Single
Occupation: Streamer
Income: $80K +

WhatifJulia

WhatifJulia

WhatifJulia

ethannestor

ethannestor

Pinterest

PinterestPinterest

PinterestPinterest

Pinterest

Pinterest

Pinterest

1. Cafe
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2. Cafe Lounge 3. Gaming Lounge
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4. Kiosks 5. Console Gaming
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Sponsored project for a private Naples, FL residence. Designed to invoke Greek 
design, based upon the families love for Mykonos, Greece. Creates a space that is both 
functional and aesthetically pleasing. Accommodates for large parties or gatherings, 
creating a welcoming atmosphere fostering both relaxation and social connection.

2023

Mood & Ideation
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Key

1- Fire pit
2- Pool Lounge
3- Bar Seating
4- Kitchenette
5- Massage Room
6- Sauna & Changing Room
7- Game Room
8- Family Room
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7. Game Room 8. Family Room



28 29Yurich Yurich

Elevations

8. Family Room
Scale: NTS
Focused on details of 
bookcase along east 
Family Room wall.

Elevations

5. Massage Room
Scale: NTS

Focused on details 
of North wall. Shows 
solution to storage space 
in small room. Available 
space to display skin care 
and other items.
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297 SF
CONFRENCE

212 SF
CONFRENCE

166 SF
CONFRENCE

292 SF
LOCKERS

212 SF
STORAGE

239 SF
CONFRENCE

8222 SF
OPEN OFFICE

110 SF
CONFRENCE

79 SF
ELE MAT

Designed an open office space with attached cafeteria. Creating a space that is serene 
and calming experience, drawing inspiration from the beach and water. Blending 
functionality with a peaceful atmosphere, promoting a productive and relaxing work 
environment.

2023

Mood & Ideation
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Floor Plan

Overall Floor Plan - NTS
Key

1- Open Office
2- Lobby
3- Cafeteria

1

2 3

1. Open Office
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2. Lobby 3. Cafeteria
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God’s Junkyard - London, England - Inspiration

This project aimed to create a memorable user experience inspired by Tinder. 
Designed for social interaction, the space encourages meeting new people or hanging 
out with friends, echoing old-school dating. With an ‘80s-inspired aesthetic, neon 
lighting, and a bold retro color scheme, the venue features a mocktail bar, ensuring 
inclusivity for all, regardless of age or sobriety.

2024

About the Event
Brand - Tinder Location - NeoCon

Mission: 
To power and inspire real connections by making 
meeting easy and fun for every new generation of 
singles.

Industry:
Online Dating

Values:
Member Safety, Diversity, Collaboration, Innovation, 
Risk Taking

Location: 
The Merchandise Mart (The Mart) - Chicago, IL

About:
Takes place every year in June since 1969.
The hub for the commercial design community.
Unites designers, architects, end-users, manufacturers, 
dealers, service providers, associations, educators, students 
and media
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Mood & Ideation Ideation & Floor Plan

Mock-tail Bar

Lounge

DJ Booth

Exit

Entrance
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Ceramics

A goblin or elf of Scandinavian Folklore.
Preserved to be helpful around the house or farm.
Described as small men in tall red hats with beards adorning 
their face.

Nisse
[nis· se] noun

Large Nisse - Floral Design
Stoneware
Hand thrown in 3 parts
Used Cone 10 Glazes

Small Nisse - Floral Design
Stoneware
Hand thrown in 3 parts
Used Cone 10 Glazes

Large Nisse - Pine cone Design
Stoneware
Hand thrown in 3 parts
Used Cone 10 Glazes
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belonging to ancient times.
Antique
[an· tēk] adjective

Small Pot with Lid
Stoneware
Hand thrown
Used Cone 6 Glazes

Small Vase
Stoneware
Hand thrown
Used Cone 10 Glazes & Slip

Small Vase
Stoneware
Hand thrown
Used Cone 10 Glazes & Slip

a colorless, transparent, odorless liquid that forms 
the seas, lakes, rivers, and rain and is the basis of 
the fluids of living organisms.

Water
[wôder,wäder] noun

Wavy Cup
Stoneware
Hand thrown
Used Cone 6 Glazes
Dipped into Glazes, giving the 
water effect

Small Bowl
Stoneware
Hand thrown
Used Cone 10 Glazes

Tall Cylindrical Cup
Stoneware
Hand thrown
Used Cone 6 Glazes
Dipped into Glazes, giving the 
water effect
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koryyurich.design
koryyurich.cargo.site


