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Survey Link: https://forms.gle/Qd5rRyNBXQwRDZAP6
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Results:
https://docs.google.com/spreadsheets/d/1mYPvwntjW1BmQEquj7PGs3DVxv2mmgOowO
KlyXMUHQ4/edit?usp=sharing

https://docs.google.com/spreadsheets/d/1mYPvwntjW1BmQEquj7PGs3DVxv2mmgOowOKlyXMUHQ4/edit?usp=sharing*
https://docs.google.com/spreadsheets/d/1mYPvwntjW1BmQEquj7PGs3DVxv2mmgOowOKlyXMUHQ4/edit?usp=sharing*
https://docs.google.com/spreadsheets/d/1mYPvwntjW1BmQEquj7PGs3DVxv2mmgOowOKlyXMUHQ4/edit?usp=sharing*
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Draft of solution: Iteration 1.

Feedback on Iteration 1:
I sent my draft digitally to different audiences in search of different feedback based on their
demographic. I sent my work to two established graphic designers to make use of their creative
eye. I then sent the draft to Gen Z participants who are not involved in the design process and
would potentially benefit from the teachings within. I then sent the work to friends who major in
language-heavy degrees, hoping that they would hone in on the use of typography in both a
visual and contextual sense.

Design Feedback: Lack’s cohesion throughout pages. Textures used are strong, but lack the
cohesive language needed throughout to make the book seem as though it flows as one item.
Find a color palette and pair it with shapes and textures that establish the book’s own design
identity, even if there is no narrative. Make sure the spacing between letters and words is
consistent (some titles and subtitles do not flow the same throughout). It would be useful to
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implement the Gestalt Principles into one page, as that will give some context to the psychology
behind successful advertising.

Layout Feedback: Be sure to space things in a manner that keeps legibility easy. On the design
principles page for example, implement a more landscape layout that emphasizes width over
length. Spread your pages out, but maintain bordering that is cohesive throughout, which is
especially useful if you decide to actually print the book.

Contextual Feedback: Use simple language that teaches viewers about the concepts of design
without getting too technical. Just keep in mind that not everyone has the same knowledge on
the topic as you do. They only see and know what is given to them, so do your due diligence. It
is important to provide examples of finished work for viewers to contextualize the reality of
bringing these design principles, media outlets, etc all into one complete design campaign/
brand identity. These could be examples of ad campaigns that are immensely implemented into
our daily lives, so much so that viewers will even recognize the work and view it differently after
understanding the fundamentals of design and advertising.

Iteration 2 Feedback:
After speaking to Prof. Domenica, I have realized that creating a context-heavy outline of the
guide’s contents is more effective for my final deliverable. This outline will go into detail on the 8
pillars of familiarizing oneself with design and advertising as a beginner. I enjoy developing the
draft of my book, so I will continue to do so while prioritizing the detailed outline. Therefore, the
visuals of my guide will serve as a visualization for what the finished product would look like
after implementing all 8 pillars. I believe that, hand-in-hand, these two deliverables will clearly
tell viewers the intention and ideation behind my work and research alike.

Iteration 3:
This final iteration is a breakdown of the contextual contents of my Entrepreneur’s How-To
Guide: Design & Advertising paired with a visual identity concept/ template that encapsulates
what this guide would look like as a full-production book. The breakdown goes into detail of
every pillair of the book (Design principles, psychology of design, media outlets, target
audience, brand identity, design tools, execution and concluding thoughts). This final iteration
can serve as a proposal to a publication to produce and sell this book as a part of their
collection.

The Entrepreneur’s How-To-Guide: Design &
Advertising: The Content:
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Section 1: Design Principles

Design principles are foundational concepts that guide the creation of visually pleasing
and effective designs. These principles help designers organize and arrange elements
in a way that communicates the desired message and engages the audience.

Core Principles

● Alignment: Proper alignment creates order and cohesion in a design. It ensures
that elements are placed in a structured manner, improving readability and flow.

● Balance: Balance refers to the distribution of visual weight across a design.
Symmetrical balance creates a formal, stable feel, while asymmetrical balance
can be more dynamic and interesting.

● Hierarchy: Hierarchy helps guide the viewer's eye to the most important elements
in a design. It involves using size, color, and positioning to establish a clear visual
order.

● Contrast: Contrast involves the use of differing elements, such as light and dark
colors or large and small objects, to create visual interest and highlight key
areas.

● Negative Space: Negative space (also known as white space) is the empty area
around elements in a design. It provides breathing room, enhances readability,
and can be used to create emphasis.

● Repetition: Repetition involves repeating design elements to create consistency
and reinforce the brand's identity. It helps create a cohesive visual experience.

Section 2: Psychology of Design

The psychology of design explores how design elements impact human behavior,
perception, and emotion. By understanding these psychological principles, designers
can create more effective and engaging designs.

Color Psychology

● Warm Colors: Colors like red, orange, and yellow evoke energy, passion, and
enthusiasm. They are often used to create a sense of urgency or excitement.

● Cool Colors: Colors like blue, green, and purple convey calmness, trust, and
relaxation. They are commonly used in healthcare, finance, and technology to
evoke a sense of security.

● Neutral Colors: Colors like white, black, and gray are versatile and can be used
to balance other colors or create a minimalist aesthetic.

Typography Psychology
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● Serif Fonts: Serif fonts have small decorative strokes at the ends of letters,
suggesting tradition, reliability, and formality.

● Sans-Serif Fonts: Sans-serif fonts lack decorative strokes, offering a cleaner and
more modern look. They are often used in digital and contemporary design.

● Script Fonts: Script fonts mimic handwriting, conveying creativity, elegance, or
informality, depending on the style.

Gestalt Principles

The Gestalt principles explain how people perceive and interpret visual information.
These principles help designers understand how to create cohesive and intuitive
designs.

● Proximity: Elements placed close together are perceived as related. This
principle is useful for grouping related content.

● Similarity: Elements that look similar are perceived as related. This principle is
often used to create consistent design themes.

● Closure: The brain tends to fill in gaps to create complete shapes. This principle
is used to create interesting and engaging designs.

● Continuity: Elements arranged in a line or curve are perceived as connected.
This principle helps guide the viewer's eye through a design.

● Figure/Ground: The brain distinguishes between the foreground and background,
allowing designers to create emphasis and depth in a design.

Section 3: Media Outlets

Media outlets are the channels through which advertising and branding messages are
delivered to audiences. It's crucial to understand the different types of media outlets and
how they impact your reach and audience engagement.

Types of Media Outlets

● Traditional Media: This category includes print media (newspapers, magazines),
broadcast media (television, radio), and outdoor advertising (billboards, transit
ads). Traditional media often has a broad reach and can be used for indirect
marketing, but it tends to be more expensive.

● Digital Media: Digital media encompasses online platforms such as websites,
social media, email marketing, and search engine marketing. Digital media offers
more direct marketing opportunities and allows for precise targeting.

● Social Media: Social media platforms like Facebook, Instagram, Twitter, and
LinkedIn offer direct marketing and interactive engagement with audiences. They
are ideal for reaching younger audiences and building brand communities.
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● Owned Media: Owned media includes a company's website, blog, email
newsletters, and other platforms owned by the brand. This type of media allows
for direct marketing and control over the brand's message.

● Earned Media: Earned media refers to publicity generated through
word-of-mouth, reviews, shares, and other organic forms of promotion. It's a form
of indirect marketing that relies on positive customer experiences and brand
advocacy.

Section 4: Target Audience

The target audience is the specific group of people a brand aims to reach with its
products, services, or marketing messages. Identifying and understanding the target
audience is crucial for creating effective design and advertising campaigns.

Importance of Understanding Your Target Audience

Choosing a brand archetype and establishing buyer personas are key to understanding
your target audience. A thorough understanding of your audience's preferences,
behavior, and communication channels is essential for successful branding and
advertising.

● Brand Archetype: A brand archetype is a universal character or persona that
represents a brand's personality. Choosing a brand archetype helps guide the
design and messaging to resonate with the target audience.

● Buyer Personas: Buyer personas are fictional representations of your ideal
customers. They include demographic information, interests, behavior patterns,
and purchasing habits. Creating buyer personas helps tailor your marketing
strategies to different segments of your audience. Establishing who these people
are makes your advertising more personalized and directed.

● Research and Analysis: Conducting thorough research is critical for
understanding your target audience's preferences and identifying the best
communication channels. Research methods can include surveys, focus groups,
social media analysis, and customer feedback. This can make or break a
company.

Risks of Misunderstanding the Target Audience

Failing to understand your target audience can lead to ineffective marketing campaigns,
wasted resources, and a lack of brand engagement. This section can make or break a
company, as it determines how well your brand resonates with potential customers.
Without a clear understanding of your target audience, your branding efforts may fall
flat, and your advertising campaigns may fail to generate the desired results.
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Section 5: Brand Identity

Brand identity encompasses the visual and verbal elements that represent a brand and
differentiate it from competitors. Consistency is key to building a strong brand identity,
and it influences how customers perceive your brand.

Building a Strong Brand Identity

● Logo Design: A logo is a core element of brand identity. It should be simple,
memorable, and adaptable across various media. Consistency in logo use helps
establish brand recognition.

● Color Palette: The choice of colors in a brand's identity is crucial. Colors convey
emotions and set the tone for the brand. Consistency in color use across all
brand materials creates a cohesive image.

● Typography: Consistency in typography is essential. The choice of fonts should
align with the brand's personality and values, contributing to a consistent brand
image.

● Brand Guidelines: Brand guidelines provide rules for maintaining consistency in
brand identity. They include specifications for logo use, color codes, typography,
and other design elements.

Staying Consistent in Brand Identity

Consistency in brand identity is crucial for building trust and recognition. Refer back to
the sections on color and font to understand how they influence the overall image that
your brand projects. Inconsistencies in color, font, or logo use can confuse customers
and undermine brand recognition. Consistent brand identity ensures that customers
have a cohesive experience across all touchpoints, from websites and social media to
print materials and packaging.

Below are some examples of fully-established brand identities. You can tell without too
much focus that there is a coherent and streamlined presence throughout each brand in
how they present their fonts, logos, colors, etc. That is the ultimate goal of brand
identity. (part of visual components)

Section 6: Design Tools

Design tools are the software and resources used to create visual content and branding
materials. The choice of design tools depends on the user's skill level and the
complexity of the design tasks.

Popular Design Tools
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● Adobe Creative Cloud: This suite includes Photoshop, Illustrator, InDesign, and
other tools. It's an industry standard for graphic design and offers a wide range of
features for professionals.

● Canva: Canva is a user-friendly design platform suitable for beginners. It offers
templates and drag-and-drop functionality for creating various types of design
content.

● Sketch and Figma: These tools are popular for user interface (UI) and user
experience (UX) design. They are used for creating wireframes and interactive
prototypes.

● Procreate: Procreate is a digital illustration app designed for tablets like the iPad.
It's popular among artists and designers for creating digital artwork.

● Inkscape and GIMP: These open-source design tools offer basic graphic design
capabilities. They are suitable for users seeking free alternatives to commercial
software.

● Typography Tools: Fontbase, Wordmark, Fontjoy, Fontself, Typewolf.
● Color Sites: Adobe Color, Coolors, Grabient, Picular.
● Mockup Sites: Ls.graphics, Graphic Burger, Anthony Boyd Graphics, The

Mockup Club, Unblast, Yellow Images, Freebiesbug.
● Other Resources: The Futur, JustCreative, Dribbble, Logoed, Pexel, Logopond,

Freepik, LeBook.
●

Section 7: Execution

Execution refers to the process of implementing design and advertising campaigns. This
section outlines the steps to take a brand identity from concept to reality, from
establishing a brand identity to seeing your work on billboards and social media ads.

Streamlined Process

● Brand Identity Development: Establish your brand identity, including your logo,
color palette, typography, and other visual elements. Create brand guidelines to
ensure consistency.

● Design Creation: Develop the design elements for your advertising campaigns,
such as graphics, videos, and promotional materials. Use the chosen design
tools to create these elements.

● Campaign Planning: Plan your advertising campaign, including the media outlets
to use, the target audience, and the messaging strategy. Determine the budget
and timeline for the campaign.

● Campaign Implementation: Launch the campaign across various media outlets,
such as social media, websites, and print advertising. Ensure that all design
elements align with the brand identity and follow the brand guidelines.
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● Monitoring and Adjustment: Track the performance of the campaign using
analytics tools. Monitor engagement, conversion rates, and other key metrics.
Make adjustments to improve the campaign's effectiveness.

● Real-World Application: As the campaign unfolds, you should see your brand
identity displayed on billboards, social media ads, websites, and other advertising
platforms. Consistent messaging and cohesive design will help create a
memorable brand experience for customers.

Below are three modern examples of fully streamlined campaigns that can be globally
recognized today. These examples put on display the consistency and brand awareness needed
to complete an advertising campaign that resonates with people and provides a value change
reflected in your product/service offerings:

1. Nike's "Just Do It" Campaign

Nike's iconic "Just Do It" campaign is a textbook example of successful execution in advertising.
The campaign, launched in 1988, has become a staple of the Nike brand, encapsulating its
identity and inspiring millions worldwide. Here's why it was successful:

● Brand Identity: The campaign's simple yet powerful message aligned with Nike's identity
as a brand focused on performance, athleticism, and empowerment.

● Media Outlets: Nike used a mix of traditional and digital media, including television
commercials, print ads, billboards, and social media, to reach a wide audience.

● Target Audience: The campaign targeted athletes and sports enthusiasts but resonated
with a broader audience due to its universal appeal.

● Consistency: Nike maintained a consistent brand image across all media, with the "Just
Do It" slogan and the iconic swoosh logo.

● Emotional Connection: The campaign's messaging inspired and motivated people,
creating a strong emotional connection with the brand.

2. Coca-Cola's "Share a Coke" Campaign

Coca-Cola's "Share a Coke" campaign is another example of successful execution in
advertising. Launched in 2011 in Australia and later rolled out globally, the campaign
encouraged consumers to share personalized Coke bottles with friends and family.

● Brand Identity: Coca-Cola's campaign reinforced its brand identity as a fun and social
beverage company.

● Media Outlets: The campaign used a combination of traditional media (billboards,
television, radio) and digital media (social media, websites, user-generated content).

● Target Audience: The personalized approach allowed Coca-Cola to reach a broad
audience, appealing to individuals of all ages.

● Interactivity: The campaign encouraged social interaction by allowing people to share
personalized Coke bottles on social media, generating organic buzz and engagement.
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● Consistency: Despite the personalization aspect, the campaign maintained consistency
with the Coca-Cola brand by using the classic logo and color scheme.

3. Apple's "Shot on iPhone" Campaign

Apple's "Shot on iPhone" campaign is a great example of execution focused on showcasing
product features and user-generated content. Launched in 2015, the campaign highlighted the
camera capabilities of the iPhone by displaying photographs taken by real users.

● Brand Identity: Apple's campaign reinforced its brand identity as a leader in technology
and innovation.

● Media Outlets: The campaign utilized a variety of media outlets, including billboards,
television, social media, and Apple's website.

● Target Audience: The campaign targeted technology enthusiasts and photographers but
also attracted a broader audience interested in capturing moments with their
smartphones.

● User-Generated Content: The use of real photographs taken by iPhone users added
authenticity and encouraged participation from the audience.

● Consistency: The campaign maintained a consistent look and feel, using minimalist
design elements, white backgrounds, and simple messaging that aligned with Apple's
branding.

Visual Aid provided for all the above to elaborate on the weight of the visual identity

these brands have used to establish global reputations.

Section 8: Concluding Thoughts

The concluding section offers a summary of key takeaways and advice for continued
success in design and advertising.

Key Takeaways

● Consistency is Key: Consistency in design, messaging, and branding is essential
for building a strong brand identity and gaining customer trust.

● Know Your Audience: Understanding your target audience is crucial for creating
effective design and advertising campaigns. Tailor your design elements and
messaging to resonate with them.

● Adaptability and Flexibility: Be open to adjusting your design and marketing
strategies based on feedback and performance metrics. Flexibility allows you to
stay relevant in a changing market.

● Continuous Learning: The field of design and advertising is constantly evolving.
Stay updated with industry trends, new tools, and emerging technologies to
remain competitive.
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Final Remarks

Encourage readers to continue learning and exploring the field of design. Recommend
industry resources, online courses, and design communities for networking and
knowledge sharing. Remind them that successful design and advertising require
creativity, strategic thinking, and a deep understanding of human behavior. By applying
the principles and concepts outlined in the guide, entrepreneurs can create impactful
brand identities and successful advertising campaigns that resonate with their target
audiences. Be different. Stand out from your competition, and make sure you’re as
familiar with them as you are with your own company. Strive to be unique, enter blue
ocean markets as a pioneer for change and a vital addition to society.
FInal solution:
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Final presentation:
https://www.canva.com/design/DAGDvsMnVK0/QAP--RpOtQBfC6n0W2oD3Q/edit?utm_co
ntent=DAGDvsMnVK0&utm_campaign=designshare&utm_medium=link2&utm_source=s
harebutton


