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We are a company that makes and distributes €10kl rinchataiel Our main product is .‘” fresh 1ngred1ents and

served in 5-star restaurants across the nation. Our target audience is young adults. We wantto.c¢




After ideating the fresh, natural color pall
for a name that conveyed freshness and
,'and the crisp,
yture with the

The gloomy, etheral song “A Forest” b 7 thi
cold feeling of morning dew was I ai 1
name and visual system.
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I chose to use botannical illustrations s ot of the
branding to signify [id=aiEsi i iniic- an _.:isophistication.
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Tree Logo Anatomy




- All Logos
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Branding in A
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