
FUSE  DOCUMENTATION 2022 NOLA VALERIAN



00FUSE  DOCUMENTATION 2022 Table of Contents

Overview 01

14

Media Scan
Survey
Field Visits

04

14

05
07

Typography
Color Palette
Photography Language

17
18
19

Research 03

Wordmark
Brand Assets

21
23

Digital Touchpoints 27
Physical Touchpoints
Brand Applications

09Defining the Brand 
12Thesis Statement



01FUSE  DOCUMENTATION 2022 Quick Overview

MUSIC IS A POWERFUL THING

It brings all 
kinds of people 

together.

It releases 
endorphins!

It allows us to feel 
nearly all emotions 
that we experience 

in our lives.
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Now Playing:
Your next favorite 
local artist

Now Playing:
Your next favorite 
local artist

Now Playing:
Your next favorite 
local artist

LISTENING TO LOCAL MUSIC CAN:

foster community.

stimulate local economy.

promote cultural exchange.

encourage self expression.
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Primary Research Objectives

Gain insight on the current music 
discovery experience.

Learn what sets certain 
artists apart.

Secondary Research Objectives

Understand the importance of 
supporting local culture. 

Analyze existing solutions.

Research Approach



04FUSE  FINAL PRESENTATION 2022 Media Scan

COMPETITIVE ANALYSIS

Evaluated articles related to music 
discovery and contacted existing 
organizations. 

      Large emphasis on community

      Rooted in music, creativity, community

      Promote self-expression

We try to promote the artists performing 
through different media, social channels, 
through playlists and with programming 
that includes some more established 
names.” -Ment Ljubljana

“
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WHERE DO YOU FIND NEW MUSIC? HOW IMPORTANT IS FINDING NEW MUSIC?

Received 24 responses on a survey distributed on social media 
platforms and group chats using Google forms.

Most people who have any sort of interest in music discovery 
use curated algorithms on online platforms to find new sounds.



06FUSE  FINAL PRESENTATION 2022 Surveys

“Anything at all 
that's interesting and 
can evoke a feeling.”

“Music with a cool 
cover or a dumb indie 

sounding name”

“Something that’s 
new and exciting or 

something similar to 
another artist I like”

WHAT DO YOU LOOK FOR IN NEW MUSIC?
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FINDINGS IN THE LOCAL MUSIC SCENE majority found event through a friend or 
instagram promotion.



opening acts gain exposure.



common interest in music brought people 
together.
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Event promotion 
relies on social 
media platforms.

Community is an 
important aspect 
of music culture.

01 02 03

Music discovery 
happens mostly 
when convenient 
for the user.
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BRAND MISSION

The goal of FUSE is to build up a lively community, introduce 
up and coming artists, and fuel the spirit of discovery.
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THE MOMENT.THE GROOVE.THE UNDERGROUND.

EXPLORING OPTIONS...
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INTENTIONAL COLOR APPLICATION

DYNAMIC

BOLD TEXT

HIGH CONTRAST PHOTOGRAPHY

THE UNDERGROUND.



Introduction

WHO WE ARE
Fuse is a brand focused 
on providing a resource 
for music discovery that 
showcases emerging 
artists while deepening 
the intersection of music 
and culture.
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Promote continued support 
of local artists.

Motivating

Get people excited about 
the experience.

Spirited

Strengthen community 
aspects.

Welcome in newer crowds.
Inclusive

Intimate

Design Focus
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PRIMARY WORDMARK

ALTERNATIVE  WORDMARK
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Vinyl grooves

Ink bleed

Big, bold text
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(For scaled down applications.)
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UNINISTA BLACK

LOREM IPSUM.

Aa
Poppins SemiBold

Ut porttitor leo a diam sollicitudin tempor 
id eu. Bibendum est ultricies integer quis 
auctor elit. Auctor elit sed vulputate mi sit 
amet. Faucibus pulvinar elementum 
integer enim neque volutpat ac. 

Aa



Color Palette

#D0CDC7 #020306 #9A4636

#4C956C #6C6EA0 #DE6E4B

#E8C883
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PRIMARY COLOR PALETTE

SECONDARY COLOR PALETTE
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EMBRACE THE UNDISCOVERED.
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HOW WILL THIS BE APPLIED?
Good question!
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strong, cohesive 
visual identity system

physical digital

mandatory notmandatory not

social media 
campaign website

app

event posters

merchandise
playlist covers

signage
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PHYSICAL TOUCHPOINTS
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DIGITAL TOUCHPOINTS
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Fin.


