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[Henry Kim] a native South Korean graphic designer based in 
London, he is a motivated and talented self-starter with a keen focus 
on motion, image making, and typography. His methodical and 
thoughtful approach to design is characterised by a minimal Swiss-
style aesthetic. This site represents his playground and showcase for 
creativity and ongoing design explorations.Fluent in both English 
and Korean.

Skillset 
 
After Effects 
Illustrator 
Indesign 
Lightroom Classic 
Photoshop 
XD 
Figma
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Case 01

A—chromiq

A clean fragrance brand

A-chromiq was created with the objective to amplify diversity, sustainability and 
gender-inclusivity. Taking inspiration from everyday cultures as a constant 
source of inspiration. Whilst considering every ingredient to create a signature 
imprint of the highest quality.  

Brand Values: Minimalistic, Clean, Gender neutral, Avant-garde 

Details: Social Media, Product Photography, Brand motion





Social media content



Social media content



Product photography — In store POS display



Social content — carousel







UNDERSTATED ERA

UNDERSTATED ERA curated a high-end collection featuring wardrobe 
essentials that effortlessly embody the ethos of minimal design, ranging 
from versatile basics to impecc ably tailored garments. 

Brand Values: Minimalistic, Q uiet luxury, English heritage 

Details:  Social  Media, F ashion photography, Look book design

An English heritage menswear brand

Case 02







UNDERSTATED ERA FASHION PHOTOGRAPHY 
BARCELONA 







Social media content design





Event photography — posters



Motion design for fashion event



CONCEPTUAL BRAND PROJECTS



JIGSAW

J IGSAW is already a well-known English womenswear brand. This project 
aims to design the high summer launch c ampaign with my own creative 
exploration. 

Brand Values: Elegant, Clean, Luxurious 

Details:  Homepage, L aunch email,  Paid social

An English womenswear brand

Case 03





H E R OH O M E  PA G E



H E R OOV E R V I E WOV E R V I E WH O M E  PA G E



M O C K U P  ( L A P TO P )



L A U N C H  E M A I L H E R O  A N D  S E C T I O N  1



L A U N C H  E M A I L S E C T I O N  2  +  3



M O C K U P  ( M O B I L E )



PA I D  S O C I A L  -  CO N C E P T  1  ( E L E G A N T )

 3 x 3 grid for alignment of the images and type



PA I D  S O C I A L  -  CO N C E P T  2  ( S U M M E R  V I B E )



PA I D  S O C I A L  -  CO N C E P T  3  ( P R O D U C T  D E TA I L S )



FELLAS

FELLAS is a fashion-forward design magazine that showc ases the latest 
fashion trends.   

Brand Values: Visual f irst,  Bold 

Details:  Logo, M agazine design, Stationery design

Menswear M agazine

Case 04



Logo



Brand Identity











Stationery Design



CIRRO

CIRRO has bold plans of launching this one of a kind sleeping companion 
with a premium brand identity. The audience-Anyone would l ike to sleep 
better during the night and perform better during the day within the 
budget. 

Brand Values: Minimalistic, High quality, Comfort 

Details:  Brand identity, Logo, Packaging design, Website

The softest pil low brand

Case 05



Brand Identity



Endless dream, good night

Brand Identity



FRONT

2024
(Cloud)

SIDE

'The Cirro Cloud'—a revolution in sleep comfort and 
support. Crafted with advanced materials and 
thoughtful design, this pillow is poised to transform 
your sleep experience. Dive into a realm of 
unparalleled softness and ergonomic bliss with 
every restful moment on (Cloud).

Designed to cradle your head and neck in cloud-like 
comfort, this pillow combines luxurious foam with 
innovative cooling technology, ensuring a 

refreshingly cool and soothing sensation throughout 
the night. Say goodbye to restless nights and 
awaken rejuvenated, thanks to (Cloud).

Join us in embracing a new era of sleep innovation. 
Discover the difference that (Cloud) can make in 
your nightly routine—because the quality of your rest 
truly matters. Indulge in the ultimate sleep 
experience with (Cloud), where comfort meets 
innovation for a blissful night's sleep.





Packaging Design



Packaging Design — Pillow Box



Digital Design



Digital Design



Case 06

ZEST

Zest is an incredibly refreshing ice tea that’s made from organic lemons 
straight from Amalfi.  This naturally sweet soft drink c an be ordered at 
Europe’s f inest c afes and restaurants. 

Brand Values: Refreshing, High quality, Elevated 

Details:  Brand identity, Logo, Bottle design, Packaging design, Brand 
motion

A new ice tea brand











Box packaging for Zest bottle



Box packaging for Zest bottle



Brand identity



PLAYGROUND





H E N R Y K I M .CO. U K

http://henrykim.co.uk

