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BRYON PANAIA

INTRODUCTION

CREATIVE LEADERSHIP +
IMMERSIVE STORYTELLING +
EXPERIENTIAL DESIGN

2025

Currently VP Creative Director of the Nike
Global Brand Experience + Innovation Studio,
a visionary, multidisciplinary team exploring
new frontiers in consumer engagement and
brand storytelling across physical and virtual
platforms. My creative focus centers on
capturing people's imagination and
leveraging technology to create the next-
generation of storytelling through experiences
for Nike.

PORTFOLIO

With over 20 years of diverse personal and
professional experience, | am people first
leader who develops creative teams and
iIndividuals through building a shared vision,

a culture of trust, and the knowledge that true
Innovation requires taking risks. My approach
to my work and leadership philosophy is a
reflection of my own unique experiences of
being a self-taught designer.

*MORE INFO @ VISUALIST.COM
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BRYON PANAIA

RECENT EXPE
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INTRODUCTION
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2017

JOINED NIKE

NIKE NA RETAIL
BRAND DESIGN

1 Studio
10 People

ESTABLISHED

NIKE NA RETAIL
EXPERIENCE DESIGN

2 Studios
25 People

2019

ESTABLISHED

NIKE GLOBAL BRAND
EXPERIENCE

9+ Studios
65+ People

%RTFOLIO

NIKE VIRTUAL
STUDIOS

. GLOBAL
BRAND EXPERIENCE

2023

EXPANDED

NIKE GLOBAL BRAND
EXPERIENCE + INNOVATION

2 Functions
Integrated Offense



BRYON PANAIA INTRODUCTION PORTFOLIO

LEADERSHIP APPROACH
&

INSPIRATION

CREATIVE
LEADERSHIP

M\

DESIGN + CRAFT TEAM + CULTURE

2025 6
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BRYON PANAIA INTRODUCTION PORTFOLIO

RECENT PROJECTS

2. l

FORTNITE X NIKE - AIRPHORIA NIKE X FORTNITE - NEW NIKE IP NIKE X FORTNITE - AIRPHORIA VOL 2 NIKE X EAFC 25’ - NIKE AIR ZOOM ARENA

Created in partnership with Epic Games, the design and The design of multiple new Nike IP that have sold millions of Independent design development of Nike’s sequel to Designed in partnership with EA Sports and inspired by Nike
launch of Nike’s first immersive game world built entirely on units across gaming platforms and represent the next- Airphoria, which hosted over 500k people in one week as a Football Innovation, NAZA houses FC 25’s new gameplay
Nike Air. Over 5 million players experienced Airphoria. generation of Nike products. part of Air Max Day 24°. mode RUSH and hosted over 500 million games to date.

A
A 4

INNOVATION + NEW MEDIA

I T T e
,.g i”"g A A {

‘NIKE ON AIR’ - INNOVATION SUMMIT ART OF VICTORY - EXHIBITION NIKE AU CENTRE POMPIDOU NIKE BREAKING4

Creative Direction of ‘Nike on Air’ Innovation Summit, an Creative Direction of Nike’s ‘Art of Victory’ exhibition at the Creative Leadership across all elements of design and Creative Leadership across all elements of design and
event in Paris leading up to the Olympics, hosting 30 elite Centre Pompidou. Visited by more than 20K people in the 3 activation work for the Nike au Centre Pompidou takeover execution of Breaking4, Faith Kipyegon’s attempt to break
athletes and over 300 media attendees. week span that it was open to the public. during Paris 24’ Olympics. the 4-minute mile in Paris and Global livestream.

« EXPERIENCES + CONTENT >

2025 °



BRYON PANAIA

01

INTRODUCTION

EXPERIENCE DESIGN PROCESS

02

03

PORTFOLIO

04

THEME / IP NARRATIVE / STORY CREATIVE FILTERS DESIGN DIMENSIONS
INTERACTIVE
ATHLETE >
PRODUCT
DESIGN N LOCATION OR N .
INNOVATION MOMENT
SPORT
HERITAGE - “ "‘
THE STORY AND SENTIMENT THE EXPERIENCE
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BRYON PANAIA INTRODUCTION PORTFOLIO

EXPERIENCE DESIGN DIMENSIONS
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i\ A\Eﬁ B e, e-a A = | All Conditions Gear.
b Vg ‘ !1“ | P & Fa B i ,Tested.ancf

RETAIL EXPERIENCES @ LIVE EXPERIENCES

@© GAMING / VIRTUAL WORLDS

NEW IP DESIGN @ VIRTUAL PRODUCTS © DIGITAL CONTENT Q) PHYSICAL PRODUCT

2025 10



BRYON PANAIA PORTFOLIO

PROJECT
CASE STUDIES

EXPERIENCE DESIGN
IMMERSIVE STORYTELLING

2025 11
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BRYON PANAIA

HOUSE OF
INOVATION

PORTFOLIO

_—

-

CONCEPT VISION
CREATIVE DIRECTION
IMMERSIVE STORYTELLING
RETAIL EXPERIENCE
ENVIRONMENT DESIGN

2025 13


https://visualist.com/NIKE-HOUSE-OF-INNOVATION-1-YEAR

BRYON PANAIA

HOUSE OF
INNOVATION
NYC/000

In 2018 Nike Opened it’s first ever
Experience led retail concept,
House of Innovation. | was part of
the Global concept development
team for HOI and led the teams
responsible for designing and
executing the opening and

ongoing immersive experiences
for the New York store NYC/000.

\__

\;\S

NN

ROLE
Sr Creative Director

RESPONSIBILITIES

Concept Vision

Creative Direction
Immersive Storytelling
Retail Experience Design
Environment Design

2025
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EXPERIENCE CONCEPT

BUILT LIKE A SOUNDSTAGE,
ACTIVATED LIKE AN ARENA.
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ATHLETE SPEED TESTING & HOUSE OF INNOVATION & ATHLETE SPEED TESTING &~ HOUSEOFINNOVA » T
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BRYON PANAIA HOUSE OF INNOVATION PORTFOLIO

HOUSE OF INNOVATION

Ni(=
ADAP 1 BB

CONCEPT VISION

CREATIVE DIRECTION
IMMERSIVE STORYTELLING
RETAIL EXPERIENCE DESIGN
ENVIRONMENT DESIGN
INTERACTIVE CONTENT DESIGN

2025 18
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BRYON PANAIA HOUSE OF INNOVATION PORTFOLIO
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lacing shoe designed specifically -
for Basketball, the Nike Adapt ’
BB, The first floor of House of

Innovation NYC/000 was
transformed into the ‘NIKE
ADAPT TESTING LAB’, an
Immersive experience where
athletes™ could access ultra-rare
prototypes and participate in an
interactive basketball trialing
experience..

NVGo00 " TNOVATION

ROLE
Sr Creative Director

RESPONSIBILITIES

Concept Vision

Creative Direction
Immersive Storytelling
Retail Experience Design
Environment Design
Interactive Content Design

2025



BRYON PANAIA PORTFOLIO

Chapter
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APPROACH

TRANSFORM THE THE WORLD
1 ARENA INTO OF
NIKE ADAPT




BRYON PANAIA HOUSE OF INNOVATION

NIKE ADAPT VISION

PORTFOLIO

I H E P OW E R E D A digital and physical ecosystem where every

athlete in the world can be served in a unique way.

From Fully powered, adaptive products to a
A I H L E I E powerful 1-1 connection, to Nike and real-time

information to power their activities.

2025
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BRYON PANAIA HOUSE OF INNOVATION PORTFOLIO
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BRYON PANAIA HOUSE OF INNOVATION PORTFOLIO

ENTRY

MOTION CAPTURE / DATA CENTER / REACTIVE DIGITAL CONTENT
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BRYON PANAIA

HOUSE OF INNOVATION

BEHIND THE DESIGN

GENEOLOGY OF FIT / PROCESS OF INNOVATION STORYTELLING

PRE MONTREAL
1974

A \

) l.‘)‘ i
Y )

HYPERDUNK
2008

AIR HUARACHE
1991

AIR RAID
1992

KOBE IX ELITE
2014

g/loﬁ‘g RETRO WITH POWER LACES

2025

HYPERADAPT 1.0
2016

\rpete \MDT#J;)
PRAIDED LACE

GEAR, MACHINED,
IORT, PROCESS
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BRYON PANAIA

HOUSE OF INNOVATION
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BRYON PANAIA HOUSE OF INNOVATION

CENTRAL ART MOMENT

SUPERCOMPUTER / ADAPT BRAIN / POWERED UP

PORTFOLIO
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BRYON PANAIA
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BRYON PANAIA HOUSE OF INNOVATION PORTFOLIO

IMMERSIVE TRIAL EXPERIENCE

ATHLETE TESTING LAB / MOTION CAPTURE STUDIO / DIGITAL STAGE
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BRYON PANAIA HOUSE OF INNOVATION PORTFOLIO

INTERACTIVE CONTENT - HYPER-REAL

INSPIRED BY DATA ANALYSIS OF NIKE ATHLETES NRSL

¢ N Lve Surface e

Deformation  Acimasor  Dynamécs  terdeing  Pantifiecs

Lightrg  Show  Rewders  Poics

BRAMEDREE

‘s

0.5
' .
’ 9
\ alal
et ! - sl
==

ou'sIDE CUT J ) & R 5 : . : s L ciarn g (RN =LV N e o e
A f ! . 4 b B P

e ——————

HOUSE OF INNOVATION

NIKE
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BRYON PANAIA HOUSE OF INNOVATION PORTFOLIO

PRODUCT STORYTELLING & TRY-ON

ATHLETE GEAR UP / SELF-SERVE PRODUCT STORYTELLING

2025 45



BRYON PANAIA HOUSE OF INNOVATION ; PORTFOLIO

TRY-ON AREA
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BRYON PANAIA HOUSE OF INNOVATION

QUICKSTRIKE APPAREL COLLECTION

ATHLETE GEAR UP / PRODUCT CAPSULE

2025

TESTING PRODUCT

PROPERTY OF NIKE NYC

NOT FOR RESALE

NIKE & HOUSE OF INNCMATION  NYGAR00

FOR TEw1ING ONLY

R TESTING BNEY

R TESTING ONLY

FOR TESTING GORLY
EGRTESTING SN
FoR ¥E§¥IN§ BNEY

FoR TSN O

FOR TESTING ONLY

AUTHORIZED

ATHLETES
ONLY

NKF o HOUSE OF INNOWATICN - KYE/00

PORTFOLIO
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BRYON PANAIA

NIKE AU
CENTRE
POMPIDOU

As the world’s greatest athletes

converged for the 2024 Summer

Olympic Games in Paris, Nike

partnered with one of the city’s

most storied landmarks, e e A e a7 o T e b

Centre Pompidou, to create a e Sa e G B AR S e Sen e e o) VGRS e
series of immersive experiences — S g melai - SSRGS WSl S e e M e e L il
celebrating sport, culture and a S e T R e T e 0 7 Jmgn S
shared history of innovation.

!!!!

—
. -

ROLE
Creative Director

RESPONSIBILITIES e T Bl T . N N B N Lo O e s
Concept Vision a:zEERTET A T RN N S N oS e [ T A PP R
Creative Direction =3 - NS, S A o iy T e gl | , 4

End-To-End Design AR o T T
Execution of all Content + Experiences = ' - o My a8 :
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BRYON PANAIA

NIKE AU CENTRE POMPIDOU

'‘ART OF VICTORY’
EXHIBITION

The “Art of Victory” was an
Immersive exhibition about
unending journey of Nike Air
innovation at the Centre
Pompidou, the site that inspired
the radical design of the Air Max 1
nearly 40 years ago. Having the
opportunity to lead the design of
an exhbition at one pf Paris’s
cultural insitutions during the 2024
Olympics was a once in a lifetime
experience.

2{0/N3
Sr Creative Director

RESPONSIBILITIES

Concept Vision

Creative Direction
End-To-End Design
Content / Audio / Graphic

2025




BRYON PANAIA NIKE AU CENTRE POMPIDOU PORTFOLIO

‘ART OF VICTORY’ JOURNEY

Art of Victory Chapter 1

Chapter 2
Entrance Audacious Dream

Chapter 3
Infinite Pursuit

Future on A.LR

Airbags + FW Projection Content
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Airbags + FW Projection Content
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BRYON PANAIA NIKE AU CENTRE POMPIDOU

™ @
i

PORTFOLIO

wsorowr AIR DEFIED GRAVITY
IN 1995 WHEN MICHAEL
. | y JORDAN DUNKED
@ FROM THE FREE
THROW LINE IN THE
AIR JORDAN 1, A SHOE e
' ' BANNED BY THE NBA. S —

ISPA ROAD WARRIOR

A CULTURAL ICON THAT POWERED
WINS ON THE WORLD’S STAGE —
| THE AIR MORE UPTEMPO WAS
{ | WORN BY SCOTTIE PIPPEN OF
THE DREAM TEAM Il IN 1996.
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BRYON PANAIA

NIKE AU CENTRE POMPIDOU

SPORT
ACTIVATION

Throughout the Olympic Games,
Nike hosted a series of Sporting
activations on the Piazza of the
Centre Pompidou. Here we
brought together the youth of
Paris to compete and celebrate
sport culture across Basketball,
Running, Football and Breaking.

ROLE
Creative Director

RESPONSIBILITIES

Creative Direction
End-To-End Design and Execution of alll
Content and Experiences

2025









BRYON PANAIA PORTFOLIO

FRTNITE

0

e >

CONCEPT VISION
CREATIVE DIRECTION
IP DEVELOPMENT
NARRATIVE
EXPERIENCE DESIGN
GAME DESIGN
MARKETING CREATIVE

2025
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BRYON PANAIA

NIKE X FORTNITE
‘AIRPHORIA’

In partnership with Epic Games,
Nike launched Airphoria on
Fortnite, a beautiful, immersive,
and first-of-it's-kind Air Max
themed experience. Powered by
Nike Air and Epic Games’s
groundbreaking Unreal Editor
Fortnite (UEFN) creation tool, the
experience was open for 7 days
and saw over 5 Million people
complete the ultimate sneaker
hunt. Also as part of the
experience new Nike game skins
and cosmetics were created to
be sold and given away to fans.

ROLE
Sr Creative Director

RESPONSIBILITIES

Concept Vision
Creative Direction
IP Development
Game Narrative
Game Design
Experience Design
Marketing Creative

2025




BRYON PANAIA NIKE X FORTNITE ‘AIRPHORIA’ PORTFOLIO




BRYON PANAIA NIK 4 ORTNITE ‘AIRPHORIA’ PORTFOLIO
: ¥ I

,,.
WINFE

I/
AR MAX

FORTNITE x



BRYON PANAIA NIKE X FORTNITE ‘AIRPHORIA’ PORTFOLIO

WORLD BUILDING
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BRYON PANAIA NIKE X FORTNITE ‘AIRPHORIA’

THE LARGEST
SNEAKER DROP
EVER

Airphoria on Fortnite created a
new revenue stream and a
pipeline for meaningful and

authentic virtual products from
Nike.

PORTFOLIO

All participants who completed
the Airphoria quest were
awarded an Air Max 1 OG ‘Big
Bubble’ Backbling use across all
games in Fortnite. In total more
than 3 Million Air Max 1
backblings were awarded to
players over the course of 7 days,
becoming the largest ever
sneaker drop in Nike’s history.
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BRYON PANAIA PORTFOLIO

RECENT
PROJECTS

EXPERIENCE DESIGN
IMMERSIVE STORYTELLING
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BRYON PANAIA 4y Wi

NIKE AIR MAX DN8

DYNAMICLAND

For the launch of the Nike Air Max
DN8 Nike created a series of
‘Dynamicland’ expericex in 7
Global key cities. Modeled after
surreal amusement parks,
Dynamicland redefines the
traditional fairground experience,
creating a world where the
mundane becomes extraordinary.
Reality is stretched and twisted,
forming a playground of youthful
imagination where everyday
perceptions are elevated into a
maxxed out reality.

ROLE
VP Creative Director

RESPONSIBILITIES

Concept Vision
Creative Direction
Experience Design

2025
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BRYON PANAIA DYNAMICLAND PORTFOLIO

KEY EXPERIENCES

Pre-Event / Entrance

Thursday 18 — Saturday 27 February 2021
grem—— gr— -

22 o™

i Invitation \

Artist TBC
IR A?‘
- DonAR Kebap.—

-
- . »
| ey N
- 00 10-53.20-13 0 )Y 8Y P Lbif |
: . d‘?‘uhl).),l‘t_.i\hﬂd-)4LZ:OLLJ.) [SPEciaLm

U Artist TBC |
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. : ‘. . .‘ . | \
Artist TBC' "~ |
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. BumpAir Cars
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DYNAMICLAND JOURNEY

2025

DYNAMICLAND

PORTFOLIO

THE
EVERYDAY

THE PORTAL

(AIR)cade l - Maxxed Out Food l
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NIKE X LEGO
PLAY ARENA

p

CONCEPT VISION
CREATIVE DIRECTION
EXPERIENCE DESIGN
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BRYON PANAIA

NIKE X LEGO

PLAY ARENA

The “Art of Victory” was an
Immersive exhibition about
unending journey of Nike Air
innovation at the Centre
Pompidou, the site that inspired
the radical design of the Air Max 1
nearly 40 years ago. Having the
opportunity to lead the design of
an exhbition at one pf Paris’s
cultural insitutions during the 2024
Olympics was a once in a lifetime
experience.

ROLE
VP Creative Director

RESPONSIBILITIES

Concept Vision

Creative Direction
Experience Design
Content / Audio / Graphic

2025
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TH

An Immersive Play 'ﬁ'ainihg Exp;érience Where +$|ds Train To Become Nike X Lego Athletes.




BRYON PANAIA NIKE X LEGO

EXPERIENCE CONCEPT

PRODUCTS

NIKE PRODUCTS
LEGO KITS

=

CO-CREATION

WPD,
RETAIL,
DIGITAL

WORLD OF
SPORT

CONTENT &
ENTERTAINMENT

YT, TIKTOK, IG
LEGO PLAY
.COM KIDS

2025

EXPERIENCES

WPD, NIKE RETAIL,
LEGO RETAIL,
DIGITAL

GAMING:

LEGO
PARTNERSHIPS

THE PLAYFUL

FANDOMS:

MASTER BUILDERS
CUSTOM BUILDERS

PORTFOLIO
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04.82 EXPERIENTIAL / EVENTS

EXPERIENCE JOURNEY

BECOME A LEGO NIKE MINIFIGURE ATHLETE

PRE-GAME

Time to unleash your inner Minifigure athlete!

Enter the arena and get ready to be drafted, pick
your gear and unleash your best play*.

BRIEFING

MINIFIGURE TRANSFORMATION

NIKE X LEGO PARTNERSHIP PLAYBOOK | (S

GAME TIME

It's go time, time to get active and get building.

Every athlete knows, in order to be the best, you gotta
get stuck in. Time to train, play mini games and then
bring those skills to the court / field / universe!

TRAINING SESSIONS

THE BIG GAME / GAME EXPERIENCE(S)

*Active x Creative Play

POST-GAME

You did it. Time for the glory.

With the game(s) over, it’s time to give out some awards,
relax and most importantly, keep building!

AWARD CEREMONY

REFUEL STATION

"ATHLETE LOUNGE
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BRYON PANAIA NIKE X LEGO

PLAY ARENA EXF
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BREAKING4

F=LTH HRIFYES=COM V=, THE =2 MMIMNJATE MILE

# ad :
A ¢ B~ e\

CONCEPT VISION
CREATIVE DIRECTION
EXPERIENCE DESIGN
END-TO-END EXECUTION
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BRYON PANAIA

BREAKING4

Faith Kipyegon vs. the 4 Minute
Mile. 5,000 people witnessed
history live on June 26th as Faith
Kipyegon made her attempt to
down the impossible at Stade
Charléty in Paris.

ROLE
VP Creative Director

RESPONSIBILITIES

Concept Vision
Creative Direction
Experience Design
End-To-End Execution

2025
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BRYON PANAIA PORTFOLIO

JOURNEY OVERVIEW ADMISSION

JOURNEY

Level O

VIP / VIP+ JOURNEY VIP/VIP+ :
___________________________________________________________________________________ JOURNEY "--, N

A. Stadium Entry
A1. Stadium Exterior <
A2. Stadium Arrival e
B. Innovation Tunnel
B1. Innovation Storytelling

Level -1

C. VIP Racing Pit

C1. Photo Moment

C2. Concessions/Merch (TBC)
D. VIP Bleachers (Back Loading)
E. VIP+ Bleachers (Front Loading)

Level O

GENERAL ADMISSION JOURNEY

A. Stadium Entry IPossibly
everaging
A1. Photo Moment concession
stands

(TBD)

To be decided how many or which, but
multiple stairs are available to open up for traffic
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BREAKING4 PORTFOLIO
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