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Currently VP Creative Director of the Nike 
Global Brand Experience + Innovation Studio, 
a visionary, multidisciplinary team exploring 
new frontiers in consumer engagement and 
brand storytelling across physical and virtual 
platforms. My creative focus centers on 
capturing people's imagination and 
leveraging technology to create the next-
generation of storytelling through experiences 
for Nike.

INTRODUCTION

CREATIVE LEADERSHIP + 

IMMERSIVE STORYTELLING + 

EXPERIENTIAL DESIGN

With over 20 years of diverse personal and 
professional experience, I am people first 
leader who develops creative teams and 
individuals through building a shared vision, 

a culture of trust, and the knowledge that true 
innovation requires taking risks. My approach 
to my work and leadership philosophy is a 
reflection of my own unique experiences of 
being a self-taught designer.


*MORE INFO @ VISUALIST.COM

http://visualist.com
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JOINED NIKE 
NIKE NA RETAIL 

BRAND DESIGN


1 Studio

10 People

ESTABLISHED 
NIKE NA RETAIL

EXPERIENCE DESIGN

2 Studios

25 People

ESTABLISHED 
NIKE GLOBAL BRAND 
EXPERIENCE

9+ Studios

65+ People

EXPANDED 
NIKE GLOBAL BRAND 
EXPERIENCE + INNOVATION 

2 Functions

Integrated Offense

GLOBAL 
BRAND EXPERIENCE

NIKE VIRTUAL 
STUDIOS
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RECENT EXPERIENCE
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LEADERSHIP APPROACH

DESIGN + CRAFT TEAM + CULTURE 

VISION

EXPERIENCE

INSPIRATION

COMMITMENTSTORYTELLING

INNOVATION

STRATEGY

CREATIVE 
LEADERSHIP

COLLABORATION

INTRODUCTION
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EXPERIENCE DESIGN FOCUS

VIRTUAL 
EXPERIENCES

BLURRING THE LINES  
BETWEEN WORLDS  

INTRODUCTION

LIVE 
EXPERIENCES
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FORTNITE X NIKE - AIRPHORIA 
Created in partnership with Epic Games, the design and 
launch of Nike’s first immersive game world built entirely on 
Nike Air.  Over 5 million players experienced Airphoria.

NIKE X FORTNITE - NEW NIKE IP 
The design of multiple new Nike IP that have sold millions of 
units across gaming platforms and represent the next-
generation of Nike products.

NIKE X FORTNITE  - AIRPHORIA VOL 2 
Independent design development of Nike’s sequel to 
Airphoria, which hosted over 500k people in one week as a 
part of Air Max Day 24’. 

NIKE X EAFC 25’ - NIKE AIR ZOOM ARENA 
Designed in partnership with EA Sports and inspired by Nike 
Football Innovation, NAZA houses FC 25’s new gameplay 
mode RUSH and hosted over 500 million games to date. 

‘NIKE ON AIR’ - INNOVATION SUMMIT 
Creative Direction of ‘Nike on Air’ Innovation Summit, an 
event in Paris leading up to the Olympics, hosting 30 elite 
athletes and over 300 media attendees.

ART OF VICTORY - EXHIBITION 
Creative Direction of Nike’s ‘Art of Victory’ exhibition at the 
Centre Pompidou.  Visited by more than 20K people in the 3 
week span that it was open to the public.

NIKE AU CENTRE POMPIDOU 
Creative Leadership across all elements of design and 
activation work for the Nike au Centre Pompidou takeover 
during Paris 24’ Olympics.

NIKE BREAKING4 
Creative Leadership across all elements of design and 
execution of Breaking4, Faith Kipyegon’s attempt to break 
the 4-minute mile in Paris and Global livestream.

INNOVATION + NEW MEDIA

EXPERIENCES + CONTENT

RECENT PROJECTS
INTRODUCTION
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THEME / IP

ATHLETE

PRODUCT

DESIGN


INNOVATION

SPORT


HERITAGE

LOCATION OR 

MOMENT

IMAGINATION

SENSATION

CONNECTION

NARRATIVE / STORY CREATIVE FILTERS DESIGN DIMENSIONS

GAMING

MIXED

REALITY

APPS

RETAIL

PRODUCTS

INTERACTIVE

CONTENT

RIDES

LIVE

EVENTS

THE STORY AND SENTIMENT THE EXPERIENCE

EXPERIENCE DESIGN PROCESS

01 02 03 04

INTRODUCTION
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IMMERSIVE EXPERIENCES1 RETAIL EXPERIENCES2 LIVE EXPERIENCES3 INTERACTIVE CONTENT4 MIXED REALITY5

GAMING / VIRTUAL WORLDS6 NEW IP DESIGN7 VIRTUAL PRODUCTS8 DIGITAL CONTENT9 PHYSICAL PRODUCT

EXPERIENCE DESIGN DIMENSIONS

10

INTRODUCTION
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PROJECT 

CASE STUDIES

EXPERIENCE DESIGN

IMMERSIVE STORYTELLING
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HOUSE OF INNOVATION

LIVE EXPERIENCE VIRTUAL EXPERIENCE

EXPERIENCE CASE STUDIES

NIKE HOUSE 
OF INNOVATION

NIKE AU CENTRE 
POMPIDOU

NIKE X FORTNITE 
‘AIRPHORIA’
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CONCEPT VISION

CREATIVE DIRECTION

IMMERSIVE STORYTELLING

RETAIL EXPERIENCE

ENVIRONMENT DESIGN 

https://visualist.com/NIKE-HOUSE-OF-INNOVATION-1-YEAR
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HOUSE OF 
INNOVATION

NYC/000

ROLE 

Sr Creative Director

RESPONSIBILITIES 

Concept Vision

Creative Direction

Immersive Storytelling

Retail Experience Design

Environment Design

In 2018 Nike Opened it’s first ever 
Experience led retail concept, 
House of Innovation. I was part of 
the Global concept development 
team for HOI and led the teams 
responsible for designing and 
executing the opening and 
ongoing immersive experiences 
for the New York store NYC/000.
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BUILT LIKE A SOUNDSTAGE, 
ACTIVATED LIKE AN ARENA.

EXPERIENCE CONCEPT

HOUSE OF INNOVATION
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HOUSE OF INNOVATION
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NA RXD 
NIKE ADAPT BB

SP19 
NIKE NYC

KEEP IT TIGHT
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CONCEPT VISION

CREATIVE DIRECTION

IMMERSIVE STORYTELLING

RETAIL EXPERIENCE DESIGN

ENVIRONMENT DESIGN

INTERACTIVE CONTENT DESIGN

NIKE 

ADAPT BB

HOUSE OF INNOVATION
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HOUSE OF INNOVATION

THE STORY
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ROLE 

Sr Creative Director

RESPONSIBILITIES 

Concept Vision

Creative Direction

Immersive Storytelling

Retail Experience Design

Environment Design

Interactive Content Design

NIKE 

ADAPT BB
For the launch of Nike’s first self-
lacing shoe designed specifically 
for Basketball, the Nike Adapt 
BB, The first floor of House of 
Innovation NYC/000 was 
transformed into the ‘NIKE 
ADAPT TESTING LAB’, an 
immersive experience where 
athletes* could access ultra-rare 
prototypes and participate in an 
interactive basketball trialing 
experience..

HOUSE OF INNOVATION
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TRANSFORM THE 
ARENA INTO 

ANOTHER WORLD
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HOUSE OF INNOVATION

THE WORLD  
OF 

NIKE ADAPT

APPROACH
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THE POWERED 
ATHLETE
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HOUSE OF INNOVATION

A digital and physical ecosystem where every 
athlete in the world can be served in a unique way. 
From Fully powered, adaptive products to a 
powerful 1-1 connection, to Nike and real-time 
information to power their activities. 

NIKE ADAPT VISION
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HOUSE OF INNOVATION

CONCEPT
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EXPERIENCE

Chapter
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IMMERSIVE TRIAL 
EXPERIENCE

ENTRY 
TUNNEL

BEHIND-THE-
DESIGN

CENTRAL ART 
MOMENT

PRODUCT 
STORYTELLING

TRY-ON AREA

NIKE ADAPT 
TECH BAR

27

HOUSE OF INNOVATION

CONSUMER JOURNEY
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MOTION CAPTURE / DATA CENTER / REACTIVE DIGITAL CONTENT
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HOUSE OF INNOVATION

ENTRY
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HOUSE OF INNOVATION
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HOUSE OF INNOVATION
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PRE MONTREAL 
1974

AIR HUARACHE 
1991

AIR FORCE 180 
1991

AIR RAID 
1992

HYPERDUNK 
2008

KOBE IX ELITE 
2014

MAG RETRO WITH POWER LACES 
2015

HYPERADAPT 1.0 
2016
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REVISIONS
REV. ZONE DESCRIPTION

01 INITIAL RELEASE

02
B1, B3, 
B6, C8, 

E2
RELEASE FOR PV BUILD

03 B3, C6, 
E2, E7 RELEASE FOR MP

HELICAL GEAR DATA
BASIC SPECIFICATION

TEETH 38
HAND RIGHT HAND 
DP MODULE NORMAL 0.5 MOD
DP MODULE TRANSVERSE 0.5018 MOD
PRESSURE ANGLE NORMAL 14.5º
PRESSURE ANGLE TRANSVERSE 14.551º
HELIX ANGLE 4.9266º
TOOTH FORM MODIFIED ISO 53-A 
CTT MAX NORMAL 0.8117
CTT MIN NORMAL 0.7824
CTT NOM TRANSVERSE 0.8
CTT MAX TRANSVERSE 0.8146
CTT MIN TRANSVERSE 0.7854
TOOTH TIP RADIUS MIN 0.1
TOOTH TIP RADIUS MAX 0.2
BASIC RACK TIP RADIUS 0.25
REF PITCH DIA 19.0705

INSPECTION
AGMA QUALITY Q7B
OUTSIDE DIA MAX 20.468

CTF 3
OUTSIDE DIA MIN 20.348
ROOT DIA MAX 17.780

CTF 4
ROOT DIA MIN 17.620
MEASURE BALL DIAMETER 0.9144
MEASURE OVER BALLS MAX 20.590

CTF 5
MEASURE OVER BALLS MIN 20.490
TCE 0.067 CTF 2
TTE 0.030 CTF 6
MASTER GEAR TEETH # 102
MASTER GEAR CTT 0.7854
TEST RADIUS MAX 9.6185

CTF 1
TEST RADIUS MIN 9.4965
TEST PRESSURE MAX 2.9115
TEST PRESSURE MIN 1.9921

ENGINEERING REFERENCE
MATING PART NUMBER 112-01926-00
MATING TEETH # 1
OPER CENTER DIST MAX 12.6997
OPER CENTER DIST MIN 12.3997

NOTES: (UNLESS OTHERWISE SPECIFIED)

THIS DRAWING IS TO BE USED IN CONJUNCTION WITH THE ELECTRONIC 1.
DATA FILE OF THE SAME NAME. FEATURE TO FEATURE DIMENSIONS NOT 
EXPLICITLY CALLED OUT ON THE DRAWING ARE TO BE REFERENCED TO 
THE 3D DATABASE WITH RESPECT TO THE BLOCK TOLERANCE.
MATERIAL: SS 316L2.
PART VOLUME PER CAD FILE:  594.66 mm³3.
CALCULATED PART MASS: 4.76 g
SHIPPING BOX AND/OR CONTAINER TO BE CLEARLY MARKED OR 4.
LABELED WITH PART #, REV #, PRODUCTION DATE, AND QUANTITY OF 
PARTS ENCLOSED.
ALL MANUFACTURING METHODS AND MATERIALS MUST COMPLY WITH 5.
THE CUSTOMER RESTRICTED SUBSTANCE LIST (RSL).
QUALITY DIMENSIONS ARE INDICATED BY A CTF  AND ARE TO BE 6.
MEASURED ACCORDING TO THE QUALITY PLAN.
PROCESS DIMENSIONS ARE INDICATED BY A CTP  AND ARE TO BE 7.
MEASURED ACCORDING TO THE QUALITY PLAN.
ALL DIMENSIONS SHOWN ON THE DRAWING ARE TO BE NUMBERED AND 8.
INCLUDED IN THE FIRST ARTICLE INSPECTION (FAI) REPORT ACCORDING 
TO THE QUALITY PLAN.
ANY CHANGE TO PRODUCTION TOOLING OR MATERIAL MUST BE 9.
APPROVED BY CUSTOMER.
ALL NON-DIMENSION FEATURES TO BE TO 0.20 A B C  3D CAD 10.
FILE.
ARBITRARY TOOTH TANGENTIAL POSITION.11.
GEAR TEETH IN CAD ARE FOR REFERENCE ONLY.12.
NO BURRS ON SHARP EDGES, MAX 0.05 EDGE BREAK. BURRS VISIBLE 13.
UNDER MAGNIFICATION ARE CONSIDERED NONCONFORMING UNLESS 
OTHERWISE SPECIFIED.
LASER MARK WITH HOBBING MACHINE NUMBER, MILLING MACHINE 14.
NUMBER AND LOT NUMBER ("HXMXBX") FOR TRACEABILITY IN LOCATION 
SHOWN.
MAX ALLOWABLE BURR 0.1mm AND SHALL NOT EXTEND BEYOND TOOTH 15.
FLANK.
NO BURRS ALLOWED.16.
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SCALE: 5:1

ALL DIMENSIONS ARE IN MM

TOLERANCES UNLESS OTHERWISE SPECIFIED

TWO PLACE DECIMAL (.XX) 0.10
THREE PLACE DECIMAL (.XXX) 0.05
ANGLE ONE PLACE DECIMAL (.X ) 2
ANGLE TWO PLACE DECIMAL (.XX ) 0.5

DIMENSIONS WITH (+) INDICATE WIDEST 
MEASUREMENT RELATIVE TO DRAFT
DIMENSIONS WITH (-) INDICATE NARROWEST 
MEASUREMENT RELATIVE TO DRAFT

3D CAD FILE:   

03112-01990-00

9/27/2018

112-01990-00 REV 03.STEP

GEOMETRIC TOLERANCING PER ANSI Y14.5-1994

THIS DRAWING IS THE PROPERTY OF 
NIKE, INC. AND IS PROTECTED UNDER 
COPYRIGHT LAW AS AN UNPUBLISHED 
WORK.

IT MAY NOT BE PUBLISHED, COPIED OR 
REPRODUCED WITHOUT EXPRESS 
WRITTEN PREMISSION FROM NIKE

PROPRIETARY AND CONFIDENTIAL

ALL PROJECTIONS ARE THIRD ANGLE
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HOUSE OF INNOVATION

GENEOLOGY OF FIT / PROCESS OF INNOVATION STORYTELLING
BEHIND THE DESIGN
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SUPERCOMPUTER / ADAPT BRAIN / POWERED UP
CENTRAL ART MOMENT



2025

BRYON PANAIA PORTFOLIO

38

HOUSE OF INNOVATION



2025

BRYON PANAIA PORTFOLIO

39

HOUSE OF INNOVATION



2025

BRYON PANAIA PORTFOLIO

2025

BRYON PANAIA PORTFOLIO

40

HOUSE OF INNOVATION



2025

BRYON PANAIA PORTFOLIOHOUSE OF INNOVATION

41

HOUSE OF INNOVATION

ATHLETE TESTING LAB / MOTION CAPTURE STUDIO / DIGITAL STAGE
IMMERSIVE TRIAL EXPERIENCE
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HOUSE OF INNOVATION

INSPIRED BY DATA ANALYSIS OF NIKE ATHLETES NRSL
INTERACTIVE CONTENT - HYPER-REAL
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HOUSE OF INNOVATION
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HOUSE OF INNOVATION

ATHLETE GEAR UP / SELF-SERVE PRODUCT STORYTELLING
PRODUCT STORYTELLING & TRY-ON
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HOUSE OF INNOVATION

TRY-ON AREA
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ATHLETE GEAR UP / PRODUCT CAPSULE
QUICKSTRIKE APPAREL COLLECTION
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CONCEPT VISION

CREATIVE DIRECTION
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THE STORY

THE STORY

NIKE AU CENTRE POMPIDOU
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NIKE AU

CENTRE

POMPIDOU
As the world’s greatest athletes 
converged for the 2024 Summer 
Olympic Games in Paris, Nike 
partnered with one of the city’s 
most storied landmarks,  
Centre Pompidou, to create a 
series of immersive experiences 
celebrating sport, culture and a 
shared history of innovation.

ROLE 

Creative Director

RESPONSIBILITIES 

Concept Vision

Creative Direction

End-To-End Design

Execution of all Content + Experiences
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NIKE AU CENTRE POMPIDOU
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NIKE AU CENTRE POMPIDOU
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NIKE AU CENTRE POMPIDOU
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‘ART OF VICTORY’

EXHIBITION
The “Art of Victory” was an 
immersive exhibition about 
unending journey of Nike Air 
innovation at the Centre 
Pompidou, the site that inspired 
the radical design of the Air Max 1 
nearly 40 years ago.  Having the 
opportunity to lead the design of 
an exhbition at one pf Paris’s 
cultural insitutions during the 2024 
Olympics was a once in a lifetime 
experience.   

ROLE 

Sr Creative Director

RESPONSIBILITIES 

Concept Vision

Creative Direction

End-To-End Design

Content / Audio / Graphic

NIKE AU CENTRE POMPIDOU
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JOURNEY GALERIE 4

Projection Content

Projection ContentAirbags + FW

Airbags + FW

Airbags + Electric Pack FW

Projection Content

A.
I.R

 P
ro

ce
ss

 W
al

l

Chapter 1  
Audacious Dream

Chapter 2 
Infinite Pursuit

Chapter 3 
Future on A.I.R

Art of Victory 
Entrance

‘ART OF VICTORY’ JOURNEY

NIKE AU CENTRE POMPIDOU
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NIKE AU CENTRE POMPIDOU
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SPORT

ACTIVATION
Throughout the Olympic Games, 
Nike hosted a series of Sporting 
activations on the Piazza of the 
Centre Pompidou.  Here we 
brought together the youth of 
Paris to compete and celebrate 
sport culture across Basketball, 
Running, Football and Breaking.

ROLE 

Creative Director

RESPONSIBILITIES 

Creative Direction

End-To-End Design and Execution of all 
Content and Experiences

NIKE AU CENTRE POMPIDOU
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NIKE AU CENTRE POMPIDOU
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NIKE AU CENTRE POMPIDOU



NIKE X FORTNITE

AIRPHORIA

2025

BRYON PANAIA PORTFOLIO

70

CONCEPT VISION

CREATIVE DIRECTION

IP DEVELOPMENT

NARRATIVE

EXPERIENCE DESIGN

GAME DESIGN

MARKETING CREATIVE
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THE STORY

NIKE X FORTNITE ‘AIRPHORIA’
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NIKE X FORTNITE

‘AIRPHORIA’

ROLE 

Sr Creative Director

RESPONSIBILITIES 

Concept Vision

Creative Direction

IP Development

Game Narrative

Game Design

Experience Design

Marketing Creative

In partnership with Epic Games, 
Nike launched Airphoria on  
Fortnite, a beautiful, immersive, 
and first-of-it’s-kind Air Max 
themed experience.  Powered by 
Nike Air and Epic Games’s 
groundbreaking Unreal Editor 
Fortnite (UEFN) creation tool, the 
experience was open for 7 days 
and saw over 5 Million people 
complete the ultimate sneaker 
hunt.  Also as part of the 
experience new Nike game skins 
and cosmetics were created to 
be sold and given away to fans. 
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NIKE X FORTNITE ‘AIRPHORIA’
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NIKE X FORTNITE ‘AIRPHORIA’
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WORLD BUILDING
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NIKE X FORTNITE ‘AIRPHORIA’

THE UNDERGROUND
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NIKE X FORTNITE ‘AIRPHORIA’

AIR MAX CITY
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NIKE X FORTNITE ‘AIRPHORIA’

AIRPHORIA
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THE LARGEST 
SNEAKER DROP 
EVER
Airphoria on Fortnite created a 
new revenue stream and a 
pipeline for meaningful and 
authentic virtual products from 
Nike. 

All participants who completed 
the Airphoria quest were 
awarded an Air Max 1 OG ‘Big 
Bubble’ Backbling use across all 
games in Fortnite.  In total more 
than 3 Million Air Max 1 
backblings were awarded to 
players over the course of 7 days, 
becoming the largest ever 
sneaker drop in Nike’s history.
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EASTER EGG !
NIKE X FORTNITE ‘AIRPHORIA’
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RECENT 

PROJECTS

EXPERIENCE DESIGN

IMMERSIVE STORYTELLING
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LIVE EXPERIENCE 
TOURING
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HOUSE OF INNOVATION

LIVE EXPERIENCE 
KEY CITIES

LIVE EXPERIENCE 
GLOBAL

RECENT EXPERIENCE WORK

NIKE X LEGODYNAMICLAND BREAKING4

MARCH JUNE - AUGUST JUNE



DYNAMICLAND
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CREATIVE DIRECTION

EXPERIENCE DESIGN
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DYNAMICLAND

For the launch of the Nike Air Max 
DN8 Nike created a series of 
‘Dynamicland’ expericex in 7 
Global key cities.  Modeled after 
surreal amusement parks, 
Dynamicland redefines the 
traditional fairground experience, 
creating a world where the 
mundane becomes extraordinary. 
Reality is stretched and twisted, 
forming a playground of youthful 
imagination where everyday 
perceptions are elevated into a 
maxxed out reality.

ROLE 

VP Creative Director

RESPONSIBILITIES 

Concept Vision

Creative Direction

Experience Design

NIKE AIR MAX DN8
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DYNAMICLAND



Rides & Attractions

Dn Collider

Maxx Energy

Maxxed Out Moto-X

Fun House of Dynamic

VR Rollercoaster

BumpAir Cars

AirCade

No Pucks Given (Air Hockey)

Arcade Video Games

Ball So Hard

Unreal Claw XL

Gift Shop

Pressure Chambers  
(Cash Grabber)

Maxxed Out Food

Maxxed Out Burgers

Soul Food

Kebabs

Bubble Tea

Candy Shop

Slushies

Main Stage

Artist TBC

Artist TBC

Artist TBC

Artist TBC

Pre-Event / Entrance

Invitation

Teaser Content

Entry / Portal

Maxx Mascot

872025

BRYON PANAIA PORTFOLIO

JOURNEY GALERIE 4KEY EXPERIENCES

DYNAMICLAND



THE PORTALTHE 
EVERYDAY

Bump(AIR) Cars Fun House of Dynamic Maxxed Out Moto-X

Maxxed Out Food

Dn Collider Flex Space / Dance Floor Stage

Rot(AIR) Ride(AIR)cade

Buck-a-
Shoe
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DYNAMICLAND JOURNEY

DYNAMICLAND
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DYYNAMICLAND
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DYNAMICLAND
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DYNAMICLAND
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DYNAMICLAND
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DYNAMICLAND
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AIRPHORIA VOL. 2 



NIKE X LEGO 
PLAY ARENA
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CONCEPT VISION

CREATIVE DIRECTION

EXPERIENCE DESIGN



PLAY ARENA

The “Art of Victory” was an 
immersive exhibition about 
unending journey of Nike Air 
innovation at the Centre 
Pompidou, the site that inspired 
the radical design of the Air Max 1 
nearly 40 years ago.  Having the 
opportunity to lead the design of 
an exhbition at one pf Paris’s 
cultural insitutions during the 2024 
Olympics was a once in a lifetime 
experience.   

NIKE X LEGO

ROLE 

VP Creative Director

RESPONSIBILITIES 

Concept Vision

Creative Direction

Experience Design

Content / Audio / Graphic
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THE PLAY ARENA
An Immersive Play Training Experience Where Kids Train To Become Nike X Lego Athletes. 

99

NIKE X LEGO

EXPERIENCE CONCEPT
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NIKE X LEGO

EXPERIENCE CONCEPT
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NIKE X LEGO



KEY EXPERIENCES

FANATICS FEST

NIKE X LEGO

LEGOLAND
WEEKEND POP-UP8 WEEK EXPERIENCE
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Basketball Jersey 
Design

Take Your ShotAthlete Minifig  
Creator

Tunnel Walk

PLAY ARENA EXPERIENCE

NIKE X LEGO
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NIKE AU CENTRE POMPIDOU



BREAKING4
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CONCEPT VISION

CREATIVE DIRECTION

EXPERIENCE DESIGN

END-TO-END EXECUTION

FAITH KIPYEGON VS. THE 4 MINUTE MILE
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BREAKING4

Faith Kipyegon vs. the 4 Minute 
Mile.  5,000 people witnessed 
history live on June 26th as Faith 
Kipyegon made her attempt to 
down the impossible at Stade 
Charléty in Paris.


ROLE 

VP Creative Director

RESPONSIBILITIES 

Concept Vision

Creative Direction

Experience Design

End-To-End Execution



DOCUMENTARY GLOBAL EVENTSTORYTELLING

THE 
STORY

THE 
MOONSHOT

THE 
INNOVATION

Audacious Dream The AttemptBespoke Innovation
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END-TO-END CREATIVE DIRECTION
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JOURNEY OVERVIEW

C

C2

C
1

D
C

 VIP / VIP+ JOURNEY  

A. Stadium Entry 
A1. Stadium Exterior

A2. Stadium Arrival


B.   Innovation Tunnel 
B1. Innovation Storytelling


C.   VIP Racing Pit  
C1. Photo Moment

C2. Concessions/Merch (TBC)


D.   VIP Bleachers (Back Loading) 
E.    VIP+ Bleachers (Front Loading) 

Level 0

Level -1

GENERAL ADMISSION  JOURNEY  

A. Stadium Entry 
A1. Photo Moment

Level 0

A1

 VIP / VIP+ 
JOURNEY

GENERAL 
ADMISSION 
JOURNEY

A1

B

A
A

CO
NC

ES
SI

O
NS

SY
ST

EM
 O

F 
SP

EE
D 

EX
PE

RI
EN

CE

To be decided how many or which, but

multiple stairs are available to open up for traffic

E

B1

Possibly 
leveraging 
concession 

stands

(TBD)
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BREAKING4
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BREAKING4
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BREAKING4
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BREAKING4
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BREAKING4



SAY HELLO

VISUALIST.COM

BRYON@VISUALIST.COM

http://VISUALIST.COM
mailto:BRYON@VISUALIST.COM

