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upriya Lele is an Indian-British brand that designs clothes for wom-
en to be comfortable with their femininity and sexuality. Supriya Lele is 

inspired by her own family heritage and her life. By merging her own two 
cultures as a core of her brand, she hopes to help herself and others under-
stand themselves and their heritage better. The brand has a minimal aesthetic 
with subcultural influences. She has a website and Instagram. ¬¬The brand 
doesn’t have a physical store but are sold in Selfridges and online on Mode-

Sens, SSENSE, and Farfetch.
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and experiences, 
rather than from Indian culture.

Her clothing does not look 
completely Indian and she 
hopes that her clothes are seen 
as just nice clothes when peo-
ple see them on the rail with-
out knowing about her back-
ground. 

She doesn’t feel like she is mis-
representing Indian culture, un-
like if she was just selling tradi-
tional indian clothing. 

It is important right now for 
young desingers to be more in-
clusive and to be more person-
able. Consumers are demand-
ing this now, especially with all 
of the new media points that 
are available to them. 

She takes inspiration from Am-
ita Sher-Gil who was a tradi-
tional painter who represented 
cultural hybritiy with depictions 
of European and Indian wom-
en. 

She also takes inspiration from 
Jalapur, India which she has 
personal history in and is con-
nected to. 

Satyajit Ray is a Bengali film 
director who explored the ten-
sions and expectations within 
Indian cultural society.

Mark Leckey is an artist who 
explored British subcultures in 
his work. 

She never grew up in India and 
isn’t that well acknowledged 
with Indian culture. Her brand 
can delve more into femininity 
and her own self rather than 
being strictly tied to India. 

Her brand is more about be-
coming a part of two cultures, 
rather than Indian culture itself.

er clothing designs 
are inspired by her 

own background 
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upriya Lele wants to allow women to be comfortable with their femi-
ninity and sexuality. She creates garments that flatter the female figure 
but are also still functional to wear. Her 2016 MA collection, An Inti-

mate Distance was her exploration of the female form. Her intention of 
the collection was to empower the woman wearing her clothing to dress 

for themselves. 

“for women to feel good about their bodies, and 
not give a shit about what other people think.”

 



he colors on her website allign with her Indian heritage. 
Her website only has one page and only shows the 

pages from her lookbook with Jamie Hawkesworth.. Her 
lookbook is for charity to Girls Rising and represents her 

Indian heritage and brand values.

The typeface she uses is clean and 
minimalistic.

Fig. 19-20

othing is really cu-
rated for the brand’s 
instagram page. It is 
more like a platform 

to post everything that 
the brand is featured 
in and to show BTS 

and runway looks. Her 
instagram has images 

from her runway shows, 
editorial pictures from 

magazines, celebrities, 
lookbook photos, and 
photos from her Indian 

heritage.
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ookbook will be something personal for Supriya Lele and getting to 
connect with her audience. It will be connected to femininity since 

her last lookbook was about her Indian heritage.



I created a set in the living room of my flat with the help of my flatmates taking inspiration 
from her minimalist style and past set designs.

I took inspiration from her instagram posts of atmosphere and taped up roses from her 
MA lookbook which was about femininity. 

Covered the wall, chair, and floor 
with white bed sheets.

Vase of roses on chair.



I experimented with the scanner and scanned the polaroids with the bed sheets I used for the set of the photo 
shoot. I also put the rose which I used as a prop in the shoot. 

I then put them on photoshop and made a collage out of the picutres. I overlayed the polaroid with the rose pet-
als I stuck onto on top of the collage.

I experimented with inverting the colors of the images from the photoshoot and 
changing the color balance. I selected the rose and duplicated it as a new layer 
so that it would stand out and stay red.

realized that I neded 
to also make the 

clothing stand out 
since it’s a look-

book, so I decided 
to select the clothing 
from the images and 
overlay it on top of 
the inverted image 

as well.



 found poetry online about femininity and layed it out 
like the text that I found in my moodboard.

I wrote text that related to femininity and Supriya Lele’s iidea of what feminity is based on 
my research. I layed out the text on the pages so that it would look poetic.

For the text, I took inspiration 
from this image which creates 

shape with the text to make the 
lookbook have a more poetic 

and meaningful mood.



I used the same text of SUPRIYA LELE that I made for my other outcome (poster design).

SUPRIYA LELE
SUPRIYA LELE

SUPRIYA LELE 
SUPRIYA LELE

SUPRIYA LELE
SUPRIYA LELE

SUPRIYA LELE
SUPRIYA LELE

SUPRIYA LELE
SUPRIYA LELE





Music: Reverse

Techno upbeat music

Match scenes to the music

Shots of model in the city.
Lo-fi, fast paced film to promote the brand.

Location: 
1) view from quarantine hotel room
2) tube station 
3) elevators 
4) middle of street

RAILROAD GOTHIC ATF 

I got the idea for this when I was 
quarantining in my hotel room in To-
kyo during Winter break, and had 
nothing else to film but the outside 
of my hotel room.

I used the same typefont for the brand 
that I used for my other two outcomes.



I overlayed a video of Broken VHS Glitch Effects that I found on 
Youtube and lowered the opacity.

I wanted to make the text of SUPRIYA LELE glitch at the end of the 
video, so used After Effects for the first time and watched a tutorial 

on how to make text glitch.

I overlayed clips from Vetements Secret Project which I thought matched the mood of 
the video.



By using Helmut Lang’s 
90’s campaign as refer-
ence, I created a frame, 
with a similar aesthetic, 
which I would later fill 
with the photographs I 
took.

I have used the 
same typeface 
as the original 
“SUPRIYA LELE” 

typeface: railroad gothic atf



As for the texture, I created this crum-
pled paper texture and put it in the 
background. It adds a more realistic 
look for the poster.



POSTER

However, I decided to try a different 
approach with the poster design. 
Inspired by artists such as Peter De 
Potter, I started working on a new 
design that communicates in a com-
pletely different visual language.

I found a website called “Texture 
Fabrik” and used some of the textures 
in order to give the images the effect 

of a bad printing outcome.



Although I had finished the first design idea 
I decided to scratch it and start from the 

beginning. However, after taking a different 
direction with the second idea for the poster, 
I decided to use it as my final outcome. The 
poster I chose for the final outcome looks 

way more dynamic and visually engaging, 
that is why I decided to stick with it.
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