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Proplem & Pain Points

Since its launch in 2017, Marriott Bonvoy Traveler
has grown into a rich editorial platform with
thousands of articles and expanding categories.
With growth came the opportunity to streamline
flows, enhance layouts, and introduce new
multimedia storytelling formats. Our goal was to
improve content discoverability, unify the brand
experience, and establish a scalable, modular
framework to support future innovation and
evolving Marriott Bonvoy objectives.

Key Pain Points:

« Lack of clear visual hierarchy

- Cluttered layouts make it difficult to scan
content

- Outdated navigation and search tools hinder
content discovery

« Limited support for multimedia content

« No underlying design system to unify layouts
and components

MARRIOTT BONVOoY

TRAVELER.

Enhance Your Stay with the App

Check in, chat with your hotel, and more on the Marriott Bonvoy® App.

PLACES ¥ COUPLES + FAMILY CULTURE + STYLE EAT + DRINK HEALTH + FITNESS
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Road Trips

6 Stunning Hotels in Europe You’ll Want to Plan a

Road Trip Around

HOW TO TRAVEL BETTER

Eat + Drink

Finding the Soul of Kyoto in a Tea Cup

How to Travel Better How to Travel Better

Travel Pono in Hawai‘i: How to Respectfully and Keeping Catalan Boatbuilding Alive

Responsibly Visit the Islands

More How to Travel Better »

ROAD TRIPS

Road Trips

!“x Find France’s Joie de Vivre on a Road Trip

\ 6
R T v \\\" from Lille to Provence
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Road Trips Road Trips

RECOMMENDED FOR YOU

Soak Up the Sun on 5 Marvelous
Mediterranean Road Trips

Road Trips

Electric Vehicle Road Trips: What to
Know and Where to Go

Pet Travel

From Beach Vacays to Road Trips: What
o Pack for Your Pup on Any Kind of
Getaway

MARRIOTT BONVOY

30 HOTEL BRANDS. ENDLESS EXPERIENCES.

PORTLAND OTTAWA

OTHER MAGAZINES

TIPS + TRENDS Q

The Power of Travel | Finding Yourself in
Community

MARRIOTT

Destination Dates

Q Where to? Check-in - Check-out Find Hotels

Meet the cowgirls
introducing Black
rodeo culture across
the country.

See the photos >>

MORE PLACES

Rio de Janeiro

Want to See Rio from Epic Heights or Taste
Traditional Feijoada? This Rio Concierge Will
Make it Happen

Rio de Janeiro

How a Quilombo in Barra da Tijuca Shows Off
Rio’s History, Culture and Natural Beauty

FEATURED STORIES

68 Things to Do for Free in NYC

LiEeo b

WHERE TO STAY

JW Marriott Essex House New York

New York City is all about the biggest, the brightest...

Off to NYC with the Littles? Dazzle
Them on a Kid-Friendly Weekend

Getaway

*  New York City offers boundless variety, but with

children in...

6 Luxurious Experiences in New
York Worth the Splurge

With its lavish hotels, award-winning restaurants,
legendary cocktail bars, high-end...

QUICK GUIDE

The New York Edition
The Ritz-Carlton New York Central Park
Element New York Times Square West
Sheraton New York Times Square Hotel
The St. Regis New York
The Westin New York at Times Square
W New York — Times Square
11 Howard, New York, a Member of Design Hotels

Gramercy Park Hotel, New York, a Member of
Design Hotels

June - Aug.: Summer can be a scorcher, though it's also the best time for festivals and events; plus, lots of
locals travel, so the city feels less crowded.

Dec. - Mid-March: Winter is cold and dreary, but holiday lights, decorations and events bring a special
magic to the city.

April - May, Sept. - Nov.: Spring and fall tend to have gorgeous weather, ideal for exploring.

Visas: Travelers from outside the United States will need a valid passport, as well as ESTA (Electronic
System for Travel Authorization) eligibility or a full visa.

Money: Currency is U.S. dollars and ATMs are widely available. A number of NYC's cafes and shops are
going cashless; be sure to travel with a credit card.

Travel Health: Travelers (including U.S. citizens) should check for vaccination, proof of negative COVID-19
test and face mask requirements, as well as any travel restrictions before planning their trip. Before
traveling, research and prepare for what to do if you get sick while away. For the latest updates on NYC’s
health and safety guidelines, travel restrictions and tourist resources, visit NYC: The Official Guide.

Getting Here: Three major airports serve New York City: John F. Kennedy International Airport (JFK) and
LaGuardia Airport (LGA) in Queens, and Newark Liberty International Airport (EWR) in New Jersey. Amtrak
trains arrive into Penn Station, and the major bus hub is Port Authority Bus Terminal (though many major
bus lines also drop off/pick up at points around the city).

Getting Around: The MTA operates NYC's public transportation; the subway is extensive and inexpensive,
and bus lines are also convenient. Taxis and ride shares are ubiquitous, and the Citi Bike bike-share
program is a good option for travelers who don’t mind biking on busy city streets.

Local Lingo: The City: Manhattan (and not NYC's other boroughs). On line: In line. Houston Street: It's
pronounced HOW-ston. Slice: A single piece of pizza. Bodega: 24-hour convenience/grocery stores found
on seemingly every city block. Schmear: Cream cheese spread (typically on a bagel). The

Village: Greenwich Village.

Must-Have Apps: ILoveNY; Uber; The Infatuation; Google Maps

Insider Tips: Skip the pricey NYC boat tours, and take a far less expensive ride on the NY Ferry commuter
service, a super fun way to get on the water for some DIY sightseeing along the East River, including Long
Island City, Midtown, DUMBO, South Brooklyn, the Financial District, Governor’s Island (seasonally) and
more.




Clelolls

Our strategy focused on creating a modern,
flexible, and elegant platform that highlights
content and enhances the user experience. By
unifying design elements, improving navigation,
and introducing rich media, we aimed to make
Traveler a destination for discovery,
engagement, and inspiration while supporting
scalable content growth.

Objectives:

* Modern Design System: Streamline
navigation and enable flexible content
delivery with a cohesive, elegant design
identity.

e Consistency & Accessibility: Apply Marriott
Bonvoy colors, fonts, and patterns to create
an accessible and visually unified experience.

e Rich Media & Interactivity: Leverage images,
videos, and interactive components to
enhance storytelling and engagement.

e Competitive Research: Research top travel
and editorial sites to identify effective
approaches for content layout, engagement,
and innovative features.

Traveler Website Refresh

Creative Brief

JANUARY 2023

MBV Education and Branding

menstruation 101

Traveler Refresh Creative Brief
APPROACH
KEY THEMES
Traveler Refresh Creative Brief

Periodical

Aplatform for people with
periods.

foatured otcies

PERIODICAL (BY THINX)

« Thinx's blog (editorial extension) introduces itself with a short
explanation on what the purpose of the platform is.

Traveler Wordmark

Embracing Aldine for a branded
editorial feel

We've made slight adjustments to Aldine to
create a custom weight of our core brand
font. The serif evokes an editorial feel that’s
both premium and approachable. A semi-
bold weight distinguishes the wordmark
against headlines and article content. An all
black palette harkens back to a classic print
editorial feel.

Let’s create a fresh look and feel for Traveler. This is
our first time truly designing a visual system for the
entire editorial platform.

Position Traveler as a magazine extension of the
Marriott Bonvoy brand. While leaning heavy into the
MBV brand, Traveler must also express it’s own identity
and unique editorial flare.

Lets take design cues from contemporary publications
(including fashion, news, travel, lifestyle.) Consider the
audiences we hope to reach.

Premium  Inspirational ~ Authentic  Frictionless Robust

How might we use design to educate
readers on (1) what is Marriott Bonvoy (2)
what/why is Traveler

MERIDIEN (BY MERCURY)

+ Meridian is the name of Mercury's editorial platform. On
landing, both the Mercury and Meridian logos are present.
Hovering over the Mercury logo explains what Mercury is.

MARRIOTT BONVRY"

TRAVELER

PRIMARY WORDMARK

Traveler Refresh Creative Brief

Goals

Overhaul look
and feel

Drive greater
discovery

Support portfolio
affiliation and property

consideration

Traveler Refresh Creative Brief

Let’s build a homepage that champions
great typography and dynamic
photography, allowing for images to exist
at their ideal aspect ratio.

Homepage Inspiration

BUILT WITH ARTISTS AND FOR ARTISTS

=

MAGAZINE.COM STUDIOMUSEUM ATMOS

« Like how there are different image sizes and aspect ratios
across the homepage, makes things feel more dynamic and
exciting.

* Images at different aspect ratios aligned at the top. * Images at different aspect ratios, allows for staggering
Supporting different image dimensions columns

« Typography is very streamlined. Achieving a lot of dynamism

* Also like how the homepage includes some animated GIFS as without introducing too many styles or type sizes.
the article thumbnail image.

Traveler Refresh Creative Brief

How do we invite readers to sign up for
MBV without obstructing the content.

Loyalty entry points

(er)

scribeforupdates
about our exper
ith your well-

d
being in mind.

KAER “CATCHING WAVES KAER “CATCHING WAVES

+ Subtle sticky module to subscribe (or become Marriott Bonvoy
member, in our case). Should this open up a popup signup form
or lead to an existing form on marriott.com?

+ Additional, larger subscribe module in the footer. Opportunity
to add additional messaging.

* Subtle sticky CTA to book (would lead to marriott.com). Should
this generally lead to marriott.com or can it be targeted to hotels
in specific destinations based on article topic?

Traveler Refresh Creative Brief

We are revisiting our illustration style with
the goal to connect with target audience and
evoke a contemporary, premium editorial
aesthetic. We plan to explore two new
styles: collage and spot illustrations.

lllustration
Workstream

Traveler Refresh Creative Brief

Priorities: Tier 1

Taxonomy refresh

Clearly articulated content discovery. What does Traveler
index look like.

Redesigned modular article and
page templates

Ease of use, well designed, frictionless page-building and
publishing for Traveler team. Develop series of modules
(text containers, slideshows, etc). to build articles with. How
do we create articles? How do we create hubs - collections
of stories around specific topics?

Accessibility

Ensure best in class inclusivity, compliant with
regulations. Anticipate future needs. An example of a
successful accessible article we did in collaboration
with Washington post. Dark mode. Audio.

Navigation functionality

Frictionless content discovery

Traveler Refresh Creative Brief

Improved article discovery journey

Optimize for helping users discover more articles with ease.
Increase time on site.

Improve wayfinding features

Help users understand where they are on site. Through nav,

breadcrumbs, section headers, etc.

Improved search functionality

Help readers actually find what they're looking for

“Where to stay” component revamp

Consistent, clear, and appearing when appropriate. Drive
property consideration

Drive Marriott Bonvoy Education
and Enroliments

Drive awareness around MBV membership and rewards.
Encourage readers to become an MBV member.

Mobile Considerations
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On the Podcast: Simone.

Rocha's Haute Couture Debut

Explore

B3 p 4

Makeup — 3 Skin Care
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. .
Looks — 117 Destinations
255

— UX and interface “Must Wins” ‘¥

Improved backend integration with
Wordpress
« Enhance process for Traveler team to build and publish

well-designed pages quickly. Currently it's very
challenging to create pages, update the homepage.

* Make back-end process more seamless and user-
friendly. Improve Wordpress UX.

« Would like to be able to accurately preview articles in
editor before publishing. (This is not currently possible)

* Fix categorization bug

* Resolve “Tours and Activities” API bug

« Improve process for building and updating: Homepage,
Destination Pages, Article pages, Category pages, and
Interactive pages.

Mobile-first!

60-70% of our traffic comes from mobile. We are looking to
Deloitte to help us understand best-practices for mobile.
Translating the premium editorial feel onto a small screen
Ensuring that we're still

What are Deloitte’s recommendations for
best in class mobile experience?

GEL POLISH: BEAUTIFUI CAMIL

L
NAILS THAT LAST LONGER  COLLE

What image aspect ratio is ideal on mobile homepage?
(Scroll depth)

Traveler Refresh Creative Brief

Trends we like

Considered simplicity

| like how they achieve a lot with a
little. Clean, gridded, and the
animations are pared back / have a
rationale.

https://architecturearchitecture.com.au,

Big text, used
thoughtfully, to
punctuate the
narrative

https://www.kinfolk.com/

How should we display content? Is one story at a time recommended?
When does it make sense to do 2-up or carousels? (Scroll depth)

Trends we don’t like

Timed/slow animations

I don't like how theres too much
going on from an animation
perspective. And | don't like how the editorial.

Overly rounded corners

Feel more appropriate for tech
brands. Inelegant in context of

animations take a couple of
milliseconds longer to occur. It feels https://www.eci.io/

new-roots/

Big imagery

Love how in this article, a vertical
image is taking up a large amount of
width. Not constraining the image to
the viewport size, but rather inviting
readers to scroll to experience the full
asset.

https://www.kinfolk.com/new-roots/
hutps://www.landofride.com/adventure
niseko-snow-2023

core typeface

draggy, not snappy.

https://designdept.studio,

Kitchen sink: over designed

This piece we did in collaboration with an agency
partner is over-the-top and too cluttered. We
captured gorgeous photos and videos — the
imagery can speak for itself. Over the top
animations, and too many of them. Too many assets,
movements and interactions. Repetitive. Distraction
from the power of the imagery and heart of the story.

https://traveler.marriott.com/travel-better

al-maha-desert-conservation

Things to explore

alignment

proportions

Manipulate a font within the existing MBV
brand — Aldine or Swiss.

does the wordmark work best centered or left

aligned? are there two versions of it?

mbyv in relation to traveler logo



ontent & UX sStrategy

HOMEPAGE

MARRIOTT BONVOY

TRAVELER.

TRAVELER.

Places Trip Ideas. Podcasts Quizzes Q

PODCAST PAGE

Podcasts

TRAVELER

With clear objectives, we mapped content " Podasts
hierarchy and user flows to prioritize key =
information and improve navigation. Wireframes 9 Romantic Adults-Only Noriemn Lighpover
. . Resorts Around the mountains and fjords at Moxy
and prototypes guided how articles, hulbs, and World - iy
by Terry Ward omantic
multimedia could be displayed consistently. Adults-Only e e o
s Resorts Around e o s it T Tore e
the World i e Tromsg, Norway: Catch
by Terry Ward the Northern Lights over
o v Py mountains and fjords at
e Moxy Tromsg

40 min | November 21, 2023

Steps:

Trip Ideas Trip Ideas

Eleven stories above the arctic circle, a panoramic
view — of Norwegian mountains, fiords, and the
Northern Lights — sweeps travelers into the natural
world. Sculpted by Copenhagen-based designer
and longtime mountain backpacker Mette
Fredskild, Moxy Tromse helps travelers let go of
modern life, put on their hiking boots, and cross.
into one of the most breathtaking landscapes on
Earth.

» Play

Trending Culture + Style Couples + Family Eat + Drink Healthy + Fitness Tips + Trends Trending ~ R
2y New York City: Discover the choreography of travel with David

Rockwell, designer of W New York - Union Square

40 min | November 21, 2023

« Mapped user journeys for discoverability and
engagement

New York City: Discover the choreography of travel with David
Rockwell, designer of W New York - Union Square

- . . ] 40 min | Novembor 21, 2023 »  New York City: Discover the
« Designed wireframes for major sections
40 min | November 21, 2023
» Play New York City: Discover the choreography of travel with David
Rockwell, designer of W New York - Union Square »  New York City: Discover the

choreography of travel with...

40 min | November 21, 2023 40 min | November 21, 2023
min | November 21,

« Focused on modular components for flexible
content assembly A, Oy Rt Atoud 3 meoeantic Adus. | Only Retors Around
. the World the World
- Began process with key pages

»  New York City: Discover the
choreography of travel with...

New York City: Discover the choreography of travel with David
Rockwell, designer of W New York - Union Square

40 min | November 21, 2028
Only Resorts Around Only Resorts Around
the World the World

9 Romantic Adults-Only
Resorts Around the World

40 min | November 21, 2023 »  New York City: Discover the

choreography of travel with...

40 min | November 21, 2023

Discover More
‘ Discover More I
v

‘Tromsg, Norway: Catch the Northern Lights

over d fiords at Moxy Tromsp
‘Tromsg, Norway: Catch the Northern Lights —
y x —
D G over mountains and fjords at Moxy Tromsg < G 223 X
D n @

TK Featured (Video or Landing page)

SITE MAP
CATEGORY SECTIONS

TRAVELER

MARRIOTT BONVOY

TRAVELER.

TRIP IDEAS

Future State IA
9 Romantic Adults-Only
Resorts Around the World

Travel by Design

Behind the facade of every world-class hotel, there’s a story waiting to be

LO
heard. From a secluded overwater villa in the Maldives, to a rejuvenated
| Y ﬁ‘ D) D) royal palace in Budapest, to a trendy hotspot in downtown Los Angeles
— join host Hamish Kilburn as he meets the architects, designers, and
o T T E =
i A visionaries who dive deep into the craft of design and connect us to the
i " Tl ips Where o Travel Nex? world's most extraorcinary travel experiences.
\ Travel by Design
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mountains and fjords at Moxy Tromsg

40 min

) Washington, D.C.: Visit a
Black-Owned Bookstore in
Historic Anacostia [ Discover More TRIP IDEAS

9 Romantic Adults-Only
Resorts Around the World

Hosted By Oneika Raymond

Trending v
How to Travel Better rons
rending 2 TRIP IDEAS

Behind the facade of every world-class hotel, there’s a story waiting to be heard. )

Trending v 9 Romantic Adults- .
TRIP IDEAS Only Resorts Around Travel by De31gn
renans v the World
o _ Behind the facade of every world-class hotel,

Trending v 9 Romantlc Adults there’s a story waiting to be heard. From a

secluded overwater villa in the Maldives, to a

Only Resorts Around



Developing a New Design System

We created reusable, modular components that
ensured consistency across the platform while
allowing flexibility for brand storytelling. Rich
media and interactive elements helped make
the site engaging and scalable.

Highlights:

- Modular content blocks to ensure
consistency across the site

- Brand system built on Marriott Bonvoy’s core
identity with distinct Traveler-only elements

 Established a responsive grid across multiple
viewports

« Developed a robust typography system for
hierarchy and readability

- Created foundational Ul elements, including
buttons, tabs, carousels, breadcrumls, and
other navigation components

Buttons

Desktop and mobile CTAs for primary, secondary and tertiary actions in various sizes

Light Background

PRIMARY SECONDARY

DEFAULT Primary Button Secondary Button
HOVER Primary Button Secondary Button
FOCUSED Primary Button Secondary Button

DEFAULT, INVERSE Primary Button Secondary Button

Secondary Button

Primary Button Secondary Button

FOCUSED

DEFAULT

Primary Button Secondary Button

TERTIARY TERTIARY XS
Tertiary Button Tertiary Button
Tertiary Button Tertiary Button

Tertiary Button Tertiary Button

Tertiary Button Tertiary Butt

DEFAULT, INVERSE

Primary Button ‘ Secondary Button ‘

|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
DEFAULT, HOVER | Primary Button
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|

Colours

The different colours adapted from the Marriott Traveller Style Guide. These are further categorised to many categories for ease of use

PRIMARY

Bonvoy Black Bonvoy White Bonvoy Coral
1C1C1C FaF6F4 FFagE2
OTHERS

White Grey 300 Grey 800 Rust
FFFEFF BFBFEF 4F4F4F B84C16

NEUTRAL TINTS

FFDSCO FFCOA1 FFABB1

Bonvoy Black 100 Bonvoy Black 200 Bonvoy Black 600

E8E8E8 D2D2D2 727272
1 1
1 1
1 TINTS |
1 1
1 1
1 1
1 1
1 1
1 1
1 1
1 1
1 1
1 1
1 ‘Coral Tint 300 ‘Coral Tint 500 ‘Coral Tint 700 1
1 1
1 1
" 1

@ Un-used

= These colours have not been used anywhere in the design
system and the tints and shades have been generated for
scalability and also added to the library.

= These can be put to use as and when required in the future
states

Tertiary Button

ure used for the three braakpoirts

XL - 12 Column - 1920 Desktop

& DESKTOP

Typefaces

The different type treatments given to the screens. Aldine for Marriott and Swiss 721 are the primary font mixtures used.

Section Heading

Heading/H1

Aldine for Marriott Letter Spacing 0 5px
56 Para Spacing 64
Regular

Usage

The main heading of the page of the hero section, usually for Homepage, Arlicle Page for desktop

- Heading/H1 Underline

Aldine for Marriott 0.50%
56 Para Spacing 64
Weight Regular

Usage
@ Currently not used anywhere. Can be used as a hover state in the future i the hero sections headings need to be clickable.

® Scalability for future

Heading/H2

Aldine for Marriott 0.50%
Siz 48 56
y Regul

sage

1o he: mobile, used for the same purpose as H1 Desklop.
|
|
I H 1
! eadin g/ H?2
1
|
I Font Aldine for Marriott Letter Spacing 0.5px
|
1 a8 Para Spacing 56

Regular

|
| Usage
| @ Currently not used anywhere. Can ba used as a hover state In the future i the hero sections headings need to be clickable.

® Scalability for future

Large - 12 Column - 1440 Desktop

Accordions & Panels

Atomic level list items and navigational items

Side Navigation Anatomy

© DESKTOP | 144 © DESKTOP | 99 o a8 o mosi

LLLLLLLLL Trending > Trending > Places > Places

ssssssss

USAGE & DESCRIPTION

nnnnnnnnnn

nnnnnnnnnnnnnnnnnnnnnnn

Accordion- Mobile Only




teration & Feedonack

Designs were iterated based on stakeholder
input and internal testing. Each change focused
on improving readability, accessibility, and
alignment with brand strategy.

Example - Where to Stay Module:

« Key revenue-driving component supporting
hotel bookings.

- Originally text-only; enhanced with images to
increase visual interest and user
engagement.

- Iterated to balance UX needs, scalability
requirements, API limitations, and phased
development rollout, starting with a text-only
version before fully launching the image-
enabled version.

ITERATIONS FINAL DESIGN

Book Over 30 Hotel Brands
Around the World

ook Owver 30 Hotel Brands Around the World

Where to Stay Where to Stay

Destinations Destinations




Qutcome & Impact

The refreshed Traveler site delivers a cohesive,
scalable experience that balances editorial
storytelling with usability. Engagement and
navigation were improved while laying the
foundation for future growth.

TRIP IDEAS

A Weekend of History, Charm

and Hidden Treasure in

Charleston, South Carolina

Trending

TRIP IDEAS

A Weekend of History, Charm

and Hidden Treasure in

Charleston, South Carolina

TRAVEL

A Celebration of the Past,

Present and Future at
Renaissance New York

Travel by Design

Behind the facade of every world-class hotel, there’s a story waiting to be
heard. From a secluded overwater villa in the Maldives, to a rejuvenated royal
palace in Budapest, to a trendy hotspot in downtown Los Angeles — join host
Hamish Kilburn as he meets the architects, designers, and visionaries who dive
deep into the craft of design and connect us to the world’s most extraordinary
travel experiences.

Discover More

VENICE GREECE

Find Your Travel Love Language  These 11 Private Plunge Pools
— Then Plan Your Most Are Next-Level Indulgent
Romantic Getaway Ever

Featured Video

ROMANTIC GETAWAYS

7 of the Most Romantic Destinations in
Europe, Middle East and Africa

‘ Discover More

Trip Inspiration

Culture + Style  Eat + Drink  Hotel Experiences

TRAVEL

A Celebration of the Past,
Present and Future at
Renaissance New York

Outdoor Activities ~ Responsible Travel ~ Sports + Entertainment ~ Wellness

VENICE GREECE

Find Your Travel Love Language  These 11 Private Plunge Pools
— Then Plan Your Most Are Next-Level Indulgent
Romantic Getaway Ever

Listen In

About the Journey  Travel by Design

London

Your search results

ROMANTIC GETAWAYS

7 of the Most Romantic Destinations in
Europe, Middle East and Africa

— 1/3 —

v
lei:u’

Still don't know where to go?  Take the Travel by You Quiz »

|||||’|m'mn

| Black Travel (2) | | Business Travel (2) | | Culture 4

i.'!q I

120 Search Results

Relevance v

About the Journey

Who are we when we travel? About the
Journey is a travel show about connecting
more deeply to the places we visit, and in
turn, ourselves.

In Season 4, host Oneika Raymond
explores how mindful travel has the power
to change us: to nurture us, our
relationships, and even the world around
us.

London

.London Marriott Hotel Park Lane The
Westin London City W London St. Pancras

Discover More

Trip Inspiration

Trending  Culture + Style  Eat + Drink  Hotel Experiences ~ Outdoor Activities ~ Responsible Travel ~ Sports + Entertainment

GREECE

Next-Level Indulgent

TIPS + TRENDS VENICE
A Weekend of History, Charm and Hidden

Treasure in Charleston, South Carolina
Getaway Ever
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