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PORTFOLIO

Art Director + Brand Specialist



Art Director, Editor, Brand, Artist
2015 - Current

SPOILS MEDIA 1. HOUSE PARTY MAGAZINE
2. HOUSE OF SPOILS
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Art Director
2024 - Current

HOUSE PARTY As Art Director of this high-end 300-page print publication I lean on my experience in editorial design 
and curation, working alongside Editor, Joe Bullmore (‘Gentleman’s Journal’), and a network of the 
world’s best storytellers, photographers, and creators. House Party is defined by fun writing, beautiful 
imagery, and eclectic contributors, all told through brilliant art and thoughtful design. Feature Highlight 
of Issue #1: “Interview with Walter Iooss Jnr”.

HOUSE PARTY

Limited Edition Box Set Design (above).
Vol.01 Cover ft. Walter Iooss (right).
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Art Director
2024 - Current

HOUSE PARTY As Art Director of this high-end 300-page print publication I lean on my experience in editorial design 
and curation, working alongside Editor, Joe Bullmore (‘Gentleman’s Journal’), and a network of the 
world’s best storytellers, photographers, and creators. House Party is defined by fun writing, beautiful 
imagery, and eclectic contributors, all told through brilliant art and thoughtful design. Feature Highlight 
of Issue #1: “Interview with Walter Iooss Jnr”.

Art Director
2024 - Current

HOUSE PARTY

HOUSE PARTY

Walter Iooss Interview Layout
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Art Director
2024 - Current

HOUSE PARTY
Art Director
2024 - Current

HOUSE PARTY

HOUSE PARTY

Walter Iooss Interview Layout
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Art Director
2024 - Current

HOUSE PARTY As Art Director of this high-end 300-page print publication I lean on my experience in editorial design 
and curation, working alongside Editor, Joe Bullmore (‘Gentleman’s Journal’), and a network of the 
world’s best storytellers, photographers, and creators. House Party is defined by fun writing, beautiful 
imagery, and eclectic contributors, all told through brilliant art and thoughtful design. Feature Highlight 
of Issue #1: “Interview with Walter Iooss Jnr”.

Art Director
2024 - Current

HOUSE PARTY

HOUSE PARTY

Palio de Siena Feature Layout
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Art Director
2024 - Current

HOUSE PARTY
Art Director
2024 - Current

HOUSE PARTY

HOUSE PARTY

Palio de Siena Feature Layout
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HOUSE OF SPOILS EDITORIAL

6.13.2024 Edition

House of Spoils Editorial (e-newsletter) is delivered tri-weekly to over 500k dedicated international 
readers’ inboxes. With an average open-rate of over 50% and above industry-standard engagement, 
this Editorial is a thoughtfully-curated, image-heavy collection of the best and latest art, stories, 
news, and media. It exists to promote House of Spoils’ Brand, Print Releases, and product offerings, 
driving readers to the House of Spoils online store and boasting a high sales conversion rate.

Editor
2015 - Current

HOUSE OF SPOILS
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Brand Specialist
2015 - Current

HOUSE OF SPOILS
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HOUSE OF SPOILS LOGO

House of Spoils Logo Design (above).
House of Spoils Logo Application - signage for Chiltern Steet Gallery, London (right).



Art Director + Designer
2015 - Current

HOUSE OF SPOILS

12

SPOILS 5-PANEL DESIGN

Artwork for ‘Spoils 5-Panel’ Hat design (above).
Product Studio Photography for House of Spoils Online Store + Marketing Media (right).
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Art Director + Designer
2015 - Current

HOUSE OF SPOILS

13

PRODUCT STUDIO PHOTOGRAPHY

Clint Robert’s ‘Fleetwood’ Framed Full-Bleed Print and ‘Spoils 5-Panel’ Hat (above).
Apparel Studio Photography for House of Spoils Online Store + Marketing Media (right).



27

Art Director + Designer
2015 - Current

HOUSE OF SPOILS House of Spoils Print Advertisement designed for ‘Motoring Journal’ Magazine.

THE ART OF LIVING

Fine art photography from the world's 
most adventurous photographers

DIRT AVALANCHE
Aaron Brimhall
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Art Director + Designer
2015 - Current

HOUSE OF SPOILS House of Spoils Gallery Print Materials designs.
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Artist
2015 - Current

HOUSE OF SPOILS From a roster of 30 of the world’s greatest photographers, I was chosen by Genevieve Gergis, Co-
Owner and Chef of renowned Los Angeles Restaurant, Bestia, to create a custom framed artwork for 
her home in Los Angeles. Collaborating closely with Gergis and the House of Spoils production team, 
I created a Gallery-Quality 38” x 56”piece valued at $6,000.

‘WILDERNESS’

Custom Framed Limited Edition Print for House of Spoils ‘Atelier’.
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Artist
2015 - Current

HOUSE OF SPOILS Nikki Brand Framed Photography Prints selects.

‘NIGHT SWIMMERS’

From the House of Spoils Core Collection.
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Artist
2015 - Current

HOUSE OF SPOILS Nikki Brand Framed Photography Prints selects.

‘PINK SKIES’

From the House of Spoils Core Collection.
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Owner, Creative Director
2020 -  Current

NOT BAD AGENCY 1. HI.TI HAUS
2. SUPER NATURAL SUPPLY
A Los Angeles-based Brand-focused Creative Agency; Not Bad was founded as a space and platform 
to collaborate with my growing network of top-tier creatives helmed by a vision to extend creative 
reach to projects that demand a tailored and dedicated approach. (notbad-agency.com)
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Owner, Creative Director
2020 -  Current

NOT BAD AGENCY

PRIMARY LOGO PRODUCT GRAPHIC + PHOTOGRAPHY

Flagship Product Graphic for Packaging, CPG Materials, and Media.
Product Photography (Kanna Capsules).

HI.TI HAUS
Founder, Creative Director // Branding, Art Direction, Design, Photography.
Founded in 2020, hi.ti. Haus was a Nootropics company offering plant-powered supplements in 
the consumer packaged goods arena, targeting the then-emerging wellness and alcohol-alternative 
industries in the United States. The flagship product was plant-based adaptogenic, prosocial capsules.
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Editor
2015 - Current

HOUSE OF SPOILS

41

Owner, Creative Director
2020 -  Current

NOT BAD AGENCY HI.TI HAUS
Founder, Creative Director

PRODUCT PACKAGING

Re-sealable, biodegradable standup pouch.

hover + horizontal scroll to view

21



43

Owner, Creative Director
2020 -  Current

NOT BAD AGENCY

WEBSITE PRODUCT PAGE

HI.TI HAUS
Founder, Creative Director
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Owner, Creative Director
2020 -  Current

NOT BAD AGENCY

BRAND GUIDE

HI.TI HAUS
Founder, Creative Director
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Owner, Creative Director
2020 -  Current

NOT BAD AGENCY

BRAND GUIDE

HI.TI HAUS
Founder, Creative Director
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Owner, Creative Director
2020 -  Current

NOT BAD AGENCY

INVESTMENT FUND

HI.TI HAUS
Founder, Creative Director
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Owner, Creative Director
2020 -  Current

NOT BAD AGENCY

BRAND LIFESYLE PHOTOGRAPHY

APRIL 2023 REVIEW

hover + horizontal scroll to view

HI.TI HAUS
Founder, Creative Director
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Owner, Creative Director
Current

NOT BAD AGENCY

LOGO + PRODUCT BRANDING

Primary Logo (above).
Product Branding + CPG Label (right).

APRIL 2023 REVIEW

SUPER NATURAL SUPPLY
Founder, Creative Director // Branding, Art Direction, Design, Photography, Formulation.
Super Natural Supply was founded as a platform and brand to house innovative, exciting, and 
functional high-end products in the wellness, non-alcoholic consumables, and nootropics supplement 
space. Super Natural Supply’s launch product, Afrikan Sun, is a non-alcoholic botanical bitters infused 
with Kanna, offering consumers a  novel, healthy, natural, and safe way to feel a ‘buzz’ and socially 
connected without the negative consequences of conventional drugs or alcohol.
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Owner, Creative Director
2020 -  Current

NOT BAD AGENCY

APRIL 2023 REVIEW

hover + horizontal scroll to view

SUPER NATURAL SUPPLY
Founder, Creative Director

PRODUCT TAGS

Branded Tags for Afrikan Sun Bitters Bottle (above).
Advert Design for Afrikan Sun (right).
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Art Director, Brand
2017

DE MARIA As an integral member of this best-in class team, I worked side-by-side with acclaimed Chef and food 
pioneer, Camille Becerra, building and nurturing a brand aligned with her culinary vision – a casual 
yet high-end dining experience – that saw the best of New York City’s foodies, critics, press, and 
celebrities (Maggie Gyllenhaal, Jesse Tyler Ferguson) become daily regulars; all the result of a brand 
crafted to be both experiential and tangible.
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Art Director, Brand
2017

DE MARIA As an integral member of this best-in class team, I worked side-by-side with acclaimed Chef and food 
pioneer, Camille Becerra, building and nurturing a brand aligned with her culinary vision – a casual 
yet high-end dining experience – that saw the best of New York City’s foodies, critics, press, and 
celebrities (Maggie Gyllenhaal, Jesse Tyler Ferguson) become daily regulars; all the result of a brand 
crafted to be both experiential and tangible. De Maria was the NYC James Beard Award Winner in the 
‘Best Restaurant Design’ category (2018).

LOGO

Logo Design (above).
Logo application - Restaurant signage in Nolita, NYC (right).
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Art Director, Brand
2017

DE MARIA

BRAND PRESENTATION

31

A presentation of the De Maria brand and concept, showing the process of concept to brand idenity 
creation, and the application thereof across all brand touchpoints and platforms. The early-makings 
of brand and identity was integral to informing the makings of the restaurant; from interior design, 
art,  brand collateral, menu and food styling, uniforms, voice and language, and the in-person brand 
experience. The brand naming and logo was inspired by a trip to Upstate New York’s Dia Beacon 
Gallery with Chef Camille Becerra, where an ethereal Walter De Maria installation started it all.



Art Director, Brand
2017

DE MARIA

BRAND PRESENTATION
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Art Director, Brand
2017

DE MARIA

BRAND PRESENTATION
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Art Director, Brand
2017

DE MARIA

BRAND PRESENTATION
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Art Director, Brand
2017

DE MARIA

BRAND PRESENTATION
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Art Director, Brand
2017

DE MARIA

BRAND PRESENTATION
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Art Director, Brand
2017

DE MARIA

RESTAURANT ARTWORK

Mixed Media Artwork installed in De Maria’s Bathroom (right).
Featured in The New York Times Style Magazine (2017) (above).
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Art Director, Brand
2017

DE MARIA

PRESS - ‘THE NEW YORK TIMES STYLE MAGAZINE’ PRESS - ‘WALLPAPER’ MAGAZINE

De Maria featured in The New York Times Style Magazine (2017).
Personal mention as Art Director + Brand Specialist.

De Maria featured in Wallpaper Magazine (2017).
Personal mention as Art Director.
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Art Director, Brand
2017

DE MARIA

PRESS - ‘W MAGAZINE’

De Maria featured in W Magazine (2017).
Photography credit (right).
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Art Director, Brand
2017

DE MARIA

PRESS - ‘W MAGAZINE’

De Maria featured in W Magazine (2017).
Photography credit, personal mention as Art Director (right).
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Art Director, Brand
2017

DE MARIA

MENU DESIGN
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Art Director, Brand
2017

DE MARIA

BRAND PHOTOGRAPHY

Featured in various Press, Publications, Social Media.
42



Art Direction, Creative Consulting
2024

GJUSTA Brought on as Art Director and Brand Specialist to facilitate the brand extension and company expansion of the 
Gjusta Group (Los Angeles) in changing hands into new ownership. This asked for the creation of brand and style 
guides of the current brand, reframing and designing the UX of the new websites and digital experience (app) 
as well as the brick-and-mortar experience, and designing and envisioning materials such as investment decks, 
labels, packaged goods, and meal delivery materials. (gjusta.com)

43



Art Direction, Creative Consulting
2024

GJUSTA

GJUSTA V2 INVESTMENT DECK
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Art Direction, Creative Consulting
2024

GJUSTA

GJUSTA V2 INVESTMENT DECK
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Art Direction, Creative Consulting
2024

GJUSTA

GJUSTA V2 INVESTMENT DECK
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Art Direction, Creative Consulting
2024

GJUSTA

GJUSTA V2 BRAND BOOK
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Art Director, Web Design
2017

ROBERT BROADHURST Hired by New York City based Director and Videographer, Robert Broadhurst (Adidas, Armani, 
Alexander Wang) to design a Website and UX showcasing and aligning with his Award-Winning, best-
in-class Portfolio of projects and clients. (robertdirects.com)

LOGO
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Art Director, Web Design
2017

ROBERT BROADHURST Hired by New York City based Director and Videographer, Robert Broadhurst (Adidas, Armani, 
Alexander Wang) to design a Website and UX showcasing and aligning with his Award-Winning, best-
in-class Portfolio of projects and clients. (robertdirects.com)

WEBSITE DESIGN
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Art Director, Web Design
2017

ROBERT BROADHURST

WEBSITE DESIGN
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Art Director, Web Design
2017

ROBERT BROADHURST

WEBSITE DESIGN
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Art Director, Web Design
2017

ROBERT BROADHURST

WEBSITE DESIGN

52



Art Director, Brand
2019

PLATFORM Contracted to re-brand the Los Angeles based retail development, Platform, a multi-faceted branding 
and design project that called for my skills in Art Direction, Corporate Identity Design, and UX Design. 
(platformlosangeles.com)

PRIMARY LOGO
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Art Director, Brand
2019

PLATFORM

LOGO SET

Primary Logo (above).
Brand Mark (right).

54



Art Director, Brand
2019

PLATFORM

LOGO SET

Secondary Logos.
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Art Director, Brand
2019

PLATFORM

BRAND BOOK + STYLE GUIDE
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Art Director, Brand
2019

PLATFORM

BRAND BOOK + STYLE GUIDE
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Art Director, Brand
2019

PLATFORM

BRAND BOOK + STYLE GUIDE
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Art Director, Brand
2019

PLATFORM

BRAND BOOK + STYLE GUIDE
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Art Director, Brand
2019

PLATFORM

BRAND BOOK + STYLE GUIDE
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Art Director, Brand
2019

PLATFORM

BRAND BOOK + STYLE GUIDE
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Art Director, Brand
2019

PLATFORM

BRAND BOOK + STYLE GUIDE
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Art Director, Brand
2019

PLATFORM

BRAND BOOK + STYLE GUIDE
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Art Director, Brand
2019

PLATFORM

BRAND BOOK + STYLE GUIDE
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Art Director, Brand
2019

PLATFORM

BRAND BOOK + STYLE GUIDE
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Art Director, Brand
2019

PLATFORM

BRAND BOOK + STYLE GUIDE
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Art Director, Brand
2019

PLATFORM

BRAND BOOK + STYLE GUIDE
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Art Director, Brand
2019

PLATFORM

BRAND BOOK + STYLE GUIDE
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Art Director, Brand
2019

PLATFORM

BRAND BOOK + STYLE GUIDE
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Art Director, Brand
2019

PLATFORM

WEBSITE DESIGN
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Art Director, Brand
2019

RUNYON GROUP Brought on by the Californian Development Group to design a 200-page  $1B Investment Fund, leaning on my 

skills in Editorial Design, Information Design, and Infographic Design. (runyongroup.com)
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Art Director, Brand
2019

RUNYON GROUP

RUNYON GROUP INVESMENT FUND

72



Art Director, Brand
2019

RUNYON GROUP

RUNYON GROUP INVESMENT FUND
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Art Director, Brand
2019

RUNYON GROUP

RUNYON GROUP INVESMENT FUND
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Art Director, Brand
2019

RUNYON GROUP

RUNYON GROUP INVESMENT FUND
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Art Director, Brand
2019

RUNYON GROUP

RUNYON GROUP INVESMENT FUND
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Art Director, Brand
2019

RUNYON GROUP

RUNYON GROUP INVESMENT FUND
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Art Director, Brand
2019

RUNYON GROUP

RUNYON GROUP INVESMENT FUND
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Art Director, Brand
2019

RUNYON GROUP

RUNYON GROUP INVESMENT FUND
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Art Director, Brand
2019

RUNYON GROUP

RUNYON GROUP INVESMENT FUND
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Art Director, Brand
2019

RUNYON GROUP

RUNYON GROUP INVESMENT FUND
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Design, Creative Consulting
2017

CHANDELIER CREATIVE

FOR

Contracted by the New York City based Creative Agency to head up a Concept Pitch to acquire the account of 
Equinox Hotels, I used my experience in Hospitality projects, along with my skills in Information and UX Design, to 
inform a concept combining technology (app), experiential aethetics, and the human experience
(chandeliercreative.com)
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Design, Creative Consulting
2017

CHANDELIER CREATIVE

EQUINOX HOTELS PITCH
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Design, Creative Consulting
2017

CHANDELIER CREATIVE

EQUINOX HOTELS PITCH
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Design, Creative Consulting
2017

CHANDELIER CREATIVE

EQUINOX HOTELS PITCH
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Design, Creative Consulting
2017

CHANDELIER CREATIVE

EQUINOX HOTELS PITCH
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Branding, Creative Consulting
2019

THE MORRIS PROJECT Contracted by the New York City based Restaurant Design Group to head up the branding and Art Direction of an 

international, multi-location Cafe, MAE. (themorrisproject.com)

FOR
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Branding, Creative Consulting
2019

THE MORRIS PROJECT Contracted by the New York City based Restaurant Design Group to head up the branding and Art Direction of an 

international, multi-location Cafe, MAE. (themorrisproject.com)

MAE CAFE BRANDING
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Art Direction, Brand, Design
2014 - 2016

I AM THAT GIRL Contracted by the Global Nonprofit Organization to create corporate materials and print and digital media. I was 
later hired to re-brand the company and design the UX of their website and digital experience. Now dissolved, 
‘IATG’ had an audience of 6M.

LOGO SET

Primary Logo (above) + Secondary Logo (right)
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Art Direction, Brand, Design
2014 - 2016

I AM THAT GIRL

LOGO
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Art Direction, Brand, Design
2014 - 2016

I AM THAT GIRL

BRAND STYLE GUIDE
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Art Direction, Brand, Design
2014 - 2016

I AM THAT GIRL

BRAND STYLE GUIDE
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Art Direction, Brand, Design
2014 - 2016

I AM THAT GIRL

BRAND STYLE GUIDE
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Art Direction, Brand, Design
2014 - 2016

I AM THAT GIRL

BRAND STYLE GUIDE
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Art Direction, Brand, Design
2014 - 2016

I AM THAT GIRL

WEBSITE UX DESIGN
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Art Direction, Brand, Design
2014 - 2024

LOGOS + BRANDS

SELECTION OF LOGOS

A selection of logos and branding created for various comapnies–predominantly in the hospitality sector
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THAT’S A WRAP!

Los Angeles, CA nikkibrand.com 551-242-5868brandnikki@gmail.com @nikkibrand

PORTFOLIO

Art Director + Brand Specialist


