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SCOPE OF WORK 'RANSL. TRAVELLER, GOOD COMPANION

Service Design - ; :
Streamlining Pune’s public transport
ROLE

User Researcher; Ul Designer system to make it accessible ana
convenient

CLIENT

Pune Transportation

DURATION

3 Months

20272

RAAH]

CHALLENGES

01 Narrowing Down the Key Difficulties and
Shortcomings of the Current System. Identify key
areas of improvement in the existing system.

02 Creating an Experience that Simplifies the Current
Complicated Routes. Design a user experience
that simplifies the current system.

03 Defining a Simple Set of Visuals that Differentiates
and Segregates Complex Sets of Transit Data.
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Service Design

Raahi



USER INSIGHTS

QUANTITATIVE ANALYSIS

= In a survey of 82 participants, it was found that
62% used personal vehicles as a mode of transport.

« 25% used public transport as a mode of transport.

= Autos are mostly used as a secondary mode of
transport by 32% participants.

QUALITATIVE ANALYSIS

Users are comfortable using Google Maps, despite its lack of precise

information about bus routes and timings due to the lack of other apps.

Personal vehicles are preferred for the customisation and control they
offer, while users don’t think about how their transport choices impact the

environment.

CUSTOMER JOURNEY MAPS

Luntomer Segment

Convenience
Switchers

Phase

Customer Activities

State of Mind

FPain Points

EMPATRHY

Custormer Segmant

SCEnNAric:

23 year old user is a software developer working at a firm. They have to travel to their friend’s house after
work. Usually accompanied by a colleague while travelling home from work, they're unsure if they can travel
to their friend’s house on their own using the bus,
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SUMMARY

One of the ventures that | have been a
part of is my very own initiative “Raahi
(transl. good companion).”
Personally, residing in a metropolitan city
in India, Pune, | came across the fact that
the public transport in Pune is a highly
daunting experience due to its high
demand and scarcity of alternative,
cheap commutes. As a solution, a fellow
designer friend of mine and | began
working on a passion project on
optimizing local transportation services.

traveller,

DESIGN PROCESS
01 02

EMPATHISE DEFINE

User Research Empathy Maps
Data Analysis Problem Statement

High Level Feature
List

Competitors

Customer Journey
Map

MY ROLE

01

02

03

03

Service Ecosystem

User Research: As a UI/UX designer, | am
responsible for conducting user research to
understand the needs and preferences of users to
create a service design for public transport.

Brand Identity: This includes designing logos,
icons, and other visual elements to create a
distinct and recognizable brand.

User Interaction: This involves creating a user-
friendly, intuitive design with smooth navigation,
clear calls—-to—action, and easy-to—understand
visuals.

04 05

IDEATE PROTOTYPE TEST

Task Flows Brand Identity Usability Testing
Information Low Fidelity Scope for
Architecture Wireframes Improvements

Visual Design &
Prototyping

Mockups

EMPATHISE - UNDERSTANDING USERS

We carried out extensive
user research involving
quantitative/qualitative and
primary/secondary research
methods.




INFORMATION ARCHITECTURE

[ Start & Journay ]

Where Ta?
Saved Destinations

Frequent Jourmneays

Route Changes

Mew

Insights
Travel History
Carbon Footprint
This Month's Score

Cashback Amount

{ Start a Journey ]

Where To?

[ Frequent Journeys ]

Rowute List

0 Save &l Aemowve

[ Saved Destinations ]

List
B add B Derlets

[» Start Jowmey

[ Whew Timetables ]

Busas

Local

B Start Jousmiey

Metro (Coming Soon)

Journey Page

Pedestrian Map

En Route Map

[ Riute Tracher ]

List af Stops

Timings

L Seanch Along Route

Fay Using Wallet

Pay Using Cash

BRAND IDENTITY

Mind Map
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Brand Personality Spectrum

Casual & Friendly - ——

Spontaneous & High Energy

Modern & High Tech

Cutting Edge

Fun & Easy Going

Accessible
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DEFINE
PROBLEM

How do we encourage the use of public = Accessible = Trustworthy
= Convenient = Streamlined

transport among Pune public?
P J P = Scalable To Any Mode = Interconnect Services

HIGH LEVEL FEATURE LIST

= Way-Finding And Navigation In = Routes And Mode Suggestion = Rewards And Points
Stations = Schedules And Route = Multi-Lingual Support
= One-Time Ticket Kiosks Information * Insights On  Environmental
= Online Wallet For Tickets = Real Time Updates And Tracking Carbon Footprint
= In-Transit Updates And Alerts = Bookmark Routine Journeys And = Integrations With Booking Apps
Locations

S ERVI C E Post-Transit B

aytindin WayHnding Awa re n es S
Kloaks and Kioaks wAd
aards

Notificat) Waylinding Wayhincing Social

Meclia

Phase-Specific Requirements

Ak View journey 1eT Data Get Real ik

Manltars
details & Infrastruct Providers Tirme

Interactions Touchpoints Phases proiders Opeetor

WayHnding Read App Advartising
Khozhs and

Boards

Awareness: Advertising, Promotional

Campaigns And Outreach Initiatives. T Faren s

Motificati E:;EE::E; et Journey Get Real WayHinding
In Transit: Ticketing, Scheduling, Route v S i
Planning, Fare Collection And Safety And et oo _—
Security. s T

o

Pre-Transit: Planning, Research, Land romen wor
Use, Network And Facility Design. In Transit S Pre-Transit

Post-Transit: Evaluation, Monitoring,
Maintenance And Customer Feedback.






NOMENCLATURE

RAAHI| @ ot gmaf ond

Raahi  means  “traveller”  or QILS:I 03& Ub l) U'! l) .an&

"wayfarer”, which is perfect for a
transport app that helps people find
their way.

LOGO

SKETCHES ]

-\..-1-
= -“-.'/)I-

The logo sketches for Raahi
Public  Transport  using
people and connection

could be a circle of several Q
people, connected together - |
by a single line or a series of
connecting lines.

FINAL

COLORS

BRAND

The circle of people could
represent the community of
people that use the public
transport services, while the
connecting lines  could
symbolize the connections
between them.

Primary /| #£69C8B Secondary [ #212529

Fa ) 1

WY  NEUTRAL

Red Blue Grey White Black




< journey #54

work 2 home

Chaces - B - € 'E:'
m
Lowest Cost
@I Your Location 1595
15:8 T30 " Amanora Future Towers 3
Ghaoss - 13 E} )
: by Teafhc l € waik 200m (12 mins) 15:47
" also by
Ij:‘l:l :D & canrma b rul'\_.nl" :
(%) 3o08A 16:00

- Hadapsar Depot Gadital

: wheslchalr accessible

" Ride 6 Stops (30 mins) ™ T20

€ walk 2 Mins (900m) ~ 16:10

1hr 25m
¥565.00 n ﬂ

04

DETAIRED, PRECISE
AND REAL TIME
GUIDANCE
THROUGHOUT

THE COMMUTE

Users found the lack of intermodal
connectivity annoying and daunting.
Through the en- route guidance, the
app shows them exact locations and
times of their modes, be it for walking,
cycling, or transit buses & local trains.

Welcome!

Mundhwa Gaon
Viman Nagar Corner

Spring Valley

l.ﬂ 1 lﬂf‘lEl‘Illlqlll

(= 149a/ t¥%a Hadapsar -

Hirs Nymies

05

Viman Nagar -

13:45

14:07

14:23

1A4-072

Yerwada

EASY ACCESS TO REAL

TIME INFORMATION AND

GUIDANCE THROUGH

KIOSKS AND IN-VEHICLE

MONITORS

The kiosks can be placed at every stop
so that users have real time information

while they wait.

payment of tickets and knowing the

routes or buses to take.

It also facilitates

LEARNING

Working on the Raahi
project has helped me to
learn more about service
design for public
transport development. |
was able to understand
the importance of user-
centered design
principles, and how to
apply them in order to
create a service that is
tailored to the needs of
the user.

Scan QR Code to see details

@)D

or

Click here



DEFINE

=]

Your frequent addresses

Would you hke to add any
other addresses?

Hame - Wo-"

E==l

Choose preferred modes of
4 transport

add other

bike-share local

skip

01

CUSTOMISATION
OPTIONS TO
PERSONALISE
COMMUTE

Users often prefer to use their
personal vehicles because it gives
them the personal touch of
familiarity. They can think of or ask
their drivers to take them to a
friend’s house, or their aunt’s house
and they’d know where to drop
them.

Hey Parth!

Where would you like to
go today?

Welcor o

Here’s to many wonde B
journeys ahead :) ]

Ajji's place Gym Work Class Cl

your modes of transport

- N
—
el
T
o iy o}
I i
el
LT

Local

You are ¥250.00 away from
earning a free one-day pass!

=

@ o - oe

02

COHESIVE
HOMEPAGE THAT
HIGHLIGHTS
PREFERENCES

The homepage shows the user
an overview of their saved
addresses, preferred modes of
transport and insights on their
commute trends.

gr code for this’
Gieailmdl

Set up payment?

add your upi account to
pay for your tickets easily

A @] A 0]

Xyzxdxddxdx xyz@okicici
@okaxis

it

add other

skip

03

ENABLING
DIGITAL PAYMENTS

Digital payments are very commonly
used by the Indian public. However
the current outdated public transport
system doesn’t have the facility of
paying for tickets digitally.
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SCOPE OF WORK

User Research, UI/UX, prototyping

ROLE

UI/UX Designer

CLIENT
TransFi

DURATION

5 Months

2022

TRANSFI

NEW GENERATION CRYPTO SERVICES FOR ASIA
The Easy Way to Buy, Sell & Invest in
Crypto with Asian Payments

CHALLENGES

01

02

03

Understanding the Digital Currency World: This
challenge involves researching and understanding
the different types of digital currencies, the
technologies that power them, the regulations
governing them.

Simplifying the Workflow: This involves designing
a user interface that makes the process as
intuitive, user—friendly, and secure as possible.

Making the Experience Secure: This involves
implementing security measures such as
encryption, two-factor authentication, and data
protection.



PROBLEM

Web3 is failing to serve the broader Asian market.

01 02 03

LIMITED LOCAL PAYMENTS LOW CONVERSION RATES POOR USER EXPERIENCE

Popular local payment methods are  Global providers don’t support local  Current crypto products require
not covered by many platforms ID cards and fraud models which  technical knowledge and dissuade
(e.g. GoPay, PayPay, Gcash, results in increased rejected non-crypto natives from
DuitNow etc.). transactions. onboarding.

ACCESS TO WEB3 IN ASIA HAS BEEN LIMITED

Only early crypto adopters & | eCmmenon Giloff

natives, especially those with g

access to credit cards offered

by US providers, have easy BLOCKED

access to Web3.

fiat currency

INTRODUCING TRANSFI WITH THE BEST FIAT-TO-CRYPTO
ONRAMP & OFFRAMP SOLUTION

Supported local

= Best-in—-class coverage & fieCBpLad KL Sirrancy TransFi
on/off ramp
conversion 9
* Deep local Asian payment |
method Support ............................. b‘ ,”::-_r."_. ........
= Lowest fees y
" MUIti_Chain COin SUppOrt Available payment Supported local

method language

» 24/7 customer support fiat currency



SUMMARY

Transki  offers seamless
crypto on ramp & off ramping
solutions. Give your users
the simplest, fastest, and
easiest crypto buying and
selling experience.TransFi is
a blockchain based Protocol
which enables its users and
businesses to enjoy a fair
and  efficient  transport
ecosystem.

MY ROLE

01 Collaborate with product and engineering teams to create an
intuitive user experience for the web3 solution, ensuring that

the user journey is consistent and efficient.

02 Analyze user behavior and usage patterns to identify areas of
improvement and develop actionable insights that can be
implemented in the web3 solution.

Design and develop wireframes, user interface designs, and
user experience flow diagrams for the web3 solution, ensuring
that the design meets the needs of both internal and external
stakeholders.

03

DESIGN PROCESS

Designing the right thing

Activity Discover

|

Designing things right

Deliver

Define Develop

Phase Research

Primary
research

Cluster
topics

the brief

@

Don’'t know

Secondary
research

Could be

W

Synthesis Implementation

-

|
R

Evaluation

areas

Insights
Opportunity

Themes
Build, test, iterate

7

Do know

N

Should be

Question,
Challenge,
Client brief

Unstructured
research
findings

Answer,
product,
solution

Final brief, ldeas
HMW-

Question



DESIGN SYSTEM

01

DESIGN GUIDELINES

02

COMPONENTS LIBRARY

03

DESIGN RESOURCES

04

BRAND GUIDELINES

A set of principles and A collection of reusable, A range of tools, A set of rules and
best practices for  customizable Ul  templates, and assets to  guidelines to ensure the
designing and developing components, such as help designers create  Transfi brand IS
user Interfaces and buttons, icons, forms, consistent user represented consistently
experiences. and headers. experiences. across all digital
products.
FFFFFF

232D95

C2D5FF

202020 1A4FD6

FFCBCB FFBF33

Typography / Widget Mobile

DM Sans

Header 1 Family: DM Sans
Weight: Mediurm
Size: 36px
Letter Spacing: Opx

COLORS

Blue is a great color choice for the Transfi because it conveys
a sense of trust, loyalty, and strength — qualities that are
essential for a successful finance company.

Header

Header 2 Family: DM Sans
Weight: Bold
Size: 2o
Letter Spacing: Opx

Header

Family: DM Sans Bo d'f
Weight: Medium

Size: 18px
Letter Spacing: Opx

TYPOGRAPHY

DM Sans is a modern, versatile typeface that is perfect for
Transfi. Its geometric forms lend well to the company’s sartepe
digital-forward approach, while its sharp lines and elegant
curves give it a sophisticated and professional look.

Body 3 Family: DM Sans Bﬂd‘}p’
Weight: Regular
Size: 18pox



PRODUCT OVERVIEW

PROVIDING A BETTER USER EXPERIENCE.

INTUITIVE FLOW

Designed with local context in
mind across user journey.
Currently available in Bahasa and
Viethamese.

RS,

CRYPTO-NOVICE FRIENDLY

Simple steps and gentle nudges
to ease user flow. Similar to
ecommerce shopping
experiences.

@ LOCALIZED LANGUAGE

Jargon—free descriptions that are
comprehensible to non-crypto
users with minimal data entry.

FUNCTIONAL KYC

Using local ID and driver licenses
= for higher KYC success rates and
better experience.




GO-TO-MARKET STRATEGY
BUSINESSES CAN IMPLEMENT THE TRANSFI
WIDGET EASILY IN 3 STEPS.

01

STRAIGHT TO SANDBOX

Developers get instant access to the
sandbox with just their email ID, and
can play around with the widget

easily.

LEARNING

Working on the Transfi UI/UX
design for crypto on ramp and
off ramp has been a great
learning experience. | was able
to gain a better understanding
of how to design an intuitive
user interface, how to design
for security, and how to design
user experience flows that
make it easy for users to move
between different platforms. |
also had the opportunity to
explore the complexities of
designing for cryptocurrency,
a rapidly evolving and growing
industry.

02 03

EASY ONBOARDING GO LIVE

Onboarding takes place in the  Once onboarded API keys are given
sandbox through automated KYB to go live. The dashboard provides
and services agreement. high—quality analytics on user

metrics.

TESTIMONIALS FROM
OUR LEADING
CLIENTS

You are solving a big problem.
And Asia is very attractive for
us

- TOP 5 DEFI PLAYER

For crypto transactions, the BRARLIR LOOR L0 SR8 tatlls
acceptance rates are very low of oo 3.3°3°2
unless the companies have a o $ *Soes8°

local presence or focus

- LEADING WALLET PLAYER

Our main challenges are in
Philippines, Thailand, India, e

China and UAE
Click here

- LEADING HARDWARE WALLET




BUYING & SELLING CRYPTO
MADE EASY

YOU CAN NOW BUY AND SELL CRYPTO IN 10 MINUTES

Buying or selling crypto is a simple process. First, choose whether
you want to buy or sell, then complete the verification process.
Next, you need to add your wallet address to receive the
purchased crypto. Lastly, choose a payment method and the
crypto will then be transferred to you.

STEPS
01

CHOOSE TO BUY
OR SELL

Choosing to buy or sell
crypto involves deciding
whether you want to
purchase or liquidate your
holdings.

Buy Crypto

1l

| want to Pay

1000 RM MYR

| want to Buy

0130 & ETH v

Summar W Estimated Value

You get ~ 0130 ETH for RM 100000 A

0130 @ as low as €62.802.85 1000
Metwork fees $0.22

Processing fees @ as low as $12.00

02

COMPLETE
VERIFICATION

This verification process
may involve providing
personal information and
creating a strong
password.

._——

Verification
Complete

Your documents have been successiully
verified!

03

ADD WALLET
ADDRESS

This address is a unique
identifier that is used to
securely transfer crypto
from one wallet to another.

i

< Wallet Address

Ethereum wallet address

Faste your Ethereurn wallet address here

or Scan your wallet address

| | Do yow want to save this wallet addrass

or Choose your saved wallet address

Wallet Address Wallet Address
MickMamea 1 MNickMamea 1

______

Buy Crypto =

Select a Crypto X

Q. Search
hf BTC - Bitcoin >
4 ETH - Ethereum b
9 USDT - Tether »
BNB - Binance Coin >
‘ﬁ ADA - Cardano %
e XRP - Xrp >
@ USDC - USD Coin >

04

CHOOSE
PAYMENT

This may include using a
credit or debit card, bank
transfer, or other payment
option.

¢ Confirm your order X

Payment Meathod :

[s-al Credit Card

@ save the card details on your browser to avoid
antaring the tham manually svenytime. Learn Maors

Wallet Address :

Oneafchbaddbbl 076 FA2Ga0F cBETZaDd NASTITOTI

Summary ; e updates i ¥s
1BTC = $35673

You Get 0.0925 BTC
Your Amount $ 2087
MNetwork fees +5129
Frocessing fees +t12
Hide lees

Total You Pay % 312

T P is GELs 15 m

05

RECEIVE CRYPTO

Once the payment is
completed, you will then
receive the crypto in your
wallet.

Order Summary o =

Dealiverying Crypto to your wallet

Crypto will be dalivarad to your wallat shortly

Yiou ey cloge this windoel We will notify you vis

1;1: gl

Far furthiy pssistanss, click hara,

Go to Order History

‘wwerad by #9 TransFi
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SCOPE OF WORK VJ PARIVAAR

User Research, UI/UX, prototyping . _ _
Designing the Vehicle Parking

ROLE

UI/UX Designer solutions for VJ Parivaar

CLIENT
Vilas Javdekar

DURATION

3 Months

2022

VJ - VEHICLE
PARKING

CHALLENGES

01 Design a user interface that allows the house
owner to easily select a car parking spot

02 Create a system that allows the house owner to
easily manage complaints and rental space
requests.

03 Develop a visual representation of the layout of
the society that is easy to understand and
navigate.



USER RESEARCH

Primary Goal

Secondary Goal

Current Case

How do they acheive
their goal today?

Frequency

Mr. Ashish Patil
N Male, 36 years old, working with BCG

- Owner of flat B-block, Apartment #207 in
= Platinum City society in Bangalore

“| faced difficulty while choosing my parking
spot.”

To book a parking spot for their vehicle in the society

To complain for incorrect car parking
Rent his parking space for extra income
Apply for multiple parking (if applicable)

Offline process is more common where users have to
visit the society office to book for a parking spot.

No way to complain for incorrect parking

Rent his parking space to friends or other residents for
extra income

Request for second parking is generally alloted the
open-space parking (User doubts that society
committee members reserve some parking spots for
themselves or their guests)

Once - Booking parking spot
Recursive - Complain

COMPETITIVE ANALYSIS

Application Name

Locality

Visitor Management System

Book Parking Spot

Multiple Parking Spot

Domestic Staff Management
Maintenance and Ultility Bill Payments
Communication management
Evacuation Management

Complaint Management / Feedback

Digital In & Out Board
Multi-lingual Support

Digital agreements

MyGate NoBrokerhood

Residential Society  Residential Society

Yes Yes
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Mr. Prakash Sharma
Male, 27 years old, works in IT

Tenant of flat A-block, Apartment #1103 in
Essel Tower society in Gurugram

“I would want an option to choose their parking spot other
than the owner’s.”

To choose a different parking slot other than the available owner’s parking.

To complain for incorrect car parking
Apply for multiple parking (if applicable)

Owner provides contact of other society owners who have a free parking
spot (not in use) and the user has to connect with them and choose from
the available options

No way to complain for incorrect parking

Request for second parking is generally alloted the open-space parking
(User doubts that society committee members reserve some parking
spots for themselves or their guests)

Recursive - Book a different parking spot
Recursive - Complain

Veris Vizitor Greetly

Workspace Hotels & Organizations Residential Society

Yes Yes Yes
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m VILAS

LY JAVDEKAR

Vilas Javdekar is a leading real estate
developer in India, providing quality homes
and world-class amenities at affordable
prices. They prioritize customer satisfaction
and have a strong commitment to
sustainable development.

v Y, X 20

Construction Legal Services V]
Updates & Pay Connect

Domain
hegme RENTASSIST Sell@Assist VJFIRST
VJ - First

Vehicle Parking

VJ Vehicle Parking is a eligent solution to
help VJ users to Book their Parking Slots
and avall services around the Vehicle and
society regulations.

vt

PROBLEM STATEMENT

How can VJ provide a seamless parking experience for their residents?

DESIGN PROCESS

L
VPN
DEVELOP DELIVER
[ UX H\ [ Prototyping }

[ Improvements J

R,

DISCOVER DEFINE
L Insights
L User Research ] P
| Goals
L Market Research W A
g L Challenges
Current Methods J ]
” ( Features
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INSIGHTS

e Stickers can be

removed and RFIDs or
FastTag can be
leveraged for easy
entry and exit in the

e [enants would want an

option to choose their
parking spot other than
the owner’s.

 An interactive society. ,
G * People are interested

society’s layout can | * ,
in renting their

be used to help users .

. . parking space when

book their parking , ,
Its not Iin use.

spot. e Car document

* Provide car parking
norms of the society
and any updates in fare
or slots should be
commnicated.

verification is
required and an
option to get the
car owners details
IS desired.

GOALS

Help to tackle
secondary needs of
the user. Like Complain
/ Renting Space.

Help the house
owner to understand
need the layout of
the society

Easy process for
selecting the car |
parking spot

v (%)
USER JOURNEY
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FEATURES

Employee sign in Multiple Parking Spot Domestic Staff Management
Maintenance and Utility Bill Payments Communication management Evacuation Management
Complaint Management / Feedback Digital In & Out Board Multi-lingual Support

Digital agreements ID badge printing/ Digital Customization of Features

SETTING VISUAL STYLE
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SCOPE OF WORK

Design, Production, Engineering

ROLE

Engineer & Art Director

CLIENT
Firodia Karandak

DURATION

3 Months

2022

FIRODIA KARANDAK (DRAMA CONTEST)

Creating a mechanism for the Theatre
stage to move from 15 feet to 8 feet to
16 feet for scene changes in a Play.

CHALLENGES

01 .

02

03

To de5|gn an Axle that supports and rotates the
15ft by 8ft stage base with almost 250+ kgs
baring.

The second challenge was to lead and manage a
team of 65+ people within a 3-month timeline to
plan and complete the axle.

The third challenge was to ensure that the axle
met all quality standards and was safe to use.



AXILE (THEATRICAL DEVICE)

O
. 4

Axile is a device used
In  theatrical play
proauction to support
and move various
props and set pieces.

Shaft

Thrust bearing

It consists of a rod or spindle that is either fixed Ball Bearing
or rotating, passing through the centre of a
wheel or group of wheels. The axile is designed
to enable props and set pieces to be lifted, Bearing

rotated and moved In any direction on stage. It

IS often used to swiftly and safely move large

props and scenery pieces in a controlled manner Steel Plate 2
during a performance.

POSITIONS OF REVOLVING STAGE

Clockwise 45° Angle 0° Anti-Clockwise 90°




EXPANSION
OF | _
REVOLVING '
STAGE |

For present purposes, a
revolve is a circular disk,

Wooden Revolving Stage

y '
.......

capable of supporting

the same loads as the
stage floor, lying in a
horizontal plane and
turning around a fixed
center. You can conceive
of a unit that violates
any point of this
definition; the victim’s

Axle

wheel In a knife-
Caster Wheel

B AAing Assembly

throwing act is not
horizontal, a lightweight

set pilece can Dbe
revealed with a pie

stand or a table i
mounted on a dowel \ /

rod, and so forth. |
won’t take up any of \ /
those cases.

The disk has to be fairly

stiff, because we don’t
The disk has to be fairly stiff, because we don’t want set elements built on it to flex when the unit

moves. We don’t look for perfect rigidity; maybe we could build a 15— or 8-foot rectangle with no give
in it, but even a sound floor sags a little when loaded, so there’s no point incurring the vast expense of
a perfect revolve to stand on an imperfect deck.

< Wooden Base
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Cafe 1 41 o0 THE

Revolvin J Stage vale £
Cafe 1 is an indoor high end s
cafe to give a feel of luxary and Revolving Stage was the centre piece of the act, Cafe 2 was set as an
casual meetups. It was as it performed as multiple stages inside one foreground for Musicans to
specifically used in Key Script frame itself. The Building View, Corner Street help give the inculsivity in
play (2nd and 5th Scene) as the View & Garden view were showcased using this the act.
protagnist develop their story. stage dynamic.
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CASTER WHEEL
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CASTOR WHEEL

&

.
A

BEARING ASSEMBLY

A castor wheel bearing assembly is a
type of bearing specifically designed
to allow a rotating platform or stage
to move around the stage. The
assembly consists of a wheel and
axle, a hub, and a bearing. The wheel
is connected to the axle, which is
connected to the hub, which is
attached to the bearing. in 8ft & 4ft
radius.




Camival of the Animais

LE CARNAVALDES *  Carivalof the Animal
o= hy ANIM Aux B Canivalo the Anmalsby Sant-Saéns,from Snape Mafings Concert Hall 2018

onductor Marin Alsap,starring various artsts. Performed in English and subfitied in
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SCOPE OF WORK
User Research, Retargetting Ads System

ROLE
Ul Designer & Research

CLIENT
Operabase

DURATION

/ Months

2021

CUETV - OTT
PLATFORM

OPERA - BALLET - CASSICAL

Developing OTT Platform for

connoisseurs and professionals for

opera, ballet, symphonies, and
classical music.

CHALLENGES

01

02

03

04

ldentifying the target audience This challenge
involves  researching and analyzing the
demographics and psychographics of the
consumers to determine the ideal target audience.

Developing the OTT Platform This involves
creating a software platform that can provide
streaming media content to the target audience.

Retargeting Ads This challenge involves creating
targeted ads that can be served to users based on
their behaviors and interests.

Optimizing the Platform for Engagement This
challenge involves finding ways to increase user
engagement with the OTT platform.



AWARENESS

__Where do to reach out to them

Medium/ Network of communication

. ART / MUSIC NEWSPAPER/ MAGAZINNES
ARE OFTEN VISITED BY THE TWO SETS AS
NOTICED AT SIMILARWEB

. COLLABORATION WITH SPECIFIC
MAGAZINES PUBLISHERS
. GETTING TO SPECIFIC FORUMS TO ADV

. COULD ALSO LOOK AT THE FORUMS

USER
AWARENESS LANDS ON
CAMPAIGN OUR HOME
PAGE
rHuw are targetting them
| SET1&2Z .IMP : CAPAIGNS FOCUSSING ON HOW
AWARENESSJ WAS OUR LIBRARY IS OR HOW FINE OUR
CAMPAIGN 1 EXPERIENCE IS.
. SO, CAMPAIGNS LIKE “ ACCESS TO
PREMIER CONTENT - ONLY ON CUE TV" “
- GET THE FRONTROW EXPERIENCE”
How are targetting them
SET 3
L— .IMP : PRICE & THE VAST LIBRARY IS
AWARENESS ESSENTIAL TO THEM
CAMPAIGN 2 :
. SO, CAMPAIGNS LIKE “FREE TRIAL FOR 2

ORGANIC

WEEK", ““THE BEST COMPOSERS AT ONE
PLACE"” AKA HOW HUGE OUR LIBRARY IS.

= Where do to reach out to them

E Medium/ Network of communication

. SOCIAL MEDIA WOULD BE PRIMARY
SPLLY FACEBOOK, YOUTUBE

. SITES TO BUY THE EQUIPMENTS (RUN THAT GENRE
SPECIFIC ADS), EVEN APPS WHERE THEY LEARN FROM

N SUCH
. GOOGLE AD NETWORK

. COLLABORATION WITH SPECIFIC APPS/
SITES WHERE THEY LEARN INSTRUMENTS

USER
CLICKS ON

TRAFFIC

CUETV
LINK

TYPES OF ADS

GOOGLE ADS

OTHER

NETWORKS TO

EXPLORE

FACEBOOK ADS

RESPONSIVE ADS

Fa

] IMAGE ADS
VIDEO ADS )

[ APP PROMOTION ADS |

i CAROUSEL ADS

"

I ( IMAGE ADS

INSTANT EXPERIENCE ADS )

=

VIDEO ADS

%
"'-

COLLECTION ADS

'-'__\_"'\-

R CRITEO j

. { SKIM LINKS

OUT BRAIN
APPNEXUS

CUSTOMER SEGMENTS

About & data to support

2 . ALWAYS BEEN ABLE TO AFFORD

CONVENTIONAL THEATRE

. THE UBER RICH LIFESTYLE

. OUTGOING TRAFFIC DATA (OPERA
COMPANIES) - TICKET BUYING PLATFORMS
RIGHT AFTER + KEYWORD PHRASES

About & data to support

SET 2
. CIVICALLY ENGAGED TO CLASSICAL ART
. SAVE UP TO GO TO CONVETIONAL THEATRES
. INCOMING & OUTGOING TRAFFIC DATA
(COMPETITORS) - BUNCH OF ART AND MUSIC
NEWLATTER/MAGAZINES

About & data to support

SET 3

. LEARNING/ STUDYING THE MUSIC/ART
. INCOMING TRAFFIC DATA (OPERA

. COMPANIES) » EDUCATIONAL/ LEARNING
PLATFORMS — ALSO IN PUBLISHERS OF
COMPETITORS — INSTUMENT SHOP SITE

What inspires them & thq

. INSPIRES: THE E:
EXPECTED, FAITH
. PAIN POINTS: TH
LACK OF CONVIN
QUALITY OF EXPE

What inspires them & th

. INSPIRES: APPRI
DETAILS AND API
THE EXCITEMENT
TO EXPERIMENT

. PAIN POINTS: N
OF EXPERIENCE, |

What inspires them & ths

.INSPIRES: THE S
AND SEEING THEI
THEORY CHECK-I
EXPLORE.

. PAIN POINTS: BU
LOCATION, OVER.



PROBLEM STATEMENT

HOW TO

IDENTIFY O1) CREATE @ ENGAGE
AUDIENCE ~7 AWARENESS USER

IDENTIFIED USECASES

On the basis of payment
Free titles Pay per view Subscriptionn
|, with /ot ime limi
2. first acts/scene,/ highlighss
On the basis of categories | | 4 _ _ =
Video on demand Livestreams Premiere Master class An entire Festival competition
recorded educofional sessions kom
great conducion ond eic _
MediciTy
On the basis of genres | ‘
g Opera Ballet Classsical Drama documentary
On the basis of content within | | | : |
Single title Multiple segments Multiple Stand alone performances  Multiple Days/ Events  Multiple languages
This is sort af a phaylist or segments o Thene i no arder o walch this
the wome performonca, senies like
On fh& bCISIS Qf dUPhCUfES same title, different comapnies same fifle, same company, diff year

1. s, ohia sama peaducion

2 pryiiol prwnen oftor o g Sma, o sew pioducicn ol semds Tie
by B Loy

1. i in Vod, asa o Beasao i i ke

PLAN OF ACTION

VALIDATION

TARGETING




PLATFORM OPTIMIZATION doke

Companies &
Festivals

Find Watch

Musical Works Live Streams And
Premieres |t
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RECORDED STREAM ==

OPERA | U. GIORDANO
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PREVIEW cLIP Macbeth - Trailer

hMacbeth

Mozart

Cue

MACBEH =
- Macbeth

-

Lue

= Mozart: Symphony No. 35
. 'Haffner’; Schumann: Piano Con...

Ao g MACBETH¥
- PREVIEW cLIP

EIJE

Macbeth

SIBERIA

Maoggio Musicale Fiorentino

': e

W.A. Mozart: Die Zauberflote, MACBETH

Baden-Baden Macbeth

Macbeth
Summer Festival, Live streams & Premiere

o
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OPERA | &, A1 3 OPERA | G VERI OPERA |5 ROSSIM
NERONE LATRAVIATA MOISE ET PHAI

‘j'._"“‘ii“T’ sEgE: W A, Mozart Die Zauberflote for
P w crip* Children - Trailer

Lady Macbeth of Mtensk - Trailer

W.A Mozart: Symphony No.
35 'Haffner" Schumann: Piano C...

i LADY MRERT TR OF
R MIBTNN Lady Macbeth of Mtensk

Lady Machi
Cue *

-
CoSgRRTE Teatro Real: W.A. Mozart: Cosi

Nerone La traviata Moise et Phar PREVIEWCLIP.  fan tutte - Trailer

Great Mass in C Minor; L. Mozart:
Litaniae Lauretanae

Search
gmhge | Mass in C Minor: L. Mozart:
AT B 1 p reat Mass in inor; L. Mozart.
P ,,,.ﬁ Litaniae Lauretanae - Trailer

Cue

Find
Composers

Save And
Watch Offline

GISELLE & :
bl / Giselle

Giselle
Cue 1

The Cﬁ?::ir tt-1$ut=:§gs\nim:aIﬂ

THE WINTFERE TALE - :
it The Winter's Tale

Cue w

MADAMAGIN TERFLY
Madama Butterfly
Madama Butterfly

Cue =}

THE NUTCRACKER

The Nutcracker
Cue i RS
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SCOPE OF WORK VISUALIZATION TECHNIQUE

Research, Ul/UX, Development _ . _
Helping Kids learn Coding through

ROLE

nteraction Gesiatiar Visual Block building and developing
1 Website.
Self Initiated
DURATION
3 Months
2021

CODE FOR
BUILD

CHALLENGES

01 Visualizing Body Elements The first challenge was
to visualize the body elements such as title,
heading, paragraph, and image.

02 Visualizing Container Elements The second
challenge was to visualize the container elements
such as div and span. | designed puzzle blocks
that had a castle-like structure of blocks.

03 Visualizing Text and Image Elements The third
challenge was to visualize the text and image
elements. | designed puzzle blocks that had a
castle-like structure of blocks.



Body Block

Use this as the base of your Code

Container / Child

Single pieces which join together to
form body are called as container

v

Padding between

Space between 2 Containers, Blocks is
known as Padding
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Padding

Use this block to add Padding
between/ all Blocks

Image Block

Use this block to add Image to your
container

lcons Block

Use this block to add Icons in your
container

Cross Axis Alignement

Use this block for If, While, If Else,
For Types of Conditions

Button

Use this blovk for If, While, If Else,
For Types of Conditions

Text

Add Style to your code using this
block



PROBLEM STATEMENT

How can we encourage Kids to learn learn coding effectively using Gamified Visualisation?

SUMMARY MY ROLE

A group of kids from Istanbul have a desire to 01 My primary responsibility was to create
learn coding and web development, but lack the user interface designs for the coding
access to computers. To solve this problem, a new puzzle blocks.

approach was developed that enables kids to
learn coding on their mobile devices using visual
elements. To do this, the concept of childhood
block pieces was associated with code pieces,
allowing kids to build blocks one on top of the
other. This approach required the development of
visual elements that could help kids understand
the concepts of body, container, images, text, and
div—block.

02 | was also responsible for creating a user
experience flow, which included user
flows and wireframes

O 3 | also conducted user testing sessions to
ensure the designs were intuitive and
user—friendly.
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| EARNING

Working as an interaction
designer on Helping Kids
learn Coding through
Visual Block building and
developing Website has

taught me the
importance of creating
an Intuitive user

experience and  an
effective user interface.
It has also helped me
develop my skills in
understanding user
needs, designing user
flows and  creating
wireframes.
Furthermore, | have
gained an understanding
of the importance of user
testing for the successful
development of an
interactive application.



STRUCTURES

1. ILLUSTRATION CODE

lllustration depicted in left bottom corner changes
according to the part of the code the user choose.
Example. Over here we are inside Body — Container
- Logo — Netflix.. which showcases the inner parts
of the 3D Layout.

2. CODE LEARNING

In the Output Window user will be able to see the
Prevuew of the Frontend Layout & 3D Model
representing the same.

Its an interactive 3D Block Model to help learn Code
by clicking on the 3D Block Model.

3. MULTIPLE LAYOUTS

Multiple Layouts will help you get a deeper
understanding and reflecting on different Coding
3D Models. You can interact with the 3D Layout to
change and reflect on Code changes.
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Research, UX, engineering

Research & Engineer

CLIEN

IBM

DURATION

10 Months

2020

(CANCER PROGNOSIS)

Securely transfer Genomic Data &
help to ldentify Life Expectancy of a
Cancer Patient.

CHALLENGES

01

02

03

Developing an appropriate neural network
architecture for accurate prognosis and survival
duration estimation.

Ensuring secure storage of patient information by
employing encryption techniques such as
Advanced Encryption Standard (AES).

Establishing secure computation of patient
information by introducing  cryptographic
technigues such as homomorphic encryption and
secure multi-party computation.



TIMELINE

Week 1 To 3 Week 4 &5
Understanding Feature Model Planning HEIlib in ML Putting the ML APl deployment
HElib and selection & and Building Implementing the ML model together to & Testing
encrypting data Preprocessing algorithm in predict the final
Homomorphic way encrypted output
Unencrypted Preprocessing Data FHE Context
e hontcbata - ------- > Random Forest With
Feature Selection Public Key Public Key
Homorphic Encryption  EEEE e L TP eT ;
Using FHE Toolkit 5
Calculating Gene_score E
Homomorphically Using :
NN g
Homorphic Decryption ot e N L ——
Using FHE Toolkit
Clustering Using K-Means
-
d BIOBRaplan - | Recommending

Meier Curve Cancer Therapy



SUMMARY

The most important clinical process for patients
with forms of cancer is the accurate estimation of
prognosis and survival duration. Patients who
volunteer their genomic data run the risk of

privacy invasion.  Established  encryption
techniqgues such as Advanced Encryption
Standard (AES) can secure Personal Health

Information (PHI) in acquisition and storage, but
can only assure secure storage. Ensuring data
privacy in computation is a greater challenge.

PROBLEM STATEMENT

MY ROLE

01 As a researcher, my responsibilities

02

Data Exchange Channel Encrypted

Genomic Data

included collecting data on cancer
patients and genomic data in order to

feed it to the neural network securely.

We were successful in securely
transferring genomic data and utilizing it

to identify the life expectancy of cancer

"""""""""""""""""""""""""

________________________________

3RD PARTY SERVICE

= This has access to personal information

» reverals physoical trains (e.q. eye and skin color)

= |dentification of individuals

patients and  suggest treatments
accordingly.
r > ) .
i
Result
| B Safe
: InProgress
| - Unencrypted
SERVER

Server decypts data for computation



RESU |_T Group 1 — Treatment

 Group 2 - Treatment

Group 3 — Treatment

1.0

esse Group 4 - Treatment

eams Group 5 - Treatment

0.8

Group 6 — Treatment

0.6

e GQroup /7 — Treatment

KAPLAN MEIER
CLUSTERS PLOT

Different categories of groups
tells about the life expectancy
depending on the clustering a

0 100 150 200 250 300 350 patients fall in.

0.4

0.2

0.0

Client Running Time

42 Seconds

CONSTRAINTS

01 Lack of independent validations of existing cancer risk
prediction models significantly restricts the utility of a risk
prediction model.

Server Running Time

28 Seconds

02 Cancer risk and recovery rate vary due to differences in
patients” back history or changes in behavior thus the output

: Scan QR Code to see details
fluctuations can be seen. |

LEARN'NG I'l-'l' I..I'.ll. 'l‘.ll eecsee -

Working at IBM has taught me the importance of data privacy and } ctusadtsd Soredtesats oo,
security in the cloud and data-driven applications. It has also given @__ “m.,
me insight into the challenges of ensuring data privacy in

computation, particularly when it comes to patient data. In addition, |

have learned about the potential of IBM Research projects to protect m

PHI without compromising the accuracy of medical predictions.

or




HOMORPHIC ENCRYPTION

Homomorphic encryption is a form of encryption allowing one
to perform computations on encrypted data without ever
decrypting it.

r_ === = — — = == = E == == a=za == — E - = — — == == == — — == [ == — — = === == E — == = = — = = = — — == — = == — == ==a == E — = = _-...

. Output

Unencrypted
Data

________________________________________________________

Plot Kaplan - -
Meier Curve -

Yes No

ENCRYPTED DATA

Above is the running time required for 01 Git (GitHub), Docker.
encrypted data to be safely transfered.

TECHNOLOGY STACK

02 Libraries: HElib Linux toolkit, Tensorflow,
Seaborn, Module-Wrapper(SWIG).

03 Framework: VScode(HElib in CPP) and
Colab( NN architecture).



TypeFace Design
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SCOPE OF WORK BUTLER TO BUTLER’S SLICE
TypeFace Design

This font was created by carefully

ROLE

Designer of Typeface slicing up an existing Butler typeface
to create a unique look. The result is

CLIENT

Self Initiated

a display font with a cutting edge.

DURATION

1 Month

2022

TYPEFACE

BUTLER’'S SLICE

CHALLENGES

01 Establishing the Design Brief: Establishing the
design brief is the first step in developing a
custom typeface.

02 Developing the Character Set: After establishing,
the next challenge is to develop the character set.

03 Creating the Font File: The font file is the file that
will contain all the information needed to create
the typeface.

03 Testing and Refining: After creating the font file,
the final challenge is to test and refine the
typeface.



THE GLYPHS LOOKS
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TY P E S O F Below is the description of the types of
slices to understand how the typeface

S I_l C E S evolves around.

Angle S‘ice Slicing happening on 55 degree

angle has been termed as Angle
Slice. Typically for the Alphabets
Inolving Angles.

AMIVWAY vwxy

Vertica‘ S|ice Slicing happening from centre has

been termed as Vertical Slice.
Typically for the Alphabets Inolving
only curves.

CGOS cgs

Linear Slice Slicing happening on an cross-

section has been termed as Linear
Slice. Typically for the Alphabets
Inolving a linear prominent line.

BDEFHLU bdefthu




SCOPE OF WORK STARRY UNVEILING: A MULTISENSORY JOURNEY THROUGH VAN GOGH'S ARTISTRY A

Performance

In this immersive performance, participants wer
ROLE to delve into the world of Vincent van Gogh, exp
intersection of surveillance and combined artist

Performer

2023

VAN GOGH
PERFORMANCE

UNFOLDING OF THE PERFORMANCE

01
02

03

04

05
06
07

Arrival and Grouping: Participants were organized into
and ushered into the first room.

The UV Revelation: Initially handed blank paper, attend
hidden drawings under UV light upon entering the room.
piece contributed to a larger painting.

Projection of 'Starry Night': As they worked on their ¢
projector displayed Van Gogh’s mesmerizing ‘Starry
immersing the space in the artist’s iconic masterpiece.

Completion of the Puzzle Painting: After completing t
drawings, participants placed them strategically to fo
puzzle painting resembling Van Gogh'’s style.

Transition to the Second Room: Moving to the next ro
found seats furnished with pamphlets containing Van Goc

Artistic Presentation: At the center of the room, the perft
small violin out of paper, symbolizing Van Gogh’s passion

~inal Act: Upon finishing the violin, the performer returi
room and placed the paper violin at the center of the puzz
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OTHER INTEREST

TEDX STAGE

TEDxVITPune
Aesthetic Head

Building an aesthetic and fully
functional rotating TEDx stage
using the Parallax concept with a

successful lighting arrangement.

Click here

ARTTOWN
PODCAST
SERIES

Podcast Host

We successfully hosted 40+
talks with 50k+ views & 18000
hours of playtime and inspired

many young minds to pursue Art
& Design field

Click here

SCULPTURE

Firodia Karandak

| was a beginner in sculpture
when | started out. Working
tirelessly for nights at a stretch
with practice sessions, | got to
improve my skills and eventually

WOI.

Click here

CREATIVE
DIRECTOR

VishwaConclave

Over the period of 3 years, my
responsibilities expanded to
being in charge of Marketing,
Media,

Design, and Website. It turned

Social Aesthetics,

out to be a very successful event

conducted post-Covid.

Click here




THANKS FOR
READING!







