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SUN Jing Yu, Alicia
+86 15807559168 | alicia.sun-careers@outlook.com | jsun8909@uni.sydney.edu.au | Shenzhen, China
-ONLINE PORTFOLIO- https://aliciasun.design/

For optimal viewing (videos, GlI's, interactions), please use Chrome. If time is limited, | recommend viewing my 202 Graduation Project.

ACADEMIC BACKGROUND
2022 - 2024 The University of Sydney Sydney, Australia
Master of Interaction Design and Electronic Arts Grade: Distinction | WAM: 78.4/100
¢ Relavant Modules: Design Thinking (D), Interface Design, Al Distributed Responsive Environments (DI), 3D Parametric Design Modeling (DI)
2017 - 2021 Donghua University Shanghai, China
Bachelor of Art in Product Design Rank: 2/60 | GPA:3.9/5.0

¢ Honours: Outstanding Graduate of Shanghai (2021), Outstanding Student at DHU (2018 2019), Donghua University Scholarship (2018 2019),
Second Prize of Hengyi Scholarship (2018-2019), Academic Excellence Award (2017 2018)

@ Awards: National Level Second Prize at China Collegiate Computing Contest (CCCC) Mobile App Innovation Competition (2020), Second Prize at
The 5th Huichuang Youth Design Competition in Shanghai (2019)

¢ Relavant Modules: Information Product Design (95), System Design (95), RHINO/KEYSHOT (95), The Psychology of Design and Consumption (88)

2019 - 2020 Chiba University Chiba, Japan
Academic Exchange Program in Industrial Design Grade: A-Good | WAM: 88.5/100
¢ Relavant Modules: Interaction Design (S), Social Innovation Design (S), Service Design (S), Wearable Design (A), New Transportation Design (A)
WORK EXPERIENCE
03-06/2021 Signify (China) Investment Co., Ltd. Shanghai, China

Product Design Assistant | Assisted product managers in the design and marketing of Mijia Philips lighting products.
@ Competitive Analysis: Interpreted market insights on European lighting competitors to differentiate design strategies.
@ Brand Design: Crafted the design of packaging and manual for oversea products, enhancing brand recognition and user experience.

PROFESSIONAL EXPERIENCE
08-12/2023 Atlassian (Sydney) Global Headquarters & The University of Sydney Sydney, Australia
Background: Adassian aims to develop student focused products to attract young users and build their familiarity with the Jira and Confluence software ecosystem.
User Experience Designer | Designed a productivity software for student users
@ User Needs Research: Accessed competitors (o define design scope. Investigated surveys and interviews to uncover user latent needs — usability,
customization, and efficiency. Defined “Explorer” and “Planner” personas to guide design optimisation.
@ Concept Development: Refined key actionable insights including “Ouick Idea Capture and Reallocation,” “Customisable Widgets,” and “Al
powered One Click Task Generation,” ultilising the ERRC grid model.
@ Prototyping & Testing: Conceptualised information architecture and wireframes. Iterated on visual hierarchy based on usability feedback.
Implemented a flat architecture to reduce navigation layers, enhancing flow and efficiency.
@ Stage-Based Presentations: Presented the design rationale and problem solving approach through three phased presentation. Earned the
opportunity to present the final solution to Atlassian through continuous optimisation and outstanding performance.
03-06/2022 MAP mima Art Gallery, Macquarie Lake City Council & The University of Sydney Sydney, Australia
Background: MAP mima seeks (o create unique art experiences through digital and multimedia methods, fostering community engagement and identity.
User Experience Designer | 360° Immersive Projection Interactive Exhibition
¢ Conceptualisation: Identified cultural barriers and established the theme “Streams Converging into Rivers” to inspire multicultural reflection.
@ Prototyping & Testing: Created high fidelity prototypes enabling participates to create personalised swirling patterns, adjust colours, and
experience seamless integration into the display, reflecting their multicultural perspective.
@ Coding Implementation: Developed core interactive features to enable real-time data transmission, creating a seamless, immersive experience
that reflected design intent.
03-06/2020 Decathlon (Shanghai) Enterprise Management Co., Ltd. & Donghua University Shanghai, China
Background: As lightweight outdoor trends rise in China, Decathlon aims to design outdoor products for Chinese consumers, capturing neco market opportunities.
Product Designer | 2021 China Nature Hiking Product Design Research
@ Design Trend Analysis: Conducted field observations and surveys on Chinese consumers’ preferences for outdoor products, documented in the
#2021 China Nature Hiking Design Trends” report.
@ Personas Definition: Defined three user personas through a “User Journey Map™ “Gear-Focused Professionals,” “Middle-Aged High-Intensity
Enthusiasts,” and “Families with children on Outings.”
@ Concept Design: Created concepts like the “Lightweight Camping Cup” and “Anti-Spill Camping Table” for Spring/Summer 2021.
07-08/2018 Braun (De’Longhi Group) & Donghua University Shanghai, China
Background: Design Director Duo Phong Vu hosted a 10-day internal workshop on “The Importance of Consistency™ at De’Longhi Braun Household GmbH.
Workshop Participant | The importance of consistency in design language for brand building
@ Brand Design: Designed a seating product and marketing collateral reflecting Tesla’s culture and history, aligned with its visual identity.
@ Product Development Procedure: Participated in internal meetings to understand Braun’s product development workflow  covering market
rescarch, design, testing, and packaging — to ensure brand consistency.

@ Contextual Research: Simulated kitchen appliance use with Braun’s design team to identify design opportunities, pain points, and segment users.

ADDITIONAL INFORMATION
Design Competitive Analysis, Interviews, 5 Whys, Affinity Mapping, User Personas, Empathy Mapping, User Journey Mapping, Cognitive Walkthroughs,
Approach Low/High Fidelity Prototyping, Heuristic Evaluation, A/B Testing ...
Software Adobe Suite (Photoshop, Illustrator, InDesign, After Effects); 3D Modeling: Rhino, Keyshot, Grasshopper; Prototyping: Balsamiq, Figma, Sketch
Certificate Personal Design Patent (National Level) No. 71,2021 3 0268750.8 (2021), ACCA Foundation Level
Languages Mandarin (Native), English (Proficient), Cantonese (Conversational), Japanese (Basic)
Interests Painting, Art Exhibitions, Fashion, Travel, Financial News, Swimming, Pilates, Community Service (beach cleanups, marathon volunteering...)



