Sruthi Nair

A multidisciplinary designer exploring design as a tool for
storytelling, critical inquiry and cultural reflection.

Her experience spans corporate design, printmaking,
signage & wayfinding and research, with a particular focus
on cultural representation in media.

PHONE +44 7 587 487 451
EMAIL snr.sruthi@gmail.com
WEBSITE sruthinair.com

LINKEDIN https://www.linkedin.com/in/sruthi-nair-2203/
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Sruthi Nair

TalkTime

Branding | Social Media + Website Design | Health Awareness Year: Role:
2021 Graphic Designer
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TalkTime is a Dubai-based platform offering individuals a safe, supportive space to connect with The resulting visual language was designed to be adaptable across social media channels, reinforcing
trained listeners for emotional support. The objective was to develop a cohesive visual language for TalkTime’s mission while enhancing user engagement. Developed in collaboration with Aamna Hamid,
social media and the website that clearly and consistently communicates the platform’s core values of the system included a set of modular templates and visual guidelines that brought coherence to the

empathy, approachability, and discretion. platform’s digital presence.

snr.sruthi@gmail.com

View website
View social media
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Sruthi Nair

Rebranding | Social Media | Personal Branding Year: Role: Tools:
2025 Graphic Designer InDesign, Photoshop, lllustrator, After Effects, Canva and Figma

Mina H. Majid is a Middle Eastern content creator and writer whose work explores identity, humour, Rooted in an anti-brand approach, the design embraces imperfection, spontaneity, and fluidity. Its
and cultural duality with an unfiltered, self-aware voice. As her platform grew, she sought a rebrand irregular forms express identity as something layered and continually evolving. The result is a bold,
that reflected her personality and the balance between her Middle Eastern heritage and American personal mark that mirrors Mina’s unfiltered voice and playful self-expression.

upbringing.

The system extends across her blog, stationery and social media, remaining cohesive yet flexible and
The visual identity rejects overly polished personal-brand aesthetics, instead drawing on the tension unmistakably hers.
and harmony of her dual background. A handwritten logo blends spontaneity with subtle calligraphic
influences, merging informality and heritage.

snr.sruthi@gmail.com +44 7 587487451



Sruthi Nair Mina H. Majid

New |dentity
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Sruthi Nair Mina H. Majid

Comparison

New identity Previous identity

Mina H.Majid
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Typeface & Visual Language
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Sruthi Nair Mina H. Majid

Brand Communications

EMAIL SIGNATURES | LETTER HEADS |
BUSINESS CARD | TOTEBAG | SWEATSHIRT

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam
nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam
erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci
tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo
consequat. Duis autem vel eum iriure dolor in hendrerit in vulputate
velit esse molestie consequat, vel illum dolore eu feugiat nulla
facilisis tation ullamcorper suscipit

Best,
M

- Mina Majid
Writer of In-Between Spaces

unfilteredmina.com
ahlan@unfilteredmina.com
@unfiltered.mina

+44 7 587487451
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Sruthi Nair

Social Media ldentity
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Writer & creator exploring identity, heritage & the
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They ask me, “So, where are you from?”
and | say, “Wallah... depends on the day.”
Some days I'm all hummus and chaos,
other days, iced coffee, L.A. cliché. &/

My playlist’s confused

I'm a mashup,

a remix,

a walking contradiction.

Half ‘yalla’,

half ‘wait, what’s the wifi condition?’
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Whoever thinks burritos are better than Am | funny-haha or am | funny-existential?
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They ask me, “So, where are you from?”
and | say, “Wallah... depends on the day.”

shawarma needs to unfollow me rn!

Some days I'm all hummus and chaos,
other days, iced coffee, L.A. cliché. &'

My playlist’s confused
Fairuz then Frank Ocean,
“Habibi

“Bruh” in motion.

I'm a mashup,

a walking contradiction.
Half ‘yalla’,
half ‘wait, what’s the wifi condition?’

eunfiitered mina

Traveling home...(i think)?

+44 7 587487451



Sruthi Nair

Branding | Social Media + Website Design | Financial Sector Year: Role: Tools:
2025 Graphic Designer InDesign, Photoshop, lllustrator, After Effects and SharePoint

KPMG Lower Gulf launched i-refer as a sub-brand within its internal communications framework, The visual identity took inspiration from the tangram, symbolising how individual contributions come
created to encourage employees to recommend talented candidates for open roles. The purpose together to complete a bigger picture. A deliberate gap formed the letter “I,” representing the role
of the programme was to build a stronger, more diverse talent pipeline by activating the networks of of the employee as the missing piece in shaping high-performing teams. The result was a flexible,
existing staff, while making the referral process simple, rewarding, and engaging. cohesive system that combined strategic clarity with visual warmth, reinforcing KPMG'’s culture of

collaboration and recognition.
As a sub-brand, the outcome needed to reflect KPMG’s existing brand guidelines while introducing
a fresh, distinctive visual language that could be applied seamlessly across email signatures,
newsletters, presentations, and internal communications.

snr.sruthi@gmail.com +44 7 587487451
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Sruthi Nair

Brand Communications

EMAIL SIGNATURES | NEWSLETTERS
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Nina Allison
People Engagement Manager | People, Performance and Culture

KPMG Lower Gulf
The Offices Building 5

Mobile
Tel

497152 996 9318
+971 4 403 0300

One Central Fax  +97143301515
Dubai World Trade Center Email  nallison2@kpmg.com
PO Box 3800 Web  kpmglae

Dubai, United Arab Emirates Office MAP

B2-Refer

KPmG BERele

KPMG Lower Gulf

Emaar Square, Building 1
Downtown Dubai
Dubai, United Arab Emirates

Tel-+971 4 403 0300 e e Sy e et
Email: careers@kpmg.ae L i &
Website: www kpmg.com g

12 March 2025 i P <
Subject: Job Posting — Senior Associate, Creative Services B . TR

Dear Applicant, 5 e e =% :
KPMG is pleased to announce an opportunity for the position of Senior Associate, Creative Services $ i = T

within our Marketing and Communications team. This role supports the development of internal and
external visual communications, ensuring brand consistency across digital and print touchpoints

About the Role R

The Senior Associate, Creative Services contributes to the design and production of high-quality visual Yat S
materials, collaborating closely with cross-functional teams to deliver impactful creative solutions. The : bors Fo e
position requires strong attention to detail, the ability to manage multiple deadlines, and adherence fo : i3 » i
KPMG's global brand guidelines. : q 3

Key Responsibilities

— Develop visual assets including presentation decks, infographics, social media graphics, and event
collateral

— Support the creation of campaign materials for firmwide initiatives and client-facing projects. A A 5
~ Collaborate with marketing, digital, and business development teams lo translate briefs into effective : x " 13 ¥
creative outputs. o 2 "
— Prepare production-ready files for print and digital distribution

— Ensure all matenals align with KPMG's visual identity and quality standards.
Qualifications & Experience

— Bachelor's degree in Graphic Design, Visual Communication, or a related field

~ Minimum of 2-3 years of experience in a creative, agency, or corporate environment.
~ Proficiency in Adobe Creative Cloud, especially InDesign, lllustrator, and Photoshop.
— Strong unc j of layout, y, colour theory, and brand systems.

— Ability to work within established guidelines while contributing fresh ideas.

— Excelient communication and organisation skills. /

What We Offer

— A collaborative, supportive, and inclusive work environment
~ Expaosure to regional and giobal campaigns.

— Opportunities for skill development and career progression =
— Competitive compensation and comprehensive benefits. g S a ke \

We look forward to receiving your application, 4 e s R

Sincerely, " s ol
KPMG Lower Gulf 2 .
Dubai, United Arab Emirates

o:
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Brand Communications

REFERRAL TEMPLATES

info@kpmagrefer.ae
kpmg.comi

KPMG | i-Refer

kPG
About Us

Who We Are

We are building a culture that is purpose-led and
values-driven with excellence, quality and integrity
and it's heart. We are at our strongest when our
people are aligned behind a common set of values,
working together to make the difference.

VERefer

Our Purpose

Inspire Confidence. Empower Change. By inspiring
confidence in our people, clients and society, we
help empower the change needed to solve the
toughest challenges and lead the way forward

Empowered by our Values, our people are our

greatest strength. Together, we are building a values-
led organization of the future. For Better.

_|_i ;
The Role

VERefer

Associate Director
ASSET MANAGEMENT | MANAGED SERVICES

We are seeking a dynamic leader who combines deep technical expertise in
asset management with proven leadership skills. You should have a track record
of shaping strategy, managing transformation programmes, and leading teams
to deliver large-scale impact. As an Associate Director, you will play a pivotal
leadership role in defining strategy, shaping client transformation agendas,

and ensuring successful execution. You will lead client engagements, manage
diverse teams, and oversee delivery of large-scale programmes while driving
innovation and building lasting client relationships.

ke

What We Offer

— Competitive salary

- Performance-based bonus

— Health & wellbeing benefits

— Hybrid/flexible working

~ Learning & development programmes
— Opportunities for global mobility

kel
Why Join Us?

This is a unique opportunity to shape national and
regional infrastructure transformation agendas
across the Middle East. As an Associate Director,
you will have the platform to:

— Drive high-impact engagements at ministerial and
board levels.

— Build and lead transformation offices for national-
scale projects.

— Influence policy, investment, and asset
management frameworks at a regional level.

— Grow within a fast-expanding practice that is
strategically important for KPMG globally.

VERefer

_|_i ;

Interview
Process

VERefer

We aim to keep the process smooth,
transparent, and supportive.

= @& By
[t2 57 i

Application review Virtual/ Case study Final interview with
phone interview andfer technical team director
assessment

snr.sruthi@gmail.com

+44 7 587487451
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Brand Communications

|-REFER BRAND GUIDELINES

KPMG ¥ Reler

-Refer

Brand Guidelines

info@kpmgrefer,ae
kpmg.com|

KPMG |i-Refer

S2Refer

Brief

About i-Refer

i-refer is KPMG's internal employee referral
programme, created to empower staff to recommend
talented individuals from their personal and
professional networks for available roles across

the firm. It provides employees with the guidance
and tools needed to make referrals efficiently and
effectively, supporting KPMG's talent acquisition
efforts.

Objectives

The objective of i-refer is to establish a clear,
engaging, and consistent referral framework that
motivates employees to participate. Its aim is to
strengthen KPMG's talent pipeline, make the referral
process simple and rewarding, and foster a culture
of collaboration, engagement, and ownership in
building high-performing teams.

© KPMG [2020]. All rights reserved. This material is proprietary and may not be shared or reproduced without consent page 2

kpmG

The i-refer identity uses tangram-inspired modular
shapes, with the letter “I” depicted through

negative space. This visual approach emphasizes
participation, hierarchy, and cohesion, symbolizing
how each employee’s referral completes the team.

LORN

Concept
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© KPMG [2020]. Al rights reserved. This material is proprietary and may not be shared or reproduced without consent
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Email Signature

Nina Allison
People Engagement Manager | People, Performance and Culture

KPMG Lower Gulf Mobile ~ +971 52 996 9318
The Offices Building 5 Tel +971 4 403 0300
One Central Fax +9714 330 1515
Dubai World Trade Center Email nallison2@kpmg.com
PO Box 3800 Web kpmg/ae

Dubai, United Arab Emirates Office MAP
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© KPMG [2020]. All rights reserved. This material is proprietary and may not be shared or reproduced without consent page 8

KPMG

Colours

In accordance with KPMG Guidelines, the Arial
typeface will be used for subheads and body copy
in PowerPoint, documents, e-communications and
websites for all i-Refer work.

Arial Bold

Typography
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People Engagement Website
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Sruthi Nair

Reforming Archaic Conventions

Independent Project | Animated Poster | Legal Reform Year: Role: Tools:
2020 Graphic Designer & InDesign, Photoshop, lllustrator, After Effects and Procreate
Researcher
P

Reforming Archaic Conventions is an independently developed project created during my The outcome was an animated poster designed to raise awareness about the ineffective and
undergraduate studies in Visual Communication. This project critically examined the shortcomingsin  outdated domestic and marital abuse laws prevalent in India. The eight corners incorporate symbols

existing laws by identifying their vague definitions. Rather than depicting scenes of abuse, the design representing marriage and India, while the four-headed lion signifies the law.

quoted the laws themselves- preserving the typographic tone and structure found in the Indian

Constitution, reinforcing the tension between the authoritative tone of the law and its failure to protect. View casestudy

snr.sruthi@gmail.com +44 7 587487451
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Sruthi Nair Reforming Archaic Conventions

Typefaces & Visual Language
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Sruthi Nair Reforming Archaic Conventions

Final Outcome
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Sruthi Nair

Editorial Design | Educational book design | Generative lllustration

v

Taken From the Wild is an independently developed redesign project that reimagines a children’s
educational book about endangered animals affected by commercial exploitation. The original
publication relied on photographic imagery and a muted visual style, so | set out to create a more
engaging and child-friendly experience.

Using Al-assisted watercolour illustrations, the visuals were rebuilt to feel warmer, more expressive,
and better suited for readers aged seven to ten. The redesign also introduces an updated typeface
and a brighter visual language, helping simplify complex information while keeping the tone
approachable.

snr.sruthi@gmail.com

Year: Role: Tools:
2025 Graphic Designer InDesign, Photoshop, lllustrator and Adobe Firefly

The book combines lifespan indicators, population counts, and clear explanations of threats alongside
a playful multi-format layout with varied page sizes to guide attention and create visual rhythm.This
updated edition reflects an interest in using generative tools responsibly within editorial design and
demonstrates how Al, illustration, and child-centred communication can work together to create an
informative yet inviting reading experience.

+44 7 587487451
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Typefaces

PRIMARY TYPEFACE:
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SECONDARY TYPEFACE:
Din Alternate
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Selective Recording

Independent Project | Editorial Design | Archive

Selective Recording

Tools:
InDesign, Photoshop, lllustrator and Risograph

Role:
Graphic Designer &
Researcher

Year:
2024

The Black-anad-White World of Nen—

/fou couldr

g @
s 8
e

. &

[

Selective Recording is an ongoing, independently developed database project that began during my
postgraduate studies at UAL. Its first edition is a research-led publication indexing Malayalam films
that portray NRIs (Non-Residential Indians) at the extreme ends of the socio-economic spectrum,
framing their experiences and their relationship with the Gulf countries through a black-and-white lens
of dream versus nightmare.

snr.sruthi@gmail.com

e — —

Using a factual tone, the publication examines the limited archetypes employed by Malayalam
filmmakers when depicting Gulf-based NRIs, analysing films from 2000—2024 across a case study of
thirteen titles. Designed for linear and non-linear reading, each chapter offers a distinct point of entry
into the research.

The project was well received and featured at Bounty Hunters and at A Line Which Forms A Volume
(ALWFAV)’'s symposium at London College of Communication, where | presented the research
methodologies behind the publication.

View casestudy

+44 7 587487451
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Typefaces

PRIMARY TYPEFACE:
Franklin Gothic Book
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Selective Recording
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Risograph Printing
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The Black-and-White World of Non-
Residentiallndians in Malayalam Film

Do you know what changed
this desert Dubai to the Dubai
we see today? Dreams. A lot of
people’s dreams, their visions,
their earnings.
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A Line Which Forms A Volume

Critical Reader | Editorial Design | Refraction Year: Role: Tools:
2025 Production Lead InDesign, Photoshop and Lithograph

A Line Which Forms A Volume (ALWFAV) is a critical reader and symposium of graphic design-led The primary outcome of this project is a publication with an edition of 500, printed in January 2025
research, which is written, edited, designed, and published by participants of the MA Graphic Media and distributed globally. The 8th edition is now available for sale in bookstores within the UK or can be
Design (MA GMD) course at the London College of Communication (LCC) and advised by Irene bought online on the MAGMD website.

Sempere. Our eighth issue focuses on the concept of refraction and how when applied to design,
leads to outcomes that are omnidirectional- a single concept can lead to various outcomes based on
the designers’ personal perspective and cultural background on the subject.
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Sruthi Nair A Line Which Forms A Volume

Typetaces & Litho Printing

PRIMARY TYPEFACE:
Edition International
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PERSON 2
Handling pages from 73 till 1
Double check that all pages are assembled in the correct order

Assembled
Books

Add Covers
FINAL CHECK

Handling binding and doing the final check for

numbering, and adding covers)

PERSON 3

PERSON 1
Handling pages from 1511ill 75

+ Starting Point . ;
9 Double check that all pages are assembled in the correct order
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PAPER PLAN_2

SECONDARY TYPEFACE: Dimension : Number of pages for one book : Number of sheets for one book :

150mm x 190mm 152 pages > 10 sheets of SRA2 Edixion ( One SRA2 creates 16 pages )

a a a
E d lt l O n [U u | | | e I | C a | Number of copies we need Number of sheets for all books :
500 copies - 500 (copies) x 10 (sheets) + (600 extra) = 5600 sheets of SRA2 Edixion

( = 2800 sheets of SRAT Edixion )
PLATE PLAN_2

| | | | | | | | | |
| | | | | | |
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Sruthi Nair

How We Read

Independent Project | Editorial Design | Design Literature

How We Read examines the first encounters of MA Graphic Media Design (MAGMD) students with
graphic design literature and how their educational backgrounds shape their perceptions. The book
presents an Al-facilitated comparative review based on data from 2023-24 MA GMD participants.
It analyses three reading lists— Seminal, Disciplinary, and Positional; exploring the role of design
literature, while establishing historical and theoretical connections and personal engagement with
these ideas.

snr.sruthi@gmail.com

Year: Role: Tools:
2024 Graphic Designer & InDesign and Digital Print
Editor

The different classifications of periodicals are divided into 3 main chapters in the publication. Keeping
a consistent layout, the publication uses colour and typefaces to differentiate between each section.

Developed by Carlos Romo-Melgar and Bryony Quinn, this project stems from the Literature Review

module at LCG, designed to help students shape their critical perspectives on design writing and its
relevance to their practice.

+44 7 587487451
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Typeface
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Final Outcome

W. Weingart's My Way to Typography

My Way to Typography’ by Wolfgang Weingart, written in 2000, explores a diverse mix
of content.

Weingart offers insights
into his personal journe in
typography, shares practical
knowledge about letterpress

techniques, discusses

his approach to teaching

typography, and delves into his
philosophical perspectives on

design.

Though a synthesis of insights fram
various reviewers, including Xino Tang,
Hannah Rescher, Ting-An Chan, Sruthi
Nair, Shiying Li, Dirsn Na, Yiyang Li,
Aasths Chauhan, Lauren Housden,
and Regina Gonzale Rossi, collectively
delve into Weingarts journey of bresking
boundaries and reshaping the landscape of
contemporary design. Weingarts rebellion
against the percaivad stagnation of Swiss
ional typography is 3 recurving theme
across the reviews.

I

snr.sruthi@gmail.com

He viewed traditional
typography as reaching the
‘threshold of stagnation,
prompting him to rescue it
from this state through radical
experimentation,

ighlights Weingart's befief that
ypographic rules necessitates
understanding of them, echaing
timent that innovatian stems fram mastery. Roscher stresses Weingart's radical
appeoach, pushing typography to its
fimits of legibility ond exploring
uncanweontions] arrangements to challenge
established norms.
The connection with ather sourcas revesls
influence on cantemporary design discourse. References to Jan Tschichold s
lew Typography undarscore the departure

relearning typographic rul hi
breakthroughs in design, a3 noted by
Chauhan, Marsavar, Li's comparison to the
cebelious spirit of Fashion ican Vivienne
Westwood illustrates the beoader cultursl
impat of challenging established narms in
croative felds.
Personal experiences shared by reviewers
resonate with Weingart's journey.
scts on his own apprehension towards breaking boundarices in design,
ting the impartance of undarstanding typographic systems to fostar craativity.
indergraduate project and Lis
ourney further underscore the
sestioning nerms and exploring
ol spproachos

Afonss Mates and Mark Fisher, T Tried to Subver? Capiralism
Design Precice ‘m Luaking For a Job

Still a Cis)Man's World?
ical Harm,

Conbamgarary Edghic Desn
Richard Has Wers f Sesing Eochs

Positionality

It can also refer to how o person's identity and their cultural background
can influence (or patentially bias) their understanding and outlaok of the
world. In this section, you will encounter works that boldly challenge the
estoblished rules and expectations of designers and design, offering o
provocative contrast te the principles outlined in the Disciplinary section.

faces' In Glossary of Undiscipined
becca Steghany. Leipmig. Spector

Lee, Jungmysms, Enatic
g, edsted by Anjo.Kal
Bosk:

7. Lee's Emotional Typefaces

“Emotional Typefaces' by Jungmyung Lee, published in 2021, explores the
intersection of typography and emetion

c~holoas
yCNolog

By examining various case studies
and research findings, Lee highlights
the: significance of choasing the right
typeface in conveying the desired
tone and message.

The emotional depth inherent in

letterforms, highlighting the role of

typography In evoking nomverbal cues

e woices. Hear Vyas acknowledges the creative potential of entional
typefaces, exemplified by the 365-
day typography trend on Instagram,
which serves as a platform for
artists fo express their talents and
emoticnal understanding through

This resonates with

the experiential learning shared by
reviewer Sherya Joshi, who recalls an
ossignment involving tangible objects

to create typefaces, emphasising the importance of sensory exploration in

understanding the emotional nuances

of typography.

‘Title: How We Read

Subtitle: A comparative
review of initial reactions
to graphic design
literature at M A Graphic
Media Design

Disciplinary

Building on concepts aduced in the Seminal section, this section focuses on
texts that discuss the diverse roles and respensibilities of designers in their re-

felds, eutlining the stondards and that pro-
fussional conduet,

Li-Ting Wang reflects on personal
experiences as a designer, where
typography was used ta convey
the mood and feelings of different
subjects. This underscores the
versatility of typefaces in capturing
diverse emotions and resonating
with specific audiences. Similarky,
reviewer Louren Housden highlights
the role of typefaces in shaping the overall design system and affectin
viewer's emational respanse.
Housden's observations underscore
the infricate relationship between
hy and design, where
each element contributes To the
desired outcome. Qiachua Yuan
delves into the subjective nature of
emotional typefaces, cautioning against potentiol misinterpretations due
to their subjective nature. Yu
contrasts emotional typefaces
realist typagraphy, which prioritises
clarity and readability over artistic
expression, This dichetomy between
«emotional and realist typefaces prampts reflections on the balance between
artistic ereativity and practical
communication gaals in Typography.

While Pin Ru Lai provides nuanced
insights into the design process and
emational resonance of typefaces,
Lal's discussion of emotional
typefaces’ historical context and
design inspirations adds depth fo
the understanding of typography as
a medium for emotional expression.
Similarly, Ruyi Zhang's exploration of
emational Typefaces as expressions

of material properties and emational states offers o fresh perspective on

the intersection of typography and

sbject ontology.

Medius [Blogh, 21 August 2015, bt
g 97ch099eE

C. Tonkinwise's Just Dasign

Reviewars shed light on the nuanced espacs of design theory and practice while
also revealing areas of contention and disagreement.

Centrol o this discourse is the fension be-
tween content and form. Juyi Wang, S
ying Li, and Xiao Tong emphasise the role
of design in shoping the future, underscor-
i i of designers to en-
& new reclities. They

Design Fiction, Speculative Design, ond
Criical Design, highlighting the transform-
otive potential of design in anticipating
and influencing the course of future evens,

1o Subver Capitalism With
job. In Whe Con Afford Ts
45, Set Marging, 2022

A, Matas and M. Fisher's I tried fo Subert
Capitalism With My Design Practice, Now I'm Lacking
F

Author Afonso Matas published a book titled Wha Can Afford To Be Critical
in 2022, In a chapter titled T Tried o Subvert Copitalism With My Design
Practice. Now I'm Looking For a Job, the outhor explores the ethical
dimensions of design, highlighting the tension between designers' potential
for sacietal reform and their canstraints within profit-driven systems.

The reviewers collectively highlight
the tension between designers’
idealistic aspirations for meaningful
change and the constraints imposed
by the capitalist framework.

Seminal

This section highlights influential texts that have shaped modern typography and
yrophic dasign. These works, many of which dste back to the 19603, continue to inform
contemparary design practices.

Seminal literature refers
to foundational works
introducing key principles
and frameworks, allowing for
future development.

Another point of contention revalves
oround the nature and scope of design au-
thorship. Wang ond Li advacate for a ho-

understanding of design authorship,
which encompasses not only the process.
of creating new material pracices but olso
the evaluation, eritique, and realisation of
Tuture possil

ing thet they perpstuate ar
tions and hinder the evolutin of design
practice. While he acknawledges the role
of designers in shaping future narratives,
he eritiques the proliferation of jargon in
design discourse, which he believes im-
pedes meaningful communication ond
callaboration.

Lanversely, Tang challenges esrtain terminologies used in design discourse, argu-
1] 2

Xiangning Chen eritiques the narrative

around the ‘power of design,

arguing that it inflates egos without

addressing larger systemic issues

and advocating for systemic change.

In contrast, Sruthi Nair expresses

optimism that designers should continue striving for impact despite the
limitations of capitalism, encouraging
ongoing ef

Louren Housden discusses the

1 challenges of aligning ethical beliefs
with commercial demands, while Bethany Faulkner echoes the need for
systemic change to Truly make o
difference, rejecting the notion
that design alone can solve complex
sacietel problems.

B. Warde's The Crystal Goblet

The Crystal Goblet’ by Beatrice Warde, mritten in 2009, sdvocatas for a subtle and
discreet styhe of typagraphy

Warde's argument emphasises
the importance of typography
that enhances clarity and
comprehension, rather
than overshadowing or
obscuring the intended
meaning of the text.

All reviewers agree that the primary purpose of typography s to facilitate
communication, and typagraphy should

prioritise clasity and readability to achicee

this gosl. Many, including Hanyu Yang,

Ting-An Chan, Qischua Yuan, Ruyi Zhang,

and Shiying Li, agree with Warde's assertion

that typography should be transparent

orinvisible, serving 03 8 vassal to deliver

content witheut draing undue sttention

to iself,

They emphasise the
significance of functionality
over aesthetics,

Design of Scarcry. S

J. Goodbun, M. Klain, A. Rumpfhuber and J. Till's
Redesign

‘Authored by Jon Goodbun, Michoe! Klein, Andreas Rumpfhuber and Jeremy Till,
The Design of Scarcity, which was published in 2014, delves into the intricate rela-
tianship between design end scarcity within contemporory urban contexts.

A netable theme th inheren
in design's relatienship with prevailing

acanamic paradigms. Xiangning Chen

highlights how design serves as beth a

facilitator of genvine needs and @ perpe-

trator of desires within existing economic

frameworks. This duality unders.

challenges designers foce i

prominent aspect of the discourse revalves

araund design's respanse fo scarcity con-

ditians, as articuloted by Ruyi Zhang. Re-
oice that designers ore i

and promota ecolagical sustainal

the foce of resource limitations and envid
ranmentol constraints. Zhang odvocols
for stratagies such as creative repurposing
of materials and sing waste o5

Anthon Critical Design FAQ

1, On Typography
ography

Roland Barthes, The Death of the Author
Woligang Weingart, My Way to Typagraphy

Pent al COMIT 0 FEMOVE. ¢ 15
BTP 9463338 BIP

(OREE s

80

ISBN 979-8-34-75086
] 4”! LL

How We Read

particu|ar|y in ensuring
that the design does not
distract from the message

being communicated.

Chan and Yusn note the influsnce of modarnist principles on Warde's perspective,
cticulasly in her emphasis on simplicity,
functionality, and the rejection of excessive
namentation in typography. They
ognire Worde's alignment with the
ist mavement, which pricritised
onality and offciency in design.
Hawever, while some reviewars, ke Zhang
 Li,strongly advoeate for typogeaphy
st facuses an Functionslity and clarity,
thers, including Heer Vyas, Yiyang Li,
o Zuo, and Raquel Ji, express a more
d view. They suggest that the balance between assthetics snd functionality may
vary depending on cantext snd purpose.
Some, such as Vyas, believe that typagraphy
can be a pawerful tool for canveying
emotions, tone, and context, whila thers,
like Ji, undariine
the importanca of maintaining a focus on
clear communication.

Tharo is a divergence of apinions regarding
the relevance and effectiveness of Warde's
metaphor of the Crystal Goblet. Yang and
Zuo find it apt and insightful 1o illustrate
the concept of transparent typography.
Others, ke Evia May McMulty and
Xisngning Chen, exprass resarvations sbout

shors clarity and applicability to contemporary design contexts. Furthermore,

hy 538 temnsparant medium remsin relevant in medern design practices.

procticol approaches 1o address scarcity
‘while promoting susteinability. Further-
more, Ting-Wei Chiang examines design's
<ollabarative endeavaurs with business-
es and its evolving engagement with user
needs. Chiang discusses haw callaberative problom-solving approoches, such os
dosign thinking, are effective tocls for
dopting brands ta changing user pref-
sronces end practices.




Sruthi Nair

Ritz Carlton Hotel

Signage & Wayfinding | Environmental Graphics | Luxury Hotel Year: Role: Tools:
2022 Junior Signage InDesign, Photoshop and lllustrator
Designer

The Ritz-Carlton Hotel in Saudi Arabia required a bilingual signage system that balanced Drawing inspiration from Najdi architecture, the system referenced regional materials like mud brick,
functionality, elegance and cultural authenticity. Currently under construction, the signage needed to clay and stone alongside geometric patterns drawn from local design traditions. This approach
accommodate Arabic and English while ensuring clarity, accessibility and a refined visual hierarchy. ensured cultural sensitivity while aligning with the hotel’s luxury interiors.

snr.sruthi@gmail.com +44 7587487451



Sruthi Nair

Typefaces and Visual
Language
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Ritz Carlton

ARABIC TYPEFACE:

ITC Handel /\
ENGLISH TYPEFACE:

Proxima Nova I— \/ —|
AQ Aa Aa 2a

gdidiJl

(I At

Male Restroom Female Restroom Accessible Prayer Room Assembly Point

¥ ©

No Diving No Smoking Fire Extinguisher Fire Hose Reel

+44 7 587487451



Sruthi Nair Ritz Carlton

Signage Family

EXTERIOR SIGNS

Assembly Point Sign
2000mm height X 400mm width 80mm depth

Vehicular Directional Sign
1600mm height X 480mm width 480mm depth
,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, il Bt o o
Assembly Point
c ~ = 7 Pedestrian DirectionalSign- — — — — — — — — — ©~ — — 7 7 7 7 7 7 7 BN 0 0 B T T e e e e e T T -
1200mm height X 360mm width 360mm depth
Entrance
- . . g-D 777777777 T
Parking
- — Speciality || = - e e [ o
Restaurant
/\
_ ....-'-l 777777777 o
agljlan CLLlﬁ_LLL”
All Day Famil .
. ] F i Residences [ 1 S -

snr.sruthi@gmail.com +44 7587487451



Sruthi Nair Ritz Carlton

Signage Family

INTERIOR SIGNS

———————————————————————————————————————————————————— Directional Sign— — — — — — — __ — = = " " T T T T T T T T T T T T T T T T T T T T T T T T T T T o
Restroom Identity Sign . .
350mm height X 150mm width . . .
___________ Room Number Sign — — — — — — 290mmheight X220mmwidth . . . -l L w Fire Evacuation Sign_ _ _
180mm height X 180mm width < 75 &
R IRV E%M
————————————— AR T T 7T 1 I P~~~ 001-007 - -\ Hehasnanen
008 > U e
Joy <l o iT=11]] o eemeReem
Male Female Prayer Room o].--FPE G ff,:",,yﬂ..’m‘“&ﬁ
_____________ ) | |18 E___ 4 010-024 L 8 s s ae
Male Female Prayer
Restroom Restroom Rroom
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Sruthi Nair

Ritz Carlton

CONCEPT PROPOSAL

Ritz Carlton

M WAALER

MATERIAL MOOD PALETTE

TEXTURED METALS BRASS

Referenced from brand and interiors Referenced from brand and inferiors

mirage

CLAY AND STONE PATTERN

Referenced fiom local Saudi pottery crafts Referenced from local Saudi laticework

ICONOGRAPHY

FOH, Exterior and Parking Arrow
BOH Arrow
FOH and Exterior Icons

LI

Male Restroom Female Restroom Accessible

Parking Icons

Parking No Entry Green Parking
BOH Icons
) ) [ 2
Male Restroom  Female Restroom Female
Prayer Room

miraoe

-

4

A

Prayer Room

Accessible

wx
Male
Prayer Room

>
=S

No Smoking

L I3

00—0=

Truck

No Smoking

W@

Assembly Point No Diving
@—E;og %
Buggy Bicycle

(Y

Staircase Fire Escape  Door Fire Escape

0 @

Fire Extinguisher Fire Hose

i ©

Fire Extinguisher Fire Hose

DESIGN INTENT

Note: Refer on page 19 and page 29 for signage dimension

mirage

Antique Brass Aluminium Sheet Sandstone

OPTION 1 - ANTIQUE BRASS OPTION 2 - SANDSTONE

GUIDELINES

DR-003 VEHICULAR SIGN

MATERIAL AND FINISHES

1. 3mm thick stainless-steel grade 316L patterns etched / engraved PVD
coated in antique brass finish and cladded on steel structure.

2. 2mm thick aluminium sheet PPC in Signal Black (RAL 9004).

3. Digital UV printed content in Signal White (RAL 9003)

FONTS USED

Arabic - ITC Handel

English - Proxima Nova

Note: Awaiting operator feedback.

Parking
A
Gl
Al
R

Context and Design Elevation

mirage

DR-002 FREESTANDING PEDESTRIAN DIRECTIONAL SIGN

MATERIAL AND FINISHES

1. 3mm thick stainless-steel grade 316L patterns etched / engraved PVD
coated in antique brass and cladded on steel structure.

2. 2mm thick aluminium sheet PPC in Signal Black (RAL 9004).

3. Digital UV printed text in Signal White (RAL 9003).

FONTS USED

Arabic - ITC Handel
English - Proxima Nova

Note: Awaiting operator feedback.

Context Visual

mirage

snr.sruthi@gmail.com

+44 7 587487451



Sruthi Nair

Marriott Tagazout Bay Resort

Signage & Wayfinding | Environmental Graphics | Luxury Hotel Year: Role: Tools:
2022 Junior Signage InDesign, Photoshop and lllustrator
Designer

Marriott Taghazout Bay Resort required a bilingual signage system that communicated effectively Unlike other luxury hotels and resorts, the visual approach adopted was more minimalist while

in French and English while maintaining clarity, elegance and a refined visual structure. The signage maintaining elegance within the signage family. Drawing from the region’s local craftsmanship and the
system needed to feel cohesive with the hotel’s spatial identity and elevate the overall guest country’s aesthetics, the design incorporated natural materials such as wood and Corian white marble
experience. It also required the consideration of cultural influence on the visual language and to achieve a sense of understated luxury.

consistency in shaping wayfinding systems that were functional and aligned with Marriot’s existing
brand identity and experience.

snr.sruthi@gmail.com +44 7587487451



Sruthi Nair

Typefaces and Visual
Language

snr.sruthi@gmail.com

Male Restroom

Female Restroom

Fire Extinguisher

FRENCH + ENGLISH TYPEFACE:

Akzidenz-Grotesk BQ Condensed

Aa Aa Aa 1a

Aa Bb Cc Dd Ee Ff Gg Hh i Jj Kk LI
Mm Nn Oo Pp Qq Rr Ss Tt Uu Vv Ww
Xx Yy Zz

1234567890

Marriott Tagazout

+44 7 587487451



Sruthi Nair Marriott Tagazout

Signage Family

Room Directional Sign
140mm height X 440mm width 1 03 |

Fire Evacuation Plan Sign
Roam Identity|Sign 400mm height X 300mm width
110mm hpeight X 150mm Width

snr.sruthi@gmail.com +44 7 587487451



Sruthi Nair Marriott Tagazout

Floor Level Sign
200mm height

3 was

Repas Toﬂl"
Al Day Ding
Restaurant |

Specialty Rj

Bar A Theme.
Themed Bar.
i A
Salle De Bal
Ballroor | A
Salle De Réu
Meeting Rooi 001-043
Piscine
Pool GYM

Bar De La Pis 1 GYM
Pool Bar s |

Spa i

Spa e >

Gym i .
Gym 1

Les Tolettes i SPA
Restroom e SPA

PISCINE .
Lift Directory Sign POOL Washroom Sign
900mm height X 300mm width e 250mm height X 140mm width

Wall Directional Sign
500mm height

Wall Directional Sign
95mm height X 150mm width

snr.sruthi@gmail.com +44 7587487451



Sruthi Nair

Marriott Tagazout Bay Resort

CONCEPT PROPOSAL

Marriott Taghazout Bay Resort

— Agadir, Morocco
— Agadir, Maroc

100% Schematic Design June 23rd, 2022
100% Désign Schématique 23 Juin 2022

SAPST-MTB-GLS-00-SWF-RPT-5000

Marriott Tagazout

ID106 Restroom/Prayer Room Sign
Panneau De Toilettes/Salle De Priere

1. Corian white marble with sandstone finish.
2. Cut-out icon in wood finish.

FIXATION
Mechanically fixed to wall.

Note- Elevation is a placeholder only.
MATERIAUX

1. Marbre en Corian blanc avec finition gres.
2. Icone découpée en finition bois.

FIXATION
Fixé mécaniquement au mur.

Remarque - L'élévation est un espace réservé uniquement.

100 pm

eeeeeeeeeeeeee

eeeeeeeeeeeeee

sssssssss

Context Elevation
Contexte De L'élévation

Design Elevation
Modéle D'élevation

DR-101 Room Directional Sign
Panneau Directionnel De Salle

ID-1073 Room Number Sign
Plaque Avec Le Numéro De Chambre

MATERIALS

1. Corian white marble with sandstone finish.
2. Natural wood.

3. Cut through numbers.

FIXATION
Mechanically fixed to wall.

MATERIAUX

1. Marbre en Corian blanc avec finition grés.
2. Bois naturel.

3. Découpez a travers les chiffres.

FIXATION

Fix¢é mécanic aumur.
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Context Elevation
Contexte De L'élévation

Design Elevation
Modéle D'élevation

#00 Material References
Matériel Références

AD-105 Disclaimer - Sauna/Steam
Avis De Non-Responsabilité - Sauna/Hammam

MATERIALS
1. Dark brass sheet.
2. Etched and infill content in Signal White (RAL 9003).

FIXATION
Mechanically fixed to wall.

Note - Elevation is placeholder only.
MATERIAUX
1. Feuille de laiton foncé.

2. Contenu gravé et garni en Blanc De Sécurité (RAL 9003).

FIXATION
Fixé mécaniquement au mur.

Remarque - L'élévation est un espace réservé uniquement.

w0551

Context Elevation
Contexte De L'élévation

Design Elevation
Modele D'élevation

@  muzéoi €MA. @  muzéoi  €IMA.
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| et's work together

A multidisciplinary designer exploring design as a tool for
storytelling, critical inquiry and cultural reflection.

Her experience spans corporate design, printmaking,
signage & wayfinding and research, with a particular focus
on cultural representation in media.

PHONE +44 7 587 487 451
EMAIL snr.sruthi@gmail.com
WEBSITE sruthinair.com

LINKEDIN https://www.linkedin.com/in/sruthi-nair-2203/
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