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Sruthi Nair
PHONE									                  +44 7 587 487 451

EMAIL									            snr.sruthi@gmail.com

WEBSITE										               sruthinair.com

LINKEDIN					         https://www.linkedin.com/in/sruthi-nair-2203/

A multidisciplinary designer exploring design as a tool for 
storytelling, critical inquiry and cultural reflection.  
Her experience spans corporate design, printmaking, 
signage & wayfinding and research, with a particular focus 
on cultural representation in media.

https://sruthinair.com
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Sruthi Nair All Works

Mina Branding + Identity

Talktime Social Media + Web DesignMarriott Hotel Signage Design

Ritz Carlton Signage Design

How We Read Editorial Design

A Line Which Forms A Volume Editorial DesignSelective Recording Editorial Design

Taken From The Wild Editorial Design

i-Refer Branding + Identity

Reforming Archaic Conventions Motion Graphics
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TalkTime
Branding | Social Media + Website Design | Health Awareness

TalkTime is a Dubai-based platform offering individuals a safe, supportive space to connect with 
trained listeners for emotional support. The objective was to develop a cohesive visual language for 
social media and the website that clearly and consistently communicates the platform’s core values of 
empathy, approachability, and discretion.

The resulting visual language was designed to be adaptable across social media channels, reinforcing 
TalkTime’s mission while enhancing user engagement. Developed in collaboration with Aamna Hamid, 
the system included a set of modular templates and visual guidelines that brought coherence to the 
platform’s digital presence.

View website
View social media

Year:
2021

Role: 
Graphic Designer

Tools:	  
InDesign, Photoshop, Illustrator, Canva and Wordpress

https://talktime.ae
https://www.instagram.com/talktime.official/
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Sruthi Nair

Social Media Identity

View social media

Talktime

https://www.instagram.com/talktime.official/
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Sruthi Nair Talktime

Website Design

View website

https://talktime.ae
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Mina H.Majid
Rebranding | Social Media | Personal Branding

Mina H. Majid is a Middle Eastern content creator and writer whose work explores identity, humour, 
and cultural duality with an unfiltered, self-aware voice. As her platform grew, she sought a rebrand 
that reflected her personality and the balance between her Middle Eastern heritage and American 
upbringing.

The visual identity rejects overly polished personal-brand aesthetics, instead drawing on the tension 
and harmony of her dual background. A handwritten logo blends spontaneity with subtle calligraphic 
influences, merging informality and heritage.

Rooted in an anti-brand approach, the design embraces imperfection, spontaneity, and fluidity. Its 
irregular forms express identity as something layered and continually evolving. The result is a bold, 
personal mark that mirrors Mina’s unfiltered voice and playful self-expression.

The system extends across her blog, stationery and social media, remaining cohesive yet flexible and 
unmistakably hers.

Year:
2025

Role: 
Graphic Designer

Tools:	  
InDesign, Photoshop, Illustrator, After Effects, Canva and Figma
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New Identity

mina + مِِينََا
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Comparison

Previous identityNew identity

Mina H. Majid
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Sruthi Nair Mina H. Majid

Typeface & Visual Language

Aa Aa Aa Aa

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj 
Kk Ll Mm Nn Oo Pp Qq Rr Ss 
Tt Uu Vv Ww Xx Yy Zz

1 2 3 4 5 6 7 8 9 0

FOR HEADERS:

Urbane Rounded Bold

Aa Aa Aa Aa

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj 
Kk Ll Mm Nn Oo Pp Qq Rr Ss Tt 
Uu Vv Ww Xx Yy Zz

1 2 3 4 5 6 7 8 9 0

FOR BODY:

Urbane Rounded Medium

#ACFD01 #F4F0C6#36A9BB #261820#FB029C
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Sruthi Nair Mina H. Majid

Brand Communications
EMAIL SIGNATURES | LETTER HEADS | 
BUSINESS CARD | TOTEBAG | SWEATSHIRT
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Whoever thinks burritos are better than 
shawarma needs to unfollow me rn!

@unfiltered.mina

Am I funny-haha or am I funny-existential?

They ask me, “So, where are you from?”
and I say, “Wallah… depends on the day.”
Some days I’m all hummus and chaos,
other days, iced coffee, L.A. cliché.

My playlist’s confused
Fairuz then Frank Ocean,
“Habibi” in one ear,
“Bruh” in motion.

I’m a mashup,
a remix,
a walking contradiction.
Half ‘yalla’, 
half ‘wait, what’s the wifi condition?’ 

����

@unfiltered.mina

@unfiltered.mina

Am I funny-haha or am I funny-existential?

They ask me, “So, where are you from?”
and I say, “Wallah… depends on the day.”
Some days I’m all hummus and chaos,
other days, iced coffee, L.A. cliché.

My playlist’s confused
Fairuz then Frank Ocean,
“Habibi” in one ear,
“Bruh” in motion.

I’m a mashup,
a remix,
a walking contradiction.
Half ‘yalla’, 
half ‘wait, what’s the wifi condition?’ 

����

@unfiltered.mina

@unfiltered.mina

Traveling home...(i think)?

@unfiltered.mina

Social Media Identity

They ask me, “So, where are you from?”
and I say, “Wallah… depends on the day.”
Some days I’m all hummus and chaos,
other days, iced coffee, L.A. cliché.

My playlist’s confused
Fairuz then Frank Ocean,
“Habibi” in one ear,
“Bruh” in motion.

I’m a mashup,
a remix,
a walking contradiction.
Half ‘yalla’, 
half ‘wait, what’s the wifi condition?’ 

����

Chat unavailable: 
This conversation has been discontinued 

due to cultural complexity.

Where are you from?

Hi! I'm Mina

           Living the Double-Life No-one Prepared Me For           Living the Double-Life No-one Prepared Me For

Voices We Love!
Who: Sara Masin.
Topics: Identity, Culture and 
worldwide cuisine

           Baklava & fireworks: Eid meets the 4th of July.
Calling Contributors!
If you write about identity, diaspora 
life, culture clashes & self-aware 
chaos—I want you.
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Sruthi Nair KPMG | i-Refer

i-Refer | KPMG
Branding | Social Media + Website Design | Financial Sector

KPMG Lower Gulf launched i-refer as a sub-brand within its internal communications framework, 
created to encourage employees to recommend talented candidates for open roles. The purpose 
of the programme was to build a stronger, more diverse talent pipeline by activating the networks of 
existing staff, while making the referral process simple, rewarding, and engaging.

As a sub-brand, the outcome needed to reflect KPMG’s existing brand guidelines while introducing 
a fresh, distinctive visual language that could be applied seamlessly across email signatures, 
newsletters, presentations, and internal communications. 

The visual identity took inspiration from the tangram, symbolising how individual contributions come 
together to complete a bigger picture.  A deliberate gap formed the letter “I,” representing the role 
of the employee as the missing piece in shaping high-performing teams. The result was a flexible, 
cohesive system that combined strategic clarity with visual warmth, reinforcing KPMG’s culture of 
collaboration and recognition. 

Year:
2025

Role: 
Graphic Designer

Tools:	  
 InDesign, Photoshop, Illustrator, After Effects and SharePoint
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New Identity

i+
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Nina Allison
People Engagement Manager | People, Performance and Culture 

KPMG Lower Gulf
The Offices Building 5
One Central
Dubai World Trade Center
PO Box 3800
Dubai, United Arab Emirates 

Mobile
Tel
Fax
Email
Web

+971 52 996 9318
+971 4 403 0300
+971 4 330 1515
nallison2@kpmg.com
kpmg/ae
Office MAP

Rum evel min pra si corem comnian imusdae sincillant et 
veleces estrum, ipsapides inus ium eturio. Ut maio in pro 
magnatus, eaturepro escientio od maximet qui alis millit mo 
eossum repe quature mporemp ostiae nullabo. Nam dolupta 
tibusapici sed utatae. Facea as con cone repero verio. 
Invent odicabo. Ut facest ditat aut volupta tissit qui ipsum 
que possimiliqui ium quae. Mi, quo berum quia dusdam aut 
mil eatem. Tem nimet audae exerrorpos de conem ipsum, 
est que magnis estrumquis ea nus demporro ditio. Nem que 
saerisim qui quam quatibeaqui que corit volo illes dolorem

Brand Communications
EMAIL SIGNATURES | NEWSLETTERS
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Sruthi Nair KPMG | i-Refer

Brand Communications
REFERRAL TEMPLATES
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Sruthi Nair KPMG | i-Refer

Brand Communications
I-REFER BRAND GUIDELINES

Logos
Logo lockup- colour Logo lockup- colour

Logo lockup- single colour (lightmode) Logo lockup- single colour (lightmode)

Logo lockup- single colour (darkmode) Logo lockup- single colour (darkmode)

Secondary Logo 
Lockup

Primary Logo Lockup

© KPMG [2020]. All rights reserved. This material is proprietary and may not be shared or reproduced without consent. page #

Brief About i-Refer
i-refer is KPMG’s internal employee referral 
programme, created to empower staff to recommend 
talented individuals from their personal and 
professional networks for available roles across 
the firm. It provides employees with the guidance 
and tools needed to make referrals efficiently and 
effectively, supporting KPMG’s talent acquisition 
efforts.

Objectives
The objective of i-refer is to establish a clear, 
engaging, and consistent referral framework that 
motivates employees to participate. Its aim is to 
strengthen KPMG’s talent pipeline, make the referral 
process simple and rewarding, and foster a culture 
of collaboration, engagement, and ownership in 
building high-performing teams.

© KPMG [2020]. All rights reserved. This material is proprietary and may not be shared or reproduced without consent. page 2

Brand 
Communication
Email Signature Nina Allison

People Engagement Manager | People, Performance and Culture 

KPMG Lower Gulf
The Offices Building 5
One Central
Dubai World Trade Center
PO Box 3800
Dubai, United Arab Emirates 

Mobile
Tel
Fax
Email
Web

+971 52 996 9318
+971 4 403 0300
+971 4 330 1515
nallison2@kpmg.com
kpmg/ae
Office MAP

200 px

© KPMG [2020]. All rights reserved. This material is proprietary and may not be shared or reproduced without consent. page 8

Colours

Typography

Arial Bold

Aa Aa Aa Aa

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm Nn 
Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz

1 2 3 4 5 6 7 8 9 0

Arial Regular

Aa Aa Aa Aa

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm Nn Oo 
Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz

1 2 3 4 5 6 7 8 9 0

In accordance with KPMG Guidelines, the Arial 
typeface will be used for subheads and body copy 
in PowerPoint, documents, e-communications and 
websites for all i-Refer work.

HEX 00338D HEX 005EB8 HEX 0091DA

© KPMG [2020]. All rights reserved. This material is proprietary and may not be shared or reproduced without consent. page 5

i-Refer
Brand Guidelines

info@kpmgrefer.ae
kpmg.com

Concept The i-refer identity uses tangram-inspired modular 
shapes, with the letter “I” depicted through 
negative space. This visual approach emphasizes 
participation, hierarchy, and cohesion, symbolizing 
how each employee’s referral completes the team.

i+

© KPMG [2020]. All rights reserved. This material is proprietary and may not be shared or reproduced without consent. page 3
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People Engagement Website



+44 7 587487451snr.sruthi@gmail.com

Sruthi Nair

Reforming Archaic Conventions
Independent Project | Animated Poster | Legal Reform

Reforming Archaic Conventions is an independently developed project created during my 
undergraduate studies in Visual Communication. This project critically examined the shortcomings in 
existing laws by identifying their vague definitions. Rather than depicting scenes of abuse, the design 
quoted the laws themselves– preserving the typographic tone and structure found in the Indian 
Constitution, reinforcing the tension between the authoritative tone of the law and its failure to protect.

The outcome was an animated poster designed to raise awareness about the ineffective and 
outdated domestic and marital abuse laws prevalent in India. The eight corners incorporate symbols 
representing marriage and India, while the four-headed lion signifies the law.

View casestudy

Year:
2020

Role: 
Graphic Designer & 
Researcher

Tools:	  
InDesign, Photoshop, Illustrator, After Effects and Procreate

https://sruthinair.com/rac_case-study
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Sruthi Nair Reforming Archaic Conventions

Typefaces & Visual Language

PRIMARY TYPEFACE A:

Snell Roundhand

Aa Aa Aa Aa Aa Aa Aa Aa

PRIMARY TYPEFACE B:

Pill Gothic

Aa Aa Aa Aa

SECONDARY TYPEFACE:

Ivy Mode
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Sruthi Nair Reforming Archaic Conventions

View animation

Final Outcome

https://sruthinair.com/reforming-archaic-conventions
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Taken From The Wild
Editorial Design | Educational book design | Generative Illustration

Taken From the Wild is an independently developed redesign project that reimagines a children’s 
educational book about endangered animals affected by commercial exploitation. The original 
publication relied on photographic imagery and a muted visual style, so I set out to create a more 
engaging and child-friendly experience.

Using AI-assisted watercolour illustrations, the visuals were rebuilt to feel warmer, more expressive, 
and better suited for readers aged seven to ten. The redesign also introduces an updated typeface 
and a brighter visual language, helping simplify complex information while keeping the tone 
approachable.

The book combines lifespan indicators, population counts, and clear explanations of threats alongside 
a playful multi-format layout with varied page sizes to guide attention and create visual rhythm.This 
updated edition reflects an interest in using generative tools responsibly within editorial design and 
demonstrates how AI, illustration, and child-centred communication can work together to create an 
informative yet inviting reading experience.

Year:
2025

Role: 
Graphic Designer

Tools:	  
 InDesign, Photoshop, Illustrator and Adobe Firefly
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PRIMARY TYPEFACE:

Baga

Aa Aa Aa Aa

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm Nn 
Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz

1 2 3 4 5 6 7 8 9 0

Aa Aa Aa Aa

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm Nn Oo Pp 
Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz

1 2 3 4 5 6 7 8 9 0

SECONDARY TYPEFACE:

Din Alternate

Typefaces

Taken From The Wild 
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Final Outcome

Taken From The Wild 
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Selective Recording
Independent Project | Editorial Design | Archive

Selective Recording is an ongoing, independently developed database project that began during my 
postgraduate studies at UAL. Its first edition is a research-led publication indexing Malayalam films 
that portray NRIs (Non-Residential Indians) at the extreme ends of the socio-economic spectrum, 
framing their experiences and their relationship with the Gulf countries through a black-and-white lens 
of dream versus nightmare.

Using a factual tone, the publication examines the limited archetypes employed by Malayalam 
filmmakers when depicting Gulf-based NRIs, analysing films from 2000—2024 across a case study of 
thirteen titles. Designed for linear and non-linear reading, each chapter offers a distinct point of entry 
into the research.

The project was well received and featured at Bounty Hunters and at A Line Which Forms A Volume 
(ALWFAV)’s symposium at London College of Communication, where I presented the research 
methodologies behind the publication.

View casestudy

Year:
2024

Role: 
Graphic Designer & 
Researcher

Tools:	  
InDesign, Photoshop, Illustrator and Risograph

https://sruthinair.com/selective-recording_case-study
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PRIMARY TYPEFACE:

Franklin Gothic Book

Aa Aa Aa Aa

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm Nn Oo Pp 
Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz

1 2 3 4 5 6 7 8 9 0

Aa Aa Aa Aa

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm 
Nn Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz

1 2 3 4 5 6 7 8 9 0

SECONDARY TYPEFACE:

Bookman Old Style 

Typefaces
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Risograph Printing
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Final Outcome
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Final Outcome
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A Line Which Forms A Volume
Critical Reader | Editorial Design | Refraction Year:

2025
Role: 
Production Lead

Tools:	  
InDesign, Photoshop and Lithograph

A Line Which Forms A Volume (ALWFAV) is a critical reader and symposium of graphic design-led 
research, which is written, edited, designed, and published by participants of the MA Graphic Media 
Design (MA GMD) course at the London College of Communication (LCC) and advised by Irene 
Sempere. Our eighth issue focuses on the concept of refraction and how when applied to design, 
leads to outcomes that are omnidirectional– a single concept can lead to various outcomes based on 
the designers’ personal perspective and cultural background on the subject. 

The primary outcome of this project is a publication with an edition of 500, printed in January 2025 
and distributed globally. The 8th edition is now available for sale in bookstores within the UK or can be 
bought online on the MAGMD website. 
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PLATE PLAN_2

PAPER PLAN_2

Number of pages for one book : 
152 pages

Number of copies we need : 
500 copies

Number of sheets for one book : 
→ 10 sheets of SRA2 Edixion ( One SRA2 creates 16 pages )

Dimension :
150mm  x  190mm

Number of sheets for all books : 
→ 500 (copies) x 10 (sheets) + (600 extra) = 5600 sheets of SRA2 Edixion
( = 2800 sheets of SRA1 Edixion )

1 2 3 6 74 5 8 9 10 11

12

Paul Bailey Paul Bailey Paul Bailey Paul Bailey Paul BaileyPaul Bailey Paul Bailey

Aditi

Intro IntroTitle

Aditi

13

Aditi Aditi

14 15

Aditi Aditi Andy

16 17 18 19 20 21

Kea

24

22 23

Andy Andy Kea Kea

Kea Nadia Nadia Nadia conver N/G

26 27

Lin zhu

25 28 29 30 31

Lin zhu conver N/G conver N/G

32 33

conver N/G conver N/G

Gunesh

34 35

36

Kea

37

Runbin Lily LilyLily

38 39

Gunesh

42 4340 41 44 45 46 47

Gunesh Gunesh Gunesh Runbin Runbin Runbin

Lime plate 1

Lime plate 2,3 Lime plate 2,3

Lime plate 1

PRIMARY TYPEFACE:

Edition International

Aa Aa Aa Aa

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm Nn Oo 
Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz

1 2 3 4 5 6 7 8 9 0

Aa Aa Aa Aa

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll 
Mm Nn Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx 
Yy Zz

1 2 3 4 5 6 7 8 9 0

SECONDARY TYPEFACE:

Edition Numerical

Typefaces & Litho Printing
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Final Outcome
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Symposium
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How We Read
Independent Project | Editorial Design | Design Literature Year:

2024
Role: 
Graphic Designer & 
Editor

Tools:	  
InDesign and Digital Print

How We Read examines the first encounters of MA Graphic Media Design (MAGMD) students with 
graphic design literature and how their educational backgrounds shape their perceptions. The book 
presents an AI-facilitated comparative review based on data from 2023-24 MA GMD participants. 
It analyses three reading lists— Seminal, Disciplinary, and Positional; exploring the role of design 
literature, while establishing historical and theoretical connections and personal engagement with 
these ideas. 

The different classifications of periodicals are divided into 3 main chapters in the publication. Keeping 
a consistent layout, the publication uses colour and typefaces to differentiate between each section.

Developed by Carlos Romo-Melgar and Bryony Quinn, this project stems from the Literature Review 
module at LCC, designed to help students shape their critical perspectives on design writing and its 
relevance to their practice.
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Typeface

POSITIONALITY TYPEFACE:

Comic Sans

Aa Aa Aa Aa

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk 
Ll Mm Nn Oo Pp Qq Rr Ss Tt Uu 
Vv Ww Xx Yy Zz

1 2 3 4 5 6 7 8 9 0

Aa Aa Aa Aa

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm Nn Oo Pp 
Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz

1 2 3 4 5 6 7 8 9 0

Aa Aa Aa Aa

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm 
Nn Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy 
Zz

1 2 3 4 5 6 7 8 9 0

SEMINAL TYPEFACE:

Brandon Grotesque

DISCIPLINARY TYPEFACE:

Futura PT
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Final Outcome
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Ritz Carlton Hotel
Signage & Wayfinding | Environmental Graphics | Luxury Hotel Year:

2022
Role: 
Junior Signage 
 Designer

Tools:	  
 InDesign, Photoshop and Illustrator

The Ritz-Carlton Hotel in Saudi Arabia required a bilingual signage system that balanced 
functionality, elegance and cultural authenticity. Currently under construction, the signage needed to 
accommodate Arabic and English while ensuring clarity, accessibility and a refined visual hierarchy.

Drawing inspiration from Najdi architecture, the system referenced regional materials like mud brick, 
clay and stone alongside geometric patterns drawn from local design traditions. This approach 
ensured cultural sensitivity while aligning with the hotel’s luxury interiors. 



+44 7 587487451snr.sruthi@gmail.com

Sruthi Nair Ritz Carlton

Typefaces and Visual 
Language

Male Restroom

No Diving

Female Restroom

No Smoking

Accessible

Fire Extinguisher

Prayer Room

Fire Hose Reel

Assembly Point

ARABIC TYPEFACE:

ITC Handel

آل آل آل آل

Aa Aa Aa Aa

ENGLISH TYPEFACE:

Proxima Nova

Arrows
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Pedestrian Directional Sign
1200mm height X 360mm width

Assembly Point Sign
2000mm height X 400mm width

360mm depth

Vehicular Directional Sign
1600mm height X 480mm width 480mm depth

80mm depth

Assembly Point
نقطة التجمع

Speciality
Restaurant

 مطعم
متخخصص

مطعم
مدار اليوم

All Day Family
Restaurant

Hotel
Entrance

مدخل
الفندق

Residences

الشقق
السكنية

Parking
موقف

Signage Family
EXTERIOR SIGNS
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Room Number Sign
180mm height X 180mm width

Room Identity Sign
350mm height X 150mm widthRestroom Identity Sign

290mm height X 220mm width

Male
Restroom

Female
Restroom

Prayer
Rroom

Fire Evacuation Sign
210mm height X 280mm width

Lift Directory Sign
500mm height X 380mm width

Room Number
Directional Sign

500mm height X 380mm width

Fire Escape Route مسار مخرج الحريق

You Are Here
مكان وجودك الآن

Fire Equipment
معدات اطفاء الحريق

Escape Route
طريق الهروب

Fire Telephone
الهاتف الخاص بقسم الحرائق

Emergency Exit
مخرج الطوارئ

Alarm Point / Break Glass
كبسة الانذار / كسر الزجاج

(Graphic Map)

In case of emergency, please evacuate in a calm and orderly way and follow the designated exit routes.
في حالات الطوارئ الرجاء إخلاء المكان بنظام وهدوء وإتباع مسارات الخروج المخصصة لذلك

Emergency Services Number
رقم خدمات الطوارئ

Police
شرطة 999

Storeroom
المخزن

Male
رجال

Prayer Room
المصلى

Female
نساء

1
منطقة لعب الأطفال
Kid’s Playing Area

النادي الرياضي
Gym

سبا
Spa

غرفة الأجتماعات
Meeting Room

المسبح
Pool2

مطعم متخخصص
Specialty Restaurant

مطعم مدار اليوم
All Day Family Restaurant

مقهى / لوبي لاونج
Lobby Lounge/Café

111
منطقة لعب الأطفالمنطقة لعب الأطفالمنطقة لعب الأطفال
Kid’s Playing AreaKid’s Playing AreaKid’s Playing Area
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SpaSpaSpa
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المسبح
Pool2
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All Day Family RestaurantAll Day Family RestaurantAll Day Family Restaurant

مقهى / لوبي لاونجمقهى / لوبي لاونجمقهى / لوبي لاونج
Lobby Lounge/CaféLobby Lounge/CaféLobby Lounge/Café
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منطقة لعب الأطفال
Kid’s Playing Area

النادي الرياضي
Gym

سبا
Spa

غرفة الأجتماعات
Meeting Room
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المسبح
Pool2

مطعم متخخصص
Specialty Restaurant

مطعم مدار اليوم
All Day Family Restaurant
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Sruthi Nair Ritz Carlton

Ritz Carlton
CONCEPT PROPOSAL

VOLUME 01  -   EXECUTIVE SUMMARY

VOLUME 02  - 

VOLUME 03  -    ENGINEERING

VOLUME 04  -    SPECIALIST DESIGNS

04

VOLUME 05  -    COST ESTIMATE

ARCHITECTURAL
INTERIOR DESIGN 
LANDSCAPING &
LIGHTING

DIRIYAH GATE NORTH
220 RITZ CARLTON HOTEL
100% DRAFT DETAILED DESIGN SUBMISSION  |  NOVEMBER 2022

DG-DNH-220-000-GLO-RPT-SW-000001 REV D
21 NOVEMBER 2022

MATERIAL MOOD PALETTE

TEXTURED METALS
Referenced from brand and interiors

BRASS
Referenced from brand and interiors

CLAY AND STONE
Referenced from local Saudi pottery crafts

PATTERN
Referenced from local Saudi latticework

DG-DNH-220-000-GLO-RPT-SW-000001 REV D
21 NOVEMBER 2022

DR-003 FREESTANDING VEHICULAR DIRECTIONAL SIGN

Context and Design Elevation Front View Side View

Hotel
Entrance

مدخل
الفندق

Residences

الشقق
السكنية

Parking
موقف

1

2

3

MATERIAL AND FINISHES
1. 3mm thick stainless-steel grade 316L patterns etched / engraved PVD 
coated in antique brass finish and cladded on steel structure. 
2. 2mm thick aluminium sheet PPC in Signal Black (RAL 9004). 
3. Digital UV printed content in Signal White (RAL 9003).
FONTS USED
Arabic – ITC Handel 
English – Proxima Nova
Note: Awaiting operator feedback.

DG-DNH-220-000-GLO-RPT-SW-000001 REV D
21 NOVEMBER 2022

OPTION 1 OPTION 2

DESIGN INTENT GUIDELINES

Note: Refer on page 19 and page 29 for signage dimension.

Antique Brass SandstoneAluminium Sheet Aluminium Sheet

S&W_200418_DGDA_MPR-STG-4_VOLUME 4 (Wayfinding&Lighting)OPTION 1 - ANTIQUE BRASS OPTION 2 - SANDSTONE

DG-DNH-220-000-GLO-RPT-SW-000001 REV D
21 NOVEMBER 2022

Male Restroom

Male Restroom

FOH, Exterior and Parking Arrow 

BOH Arrow

FOH and Exterior Icons

Parking Icons

BOH Icons

Truck Buggy Bicycle

Female Restroom

Female Restroom

Accessible No Diving Prayer Room Assembly Point

Green Parking Accessible

Staircase Fire Escape Door Fire EscapeNo SmokingMale 
Prayer Room

Female 
Prayer Room

Fire HoseFire Extinguisher

Fire Hose

Parking No Entry

Fire ExtinguisherNo Smoking

ICONOGRAPHY

DG-DNH-220-000-GLO-RPT-SW-000001 REV D
21 NOVEMBER 2022

Context Visual

DR-002 FREESTANDING PEDESTRIAN DIRECTIONAL SIGN

MATERIAL AND FINISHES
1. 3mm thick stainless-steel grade 316L patterns etched / engraved PVD 
coated in antique brass and cladded on steel structure. 
2. 2mm thick aluminium sheet PPC in Signal Black (RAL 9004). 
3. Digital UV printed text in Signal White (RAL 9003).
FONTS USED
Arabic – ITC Handel 
English – Proxima Nova
Note: Awaiting operator feedback.

DG-DNH-220-000-GLO-RPT-SW-000001 REV D
21 NOVEMBER 2022
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Sruthi Nair

Marriott Tagazout Bay Resort
Signage & Wayfinding | Environmental Graphics | Luxury Hotel Year:

2022
Role: 
Junior Signage  
Designer

Tools:	  
 InDesign, Photoshop and Illustrator

Marriott Taghazout Bay Resort required a bilingual signage system that communicated effectively 
in French and English while maintaining clarity, elegance and a refined visual structure. The signage 
system needed to feel cohesive with the hotel’s spatial identity and elevate the overall guest 
experience. It also required the consideration of cultural influence on the visual language and 
consistency in shaping  wayfinding systems that were functional and aligned with Marriot’s existing 
brand identity and experience.

Unlike other luxury hotels and resorts, the visual approach adopted was more minimalist while 
maintaining elegance within the signage family. Drawing from the region’s local craftsmanship and the 
country’s aesthetics, the design incorporated natural materials such as wood and Corian white marble 
to achieve a sense of understated luxury. 
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Sruthi Nair Marriott Tagazout

Typefaces and Visual 
Language

FRENCH + ENGLISH TYPEFACE:

Akzidenz-Grotesk BQ Condensed

Aa Aa Aa Aa

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll 
Mm Nn Oo Pp Qq Rr Ss Tt Uu Vv Ww 
Xx Yy Zz

1 2 3 4 5 6 7 8 9 0

Arrows

Male Restroom Female Restroom Fire Extinguisher No Smoking
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Sruthi Nair Marriott Tagazout

WD 01

CEILING CAVITY
FAUX PLAFOND

CEILING CAVITY
FAUX PLAFOND

Room Directional Sign
140mm height X 440mm width

Fire Evacuation Plan Sign
400mm height X 300mm widthRoom Identity Sign

110mm height X 150mm width

Signage Family



+44 7 587487451snr.sruthi@gmail.com

Sruthi Nair Marriott Tagazout

50
0

80
0

950 2250

1475

CL

12
00

CL

1550

CEILING CAVITY
FAUX PLAFOND

DOOR LOCATION SIGN BY
SIGNAGE CONSULTANT

ETROP AL ED TNEMECALPME
ENSEIGNE PAR LE CONSULTANT
EN SIGNALISATION

In case of fire do not 
use lifts use stairs

En cas d'incendie
ne pas utiliser les 
ascenseurs utiliser 
les escaliers

301-3283
201-2672
101-143

001-068
Hall
Lobby
Repas Toute La Journée
All Day Dining
Restaurant De Spécialités
Specialty Restaurant
Bar À Thème
Themed Bar
Salle De Bal
Ballroom
Salle De Réunion
Meeting Room
Piscine
Pool
Bar De La Piscine
Pool Bar
Spa
Spa
Gym
Gym
Les Toilettes
Restroom

1
G

Washroom Sign
250mm height X 140mm width

Wall Directional Sign
500mm height

Wall Directional Sign
95mm height X 150mm width

Lift Directory Sign
900mm height X 300mm width

Floor Level Sign
200mm height
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Sruthi Nair Marriott Tagazout

Marriott Tagazout Bay Resort
CONCEPT PROPOSAL

Marriott Taghazout Bay Resort

— Agadir, Morocco
— Agadir, Maroc
100% Schematic Design
100% Désign Schématique

SAPST-MTB-GLS-00-SWF-RPT-5000June 23rd, 2022
23 Juin 2022

Front View- Male
Vue De Face- Homme

Front View- Female
Vue De Face- Femme

Context Elevation
Contexte De L'élévation

Side View
Vue De Côté

Design Elevation
Modèle D’élevation
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ID-106 Restroom/Prayer Room Sign
Panneau De Toilettes/Salle De Prière

MATERIALS
1. Corian white marble with sandstone finish.
2. Cut-out icon in wood finish.

FIXATION
Mechanically fixed to wall.

Note- Elevation is a placeholder only.

MATÉRIAUX
1.  Marbre en Corian blanc avec finition grès.
2. Icône découpée en finition bois.

FIXATION
Fixé mécaniquement au mur.

Remarque - L'élévation est un espace réservé uniquement.

#00Material References
Matériel Références

Context Elevation
Contexte De L'élévation

Design Elevation
Modèle D’élevation

Front View
Vue De Face

Side View
Vue De Côté

ART

1475

CL

12
00

CL

1550

1650

WD 01TL 05 TL 05 WD 05

C L

103

101 - 104

105 - 108

50 mm 150 mm

110
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m

15 mm

7 mm

1

2

3

ID-103
MATERIALS
1. Corian white marble with sandstone finish.
2. Natural wood.
3. Cut through numbers.

FIXATION
Mechanically fixed to wall.

MATÉRIAUX
1.  Marbre en Corian blanc avec finition grès.
2. Bois naturel.
3. Découpez à travers les chiffres.

FIXATION
Fixé mécaniquement au mur.

Room Number Sign
Plaque Avec Le Numéro De Chambre

Room
Directional

Orientation Des 
Chambres

DR-101 Room Directional Sign 
Panneau Directionnel De Salle

Context Elevation
Contexte De L'élévation

Design Elevation
Modèle D’élevation

Side View
Vue De Côté

Front View- Sauna
Vue De Face- Sauna

Front View- Steam Room
Vue De Face- Steam Room

Sauna Disclaimer
Pour votre sécurité, il est nécessaire que vous observez ce qui suit:

For your safety it is required that you observe the following:

Individuals using this facility do so at their own risk.
Should you need any assistance, please contact management.

It is highly recommended that these individuals not use the sauna:
– Persons under a physicians care or with chronic health problems.
– Persons under the influence of alcohol, stimulants or depressants.

Smoking or exercising is prohibited in the steam room.
Before using, read instructions on how to operate sauna.

Preheat sauna to desired temperature before use, but not in excess of 180-170 degrees fahrenheit.
Remove clothing and jewelry and safeguard your valuables by placing them in a safe deposit box.

Valuables should not be left in lockers.
Wear a towel or a robe loosely.

Before entering the sauna, allow enough time to relax completely.
After 10 minutes maximum in sauna, or when perspiration begins, leave sauna, relax in dressing area and follow with a cool shower.

(Cooling time should equal time spent in sauna.)
Enter sauna again and stay 5 to 10 minutes maximum.

Repeat cycle not more than 2 or 3 times.
Always practice safety and courtesy to others.

Report any unsafe conditions to the management.
All children under 15 must be with an adult.

WARNING
– Do not exceed 30 minutes total in sauna. Excessive exposure can be harmful to your health.

– End with a brisk shower and rinse in cool water.
– Some sauna bathers enjoy the “Steam Effect” of splashing water on the hot sauna rocks (use only one dipper full at a time and take care to keep  
 clear of the steam as it rises off the rocks).

– Dress when completely dry and perspiration stops or chilling may result.

Les personnes utilisant cette installation le font à leurs risques et périls.
Si vous avez besoin d'aide, veuillez contacter la direction.

Il est fortement déconseillé aux personnes suivantes d'utiliser le sauna:
 – Les personnes suivies par un médecin ou souffrant de problèmes de santé chroniques.

 – Les personnes sous l'influence de l'alcool, de stimulants ou de dépresseurs.
Il est interdit de fumer ou de faire de l'exercice dans le hammam.

Avant d'utiliser, lisez les instructions sur la façon de faire fonctionner le sauna.
Préchauffez le sauna à la température désirée avant utilisation, mais pas au-delà de 180-170 degrés Fahrenheit.

Retirez les vêtements et les bijoux et protégez vos objets de valeur en les plaçant dans un coffre-fort.
Les objets de valeur ne doivent pas être laissés dans les casiers.

Portez une serviette ou un peignoir sans serrer.
Avant d'entrer dans le sauna, prévoyez suffisamment de temps pour vous détendre complètement.

Après 10 minutes maximum dans le sauna, ou lorsque la transpiration commence, quittez le sauna, détendez-vous dans la zone d'habillage et 
poursuivez avec une douche fraîche. (Le temps de refroidissement doit être égal au temps passé dans le sauna.)

Entrez à nouveau dans le sauna et restez 5 à 10 minutes maximum.
Répétez le cycle pas plus de 2 ou 3 fois.

Pratiquez toujours la sécurité et la courtoisie envers les autres.
Signalez toute condition dangereuse à la direction.

Tous les enfants de moins de 15 ans doivent être accompagnés d'un adulte.

ATTENTION
 – Ne dépassez pas 30 minutes au total dans le sauna. Une exposition excessive peut être nocive pour votre santé.

 – Terminez par une douche rapide et rincez à l'eau froide.
 – Certains baigneurs de sauna apprécient “l'effet vapeur” des éclaboussures d'eau sur les pierres chaudes du sauna (n'utilisez qu'une seule louche  
  pleine à la fois et veillez à vous tenir à l'écart de la vapeur lorsqu'elle s'élève des pierres).

 – Habillez-vous lorsqu'il est complètement sec et que la transpiration s'arrête ou qu'un refroidissement peut en résulter.

Sauna Désistement
Steam Room Disclaimer

Chambre À Vapeur Désistement

Pour votre sécurité, il est nécessaire que vous observez ce qui suit:
For your safety it is required that you observe the following:

Individuals using this facility do so at their own risk.
Should you need any assistance, please contact management.

It is highly recommended that these individuals not use the sauna:
– Persons under a physicians care or with chronic health problems.
– Persons under the influence of alcohol, stimulants or depressants.

Smoking or exercising is prohibited in the steam room.
Before using, read instructions on how to operate sauna.

Preheat sauna to desired temperature before use, but not in excess of 180-170 degrees fahrenheit.
Remove clothing and jewelry and safeguard your valuables by placing them in a safe deposit box.

Valuables should not be left in lockers.
Wear a towel or a robe loosely.

Before entering the sauna, allow enough time to relax completely.
After 10 minutes maximum in sauna, or when perspiration begins, leave sauna, relax in dressing area and follow with a cool shower.

(Cooling time should equal time spent in sauna.)
Enter sauna again and stay 5 to 10 minutes maximum.

Repeat cycle not more than 2 or 3 times.
Always practice safety and courtesy to others.

Report any unsafe conditions to the management.
All children under 15 must be with an adult.

WARNING
– Do not exceed 30 minutes total in sauna. Excessive exposure can be harmful to your health.

– End with a brisk shower and rinse in cool water.
– Some sauna bathers enjoy the “Steam Effect” of splashing water on the hot sauna rocks (use only one dipper full at a time and take care to keep  
 clear of the steam as it rises off the rocks).

– Dress when completely dry and perspiration stops or chilling may result.

Les personnes utilisant cette installation le font à leurs risques et périls.
Si vous avez besoin d'aide, veuillez contacter la direction.

Il est fortement déconseillé aux personnes suivantes d'utiliser le sauna:
 – Les personnes suivies par un médecin ou souffrant de problèmes de santé chroniques.

 – Les personnes sous l'influence de l'alcool, de stimulants ou de dépresseurs.
Il est interdit de fumer ou de faire de l'exercice dans le hammam.

Avant d'utiliser, lisez les instructions sur la façon de faire fonctionner le sauna.
Préchauffez le sauna à la température désirée avant utilisation, mais pas au-delà de 180-170 degrés Fahrenheit.

Retirez les vêtements et les bijoux et protégez vos objets de valeur en les plaçant dans un coffre-fort.
Les objets de valeur ne doivent pas être laissés dans les casiers.

Portez une serviette ou un peignoir sans serrer.
Avant d'entrer dans le sauna, prévoyez suffisamment de temps pour vous détendre complètement.

Après 10 minutes maximum dans le sauna, ou lorsque la transpiration commence, quittez le sauna, détendez-vous dans la zone d'habillage et 
poursuivez avec une douche fraîche. (Le temps de refroidissement doit être égal au temps passé dans le sauna.)

Entrez à nouveau dans le sauna et restez 5 à 10 minutes maximum.
Répétez le cycle pas plus de 2 ou 3 fois.

Pratiquez toujours la sécurité et la courtoisie envers les autres.
Signalez toute condition dangereuse à la direction.

Tous les enfants de moins de 15 ans doivent être accompagnés d'un adulte.

ATTENTION
 – Ne dépassez pas 30 minutes au total dans le sauna. Une exposition excessive peut être nocive pour votre santé.

 – Terminez par une douche rapide et rincez à l'eau froide.
 – Certains baigneurs de sauna apprécient “l'effet vapeur” des éclaboussures d'eau sur les pierres chaudes du sauna (n'utilisez qu'une seule louche  
  pleine à la fois et veillez à vous tenir à l'écart de la vapeur lorsqu'elle s'élève des pierres).

 – Habillez-vous lorsqu'il est complètement sec et que la transpiration s'arrête ou qu'un refroidissement peut en résulter.

Steam Room Disclaimer
Chambre À Vapeur Désistement

Pour votre sécurité, il est nécessaire que vous observez ce qui suit:
For your safety it is required that you observe the following:

Individuals using this facility do so at their own risk.
Should you need any assistance, please contact management.

It is highly recommended that these individuals not use the sauna:
– Persons under a physicians care or with chronic health problems.
– Persons under the influence of alcohol, stimulants or depressants.

Smoking or exercising is prohibited in the steam room.
Before using, read instructions on how to operate sauna.

Preheat sauna to desired temperature before use, but not in excess of 180-170 degrees fahrenheit.
Remove clothing and jewelry and safeguard your valuables by placing them in a safe deposit box.

Valuables should not be left in lockers.
Wear a towel or a robe loosely.

Before entering the sauna, allow enough time to relax completely.
After 10 minutes maximum in sauna, or when perspiration begins, leave sauna, relax in dressing area and follow with a cool shower.

(Cooling time should equal time spent in sauna.)
Enter sauna again and stay 5 to 10 minutes maximum.

Repeat cycle not more than 2 or 3 times.
Always practice safety and courtesy to others.

Report any unsafe conditions to the management.
All children under 15 must be with an adult.

WARNING
– Do not exceed 30 minutes total in sauna. Excessive exposure can be harmful to your health.

– End with a brisk shower and rinse in cool water.
– Some sauna bathers enjoy the “Steam Effect” of splashing water on the hot sauna rocks (use only one dipper full at a time and take care to keep  
 clear of the steam as it rises off the rocks).

– Dress when completely dry and perspiration stops or chilling may result.

Les personnes utilisant cette installation le font à leurs risques et périls.
Si vous avez besoin d'aide, veuillez contacter la direction.

Il est fortement déconseillé aux personnes suivantes d'utiliser le sauna:
 – Les personnes suivies par un médecin ou souffrant de problèmes de santé chroniques.

 – Les personnes sous l'influence de l'alcool, de stimulants ou de dépresseurs.
Il est interdit de fumer ou de faire de l'exercice dans le hammam.

Avant d'utiliser, lisez les instructions sur la façon de faire fonctionner le sauna.
Préchauffez le sauna à la température désirée avant utilisation, mais pas au-delà de 180-170 degrés Fahrenheit.

Retirez les vêtements et les bijoux et protégez vos objets de valeur en les plaçant dans un coffre-fort.
Les objets de valeur ne doivent pas être laissés dans les casiers.

Portez une serviette ou un peignoir sans serrer.
Avant d'entrer dans le sauna, prévoyez suffisamment de temps pour vous détendre complètement.

Après 10 minutes maximum dans le sauna, ou lorsque la transpiration commence, quittez le sauna, détendez-vous dans la zone d'habillage et 
poursuivez avec une douche fraîche. (Le temps de refroidissement doit être égal au temps passé dans le sauna.)

Entrez à nouveau dans le sauna et restez 5 à 10 minutes maximum.
Répétez le cycle pas plus de 2 ou 3 fois.

Pratiquez toujours la sécurité et la courtoisie envers les autres.
Signalez toute condition dangereuse à la direction.

Tous les enfants de moins de 15 ans doivent être accompagnés d'un adulte.

ATTENTION
 – Ne dépassez pas 30 minutes au total dans le sauna. Une exposition excessive peut être nocive pour votre santé.

 – Terminez par une douche rapide et rincez à l'eau froide.
 – Certains baigneurs de sauna apprécient “l'effet vapeur” des éclaboussures d'eau sur les pierres chaudes du sauna (n'utilisez qu'une seule louche  
  pleine à la fois et veillez à vous tenir à l'écart de la vapeur lorsqu'elle s'élève des pierres).

 – Habillez-vous lorsqu'il est complètement sec et que la transpiration s'arrête ou qu'un refroidissement peut en résulter.

C L

100 mm

15
5

0
 m

m

1

400 mm

6
5

0
 m

m

2

5 mm

AD-105 Disclaimer - Sauna/Steam
Avis De Non-Responsabilité - Sauna/Hammam

MATERIALS
1. Dark brass sheet.
2. Etched and infill content in Signal White (RAL 9003).

FIXATION
Mechanically fixed to wall.

Note - Elevation is placeholder only.

MATÉRIAUX
1. Feuille de laiton foncé.
2. Contenu gravé et garni en Blanc De Sécurité (RAL 9003).

FIXATION
Fixé mécaniquement au mur.

Remarque - L'élévation est un espace réservé uniquement.



	

Let’s work together
PHONE									                  +44 7 587 487 451

EMAIL									            snr.sruthi@gmail.com

WEBSITE										               sruthinair.com

LINKEDIN					         https://www.linkedin.com/in/sruthi-nair-2203/

A multidisciplinary designer exploring design as a tool for 
storytelling, critical inquiry and cultural reflection.  
Her experience spans corporate design, printmaking, 
signage & wayfinding and research, with a particular focus 
on cultural representation in media.

https://sruthinair.com

