
Travel

By

Design

W O R K - I N - P R O G R E S S  V I S U A L S



OutcomeProblem Solution
Marriott Bonvoy has a portfolio of over 30+ hotel 
brands, but people are neither aware of the 
breadth of brand offerings nor the fact that 
many brands under Marriott Bonvoy are luxury-
tier, unique stays.

To raise brand awareness and improve brand 
perception, develop a 360 content campaign 
(called “Travel by Design”) encompassing of 
digital, editorial, video, and podcast content to 
position Marriott Bonvoy as a leader luxury hotel 
design. 



Create a compelling, intuitive content hub that 
houses this curated collection of content. Ensure 
that visuals both showcase the richness of 
Marriott Bonvoy’ss premier properties and 
reinforces Marriott Bonvoy’s expertise and focus 
on design.



Refine and evolve the site and content based on 
user testing and performance data for Season 2.

The Travel by Design hub achieved over 1.14 
million site visits, had an average time spent of 6 
min and 32 seconds, and received a score of 
80% positive sentiment based on survey 
responses.



The hub was also an Honoree for the 2024 
Webby Awards for Best Landing Page, and it was 
featured in the 2024 Webby Awards x WP Engine: 
Crafted with Code digital showcase and 
corresponding live panel hosted on LinkedIn.



Research + Wireframes
screenshots from competitors + sites with great design early wireframes wireframe final iteration



Component Explorations
A Look at the Past: Details ModalA Look at the Past - Interactive Timeline V1

IMMERSIVE CAROUSEL

A Look at the Past - Interactive Timeline V2

NAVIGATION TO OTHER EDITORIAL BRAND SITES Interactive features



Initial Launch



User Testing & Refinement
Early visual mocks alternative component ideas component adjustments based on feedback

Alternative ideas to support new content releases


