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A branding project for people with shopping addictions. This
project | created the visuals for the pop ups such as poster, the
zine, and also the tickets for the pop up and the tags
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ROOME tissue paper

Medium: Adobe Indesign & Photoshop

I’ve created a brand identity for a store called ROOME which
is under DANZ for the brands they bring to New York. I've
also participate in making theri signature tissue paper
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Medium: Adobe Indesign

Size: 9 x 12

| created my own typeface and
implemented it on an album cover that
was redesign to be type heavy by me



Collection from Past to present
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Medium: Adobe Indesign

Size: 9 x 12

| created my own typeface and
implemented it on an album cover that
was redesign to be type heavy by me
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Astor Hall

Medium: Adobe Illustrator

Size: 11in x 17in

| created my own typeface and
implemented it on an album cover that
was redesign to be type heavy by me
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Type Heavy

Image

Blind Boxes:
For Adults or
Children?

Medium: Adobe Indesign

| created a magazine about three different articles
about how blind boxes equals to gambling. These
articles are incorporated in three different way one of
them is type heavy, Type and Image, and then Image
heavy based

pull the
rare one!"

Type and Image



Niki Album Cover

Mockup Album Front Cover Back Cover
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Wx Y Z | created my own typeface and

implemented it on an album cover that
was redesign to be type heavy by me

Original Album 1st draft 2nd draft Nocturnal Typeface



Rupa Nusantara

EXPLORING THE MAGIC OF WAYANG CELEBRATE THE BEAUTY OF INDONESIAN TRADITIONAL
EXPLORING THE TIMELESS ART
AND LEARN THE ART OF SUBTITLING OF INDOKESIAN BATIK MAKING DANCE-GRACEFUL MOYEMENTS, VIBRANT RHYTHMS. AND
INDOWESIAN SHADOW STORIES RICH CULTURAL HERITAGE BROUGHT T8 LIFE.
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NUSANTARA

NUSANTARA

EXPERIENCE THE RHYTHM AND GRACE OF INDONESIA'S

EXPLORING THE MAGIC OF WAYANG | D Medium: Adobe photoshop & Illustrator
AND LEARN THE ART OF SUBTITLING a y 3 Size: 24 X 36 in
INDONESIAN SHADOW STORIES i Pt A et oM N

figt e B : A 3 sets poster event about bringing Indonesian culture to people in the

(ISANTAR " i s states. There are 3 prompts from this set which were rhythm,

= CELEBRATE THE BEAUTY OF INDONESIAN TRADITIONAL manipulation of symbols, and type. The first one which is my rhythm was

S - T R T solely based on the hand gestures and the objects people used to make

- Bra | avoses - batik, wayang, and dancing. The second set which is the type set was
Lz = E g inspired by the signage post of the warung in Indonesia, and the last set
— which are the mask is inspired by the a class assignment on making mask

and | got inspired by it




MAINE

Logo

VACTIONLAND | CAPITAL AUGUSTA | COASTAL LAND
VACTIONLAND | CAPITAL: AUGUSTA | COASTAL LAND

Waterbottle

Where adventure meets serenity Where adventure meets serenity VACTIONLAND | CAPITAL AUGUSTA | COASTAL LAND

Posters

Medium: Adobe Photoshop and Illustrator

A branding project for the state of MAINE and how to attract
people to come and see the view of it. I've created the logos,
water bottles, poster, and also the stamp post card to help
give MAINE a more visual identity to people.



Event poster

The Prompt for this is to create an event related to air, | went a
bit out of topic but somewhat still have something similar to air.
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Museum Nasional Indonesia
i 20 Oct - 19 Nov
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Medium: Photoshop

Size:24 x 36 in
A poster event about Eko Nugroho exhibition in the Museum National
Museum Nasional Indonesia. | Indonesia. The poster contains different kinds of his artwork into one
20 Oct - 19 Nov | : collage and playing with the transparancy mode and also the color of it to

make it aesthetically pleasing towards the eye of the people.
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The Artistry
of Eko Nugroho

Medium: Adobe Indesign
Size:24x 36 in

After the poster we made a zine and this zine is about the event of the
poster | made a brief explanation about air being related to art and about
the artist background and also the artist inspiration on his artworks. |
implemented Indonesia’s culutre in the zine because of the artist and it’s
theme of the overall artwork




Oreo Ad Campaign
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Ideas Development (Sketches)

Final Result

Medium: Adobe illustrator

(
Size:11x17in

MOM WAS WRONG. MOM WAS WRONG. MOM WAS WRONG.
PLAY WITH YOUR FOOD. A .
R e Rl bl S An oreo ad campaign to promote the brand of oreos
and how fun and delicious it could be for someone to

eat oreo.



