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FOR Artists.
UNRECOGNISED.

Figure 2: Kamal.
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THE MISSION

Garden of Claude intends to empower artists and
designers who have been overlooked in the social
media space and are therefore struggling to get both the
verification and recognition they deserve.

GARDEN OF CLAUDE WILL BE AN
APP-BASED PLATFORM.

The app will begin as a platform for UK streetwear
consumers and designers but had the potential to expand
INnto other areas of fashion, art and flmmaking in the future.

GARDEN OF CLAUDE REJECTS THE IDEA THAT
FOLLOWER COUNTS ARE REPRESENTATIVE OF
QUALITY, ETHICAL PRACTICE AND TRUST.
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Risk-taking,
experimentation
and the desire

to iInnovate.

INDEPENDENT PROJECT DYLAN LIAM DIXON

UNIVERSITY OF THE ARTS LONDON

GARDEN OF CLAUDE WANTS TO REWARD
BEHAVIOURS LIKE RISK-TAKING,

EXPERIMENTATION AND THE DESIRE TO
INNOVATE.

Appealing to the trends of Meta’s and Tik Tok’s social
media empires should not be a designer’s main

priority when it comes to designhing and distributing
streetwear garments.

Virgil Abloh.  @off white

Figure 3: Virgil.




Garden of Claude
-is the fairtrade

If a brand appears on the Garden of Claude site it means that
our curators have deemed the brand to not only be exciting
and visually enticing, but also ethical and have correct
production and delivery structures iIn place to ensure an
easy, transparent transaction for potential customers.

Figure 4: Men in durags
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How GARDEN OF &3
CLAUDE ¢ot it’s name.

The name Garden of Claude is an encapsulation of the brand
ethos, to help artists, unrecognised to grow.

Claude Monet painted some of his greatest works using inspiration
from his own garden. This philosophy of being creative with your
own resources, no matter what they may be is championed by
Garden of Claude.
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Figure 6: Artists Garden at Giverny
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The Story.
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The concept of Garden of Claude was born out of my own
experience and struggles as an aspiring musician.

There are many similarities between the music and fashion worlds however it
has become apparent to me that there are many more options for unknown
musicians to get their music exposure than there is for unknown streetwear

designers to get their brand seen.

Figure 7: Figure 8-9: Spotify Me, in
my home studio.
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How did Spotify

’d been making music for around three years when | first discovered Spotify’s ‘Pitch : wngyew, 5T WEEE | maegyes, e
for Playlisting’ section on their ‘Spotify for Artists’ website. (An online platform Tl |
for musicians to edit their artist profile and see their analytics). For my latest
release, a song titled ‘RUM RUN’ | decided to pitch my music, which beforehand had
been performing poorly and garnering no more than 1000 streams per song.

Fawn

1M 65

‘Wp'nhfr L TE T

Figure 8: Spotify
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The pitching process was simple. | told the curators the genre of my music, the
instruments used throughout the track and informed the Spotify curators of the
story / journey behind the song.

Luckily, the curators enjoyed my track and decided to place it on two highly followed
playlists. My song achieved over 8,000 streams in it’s first month on Spotify,

a huge contrast from my previous tracks which had taken almost a year to garner a
mere 1000 streams. It was this playlist success that led me to beieve the same
process could be applied to independent streetwear brands.

INDEPENDENT PROJECT

UNIVERSITY OF THE ARTS LONDON

DYLAN LIAM DIXON

Stats this period

Feb 26, 2024 - Mar 24, 2024 - Worldwide

Streams

8,649

Release date

Mar1, 2024

Listeners Streams / Listener

5,169 1.673

|'1'| Compare @ Worldwide

Playlist adds
298

Last 28 days

183

Figure 9: Spotify
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Numbers, like follower counts and likes on social media, are nothing but vanity
metrics. You can trust the social media algorithm to help these numbers grow but you
CAN NOT trust it to find you a genuine and valuable customer-base.

GARDEN OF CLAUDE's curation system means that brands bypass the judgment
of a trend-driven algorithm and instead get placed directly in front of your ideal
consumer.

When you pitch your brand to GARDEN OF CLAUDE, you are not only proving that you
are creating and delivering your products ethically, you are also citing the references

and inspirations behind your designs. This will help the curators to put your brand in
front of those who like your style or ‘genre’ of design. In the same way that Spotify
creates personalised playlists of ‘songs we think you’d like’, GARDEN OF
CLAUDE gives you a personalised space full of brands you haven’t heard of but _ |
you may like. Figure 15: Hypebeast.

“You can have five million followers, but
if none of them care about what you
have to say, your business won’t grow.”

- Dr. Desiree Yazdan
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THE GARDEN OF CLAUDE APP

The purpose of the app is to showcase

independent, exciting and ethically sound brands
to an audience that will appreciate them. It is an
e editorial platform with the potential to overlap with the

e-commerce Space.

4 N
THE CLUB CLAUDE WEBSITE

This is where independent brands will pitch

themselves to curators to be featured on the
GARDEN OF CLAUDE app.

If a brand is showcased on GARDEN OF CLAUDE,
they also become a ‘CLUB CLAUDE MEMBER'’
gaining them access to networking / pop-up

events as well as verification on the GARDEN OF

CLAUDE app.
K PP
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Ethos

Garden of Claude is where artists grow. It helps the unrecognised to be seen and builds
bridges between like-minded artists through promoting both real world and digital
events. It intends to aide independent brands in getting up off the ground and reaching
their full potential.
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THE EDITORIAL PLATFORMS

Streetwear is already the subject of many editorial platforms like Hypebeast

and Highsnobiety.
The brands have seen huge success providing updates on the mainstream
HYP E B E AS I streetwear scene. (Drops, PR news and general

GOAT

These brands are situated in the mobile app space. The Ul design is minimal
and clean. Lots of negative space and white backgrounds to allow the
imagery and words to take central focus.

@
e C () m etlt() r
Platforms like GOAT and SSENSE are some of the main brands in the streetwear

e-commerce space. These brands follow the same Ul rules as the editorial platforms,
championing minimal, functional design.

o
These platforms primarily market mainstream brands and are good at showing a
variety of garment options to a consumer who isn’t looking for a single brand
In particular. ®
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Point of difference?

Other editorial and e-commerce platforms in the streetwear space
are driven by hype and trends. GARDEN OF CLAUDE champions
exclusively unknown or smaller designers.

In it’s current state it is primarily an editorial platform to showcase
these designers and connect them to their audience.

However, there is an opportunity to take the platform further and
Incorporate e-commerce features into the app so the audience
are not only introduced to talented designers and brands, but can also
purchase their garments directly from GARDEN OF CLAUDE.




R ES EARC H THIS IS A BRAND PROPOSAL AND DEVELOPMENT INDEPENDENT PROJECT DYLAN LIAM DIXON
DOCUMENT BY DYLAN LIAM DIXON SHOWCASING

THE JOURNEY BEHIND THE CREATION OF UNIVERSITY OF THE ARTS LONDON
GARDEN OF CLAUDE.

Insights and Audience.
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INSIGHT ONE | SOCIAL MEDIAHAS CHANGED MARKETING

MARKETING IS DIFFERENT NOW.

The streetwear world thrives on defying norms. In the digital age,
standing out in this saturated space is crucial.

Guerrilla marketing has proven highly effective for London’s streetwear
scene. It’s community-focused, cost-efficient, and involves
creatively utilizing the audience’s environment. This approach
suitsbudget-consciousfashionbrands, cultivating asense of exclusivity
among their audience.

For instance, when Corteiz offered cargo trousers for just 99p
(which you could buy from a secret location if you brought
payment in exact change), it triggered a social media sensation.
People eagerly searched London for these exclusive items, sparking
curiosity among the uninitiated and fostering a strong sense of
community among existing followers.

Corteiz’s marketing strategies define streetwear coolness. It’s all about
exclusivity and sending a message of ‘if you know, you know'.

Figure 16: Corteiz. If you’re not familiar with Corteiz, it might be by design.
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IN RESPONSE TO INSIGHT ONE:

Although social media has aided massively in the popularisation of streetwear brands like
Aime Leon Dore and Corteiz, Garden of Claude does not want social media to be the
only pathway to mainstream success.

Brands have to be about more than following trends and creating social media hype.
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INSIGHT TWO | POWER OF THE COMMUNITY.
CONSUMERS ARE SEEKING BELONGING.

The increasing emphasis on diversity in the fashion industry has
led to a more niche-oriented consumer landscape. This shift may
be one of the factors contributing to the decline of streetwear
giants like Supreme and Stussy, as smaller independent brands
gain ground.

While large brands aim to cater to a broad audience, the diverse
nature of streetwear consumers has driven many to seek out
smaller labels that offer a more individualistic voice and a
community that better aligns with their own personality.

Establishing a strong brand ethos that resonates with people
and garners their support is essential.

Today’s most successful brands uphold genuine values and
maintainclearaesthetics. Duringmyinternshipwiththe London-
based fashion brand Ahluwalia, | learned the importance of
creating content focused on our community rather than just
our products. To succeed, your brand must cultivate a distinctive
brand personality, recognizing that the brand’s overall image
transcends the garments it produces, forming a vital connection
withconsumers.Socialmediaprovidesasignificantopportunity
to express and communicate this brand personality.

Figure 17: Patta

INDEPENDENT PROJECT

UNIVERSITY OF THE ARTS LONDON
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IN RESPONSE TO INSIGHT TWO:

| would like to incorporate real world events into the Garden of Claude app.

| teel that streetwear is about more than purchasing garments. It is a community building
tool. The Garden of Claude will promote events like pop-ups, talks and real world
drops from the independent brands showcased on the site.

This is to connect with the brand’s ethos of bringing together artists and building a
brand community.
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Figure 18-21: Consumer Imagery Collage.

Audience One

The Consumer

The ideal Garden of Claude consumer is somebody who is willing
to stray from the trends. Someone who appreciates well

made garments and enjoys wearing brands outside of the
mainstream.

Garden of Claude will ensure to house brands of all price points so
the socio-economic status of the consumer is unrelated.

Currently the Garden of Claude is only planning to promote UK-
based streetwear so that geographical factor has an effect on
the target audience. However, | feel that there is a lot of
opportunity for Garden of Claude to expand into many
more geographical markets.
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Figure 22-25: Artist Imagery Collage.

Audience Two

The Artist

The Garden of Claude wants to help designers to reach their full
potential. If a designer or brand are shown to be extremely
creative and future focused, they will get placed on the
Garden of Claude app.

Garden of Claude would like to champion a diverse
collection of artists and brands. Inclusivity is a priority
for Garden of Claude.




R ES EARCH THIS IS A BRAND PROPOSAL AND DEVELOPMENT INDEPENDENT PROJECT DYLAN LIAM DIXON
DOCUMENT BY DYLAN LIAM DIXON SHOWCASING

THE JOURNEY BEHIND THE CREATION OF UNIVERSITY OF THE ARTS LONDON
GARDEN OF CLAUDE.

Neve Cherry
Creative Director
@ Miss Cherry

David Oades
Creative Director
@ SkinSuit

Figure 34: Neve Cherry. Figure 35: SkinSuit.
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As part of my research, | conducted interviews with David Oades and
Neve Cherry. Both owners of their own independent streetwear brands.

The interviews detalled the struggles that small streetwear brands face
financially and the struggle to have your work seen as a ‘small designer’.

These interviews detailed the need for a platform like Garden Of Claude.

View the full transcripts in Appendix 1.1 and 1.2
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GOAL: To Create a Streetwear-Based Platform to
Empower Aspirational, Unknown Creatives and Brands.
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This is my strongest
option. It can play as a
middle man between the
designer and consumer. -
It can promote real world ro u Ct eat I o n -
events and is also more
\_ accessible than web. .

| think real world events
are really important. I'd like
to notify people of pop-ups

etc. via the digital space.
N / C PRODUCT? )

EST
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The website can be the access point for

/I Jomt ik AR < aces\ artists to get on the site. Pitch to curators
\ 6 casy enoug% o on website in order to appear on app.
AR SPACE j navigate to have the impact

N | desire. )
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INDEPENDENT PROJECT

UNIVERSITY OF THE ARTS LONDON

RED PLANET IS ABOUT

PR
STRATEGY
MARKETING
DESIGN
INTEGRATION

IMPOSSIBLE IS NOTHING.

DYLAN LIAM DIXON
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Alternatives.
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New Balance” makes high-performance tennis shoes fior virtually every stvie of
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Aesthetics
Ideation
Moodboard
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My Collaborators:

/
- These are small
IVI ISS Cherry independant brands
who have agreed to

provide content for
the Garden of Claude app.

SkinSuit \_ Y

Collab Ideation.
F3RO0G

EST

LONDON
FOR ARTISTS, UNRECOGNISED.

Hypothetical Collaborators: © ®

Louis Vuitton

4 N

| would like to
collab with bigger brands
who would like to mentor and

P rad a aide in the development of

the small independant brands.

\_ %

Chanel
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In order to reach my desired outcome,
| need to collaborate with small, independent
designers to generate content.

need to create an app mock-up for

the Garden of Claude app. | also need to
create a website mock-up for small designers
to pitch their content on.

| will use Adobe XD to create the mock-ups.

owever for my final outcome, I’d like to present
the mock-ups in a more dynamic way.

DYLAN LIAM DIXON

EST

LONDON

FOR ARTISTS, UNRECOGNISED.

©
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04. Prototyping
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Case Studies.
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Spotify

Spotify for Artists is a great reference for my streetwear
platform as we both use a pitching process to curate content.

Spotify helps me understand how to manage submissions and
select content that resonates with our audience. Their tools

for tracking performance metrics inspire me to measure the
impact of curated content on the Garden of Claude platform.

By adapting their pitching process, | can streamline content
curation for a consistent editorial experience. Drawing from
Spotify’s approach helps me refine our process, ensuring
high-quality and relevant streetwear content on our platform.

INDEPENDENT PROJECT

UNIVERSITY OF THE ARTS LONDON

ARTIST

Dylan Dixon -

Overview About Live Events

Fan Support @ Latest Release

o L

WALDORF
Souvenir
REAPER

Rum Run (Unplugged)

DYLAN LIAM DIXON

!
_«w* Rum Run
7 1} _.  Single « New Release

xpires on August 30, 2024
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HYPEBEAST

Studying HYPEBEAST's platform gives me great ideas for my own (= HYPEBEAST So——— cae
streetwear editorial Site. They’re leaders in streetwear, covering Old Stories Find New
everything from fashion to culture. Life in Andu Masebo
and Charley
Keighley’s.
By learning from their content, design, and community Collaborative Art

Retail Images of Both Bode x Nike Astro
Grabber Colorways

engagement, | can create an engaging platform. Their success
shows me how to build an active audience and design a user-
friendly site.

Using HYPEBEAST as a guide keeps me updated on trends,
making sure my app stays relevant and appealing.

DEVIL i
BWAKENS 9

COS’ Ethereal SS24 Rome Showcase Marks a ‘Forbes’ Names George Lucas as the World's Nick Cave's Latest Exhibition Imagines the Life Specsavers and Barbour Encapsulate Britain's
True Italian Renaissance Richest Celebrity Billionaire of 2024 and Death of the Devil OQutdoors in New Eyewear Collaboration /
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Lyrical Lemon

Lyrical Lemonade inspires my streetwear editorial platform as
they excel in both content creation and curation.

Their blend of music, fashion, and youth culture expertise
guides me in engaging our audience etfectively. | learn from
their approach in showcasing emerging talents, ensuring
authenticity in my platform’s voice.

Utilising Lyrical Lemonade as a reference helps me establish my
platform as a trusted destination for streetwear enthusiasts
and tastemakers.

INDEPENDENT PROJECT

UNIVERSITY OF THE ARTS LONDON

DYLAN LIAM DIXON

MONADE - 1/ 197 uYOHTlIhE
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Building a
Brand Identity.
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Giving GARDEN OF &%
GLAUDE a personality.

Is our brand effectively communicating our values and mission to
our target audience?

How does our brand differentiate itself from competitors and
resonate with our target demographic?

Are we staying true to our ethos while effectively engaging with
our community and delivering innovative streetwear content?
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Primary Logo Secondary Logo

GARDEN OF <53 GLAUDE

Primary Brand Colours Secondary Brand Colours App Cover

Tagline

FOR Artists,
UNRECOGNISED.




B RAN D THIS IS A BRAND PROPOSAL AND DEVELOPMENT INDEPENDENT PROJECT DYLAN LIAM DIXON

DOCUMENT BY DYLAN LIAM DIXON SHOWCASING

P RO POSAL THE JOURNEY BEHIND THE CREATION OF UNIVERSITY OF THE ARTS LONDON
GARDEN OF CLAUDE.

4 )
Logo Type

My typeface choices are inspired by Skandinavian
cul“NA annESEn Buln design and minimalist editorial design.

| like the contrast between Helvetica and Playfair.
Both are legible and when used together the can
Header Type #1

sadst 1Ype help the reader distinguish headers from sub headers

Helvetica Neue Bold and quotes.

Header Type #2

Playfair Display Regular

Body Type

The logo font, Coluna is way bolder than the other
typefaces. | wanted something modern and impactful.

Coluna intertwines really well with the flower logo.

Helvetica Neue Light
\_ /
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Why these colours?

Garden of Claude primarily utilises a neutral colour palette. This is
a choice that was made based on the brand ethos.

Ultimately the GARDEN OF CLAUDE platform is a blank canvas for the
curated designers to present their work on. The brand identity should
not be overly bold and attention grabbing as this will direct the focus

away from the brand’s being presented and onto the Claude
brand itself.
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Referencing Minimalism

skandinavian design principles as well as print based design
layouts like vehicle manuals and minimalist editorial pieces.

Less is more for the GARDEN OF CLAUDE brand, all CLAUDE
output should be sleek, simple and easy to navigate whilst also
being aesthetically pleasing and interesting.

“Design should be neutral,
functional, and discreet.
Products should speak
for themselves.”

To achieve this sleek, ‘blank canvas’ effect, | referenced

GARDEN OF CLAUDE.
i |
|

- Dieter Rams
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“Ultimately, the Garden of Claude platform is a
blank canvas for the curated designers.”




BRAND
PROPOSAL

Blank Canvas.

KEA

PRICES GUARANTEED UNTIL AUGUST 121985

- s e PiEn]
THE IMPOSSIBLE FURNISHING STORE FROM SWEDEN
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SONY

_
gL :

PlayStation

vLid
DlLaser Assemibly
ULaser Assembly Bottom

e Tray A

iiTray B

SCrews

##Bottom Housing

iwlontrollerf Memory Hub

itCopper Film

ECircuit Board Connector

i@ Power Circuit Board L
dMain Circuit Board ;

UY STUDIO
JOURNAL

SEDITOALAL # EVENTS

Uy ZONE 005

A rone wheee minds can blend inko collective swaieness.

Firi
B d
techng fsns s imAted 1 0 Lniqus apiritsal conemony ot
Hallo ar

UY STUDIO
BAG

CONCRETE
CANDLE LARGE -
Hand-pourid bao sy wiss pouned

inta eartherrware pots.
100% bio soy wax

T COLOR
Grey Concrete
SIZE

QUANTITY
1

Checkout

PLUGERSTRASSE T - 12047 BERLIN
TUE T0 SAT TR00 - 3H00
INFOSUY-STUDIO COM

CAREERS
FEFUMD & RETURN
DELIVERY & SHIPPING

TERMS B CONDITIONS
FRVACY POLICY
APFINT

Moodboard.

¢~ FLYER ARCHIVE —> ¢  EDITORIAL  —
AFROFUTURISM

Lorem ipsum dolor sit smet, consectetur
adipiscing elit. Vestibulum ac purus
valit. Mascenas nec facilisis eros.

Phasellus rhoncus liguls facilisis purus
euismod, wel porttitor arcu wviverra.

Phasellus vel neque purus metus.

MARC RIBOT
FOUR DAYS
RESIDENCY

In id rutrum lorem, vitas posuere enim.
Cras odio erat; vorius feugiat leo
scelerisque, aligquet vestibulum risus.
Donec dignissim urna ac porta interdum
Proin ultricdes pellentesgque dui nec

consectetur. Mauris augue quam, consequat
id ligula non, accumsan dignissim mauris.

SONIC YOUTH:
FINDING
OBSCURE RARITIES

Cras vestibulum wel lectus quis posuere.
Cras lectus wrna, commodo sed egestas vel,
rhoncus eu lestus. Cras o agestas odio
Mauria volutpat justo in bibendus
placerat. Curabitur vestibulum sit amot
risus vel condimentum. Vivemus in diam in
quam volutpat porttitor.

SOUND ROOM

<D HOME

SOUND ROOM
<D HOME
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#FFFFFF

CM Green #A46957A

Injecting Colour

Why these colours?

These colours have been selected for two reasons, one they’re
bold, versatile and happy colours that you may find in a healthy
garden. The red of the roses, the yellow of daffodiles, the blue of
the sky and the green of the leaves and stems.

#DALASA

Secondly, the muted tone of the colours makes for a more vintage
feel, these colours are closer to those that you would see on
posters and film photography from the 1960’s - 1980’s. These
decades are a huge inspiration to the cinematic and vintage
aesthetic that GARDEN OF CLAUDE seeks to achieve.

Dark Grey




P ROTOTYP' NG THIS IS A BRAND PROPOSAL AND DEVELOPMENT INDEPENDENT PROJECT DYLAN LIAM DIXON
DOCUMENT BY DYLAN LIAM DIXON SHOWCASING

THE JOURNEY BEHIND THE CREATION OF UNIVERSITY OF THE ARTS LONDON
GARDEN OF CLAUDE.

Designing the Logo.
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Logo Ideation.

EST

LONDON
FOR ARTISTS, UNRECOGNISED.
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Finalising the logo.

EST

LONDON
FOR ARTISTS, UNRECOGNISED.

GARDEN OF <5 GLAUDE




P ROTOTYP' NG THIS IS A BRAND PROPOSAL AND DEVELOPMENT INDEPENDENT PROJECT DYLAN LIAM DIXON
DOCUMENT BY DYLAN LIAM DIXON SHOWCASING
THE JOURNEY BEHIND THE CREATION OF UNIVERSITY OF THE ARTS LONDON
GARDEN OF CLAUDE.

Logo Reflection.

The idea for the logo came to me relatively quickly. | knew | wanted it to
be a flower immediately. | wanted something that appeared hand-drawn to
relate to the brand mission of creating with whatever you have.

The flower is minimal but not boring. | wanted something instantly
recognisable and a versatile logo that could work in many different contexts.

| love that this logo can be used in between words and it still reads well. The
flower works well alongside Coluna and | feel would look great on apparel (if EST
there was ever going to be Garden of Claude merch) and in LONDON

Video contGth_ gR ARTISTS, UNRECOGNISE%
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App User Journey

PROTOTYPING

UNIVERSITY OF THE ARTS LONDON

DOWNLOAD THE APP

CREATE PROFILE

DETAIL PREFERENCES

EXPLORE SECTION

BITESIZE EDITORIAL
CONTENT

HANDPICKED SECTION
PERSONALISED
FEED FULL OF CONTENT
THAT SUITS YOU

FEATURED SECTION
FEED FULL OF CONTENT
THAT IS GETTING
PUSHED BY CLAUDE.

The Garden of Claude app

is for consumers of streetwear.
It is a seperate entity from the

Club Claude website.

MAIN NAVIGATION

CONTENT FROM
YOUR ‘SAVED’
DESIGNERS

EVENTS,
DROPS,
EDITORIAL

DROP SECTION
MORE E-COMMERCE
FOCUSED. ONLY
DETAILING PRODUCT
DROPS.

EST

LONDON
FOR ARTISTS, UNRECOGNISED.
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MISS CHERRY
AL , -r 3 ‘\: T

App Design Process.

GARDEN OF CLAUDE

MISS CHERRY

FEATURED HANDPICKED

App design prototypes from Adobe XD showing editorial
layout, featured page and saved-in-profile sections.

Arif Fe rd OUS D . GAN e & SAVED ARTICLES
~ Cherry delves into the
. b [ latest collection,
Th e knlt S " bizing her commitment to
. Th e b O C brry, fashion is not merely

te lllng a S tO ry bs but rather about crafting
th e gre 2 er sense of meaning E ST

of love. CANVAS

* briences and creative vision, LON DON
Nove Chermy states that hd s as a testament to FOR ARTISTS, UNRECOGNISED.
v rry “—
fashion.” Explore the exclu — '
the creative journey she hg —— © @
\_ S524 collection ‘Spiritual SKI NSU IT: y

WHEN GAMING MEETS
REALITY. DAVID OADES
IS PREPPING YOUR
NEXT ADVENTURE.

SCULPTURE AND |

FASHION.
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Web User Journey

CREA;E;ERISF"-E / PITCH TO CURATORS PITCH PROCESS PITCH PROCESS PT.2

EXPLAIN BRAND STORY, || EXPLAIN SUPPLY CHAIN
BRAND IMAGERY, AND DELIVERY
BACKGROUND ETC. PROCESSES. EST
LONDON
FOR ARTISTS, UNRECOGNISED.

www.clubclaude.com

VIEW ANALYTICS © @B

(IF PITCH SUCCESSFUL)
WELCOME TO
CLUB CLAUDE.

FIND OUT ABOUT /
The Club Claude website is for CLUB CLAUDE
u ude website i
artists, brand and designers who MEI\;{B,EET%NLY YOU WILL BE
want to be featured on POSTED ON THE
the Garden of Claude app. APP AS A NEW MEMBER
AND CAN NOW PITCH
DIRECTLY TO EDITORIAL

TEAM AND POST
PRODUCT DROPS.
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-

~

Club Claude Events  About

r

~

Pitch
to Garden
ol Claude.

Pitch Now.

Arif Ferdous,

you've received 8

orders and 17
saves this week!

View your analytics

INDEPENDENT PROJECT DYLAN LIAM DIXON

UNIVERSITY OF THE ARTS LONDON

Web Design Process.

Unlike the app, which | fully prototyped in Adobe XD, for
the Club Claude website | only used Photoshop as | felt
that | only needed to create enough visuals to help the
explanation of the website in the infomercial.

It | were to take this project further the website would
have a far more in-depth mockup and be prototyped in

XD or Figma.
EST
LONDON
FOR ARTISTS, UNRECOGNISED.
© @
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Wireframing.

Wireframing is crucial to constructing an app that is both
aesthtically pleasing and functional.

Wireframing allows for a clear visualisation of app
structure and layout, aiding in refining user flow and
navigation before developing.

It serves as a blueprint for communication between designers,
and developers, ensuring everyone is aligned on the app’s
functionality and design early in the process.

By identifying potential usability issues and design flaws early
on, wireframing helps me to minimise revisions during the
development phase, ultimately saving time and resources.
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These are wireframes | experimented with before jumping
iInto development.

1 Activity Feed 2 Activity Feed 3 Activity Feed 4 Activity Feed 5 Activity Feed 6 Activity Feed 7 Activity Feed 8 Activity Feed 9 Activity Feed 10 Activity Feed

This was a tedious process but worth it to ensure a
variety of avenues were explored.

It was essential that | championed functionality
throughout the app creation. For an app to integrate into
people’s everyday life it needs to be extremely easy to use
and intuitive.

1 Profiles 2 Profiles 3 Profiles 4 Profiles 5 Profiles 6 Profiles 7 Profiles 8 Profiles 9 Profiles 10 Profiles E S I
. e - e - a \

9-=- ¢ 2 B | » LONDON

. _ FOR ARTISTS, UNRECOGNISED.

© @

[Section] - Profiles

1 Posts 2 Posts 3 Posts 4 Posts 5 Posts 6 Posts 7 Posts 8 Posts 9 Posts 10 Posts
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| | | | | | | | | | | | Adobe XD document showing the full app blueprint.
iPhone 14 P... iPhone 14 P... iPhone 14 P... iPhone 14 P... iPhone 14 P... iPhone 14 P... iPhone 14 P... iPhone 14 P... iPhone 14 P... iPhone 14 P... iPhone 14 P... iPhone 14 P...
. = e W ——

SKINSUIT SKINSUIT MISS CHERRY - i e ) MISS CHERRY - - - . .
4 4 w s @ “ This was the first time I’ve used XD so it was rewarding
2 2. W | i e e to learn a new skill through this project.

MUSCLE MUSCLE SPIRITUAL = SPIRITUAL

PUFFER PUFFER GANGSTER ) 3 GANGSTER

*Built for more.” ‘Built for more.” Illl}ffll;[idi;::l MISS CHERRY IIJHHII‘;”::'“” S';;”'*;.'Flij“‘ tl}il:gl:ltnhs:t : :
cooe i Overall, | feel the design of the app is very strong,
= functional and feels that it wouldn’t be out of place
next to other current day editorial apps.
EST
™ i | LONDON
fNTRAO NEW MEMBER FOR ARTISTS, UNRECOGNISED.
THIS IS P
F3ROG © &
InhLL ;ﬁ]ll]llllﬁrcl_\' \" |

artwork. Introducing

F3ROG

SKINSUIT

iPhone 14 P...

EST (2024
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Mock-Ups
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MOCk—UpS ' GARDEN OF CLAUDE

DYLAN LIAM DIXON
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Mock-Ups

Arif Ferdg@s?

The knits

telling a story
of love.

F

[
FEED
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Instagram Ads.

I’m a big fan of ironic advertising.

These instagram adverts will be targeted towards demographics
that fall into our ‘target audience.’

Of the course there is an irony around the tagline on the advert
'you won't see this on the gram’ because of course, they’'re
vieiwing these adverts on the Instagram platform. However,
the ads align well with our mission to highlight those who
are struggling to appeal to the Meta algorithms and
encourage our audience to step away from these social
media empires to find the unrecognised designers GARDEN
OF CLAUDE showcases.

INDEPENDENT PROJECT DYLAN LIAM DIXON

UNIVERSITY OF THE ARTS LONDON

YOUu won t
see UisRs

EST
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05. Production

EST
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Final Outcome

My Component 3 outcome will be a
video-based infomercial explaining the concept of the
Garden of Claude app and the Club Claude website.
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Collaboration

| am fortunate to have multiple brands who want to be featured on the prototype of the
app. All are small designers who fit the Garden of Claude criteria.

Miss Cherry, SkinSuit, AntBag, Boyhood and F3ROG are all brands that will be EST
featured on my app and have provided editorial imagery as content. G LR
©

As for hypothetical collaborators, Club Claude would like to collab with big
fashion labels like Prada, Louis Vuitton and Chanel to put on events for the Club

Claude members in an attempt to aide designer’s development.
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The Script

| started by constructing a script for the infomercial. This allowed me to construct a
narrative for the outcome and also work out which parts of the app needed to

be developed.

EST
| didn’t want to waste time by creating elements of the app that wouldn’t v, (L EEEEER)
be displayed in the video. ©

It was paramount to me that my outcome was dynamic, fast paced and
exciting to watch.
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But | like streetwear.

| think | was 12 years old when | first drew on a T-shirt. | was 14 when | first sold a
pair of custom jeans.

And | was 18 years old when | decided to no longer make streetwear because the
scene felt saturated.

| still kick myself for that. Because | misdiagnosed the problem.

The streetwear scene appears saturated because of the way it's promoted. The
algorithm favours the few and it feels that the only way to grow is to follow the
trends.

The GARDEN OF CLAUDE is an app where people can find small streetwear
designers that aren’t getting seen due to the set-up of social media.

It's a place to find designers who have less that 100 thousand followers who
are creating, exciting, ethical garments but require a bit of help reaching
their target audience.

It's a little bit corny, but the GARDEN OF CLAUDE is where designers grow.

As a streetwear consumer, you detail what genres of streetwear youre into
when you sign up.

Say you're into hiking and outerwear? Then CLAUDE is going to show you
innovative underground outerwear brands like SKINSUIT or ANTBAG.

And if you have more of an experimental vibe?
Then you may discover designers like Miss Cherry.
The point is, it really doesn’t matter what your vibe is, because as you

explore the app more. Garden Of Claude will take notice of what youre
looking at, engaging with and which articles and designers you're saving to
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The Music

For the music | was focused on energy. | wanted there to be clear vibe and

energy changes throughout the infomercial. Music is the easiest way to ensure e
you maintain viewer engagement. e

Logistically, if this became a real world commercial piece, the music ”‘\
may have to be altered due to copyright laws, however for the '
outcome’s purpose | am very happy with the soundtrack | constructed.

| also took the time to chop and balance the audios to make for a better
overall listening experience.

It was crucial the music matched up to the visuals seamlessly.
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Motion Design

It became evident through the infomercial development that | would need to
use motion design to show the app’s capabilities.

EST
However, at this point | had no motion design experience at all. | used the small LONDON
amount of video editing knowledge in premiere and after effects to lay out the bones of F@‘;“ SRTSTS, BERECOCHISES

the video.

| then found an animation software called Jitter which did require a bit of learning but
was overall an easy to use tool that helped me to create sleek animations for my video.
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GARDEN OF CLAUDE

Pitch
to Garden

of Claude.

EST

Motion Design Process in Jitter. LONDON

FOR ARTISTS, UNRECOGNISED.

This software is easy to use but yields great results. Using this alongside After Effects ©

and Premiere Pro sped up the overall motion design process.

These animations helped the final outcome feel both smooth and professional.
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Video Editing

Video editing process.

| used Premiere Pro to create the video. | paid attention to the transitions between EST
visuals. Used Helvetica with a lower kerning to stylise the subtitles used LONDON

throughout. (l feel that all info-based videos should have subtitles to add clarity.) ©

| used a variety of my own and stock footage to visually communicate my app.

| found this process to be fun but | also had to be resilient through all the moments
where audio and visual just wasn’t quite lining up.

However, the work was worth the reward. This video is my favourite outcome
I’'ve done at UAL.
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REFLECTING ON PROJECT DEVELOPMENT.

This project is the one I'm most proud of in my time at UAL. The development process going from
ideation all the way through to presentation was extremely rewarding. Each part of this process had
moments where | had to show resilience but where | also had real creative breakthroughs.

Firstly, through the ideation and experiment stage | feel that | have created a concept that I'm not only
passionate about and is also a great next step from my RFIP | completed earlier in the year, but the
Garden of Claude concept, | believe could actually be extremely useful and popular in the real world. |
iIntend to expand on this idea even further after I've left UAL as | still feel as passionate about it now as |
did at its conception.

| tried so many applications, like figma, jitter and Adobe XD (just to name a few) for the first time
throughout this development. | had been struggling to work out how to level up iIn my personal work for
a while and felt that my portfolio wasn’t to the level it could be. This project introduced me to motion
design and also helped me to strip apart the most important elements of brand identity and brand
conception. | will bring this work forward with me when compiling my portfolio.

Developing this project came with its challenges, | had to learn many new skills and also had to reach
out to many collaborators to make it happen. It was amazing to work with so many great independent
creatives In order to generate content for the app. This process taught me the importance of working
with others to overcome difficult tasks. It inspired me to network more in my personal work, both In
music and design.

DYLAN LIAM DIXON
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Overall the development of this project was extremely successful but the best thing about this project
IS that there is still room to expand. | could develop the app further, adding more sections and making
it more sophisticated. | also think there is more work to be done in the ‘events section’ of Club Claude,
| also think it would be better to really map out how the pitching process works and go into this in far
more detall.
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REFLECTING ON PROJECT OUTCOME.

| am extremely proud of my outcome. Initially | was simply going to construct the app in Adobe XD and
do a simple walkthrough video where | screen recorded me navigating the app and added a voiceover.
However, this just didn’t feel dynamic enough to me. Truthfully, it didn’t feel sexy enough. | wanted the
Garden of Claude to excite people and | wanted them to engage with the concept. It was at this point
that | decided to use my love of script writing and narrative (which | think | found during my teenage
yvears as a member of a flmmakers club) and create a trailer/infomercial for Claude. The script came to
me naturally and | used skills that | already had from my 5 years making music in my bedroom to make
sure the audio was of good quality and held the energy | wanted.

| enjoyed the process all the way down to the smallest decisions. | spent a lot of time deciding which
subtitle to use as | understood that every aesthetic decision had to align with the overall Claude identity.

The use of animation and sleek transitions throughout were crucial to making the video feel exciting and
professional however before creating this video | had next to no experience with video editing or motion
design. Watching YouTube tutorials and navigating new software to reach an outcome that | am entirely
proud of was such a rewarding experience for me.

| showed the video to many of my classmates as | really valued their feedback. | didn’t take to the
creation of this video naturally so it was important that | took any critigue forward to improve.

ely room for improvement but overall the outcome is strong and achieves its main intention, to inform
and excite an audience about the Garden of Claude.

DYLAN LIAM DIXON
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This outcome has made me feel like I've levelled up creatively. It’s given me experience in storytelling,

script writing, graphic design, video editing, graphic design, Ul design, animation and motion graphics.

| always set out challenge myself. | always intend to learn as | create. This outcome helped me reach
both of these goals.

There Is definitely room for improvement but overall the outcome is strong and achieves its main
intention, to inform and excite an audience about the Garden of Claude.

The Garden of Claude concept has the potential to grow from this independent project and this
outcome has fuelled my desire to take the idea further.
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David Oades
Interview.
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INTERVIEW WITH DAVID OADES - FULL TRANSCRIPT

Can you describe your brand and what makes it unique
in London’s fashion scene?

Skinsuit is an athletic and performance-wear brand. Built around life in
the UK, of course, the weather’s always changing, the seasons are so
different here, | wanted to create a brand that’s heavily focused on life in
the UK.

To me, | wanted to make the brand as unique as possible, in every single
aspect, because | thought, there’s so many brands right now. I've had
a lot of experience designing for brands and creating content for other
brands. | suppose it’s given me a chance to see how similar a lot of the
brand’s core values and core principles are. | want to have fun with my
brand and showcase how unique the UK and London is.

| want to allow people to have fun with fashion again. Fashion
IS in a bit of a stale position where brands just wanna make the
clothes to sell it. Instead of that | would love to create a brand
centred around community, having fun and being united through
clothing.

I've got a plan to do video game style challenges, | have this idea to do
a challenge like “who can take a photo in their garments at the highest
point”. Really | just want to inject fun into the brand.

UNIVERSITY OF THE ARTS LONDON

What are the main challenges you’ve faced while
building your brand in London?

The main challenges I've faced are really in the manufacturing stage.

I've been manufacturing this one jacket for just under a year now. Before
that | really wanted all my production to be based in the UK. So | had a
London based manufacturer but it didn’t work out because it was
too expensive for a start-up.

| tried manufacturers in Leicester and Birmingham but they couldn’t
produce the designs | wanted. In the UK a lot of the methods are very
traditional so they were unable to create the complex and fun designs |
was talking about without it resulting in extortionate pricing.

One of the hardest parts was finding a manufacturer that | could build
a lasting relationship with, whilst also adhering to environmental factors
and making sure that the workers are well looked after.

Now, I've found my manufacturer, based in China. Which, in itself, is a
challenge due to timing. It takes a while to ship stuff back and forth. The
most environmentally concious option is shipping by sea, but that can
mean it takes nearly a month to receive the garments.

Other than the manufacturing challenges, a big challenge I’'m facing is not
having a huge following and not having a network of influencers
that other competing brands have. A lot of brands that I've worked with
send their products to 10 or so of their mates, who all have 30k followers

DYLAN LIAM DIXON
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and the rest is history. They’ll see the followers come in, it’s great
exposure. | feel I’'m working from the ground up.

I’'m In a unigque position, the brand is more of a side quest. | just wanna
get some designs out there, have fun with the marketing and see where
It goes.

THIS IS A BRAND PROPOSAL AND DEVELOPMENT
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How has the changing competition in the fashion
industry affected your brand?

In terms of changing competition, especially in London and the South,
there is a lot of leaning on your network to see how far you can progress.
Social media plays a massive part now, it’s all about who’s liking
your brand, who’s reposting your brand? It’s those things that make
a massive difference.

But, | wouldn’t like to think those things are affecting my brand. I'm not
In a rush to force engagement. Especially if it’s people who don’t actually
support my brand. ’m comfortable with waiting five to ten years
for an organic following to build who share my stuff cos they like
it.

DYLAN LIAM DIXON
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How has the digital landscape changed the way you
market and sell your products?

The digital landscape happens to be at the forefront of my brand at pretty
much all times because | like to think the brand will be very future-
facing.

For example at the moment | can only adhere to social media
platforms and my website for any promotional content, but | have
huge hopes to enter the NFT space with digital replicas of garments and
personal avatars for each user. Again, I'm really hoping to create a brand
that is super fun and enjoyable for the customer, not just a brand that
sells products, and I'm hoping to use digital touch points to do this
as they’re really accessible and inclusive.

UNIVERSITY OF THE ARTS LONDON

What challenges have you encountered when seeking
funding and resources for your brand?

In terms of funding, | have applied for around 4 grants and funding
schemes targeted towards young British businesses, but unfortunately
had no luck. It was a huge shame because | really wanted to start
my brand manufacturing in the UK, something that would have
only been possible with a large amount of investment to begin
with.

Although some of my key reasons for requesting funding was that |
needed monetarysupporttomakethe companyasenvironmentally
sustainable as possible and to champion UK businesses and economy
(e.g, having additional funds to use UK factories and purchase fabrics
made from UK mills), | was still rejected which was a shame because
now this will only be possible in the future once the brand has enough
money coming in to make the switch to UK manufacturing.

DYLAN LIAM DIXON
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I’'m very fortunate that I'm knowledgeable in many aspects of operating
a brand, such as garment design and manufacturing, videography,
photography, graphic design and of course creative direction So I’'m able
to save a lot of time and money by doing these things myself without
having to outsource my budget to external creatives.
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How do you envision the future of London-based
fashion brands, and what opportunities do you see?

From what I’'ve experienced in recent years and seeing how a lot of the
brands around me are evolving, | think a lot of the power is going
to fall into the hands of the consumer. | feel like brands are missing
a great opportunity to build really strong foundations for themselves by
not acknowledging the importance of community within fashion,
especially in London where people love to support new and upcoming
brands.

| also feel like brands are going to come out of their shell a bit more,
for example we see a lot of brands playing it safe in terms of garment
designs and branding, but the market has become so saturated
that brands might have no option but to take risks you know?

DYLAN LIAM DIXON
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INTERVIEW WITH NEVE CHERRY - FULL TRANSCRIPT

Can you describe your brand and what makes it unique
in London’s fashion scene?

My brand is visually crochet knitwear with alternative materials.
It's all about being authentic, being truthful, and right now, it’s about
uniting the hard materials with soft materials and trying to find like a
beauty In like two opposing forces. | think what makes it unique is
the way that | would like to run it is very socialist.

As soon as the brand starts making money | have plans to make
it a community and make sure everyone is on the same level and and
kind of run it in a way that everyone has choices on what the brand does
and the directions that goes.

| was inspired by this girl that | met in Naples. She is from Paris
and she was a costume designer and she explained to me the
way they work in their business and they basically have like a
socialist structure so | think that makes it unique and it's something
that | haven’t seen before so | know that it’'s going to be unique.

UNIVERSITY OF THE ARTS LONDON

The main challengs I've found are toxicity, money and capitalism
haha. | think the toxicity of the industry of people getting opportunities
and kind of gatekeeping them is difficult, and | also think the lack of
money that I've had and having to work just to support myself and
buy materials has been hard.

DYLAN LIAM DIXON
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INTERVIEW WITH NEVE CHERRY - FULL TRANSCRIPT

How has the changing competition in the fashion
industry affected your brand?

In terms of competition | think when | see other brands like sewing a
similar motif pushes me in a way to get even more creative about what
I'm making but it’s also really hard to find that balance between
commercial and a collection that’s really creative.

| have to compromise a lot and the way | do that mainly is | think
about the structure the silhouette and the kind of materials I’'m
using. | think that knowing the level of simplicity is really important, that’s
what I’'ve learned over the years.
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How has the digital landscape changed the way you
market and sell your products?

| actually feel grateful for the digital landscape because | think
with the money and resources that | have | wouldn’t of been able
to do it without social media and | had someone helping me with social
media which was really nice to teach me engagement and things like
that, and basically everything | do is online, like | do send a lot of emails
and contact a lot of people. Everything is online and everything |
market is online.

I've done a couple pop-up shops but that was all marketed online so |
think the digital space is really helpful actually for people that wanna
start a brand and don’t have money, | think it’s essential.
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What challenges have you encountered when seeking
funding and resources for your brand?

Resources in terms of net where it’s like a fine line between, | will make
sample garments from very cheap wool | will always try and thrift
wool. I've decided to make one-off pieces now because | don’t wanna
have to keep buying acrylic wool which is basically plastic and keep
reproducing that so I've chosen to do one of one which | think is
much more sustainable but in terms of resources it’s really hard
to find cheap good quality wool.

Interms of funding, | would say | haven’treally received any funding
everything that I’ve done is off my own back and | know that there
is British fashion Council but it’s very hard to get hold of them so yeah |
would say everything I’'ve done has just been my own funds.

UNIVERSITY OF THE ARTS LONDON

How do you envision the future of London-based
fashion brands, and what opportunities do you see?

The future of independent brands | think will be a lot more
conscious and | think a lot of it is chance and faking it till you make it.
| think that these brands coming up in the art schools will always have
that sustainable, diverse element naturally. | feel like the future of London
brands are incredibly unpredictable and | think there will be a lot more
collectives because the space is so convoluted. There are so many
new independent brands, | think that there will be a rise in good
community collectives where people help each other.
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