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NU, short for Neon Underground

is an abbreviation for the club's
name simplified in order to have a
minimal look for the logo.

#000000 #ccffoo
RGB: (0, 9, @) RGB: (204, 255, 0)
CMYK: (@, @, 0, @) CMYK: (25, 0, 100, 0)

The color scheme for this
identity system would

be black, white, and an
electric green. The green is
representative of the club’s
electric and intense vibe.

The brand identity comes from
within our own perimeter. The
round corner and boxed shape

of our repurposed factory is the
source for the clubs’ aesthetic and
identity itself.
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LOGO

The logo is a simplified
version of the full NSON
UNDERGROUND identity. The
box is not only a part of the
logo but forms a part of the
design throughout this identity.
m The box can be changed in
\ length and width, but must be a
porportionate wieght with the
type. The bottom left corner is
representative of the building
where the club is in because
the building itself is curved on
the corner entrance.

NZON

aNMod9d3aaNn

COLOR SCHEME

The color scheme for this
identity system would

be black, white, and an
electric green. The green is
representative of the club's
electric and intense vibe.

TYPOGRAPHY

SK CONCRETICA The quick brown fox jumps over
the lazy dog

Neue Machina The quick brown fox jumps
over the lazy dog.
The quick brown fox jumps
over the lazy dog.
The quick brown fox jumps

NZON LINDERGROLIND ELLIOT JOVER CD217 103
NEON UNDERGROUND To be used as display text only, including headings and
incorporated into design. Should be used as point size 14
Sk Concretica and above only.
NEOI\I UNDERGROUND To be used as display text only for instances Neue
Machina is more aplicable than Concretica for display
Neue Machina Ultrabold reasons. Should never be used as body type. Point size 14
and above only.
I\I EO I\I U I\I D E R GI R O U I\I D To be used as body text. The regular weight of Neue
Machina should be used as body text where Neue Machina
Neue Machina Regular Light might not be as legible. No larger than 12 points.
N EO N U N D E R Gl R O U N D To be used as body text. The light weight of Neue Machi-
na should be used in most instances where body text is
Neue Machina Light needed. This may vary between stationary, collateral, and
other uses but should not exceed 12 points.
NZON LINDERGROLIND ELLIOT JOVER CDE17 103
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This is correct

black on green
is allowed.

No curve on bottom.

green should never be on
white backgrounds.
(Black is allowed when
printed in B/W)

mark is altered. border not “pt.

NI

mark color different
from box stroke color

logo should not be over
cluttered backgrounds

NZON LINDERGROLIND ELLIOT JOVER CD217 103
CLEAR
SPACE
about
25%
clear
space
NZON LINDERGROLIND ELLIOT JOVER CD217 103
The logo is a
simplified version of
the full n3on
underground identity.
The box is not only a
part of the logo but
forms a part of the
design throughout
= —/
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=
-
=
% GRAPHIC IDENTITY
20 EXPLORATION
NZON LINDERGROLIND ELLIOT JOVER CD217 103
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Patricia (nickname) Manuel

NN

The dot, or bullet point symbol— Typeface: ES FACE
commonly found in phonetic tran- Weight: Thin
scriptions or bullet points—is used

here as a way of connecting the two

members of a partnership, but hold-

ing enough ground of seperation to

indicate that they are 2 parts.

% x-height

X
o < Space around
logotype

% x-height

- r-111

x-height

f f

Space between Space around
dot logotype

12 02 raeemann



ES Face Thin by
bxtraset 1ype
Foundry in
switzerland.

d

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghyklmnopgrstuvwxyz
0123456789 lO£™N@

aaaaaaaa



raeemann

02

14



Tac-Indrlil
tiffany & co.

rac-mann ~ M rac-mann
about us

15 02 raeemann
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Contact us:

Email: patricica@nowheelies.com
Phone: +1 000-000-0000

18 o2  raeemann
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Logotype set in
Filosofia Unicase OT.
All caps.

Crown with halo —

0G for Oscar Gomez and —
'Orginal Gangster'

- COFFEE ROASTERS
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Filosofia Unicase

Filosofia Regular
Lining

Filosofia Regular
All Small Caps

FILOSOFId BY ZUZd1d LICKO

ABCDEFGHIJKLMNOPQRSTUVWXYZ
ABCDEFGHIJKLMNOPQISTUVWXYZ
0123456789 ?21O™@

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdetghijklmnopqrstuvwxyz
0123456789 ?©™@

ABCDEFGHIJKLMNOPQRSTUVWXYZ
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789 ?!©0TM@
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Archer by Jonathan Hoefler

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abedefghijklmnopqgrstuvwxyz

0123456789 ?lo™@

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abedefghijklmnopgrstuvwxyz

0123456789 ?lo™@

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abedetghijklmnopgrstuvwxyz

0123456789 ?le™@
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Images of coffee bag labels.
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COFFEE ROASTERS

GEISHA

LITERY BEARE

single erigr

it

GEISHA - COFFEFE,
[nacsive, caramelised pisespple, and cardomon
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Small Batch

COFFEE ROASTERS
Geisha Coffee

SCA Score 86+

Roasted in NYC

|

L5

Oiscar Gomez egooffeernasters.com
Founder / CEQ EogeoHeeroasters
cpcargeafes@gmail com

0SsC

CREN T ST

B e
qrofes® e o

(S RERaESN
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este cafe es una chimba

shop toll.roasting
about us whaolesale
gesha contact us
roasting

0G

COFFEE ROASTERS

-

» Artisanal Coffee -

ombia - d in nyc
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atlll L g ana chimba : este cafe es este cafe es una chimba
< Search o] —— L =

3 OG Shop
m“ h Unlock the Potential of
Your Coffee Brand with OG Artisinally crafted coffee, our beans

are some of the worlds most luxurious.

Tﬂ'll Rﬁasting SEWiCES This is the product that comes from a
lifelong passion and dedication to what
we love: o0
-1- cories,
v

%

shop
about
gesha
roasting
toll roasting 225 wam | | 2 T

e HEfe s una chimba himba este cafe es una

[

lecha

m ogoofieercasiers. com

wholesale ¥ = . =
contact us

Gesha
Washed & Sun-dried

AA & ogcoffeeroasters.com

& ogcoffeeroasters.com

u ogcoifesroasiers.com

26 03 OG Coffee Roasters
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FIT Rebrand

Brand Identity and Motion

This project was a speculative initiation of a new brand identi-
ty system for the Fashion Institue of Technology. A pioneering
school of Art & Design + Liberal arts.

The identity system uses basic geometric shapes in a way that
echoes the modernist undertones of fundamental design edu-
cation. The wide variety of primary color combinations give for
a range of dynamic ways of presenting the school's identity.

27




PRIMARY
LOGO

Our primary logo is our squared version,
representing our brand in an ownable and
recognizable way. It has been specially
designed to symbolize not only our

name, FIT, but also what we stand for.

. BRAND IDENTITY ASSETS 2.2 8

SECONDARY
LOGO

Our secondary logo is made with our custom
FIT font, representing our brand in an ownable
and recognizable way. It has been specially
designed to fit in places that the first logo
would not be legible, readable in.v

. BRAND IDENTITY ASSETS 2.3 9

INCORRECT CLEAR SPACE
USE

25%

(of logo itself)
u '. clear space

is f the logo is used as part of the design or along with the
® identity assets.

° BRAND IDENTITY ASSETS 25 W [ 4 BRAND GUIDLINES 2.6 ) 2

04 FIT Rebrand




FIT Rebrand
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TYPOGRAPHY

This diplay type, or custom display font,
should only be used for singular words of [ ]

greatimportance for emphasis.

AT
=l

.

[ N

AR |

' BRAND GUIDLINES 2.9 16

LR

the secondary graphics are made by
subtracting elements from the logo and
transforming colors and scale. The shift
in scale of the circle, triangle, and square
portray the transforming nature of FIT.

' . BRAND GUIDLINES 2.13 18

04 FIT Rebrand




FIT Rebrand
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| LIBRARY LABRRSTL ;;j GRACE

i ¥ LA L
: Y INSTRUCTION ROOM 1/
3 5 4 S e S

ADCEBS AND CIRCULATION
BERVICEE DESK

PESEARCH RERVICES DESK
PRFATTAD

LIBRARY INETRUCSTIGN ROOM 2/
COMPUTER LAB ES09

Pl ETATION S ADD YALLE TO YOUR
PRINT ACCOUNT (LODEY)

MAIN READING BOOM (BODKE, DVDE,
ETLIOY CARRELS) ¢

BHOTOOOMERS,

YENDING pACHINED

LIBRAHY QFFCER

CONFERENGE ROOM/OUIET §TUDY
SPACE EBX

ACEISTIVE TECHNOLOGY
WORRGTATION

RECTROOMSE
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FIT Rebrand




Dubinsky

Business and
Liberal Arts

Baker School of Bugirass
and Techredogy

Behool of Liberal Ars

Faldman

FASHION
INSTITUTE OF
TECHNOLOGY

34 04 FIT Rebrand
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lettliestly;

s ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdetghijklmnopqrstuvwxyz
0123456789 1@#$% &'?

39 04 Letfliesfly



letRiesfly™;; 5™ is @ 2 year graphic design BFA program
that requires in depth thinking, social awareness, and
multiplaytform’communication

:n BFA program
! wareness, and

gﬂy H. ”””!”””.ﬂ
requires i

about;
Faculty;

laytform™cor

sandbox

04 Letfliesfly
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This course is a dive off the deep end into the expressive potential of
tvpography, glyphs, and symbols (yes, there's a difference).

ol limarscha by iy ygecnr e
handlieg ba Mr».—.u.ny'i'nr atq_.w

In i oomarner, oinll beann mishe kot
1vges than just couers. Yol walk
ey wth an arsenal of wols uvder
vener beclh; svdlorssaneding m’.::,uu,.d

el Ot =

permeter
ypeface design

° 5d333

= IR DB

[

vy A

Eiteritecidiy A

This course is a dive off th

typography, glyphs, and sy

next course —
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JEFF Rardis
STEFHANIE At thse liart o his practicn being the play of ype ardinege, and o G, Jeyorian
LEITH 1y i imigpe, Hingen hon mastbied s a Graphle Deagner and Tipographes peddand
or M vears.
In the early 90w after pradusting from the Besalel Acadesy of At & Design
i erisam, rlwrga was haped by vhe Michad Pevers Group of Loodon, the
it oty firm responsbie for rebranding Sheell Tropicana, Phillips, Seagram’s and
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letfliestly™;

e,

program
=quires  in
hinking,

letfliesfly;
courses:
about:
faculty;
alumni;
sandbox:

archive /1
@letfliestly 7

COUrses

$5;

I type & langua
E%z:rgep;ignmmﬂ:galmmm
pd 345 core studio i design &
"h-rhndn]ﬂgi;dm|wbn
c132L print and digr
ﬂlp;‘mhnyaﬂdmfwduigm

sb;

gd 333 typeface desi

gd3if: core s:udmign & enlrure
134 design for web based user
interface

s/,

gdda4: core studio iii design &

Ll Wl

FREDERUN scholz
el

At heart, Frederun will always be both a
student and a teacher. Bern in Cologne,
Germany, toa 'Far.ni!y of reachers, her
destiny was all but spelled out for her,
She has taughe amcdcsgn at FIT for
aver 20 years, Iﬁughi! weasn't until
taking a rype class ar Parsona—

she was actually studying fashion
illustration—that she realized she
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Dear pdf reader,

| am Elliot. My areas of interest include strategic
and conceptual uses of typography, visual lan-
guage, and an understanding of cultural contexts
that can be associated with the work | gather. |
have a [particular] fascination with the inertia of
a conversation and the questioning of any bias
or assumptions as part of the design process —
believing this to open the door to more profound
ways of communicating.

| have graduated from the Fashion Institute of
Technology with a BFA in Graphic Design. | also
studied abroad in UAL Chelsea College of Arts in
the fall of 2022.

After 2 years away from school, | have been
freelancing at Harriet Spear Studio, focusing pri-
marily on environmental signage and a few small
branding projects. Additionally, I've worked inde-
pendently, providing branding services for small
businesses and videographers.

elliotjoverharo.com
elliotrealmadrid@gmail.com
9175833945



