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‘Live ISTD Response’

publication

A publication based on celebrating Bristol's iconic old
city through a wayfinding guide. The wayfinding guide
features a rubbing section that allows you to interact
within the space. This outcome was a response to the
‘death to the center’ brief on the https://www.istd.org.uk/
sas. Built with a typeface made from rubbings collected
within the old city ‘Bristol Old".
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‘Data Galleries’
publication and workshop

‘Getting Lost to Take Back Control’ challenges conformity
by encouraging us to explore our everyday urban
spaces, reinterpreting the buildings, sound, and paths we
interact with whilst also showing the capitalist culture we
consume without our control. The publication examines
‘The Galleries,” a prominent shopping center in Bristol, as

a hub of capitalism, exploring its impact and influence.
This could be the curved shaped design not resulting in
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‘On My Radio’

publication

A publication inspired by BBC's ‘The listening project’. The
project represented a number of social issues through
the importance of diversity. The chairs represent different
personalities and show the relationship of people in
discussion. In addition, | welded and made a stool of my
own to reflect my own personality.
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Bristols Weather
Data Drawing
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Bristols Weather
day (6) | Vertical

‘Bristol Weather Data Drawing'’
ceramic clay beads and
metal wire

A visual representation of Bristol's weather data
catagorizing the conditions and temperature through
Janurary. Each section is represented through colour.



Community Layer , Former Coroner and City Mortuary

Community Layer, 4 Ashley Road

‘Rejuvenate’
Interactive publication

An interactive publication focusing on how green corridors
could help rejuvenate St. Pauls. The publication also
catagorizes the deprivation and misjudgement from the
council when remvoing the remaing essential green life.
The publication comes with seed paper - encouraging
you to grow your own corridors from your back garden or
anywhere local.
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‘Unconvenventional spaces’
a series of unconventional
spaces within Bristol

A publication catagorzing a range of spaces in Bristol
deemed not ordinary to interact with. The process to this
task was really important due to the challenge being to

take a range of photos of spaces that were interesting. My
process included looking at these spaces and finding an
object or space that you wouldn't typically notice.



‘Bristol Harbour, Type Specimen’
Type Spec publication

Based on celebrating Bristol's historic harbour, both
typefaces capture shapes and styles remisent to it's
history. The intended purpose is for the type to be
completley transferable - to build an identity for the
harbour or could be just used for one singular buisness.
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‘Bristol Harbour'
Serif typeface

Bristol Harbour was inspired by a series of type brought
from business’s, industry and old style lettering in the
harbour. This font acts as a fully functional copy font.
Every letter has been vectorized and adjusted so that
it has an aspect of what inspired it but also what looks

consistent with the overall typeface. Although a copy font,
this typeface does work as a display font. The purpose
for this font is the same as the display style, aiding
regeneration of the Harbour and celebrating it's once
iconic history.

‘Bristol Harbour Display’

display based typeface

Each letter was constructed from shapes in the harbour.
The Letter 'C" was inspired from one of the shipping
cranes nearer the city centre. Each Letter has a significant
Identity - shaped by both past and present. The process
began by then editing the photography so that the letters
became vectors - allowing them to be fully transferable.
Within this process it was crucial to make sure that the
letters all followed the same grid to make sure the sizing
was consistent throughout. Aimost all of the letters were
constructed directly from shapes in the harbour, however
some have been peiced toegther such as the 'z’ and X’
due to inability to find high level content.
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‘Bristol old’
display based typeface

‘Bristol old" is a functional typeface inspired by Bristols
old city architecture and rubbings around the city. It
was made in response to the ‘ISTD' live brief. The brief
suggested you to make a ‘typographic intervention that
asks audiences to re-engage in their local town or city'.
‘Bristol old" achieved this through promoting a now lost
old city and bringing people in additonally through a
wayfinding publication.
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