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To showcase a curated mix of emerging and 
established artists from the Bronx and beyond, 
while creating a refined and culturally aware 
space that attracts both local creatives and high-
art audiences across NYC and the world.

MISSION — HOW WE GET THERE
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BRAND VISION — WHERE WE’RE HEADED

To establish the Bronx as a globally respected 
destination for contemporary art, bridging local 
talent with international recognition.

Cliff Gallery is more than a community space — it’s 
a modern institution that redefines what Bronx-
based art can be: culturally rooted, creatively 
elite, and globally competitive.



6

BRAND PROMISE — WHAT MAKES US DIFFERENT

Cliff Gallery stands at the intersection of Bronx 
authenticity and high-art sophistication. Unlike 
traditional Bronx galleries focused solely on 
grassroots community outreach, Cliff Gallery 
expands the narrative — presenting the borough 
not only as a source of raw talent but as a cultural 
force on par with NYC’s elite art world.
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BRAND VALUES — WHAT DRIVES THE BRAND BEHAVIOR 

AUTHENTICITY

EXCELLENCE

GROWTH

COMMUNITY

LEGACY

CULTURAL 
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LOGO — INTRO

I n s p i r e d  b y  t h e  l e g a c y  o f  t h e  g ra f f i t i 
p i o n e e r  C l i f f  1 5 9 ,  t h e  C l i f f  G a l l e r y  l o g o 
s e r v e s  a s  b o t h  w o r d m a r k  a n d  s y m b o l .
 
I t s  f o r m  i s  b o l d ,  m o d e r n ,  a n d 
d e l i b e ra t e l y  g e o m e t r i c  —  r e f l e c t i n g 
c o n f i d e n c e ,  c l a r i t y ,  a n d  t h e  d i s c i p l i n e 
o f  c ra f t .  T h e  s t r u c t u r e  o f  t h e  l o g o  i s 
i n t e n t i o n a l  a n d  s h o u l d  b e  t r e a t e d  w i t h 
r e s p e c t . 
 
D o  n o t  a l t e r,  d i s t o r t ,  o r  r e d ra w  t h e  l o g o 
i n  a n y  w a y .
 
A l w a y s  a p p l y  i t  a s  o u t l i n e d  i n  t h i s  g u i d e 
t o  e n s u r e  c o n s i s t e n c y  a n d  i n t e g r i t y 
a c r o s s  e v e r y  t o u c h p o i n t .
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LOGO — PALLETE

T h e  C l i f f  G a l l e r y  l o g o  m a y  b e  u s e d 
i n  a n y  c o l o r  f r o m  t h e  b ra n d  p a l e t t e , 
w i t h  c o n t ra s t  a s  t h e  p r i m a r y  p r i o r i t y . 
T h e  l o g o  s h o u l d  a l w a y s  r e m a i n  c l e a r, 
l e g i b l e ,  a n d  v i s u a l l y  d o m i n a n t  w i t h i n  i t s 
e n v i r o n m e n t .
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LOGO — LOCK UP
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LOGO — CONSTRUCTION
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LOGO — SPACING

C a r e  m u s t  b e  t a k e n  t o
e n s u r e  o u r  b ra n d  a s s e t s  a r e
a l w a y s  p r e s e n t e d  c l e a r l y 
a n d c o n s i s t e n t l y .

A  c l e a r  s p a c e  o f  a t  l e a s t  5 0 % 
o f t h e  h e i g h t  o f  t h e  s y m b o l  s h o u l d b e 
m a i n t a i n e d .

A l w a y s  k e e p  t h e  c l e a r  s p a c e  f r e e  o f 
a n y  o t h e r  d e s i g n  e l e m e n t s .

100%

50%
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LOGO — MISUSE

D o  n o t  a p p l y  c o l o r s  o u t s i d e  o f  t h e 
a p p r o v e d  b ra n d  p a l e t t e .
 
D o  n o t  a l t e r  o r  m o d i f y  t h e  l o g o’s  c o l o r 
v a l u e s .
 
D o  n o t  o u t l i n e ,  a d d  e f f e c t s ,  o r  a p p l y 
t e x t u r e s  t o  t h e  l o g o .
 
D o  n o t  r o t a t e ,  s t r e t c h ,  s k e w ,  o r  d i s t o r t 
t h e  l o g o  i n  a n y  w a y .
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TYPEFACE

Aa Bb Cc Dd Ee Ff Gg
Hh Ii Jj Kk Ll Mm Nn
Oo Pp Qq Rr Ss Tt Uu
Vv Ww Xx Yy Zz
1234567890

D u n b a r  i s  t h e  p r i m a r y  t y p e f a c e  o f  t h e 
C l i f f  G a l l e r y  i d e n t i t y  s y s t e m .
 
I t s  g e o m e t r i c  c o n s t r u c t i o n  e c h o e s 
t h e  b o l d  c l a r i t y  o f  t h e  l o g o ,  w h i l e  i t s 
ra n g e  o f  s t y l e s  a l l o w s  t h e  b ra n d  t o 
m o v e  b e t w e e n  e x p r e s s i v e  d i s p l a y 
a n d  r e f i n e d  c o m m u n i c a t i o n . 
 
D u n b a r ’s  f o r m  i s  m o d e r n ,  c o n f i d e n t , 
a n d  i n t e n t i o n a l — r o o t e d  i n  p r e c i s i o n , 
y e t  n e v e r  r i g i d .  I t s  s h a p e s  f e e l  b u i l t ,
 n o t  w r i t t e n ,  r e f l e c t i n g  t h e  a r c h i t e c t u ra l 
a n d  c u l t u ra l  f o u n d a t i o n  o f  t h e 
B r o n x  i t s e l f . 
 
We  u s e  D u n b a r  T a l l  f o r  h e a d l i n e s  a n d 
e x h i b i t i o n  s t a t e m e n t s ,  w h e r e  p r e s e n c e 
a n d  c l a r i t y  a r e  e s s e n t i a l .  D u n b a r  M i d 
s u p p o r t s  b o d y  t e x t ,  c a p t i o n s ,  l a b e l s , 
a n d  n a v i g a t i o n ,  o f f e r i n g  r e a d a b i l i t y 
w i t h o u t  l o s i n g  c h a ra c t e r.
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COLOR PALETTE

T h e  C l i f f  G a l l e r y  c o l o r  p a l e t t e 
b a l a n c e s  c l a r i t y  a n d  c o n t ra s t . 
B l a c k  a n d  W h i t e  e s t a b l i s h  s t r u c t u r e 
a n d  s p a c e ,  s e t t i n g  a  c a l m  f o u n d a t i o n 
f o r  t y p o g ra p h y  a n d  l a y o u t .  M a r o o n 
i n t r o d u c e s  a  b o l d  a c c e n t  t h a t  r e f l e c t s 
t h e  B r o n x ’s  m a t e r i a l  l a n d s c a p e , 
w h i l e  Wa r m  S a n d  p r o v i d e s  a 
n e u t ra l  g r o u n d i n g  t o n e  t h a t  s o f t e n s 
c o m p o s i t i o n s  a n d  s u p p o r t s  a r t w o r k 
w i t h o u t  c o m p e t i n g  w i t h  i t .

A00000
Maroon

EEE3AB
Warm Sand

000000
White 

ffffff
Black
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LAYOUT SYSTEM 

Fa v o r  r i g h t  a l i g n m e n t  f o r  k e y  e l e m e n t s 
a n d  t e x t  b l o c k s .
 
M a i n t a i n  a  s e n s e  o f 
s y m m e t r y  a n d  v i s u a l  b a l a n c e 
a c r o s s  c o m p o s i t i o n s . 

L o g o  m u s t  n e v e r  o v e r l a p  o r  c o m p e t e 
w i t h  a n y  v i s u a l  e l e m e n t . 

C o n t ra s t  i s  e s s e n t i a l
u s e  s c a l e ,  w e i g h t ,  a n d  w h i t e s p a c e 
i n t e n t i o n a l l y . 

NOT JU ST A
GALLE RY.
A  P ROVING 
GROUN D.

Bronx, NY 10453  59
Grand Concourse

 

IMAGE/LOGO/HEADLINE

INFORMATIONAL

IMAGE/LOGO/HEADLINE

INFORMATIONAL
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LAYOUT SYSTEM 

T h e  l o g o  a n d  i m a g e r y  s h o u l d  n o t  s i t 
s i d e - b y - s i d e  i n  a  w a y  t h a t  c o m p e t e s 
f o r  a t t e n t i o n . 
 
Ke e p  c l e a r  s p a c i n g  b e t w e e n  l o g o , 
h e a d l i n e ,  a n d  i m a g e  t o  m a i n t a i n 
h i e ra r c h y 
a n d  p r e s e n c e . 
 
H e a d l i n e s  a r e  a l w a y s  s e t  i n  A L L  C A P S  f o r 
c l a r i t y  a n d  e m p h a s i s . 
 
U s e  c o n t ra s t  i n  c a s i n g  t o  e s t a b l i s h 
h i e ra r c h y : 
 
I f  t h e  h e a d l i n e  i s  i n  A L L  C A P S , 
s u p p o r t i n g  t e x t  s h o u l d  a p p e a r  i n  T i t l e 
C a s e  ( a n d  v i c e - v e r s a ) .
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VOICE & COPYWRITING

Cliff Gallery’s voice is confident, clear, and 
restrained. Language is minimal and purposeful 
showing rather than telling. Sentences are 
concise, with emphasis on presence and 
experience over explanation. Avoid slang, filler, 
and overly poetic language. Every word should 
feel intentional and grounded in authenticity 
and ascendence.



THANK YOU!


