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Sam Senior

Personal Statement

| am a reflective and inquisitive designer drawn to collaboration, care

ano
bot
| va

complexity. My practice is shaped by a curiosity for how systems,
n visual and social, can be made more adaptable and inclusive.

ue detail, ambiguity and process-led thinking, approaching

design as a way to connect people, ideas and contexts with intention.
Organised and observant, | bring a thoughtful presence to teams and
projects with a focus on meaningful outcomes.

Experience

Leeds Beckett Graphic Design
Course Social Media Manager
Sep 2024 - Jun 2025

Leeds Beckett Surf Club
Vice Captain / President
Sep 2024 - Jun 2025

Portfolio 2025

SKills

Digital, Print and Motion Design
Visual Storytelling

Research-Led Design
Organisational and Leadership Skills
Iterative and Reflective Process
Collaborative Thinking

Education

Leeds Beckett University
BA (Hons) Graphic Design
[First Class Honours]

Leeds City College
Extended Diploma in Graphic Design
[D*, D*, DI



]

Feres
iiragans,
,e

Portfolio 2025

Confidence in Community | 2024

A visual identity system for a skin health
campaign responding to themes of individual
confidence and collective care.

The project integrates workshop design
and regenerative risograph print systems
to explore skin stories through texture and
everyday materials.
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Portfolio 2025

Drifting Cartographies | 2025

A publication that interrogates how graphic
design mediates representations of place,
drawing from psychogeography, cultural
geography and alternative mapping strategies.

The project examines the conceptual
frameworks through which designers shape
spatial narratives and wayfinding experiences.
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Portfolio 2025

Culture Quest | 2025

A design system and visual identity for a

DIY microbial gut tracker responding to the
complex intersection of personal bio-data,
health autonomy and scientific communication.

Developed from a brief set by ThreelenSeven,
the project unites packaging design, data
visualisation strategies and engaging
copywriting to make gut health both
accessible and engaging.

It frames gut-brain axis science through
a generative identity informed by 1990s
digital culture and early 8-bit games.
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Portfolio 2025

Yorkshire Stout & Porter | 2025

A typology examining independent Yorkshire
stouts and porters, analysing both material
craft and brand language.

The project situates graphic design as an
analytic tool for understanding regional
identity, product narratives and sustainable
material systems, specifically through the
thematic lens of circular brewing practices.
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Portfolio 2025

Teddy Western Sings The Hits | 2025

A visual identity system and press package for
Teddy Western Sings the Hits, a short film by
the Leeds Beckett Northern Film School.

The project includes digital/print promotion
and in-film graphics, such as title cards and
credits, reflecting the film’s tone through self-
initiated art direction and cinematic visuals.

*Although | reached out to the team, no
feedback was given. The script and art
direction are self-initiated, with stills from

Duncan Wolfe’s Ponokamita used to echo the
themes explored.
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TROPICAL
BIRDS

Issued in all packets of
BROOKE BOND TEA
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Portfolio 2025

Tea Card Typology | 2025

A publication that reframes the mid-century
Brooke Bond tea cards as artefacts of print

culture, everyday collecting and domestic
leisure economies.

Through editorial strategies including

-rench folds, scale manipulation and macro
ohotography, the project positions the
ephemeral cards as material witnesses to both
graphic design history and cultural memory.
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Seed Freedom
Campaign

Portfolio 2025

Seed Freedom Campaign | 2025

A campaign advocating for global seed
sovereignty and dispersal, using risograph
illustration and subverted graphic styles.

The project treats design not as passive

messaging but as active dissemination and
decentralised propagation.
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Portfolio 2025

Forgotten Streets Poem Zines | 2025

A series of zines exploring the ghost tramways
of Leeds through poetic text and visual
strategies, produced for Pages Artist Book Fair.

The project frames transport infrastructure

as cultural atmosphere and collective memory,
using design methods to evoke spectral

urban histories.
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Portfolio 2025

Seafarm Sonnets | 2024

A campaign celebrating community-leo
ocean farming, using poetry, music and print
to explore how graphic design can mediate
ecological narratives through sensory and
cultural channels.

The project draws direct inspiration from For
The Love of the Sea, a Patagonia short film
documenting the regenerative practices of Car
y Mor, a community-owned sea farm in Wales.




Kombu’s Whispering Waters
Dulse’s Dance
Sugar Kelp’s Sway

Laver’s Silent Serenade
Sea Spagbeiti’s Symphony




Dulse’s Dance

Kombu's Whispering Waters
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@samjsenior.gd
samjseniorgd.com

Sam Senior

Beyond Design

Travel has always been important to me. Growing up abroad shaped
the way | see and engage with different cultures.

Nature is a constant in my life. Each week, | find time to explore it,
whether traveling, walking coastal paths, or hiking through woods.

Surfing is a core passion. As vice president of my university surf club,
| chased waves across coastlines, countries, and cultures.

At university, | went to countless gigs, drawn to the architecture of
Leeds’ live music scene and the energy of indie and alternative rock.
Bands like Royel Otis, Good Neighbours, The Kooks, LObjectif, and
Circa Waves defined that time.

| also keep up with fashion lookbooks and brands. Vintage clothing

and streetwear labels like Stussy, Supreme, Patta, and Quiksilver
resonate with my style.
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