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PROPOSAL

Mycelial Futures 

		  Mycelial Futures is a research-driven, speculative design brand which draws inspiration from the 
biomicry of mycelium networks, cares for the wellbeing of young individuals, and urban-community-building.

Project HYPHAE seeks to redefine human networks —moving away from shallow, algorithm-driven engagement 
and toward organic, meaningful, and decentralized connections. 

We address current issues with digital saturation and algorithm-driven platforms and how we interact -- our 
generation is facing an unprecedented level of disconnection. Social media networks, while designed to con-
nect, often amplify isolation, surface-level interaction, and algorithm-based engagement which are disingen-
uous and inauthentic. 

Project Hyphae proposes a radical departure from the attention economy. Instead of optimizing for engagement 
and visibility, we look to nature’s wisdom of communication: the mycelial network. Through in-depth research 
into the structure, behavior, cooperative logic of fungal systems, and current social media networks, this pro-
ject explores what a digital platform could look like if it were guided by mutual benefit, decentralization, and 
shared resource distribution.

This foward-facing intiative advocates a social shift from capitalist systems and brings light to a brighter fu-
ture of the digital age and disconnected generation.

fig. From Dirt to Gold

fig.  Foraging Behaviour

fig.  Intimacies with Intimaciesfig. Wood-rotting fig. Mycelium Network
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PROPOSAL

1. Decentralized + Regenerative 
Systems

People no longer trust centralized governments, 
banks, or media—decentralization is seen as a 
way to reclaim control. 100% of creatives want a 
non-algorithm based social media platform that 
promotes mutual benefit. My brand can position 
itself as a platform for human interconnected-

ness.

3. Collective Resilliance

People crave deep, meaningful connections 
in an increasingly digital and disconnected 
world. 87.5% of creatives crave meaningful 
connections > engagement. 100% of creatives 
are interested in connecting with similar cre-

ative minds.

Why Now?

See appendix for more info on the percentages.

2. Rise of Biophilia

There is a growing interest in using nature’s 
wisdom to design better human systems. There 
is a subculture of ‘mycophiles’ who share 
their enthusiasm for mushrooms (FantasticFungi, 

2019).

fig. hands on computer screen

fig. Glowing with Stars
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PROPOSAL

How might we adapt the mycelium network/
ecosystem to human society to foster mean-
ingful connections?

Proposal
I will create a decentralised social networking platform 
which is inspired by how the mycelium ecosystem shares 
recources and surrounding ecosystems. I want for cre-
atives to have deep connections and foster a greater 

sense of unity and collective responsibility.
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PROPOSAL

Audience Profile:

Etherkind:

Advocates of decentraliza-
tion, open-source collabora-
tion, and regenerative tech-
nology. Mycelium networks 
mirror their vision of peer-to-
peer connection, organic da-

ta-sharing..

Thethers:

Designers, architects, and 
futurists drawn to nature-in-
spired aesthetics and or-
ganic structures. They ap-
preciate beauty, fluidity, 

and deep meaning.

Luminauts:

 ‘Luminous Explorers’ of the 
unseen world and relation-
ships. They are Interested in 
mysticism, indigenous wis-
dom, and interconnected 

consciousness.

fig. Uvyn Etherkind fig. Uvyn Tether fig. Uvyn Luminaut
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PROPOSAL

Audience Map.

Analog

Digital

Want to connect 
more with others

Anti-social

Tethers

Luminauts

Etherkinds

•	 In their 20s to 30s
•	 Lives in a big city.
•	 They have a shared desire for genuine 

human connection
•	 A belief in decentralized, organic sys-

tems
•	 A curiosity about nature, intelligence, 

and unseen networks
•	 An appreciation for minimalist, poetic, 

and meaningful design
•	 Creatives and people interested in crea-

tive field.

fig. Uvyn Etherkind

fig. Uvyn Tether

fig. Uvyn Luminaut



INDEPENDENT PROJECT

University of the Arts London

This is Mycelial Futures’  brand proposal and develop-
ment document for a new social media network, HY-
PHAE. Document by Creative Director, Erika Kanroji. .

ERIKA KANROJI

8

PROPOSAL

Eden Power Corp.

Mycelial Futures has partnered with Eden 
Power Corp, to create the future-facing so-
cial media platform, Hyphae. 

They are known for their sustainable innova-
tion inspired by science fiction & real-world 
solutions (Norsestore, 2025). 

By collaborating with Eden Power Corp, HY-
PHAE can reach creatives who are interested 
in mycelium network and appreciates aes-
thetics from nature.

fig. The Lotus Effectfig.  Mycelium Research 
and Development
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Hyphae comes from the thread-like filaments which make up the 
mycelium of a fungus. These form the interconnected networks 
that help fungi absorb nutrients, communicate, and even support 
surrounding ecosystems.

This represents the connections and networks made on my social 
network, and how each creative individual mutually supports 
eachother to grow.

Hyphae.

PROPOSAL

fig. Hyphae Logo
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Why Mycellium?
1. Dissolving the Boundaries of Self

2. Connection to Human Society

The symbiotic relationships observed in fun-
gi can be reflected in human society. Just as 
fungi assist plants, humans flourish when they 
support one another. Our wellbeing is closely 

linked to our relationships with others. 

As we explore fungi, boundaries between the 
self and environment begin to fade -- leading 
to a deeper understanding of our interconnect-
edness. This can help spark a significant shift 
in how we perceive ourselves and our role in 

the world.

By embracing the philosophy of the Human Mycelium, we can cultivate a stronger 
sense of unity and shared responsibility. This insight can inspire us to collaborate and 

tackle global challenges together, fostering positive change (drOctopus, 2024).

fig. Quiet fig. Dissolving Couple
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PROPOSAL

World Wide Web Wood Wide Web

fig. Becoming a Mushroom
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fig. ALBUM

fig. take me by the hand

fig. choke enough

fig.where is my mind?

fig.fashionova

fig. How to see fairies
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fig. Human Tree

fig. Web of Green

fig. Mycelium fig. Tree Roots

fig. Tree Angel
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PROPOSAL

Colour Palette:

Logo:AppIdentity.

I chose this colour palette from adobe capture, using the image. I changed 

the colors a bit, but kept them muted and 

Hyphae Type

 HYPHAEHYPHAE
Header Type #2 

LoRes 12 OT Regular

Body Type
LoRes 9 OT Regular

Typeface:

fig. Colour Palette
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The opening scenes of the platform.

fig. Opening frames
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PROPOSAL

Entry page after signing up to the network -- explains 
that the community thrives off eachother’s art and re-
sources. Asks user to upload something to be part of the 

community.

Homepage -- where every-
one can see users on the 

platform.

fig. insert frames fig. Homepage frame
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PROPOSAL

Example profile pages which can be personalised with different layouts and 
colours.

fig. Profile Frames
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Enoki Game to connect with people with deep questions and answers.

fig. Enoki frames
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PROPOSAL

Spores Echos is a place on the platform where users can listen to different mu-
sic and see visuals alongside it, for a meditative, inspiring experience. 

fig. Spore Echos frames
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PROPOSAL

fig. Hyphae Poster Mockup
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PROPOSAL

WEB 1.0 WEB 2.0 WEB 3.0

So, what is Web3?

•	 Decentralization: More Open, 
transparent, User-centric

•	 User Control

•	 Static Content
•	 Limited engagement
•	 One-way: Publishers --> users

fig. Web3.0
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PROPOSAL

Patterns from mycelium 
ecosystem

Ideas & discus-
sions branch out 

forming intercon-
nected “growth 

threads.”

Content expands 
like mycelial 

threads rather than 
scrolling timelines.

Can ‘escape’ to 
listen to music 

that is on the plat-
form or creators 

have shared.

Users can share 
resources to 

eachother and 
collaborate on the 

platform. 

No advertise-
ments, influencers,  
big companies con-
trolling algorithms.

Old threads 
naturally ‘decay’ 
unless saved, to 

avoid information 
overload.

Users organical-
ly form “clusters” 
based on shared 

interests.

Content that 
relates to one’s in-
terest or aesthetic 

will be recom-
mended.

Users can cus-
tomise their own 

page (colours, lay-
outs, music, etc.)

Earthy tones, 
soft animations, 
and growth-in-

spired UI elements.

Users can play 
game of Enoki for 

conversation start-
ers and deeper 
connections.

Non-Traditional Interaction 
Model 

Avoiding likes, ads, and algorithmic feeds

Visual & Functional Aesthetic
A platform should feel alive and mirror organic 

growth. Instead of rigid UI, consider:

Experience over Engagement

What will the Network Look like?
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PROPOSAL

HEAR:

TOUCH:

Creating a profile, Messaging 
people / posting on their  co-
coons / playing enoki game. 

SEE:

Angelic visuals (with lots of light).

Can see the whole network of peo-
ple on platform, connected like my-

celium network.

FEEL:

A sense of community, connec-
tion to individuals

Safe in the network, unpres-
sured.

Represented.

Creative expression, sense of 
fun.

Mushroom music.

Hyphae Sounds is a space on the 
platform where users can just lis-
ten to theraputic mushroom music, 
while seeing visuals.

fig. Uvyn pixel
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PROPOSAL

User Journey.
Beginning

•	 Found online on app store, download.
•	 Find out from other creatives, Arts university
•	 In Eden Power Corp Website and stores.
•	 Poster

First Impressions

•	 Intrigue.
•	 Natural elements and calmness.
•	 Impression of natural systems. 
•	 New type of app and social network.
•	 AR Nature Elements.

Full Engagement

•	 Upload their own artwork.
•	 Fully customisable creative profile.
•	 Meet with creatives that share similar aesthetics 

and interests.
•	 Have meaningful interactions online through 

Enoki Game.
•	 Feeling heard, understood, and cared for.
•	 Get inspired, collaborate, share resources with 

others.
•	 Can engage in sound therapy through Hyphae 

sounds.

Final Outcome

•	 Find a non-competitive and supporting  crea-
tive community 

•	 Recommending app to friends and family.
•	 Have a new way of looking at social media.
•	 Inspired by other creatives.
•	 Find collaborators
•	 New creative resources
•	 Potentially meet other user IRL.
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Collaborators.

Image editor:
Eunji Kim

Logos:
Yaschica Jain

Photography Assistant:
Amaya Chahal

Nature Photographer:
Elena Kawasuji

Pixelated Video:
Mimiko Koshi

Poster Design:
Ayako Kanroij
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RESEARCH

02. Research
fig. The role of wood decay fig. Acogito

fig. Snapshot of Mycelium network
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RESEARCH

(Sheldrake, 2020, p.270)

(Sheldrake, 2020, p.216) (Sheldrake, 2020, p.218)

(Sheldrake, 2020, p.215)

Text from Entangled Life.

These highlighted texts from the book, ‘Entangled Life’ by Mer-
lin Sheldrake, show the connections that Fungal hyphae have. 
It highlights how they have a fluid relationships that have no 

beginnning or end, share resources for mutual benefit -- what I 
would like to adapt for Hyphae.
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RESEARCH

What is the Problem with Current Social 
Media Platforms?

1. Monetized Content

Monetizable content --> rewarding user and overload of 
posts that are not meaningful --> motivates viewers to do 
similar and not do  things that are not monetizable --> all 
content becomes similar and inauthentic. 

This becomes NORMAL because every-
one does it. Becoming an influencer 
is desirable because they earn money 
doing social media and everyone can 

see the limelight.

87.5% want meaningful connec-
tion > engagement

62.5% are dissatisfied with cur-
rent social media and feel diconnect-
ed due to social media.

See Appendix for more.

fig. reddit user
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RESEARCH

2. Algorithm
Explore pages and Feeds are led by Algorithms based on 
User behaviour  --> visibility becomes less genuine and 
more about succeeding the algorithm --> personal posts 
get less visibility --> Lost authenticity.

(Andres, 2024)

When asked about if there is anything one would like to see in future social media platforms:

 “(for it) not be based off how much you post and more about the quality, so 
people who aren’t influencers can get their stuff shared worldwide too.” 

- Anonymous
See Appendix for more.

fig. Instagram Algorithm memefig. The Algorithm Really do be like that.
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RESEARCH

Examples: Games/prompts to bring people on the net-
work together and gain more meaningful 

connections and deep conversations.

Enoki card game on app, connecting net-
work of creatives through prompts to do 

with mycelium and human connection..

Purpose-driven cards and 
movement for friends or 
strangers to play, to get 
closer and create mean-
ingful connections -- can 
foster deeper or new con-
nections.

Opera Air is an external 
browser, which is focused 
on mindfullness that en-
courages taking mindful 
breaks  with guided ex-
cercises and different 
frequencies to elevate 
mental states.

Simple and wellness centered UX design.

WE ARE NOT REALLY STRANGERS

OPERA AIR Browser

fig.  we’renotreallystrangers game

fig. Opera Air browser

fig. Opera Air browser
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IDEATION

03. Ideation

fig. Tech x nature
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IDEATION

Mindmap:

Sound Therapy

Mental Health

Communication

Acceptance

Mushroom music

Mycoaudio

Space Available Eden Power Corp

Uses mushroom 
for material

collaboration with 
a sustainable fash-

ion brand

Sustainable fashion

outside spaceshopping

work life vs. person-
al life

Creatives

Community building

Physical space

anti-digiti-
sation

patterns from nature

mycelium network

cocoon --> 
butterfly

sustainable mate-
rial in space

boundaries of self 
become blurred.

space to collaborate, 
workshops, learn from 

others

sense of individualitsm 
and separateness from 
our environment and 

nature dissolves

natural environment

everyone on a 
same level

Social Media

Decentralized/
Web3 Nature-inspired 

Structure
Hollistic therapy

Retreats
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IDEATION

User Engagement.
I am creating an app which involves 
active participation: 

•	 Educating people about the my-
celium network and how we can 
adapt their  from them.

•	 Helping them to connect to other 
like-minded people.

•	 Encouraging them to pursue their 
creativity.

•	 Conversation starters with game 
Enoki Game.
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IDEATION

Telegraphic Images.

Adobe Illustrator

fig.  Human Mycelium

fig.  Mycelium Telegraphic Image
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IDEATION

I outlined the shape on Adobe illus-
trator

Text wrapped onto outlined shape.
(This didn’t work out as I wanted, since the shape of mycelium was too 

complex and difficult to outline)

fig.  Mycelium Telegraphic Image
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IDEATION

Collages on Paper.

Collages help me to be more creative and come up with more ideas since I prefer to wrok physically than digitally.
It is an integral part of my workflow that I often use in my personal work.

fig.  Collages
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IDEATION
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touch and goes to different 
page

image of person 
in platform

works made in 
collaboration

portfolio page of 
creative

Wireframe 0.1.

pixelated roots 
growing

trunk growing full tree with leaves HYPHAE logo

artworks of creative

Can change layout, colours, 
music, design.

Why Roots and Trees?

The homepage will visualise the con-
cept of my social network -- adapt-
ing from mycelium network to human 
connections.

fig. Wireframe 0.1
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Wireframe of App.
Wireframe to show how the app will function :

Log in / sign in page -->.entering community -->  homepage
Creating a profile and how the profile page can be individualised.
Enoki game --> connecting with other user
Spores Echos --> 5 different TouchDesigner videos

Spores Echos Wireframe

fig. Wireframe of App
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Experimentations with Adobe Capture with tangerine stem and 
images from moodboard 

Adobe Capture Experimentations

fig. Adobe Capture
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IDEATION

Experimentating with photography and adobe capture  in the park.

Exploring My Environments.

Adobe Capture 
for material and graphics.

Software used:
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IDEATION

Prototyping

Pixelating images and using dissolve 
opacity.

Mockup

Experimentation.

Software used:
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IDEATION

Makeup.

Hair.

Photoshoot moodboard.

na
tu
ra
l l
oo

k.

Shoot in nature 
(Hampstead Heath) Lo

ok
s 
C
an

di
d.

Slow Shutter Speed.

La
yi
ng

 d
ow

n.

fig. Photoshoot Moodboard
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Photo Edit moodboard.

I shared this moodboard with my collaborator, Eunji to edit my 
images like this.

Why these images?

I wanted the images to show a relation-
ship between technology and nature. So 
I included a lot of pixelated, blurred, and 
computer-vision images.

fig. Photo Edit Moodboard
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04. Prototyping
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Creating the Logo.

fig. Logo moodboard

fig. Hyphae Logos
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Photography of nature taken by my collaborator, Elena Kawasuji

Nature images edited by Eunji Kim

Nature Images.
fig. Elena Photography

fig. Nature Edits
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An etherkind:
 young tech user who wants a decentralised 
network. 

Styling 1.

fig. Styling 1
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A luminaut:
 interested in the unknown world and relationships. 
* Also a nature darling.

Styling 2.

fig. Styling 2
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A tether:
appreciates fluidity, organic structures, and 
art inspired by nature.

Styling 3.

fig. Styling 3
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Makeup.

We went to the location with light makeup and light blue, shim-

mery eyeshadow and some lipstick.

Once we were at the location and finished the first set of pic-

tures, we applied flowers on her face with lash glue.

1. 2.

Amaya helping to apply flowers found in 
Hampstead with lash glue, on Eubene’s 

face.

Erika experimenting with different 
makeup at home.
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Behind the Scenes 
from Photoshoot.

Erika directing Amaya on how 
to take the photos.

Amaya shooting Eubene  for 
final outfit.

Amaya taking photos of Eubene on tree branch.
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Tagged images I liked red to share with my collaborators
fig. Tagged images
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Selected Images.
Creative Director

Photographer

Model

Erika Kanroji

Amaya Chahal 
Erika Kanroji

Eubene Han

 I looked through all the images and shared the best images to my collaborator to 
edit via google drive.

fig. Elena Photography

fig. Selected Images
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Edited on photoshop, so that Eubene is glowing, 
to give angelic vibes.

Edited by Eunji.

Edited image on lightroom.

Edited by Eunji.

Edited image on lightroom.

Edited by Eunji.

Edited image on lightroom.

Edited by Eunji.

Edited Images
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Using different windows on preview and 
screenshotted the image on my laptop.

Edited by Erika.

Edited on lightroom by Eunji.

I gave Eunji feedback to use photoshop 
more than lightroom, and to pixelate 
Eubene in the images.

Edited by Eunji.

Squares on image, inspired by computer 
vision.

The first image is an example I made for Eu-
nji to edit the second one. She blurred the 
face on the second one.
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Gave feedback to Eunji that I thought the 
stars looked too childish so to remove 
them.

I asked Eunji to create a artboard for 
Spores Sounds, using the typographic 
image of the music note.

I really liked this outcome that Eunji 
made, creating typographic image of a 
tree and squares, blurring parts of the 
image.
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HYPHAE

HYPHAEHYPHAE

HYPHAE

hyphae

hyphaehyphae

HYPHAE

HYPHAE

HYPHAE

hyphaehyphae

Fonts for Hyphae.

These fonts were 
found on SUVA Type 
Founary.
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HYPHAE

HYPHAE

HYPHAE
I found this website called HYPHA, which grows any 
text like mycelium. 
I experimented with different mutation levels.

Layering fonts with HYPHA font.

fig. Hypha
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HYPHAE LOGOTYPES

MYCELIAL FUTURES BRAND LOGOTYPES

These are logotypes that my collaborator, Yaschica 
made with the moodboard and brief that I gave her 
(Can be seen in production page.)
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Procreate

Software used:

Adobe Illustrator

Spore EchoesEnoki GameIndividual Profile

App buttons

Homepage

back button

submit button

next  button

Why these icons?

I was inspired by organic shapes and 
symmetry of mycelium. I wanted to cre-
ate my icons to create UX design that is 
personal to my social networking app. 

I drew them using Procreate, then my 
collaborator created more developed 
ones.
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images taken on Canon

Spore Echos.

Adobe XD

Adobe PhotoshopAdobe Illustrator

photoshopped without face.

Software used:

Touch Designer

Using touchdesigner, I experimented with a circle to create 

movements for the Sound.

With Adobe Illustrator, I created a typographic image in 

the shape of a music note.
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Recieved many different trials from Mimiko for the moving image.

Converting Files.Moving Images from Mimi

Converted files from Mimi and TouchDesigner on Adobe Media Encoder to 

be compatible for Adobe XD.

fig. google drive files

fig. media encoder
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Prototype 01.

Users can listen and adjust or change 
sounds to their liking.

Users can play Enoki game for 
prompts, to get to know eachother in 

their community.
Homepage

Adobe XD

Software used:
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Prototype 02.

Adobe XD

Adobe Photoshop

Created a larger workspace with 
different iterations of each page.

Software used:

fig. artboard 2
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Showing the network connections in Hyphae through nature.

Adobe Photoshop

Figma

Software used:
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Enoki Game Prompts

I used ChatGPT to come up with different prompts for the game, that relate to mycelium 

and creating deep connections.
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Spore Echos.



INDEPENDENT PROJECT

University of the Arts London

This is Mycelial Futures’  brand proposal and develop-
ment document for a new social media network, HY-
PHAE. Document by Creative Director, Erika Kanroji. .

ERIKA KANROJI

69

PROTOTYPING

Adobe XD

TouchDesigner

Created a flow for my app, put videos from touch designer and 
videos/images/logos from collaborators.

Software used:

Prototype 03.

fig. artboard 3
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Log in page Prototype 0.2

I inserted Mimiko’s video, which plays automatically, and Yaschica’s logo.

I inserted images that Eunji edited..

Log in page Prototype 0.3



INDEPENDENT PROJECT

University of the Arts London

This is Mycelial Futures’  brand proposal and develop-
ment document for a new social media network, HY-
PHAE. Document by Creative Director, Erika Kanroji. .

ERIKA KANROJI

71

PROTOTYPING

Enoki Game Prototype 0.2

Enoki Game Prototype 0.3
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Create a Profile.

I wanted to create a profile page 
which has a fully customizable 
layout for images, backgrounds, 
and texts. I created a profile page 
for myself as a prototype of how 
a user would create their own 
profile page.
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Profile Pages.

Eubene wanted a very simple, minimalis-
tic profile page, so we created her a very 
simplistic page together.

Izumi wanted either full page filling for 
both vertical and horizontal photos with 
a long bio, so put the words throughout 
her profile page.

Banna wanted a black background and 
have her images organised in a random 
order, but clean. 

1. uvyneu 3. queendelulu2. xo4nqlxo

I worked with each of 
the users, to create a 
personalised profile 
page.
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Posters.

Ayako made 6 posters with 
mockups for Hyphae which 
would advertise the social 
media platform.

fig. Hyphae Posters
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05. Production
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Wk 9
(17-23)

Wk 10
(24-30)

Wk 11
(31-6)

Wk 12
(7-13)

MON TUES WED THURS FRI SAT/SUN

find collaborators - Work on more pro-
totyping

- contact my col-
laborators

- Work on more 
prototyping (Look-
ing at decentral-
ized networks and 
what is wrong with 
current social net-
works)

- Work more on a 
clear prototype 
for the actual app 
design so that my 
collaborators know 
what I need for final 
outcome.

Work more on the 
decentralised net-
works and how to 
create a network 
which is natural. 
How does it work?

First styling and  
photoshoot with 
Uvyn.

Recieve 1st proto-
type from Mimi

Fix my audience 
and Proposal

Away.

Yaschica starts 
working on my logo 
design

-　Meet with Eunji - work on logos 
with Yaschica

- Make　drawings 
for Mimi

- Scan images at LCF 
library.

- Work on indesign 
layout and proto-
type

Receive photo-
graphs from Elena

- Call Mimi 
abt graphics 

- Call with Mimi at 
3-4pm 

- Send Eunji photo-
graphs

- Send Eunji pho-
tographs

- Eunji starts 
editing.

- Amaya coming 
and shooting.

Call Ayako about 
poster design.

- Eunji first editing 
of images are done. 
-- give feedback.

- Create inspiration 
board for logos.

- Create icons for 
app.

- work on prototyp-
ing the app.
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Wk 13

Wk 14

Wk 15

MON TUES WED THURS FRI SAT/SUN

SUBMISSION

Put images into my 
prototype.

Start working on my 
final outcome.

Work on critical 
reflections.

Start working on 
critical reflections.

Have a finalized final 
outcome.

Work on annotations 
and references.

Poster design is 
done.

Edit my prototype.

Film final video  
walkthrough 
for my proto-
type.

Class

Photogammetry 
technical workshop
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Why was it Important?

It helped myself to manage my 
own files and all my collabora-
tor’s work flow, as it easily puts 
everything in one place.

It also doesn’t take up space on 
your laptop, so it was a good way 
to work.

Managing Files.

I shared a google drive file and organised images for my collaborators to use.

Communicated with my collaborators through whatsapp and videocalls.
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Briefing Collaborators.
Why was it Important?

The brief organised the content 
that I had put on google drive or 
shared with them via messaging 
or email. It includes all the con-
tent that is eally important and 
what their important tasks are.

I also put deadline dates so that 
they could actually remember 
them and be more organised.

Brief for LOGO to Yaschica
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Brief for Photo Editing to Eunji
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Brief for Poster to Ayako
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Brief for Graphic Design to Mimiko
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06. Appendix
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Header Type #1

Pinyon Script Regular
Header Type #2 

LoRes 12 OT Regular

Body Type
LoRes 9 OT Regular

Caption Type 
Acumin Variable Concept

Typeface for Proposal Document.
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Initiatives:

1.	 Using sustainable materials like mushroom leather and 
wine-based dyes.

2.	 Engages in reforestation, permaculture, & waste manage-
ment. 

3.	 Prioritizing renewable energy and low-emission transpor-
tation for shipping

4.	 Encouraging their community to embrace conscious living.
(Norsestore, 2025)

A Montreal-based fashion brand which 
merges ecology and fashion with a 
foward-thinking approach. They use sus-
tainable innovation inspired by science 
fiction & real-world solutions. 

Eden Power Corp.
fig. Eden Instagram

fig. Mushroom Hat
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First Interview.

These answers were not used 
for my final outcome as they 
were focused on a Physical 
Safe Space and the project 
shifted to creating a social 
media network.
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Sent out on Instagram Stories and Instagram Group Chat for CDFF (Asked Creatives to answer.)

Google Form Survey.

75% want app design for well-
being

87.5% want meaningful con-
nection > engagement

62.5% dissatisfied with current 
social media and feel disconnect-
ed due to social media

100% interested in connecting 
with similar creative minds and a 
non-algorithm based, mutual ben-
efit platform.
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Wants artistic control of profile and creativity. Authentic-
ity, don’t want inflluencers. No ADs. No big tech companies 
controlling algorithm. 

Most creatives use instagram (Might be bias because I 
put this form on instagram.)

Not genuine and authentic. Social pressure from social 
media. Lack of natural conversation starters.
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62.5%

62.5%

37.5%

37.5%

25%

12.5%

62.5%

37.5%

1.	 Mutual Benefit from others on the platform

2.	 No Algorithm

3.	 Organic formations of groups based on shared 
interest

What do they want in a Future-fac-
ing Social Media Platform?
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This project explored how the natural intelligence of the mycelium network could inspire a design in-
tervention that supports mental health and wellbeing. From the beginning, I was interested in creating a 
space that feels safe and nurturing—one that mirrors the interconnected, supportive nature of mycelium 
in forests. The aim was to connect this biological metaphor with the emotional and psychological needs 
of people, especially in moments when they might feel isolated or overwhelmed.

To develop my concept, I started with mind mapping, which helped me unpack and visually connect ideas 
around nature, mental health, space, and safety. I used Figma early in the process to organise these ide-
as in a way that was both structured and creative. I also created a detailed time plan, which broke down 
my tasks week by week and helped me stay on track in the initial stages.

However, through conversations with my tutor, I came to realise that my initial idea—designing a phys-
ical or conceptual “safe space” inspired by mycelium—was difficult to pitch in a concrete way. It chal-
lenged me to think more critically about how ideas are communicated and justified, especially when 
they are abstract or emotionally driven. This feedback pushed me to reconsider the direction of my pro-
ject and reflect more deeply on the intention behind the space I was trying to create.

One of the most valuable aspects of the project was the opportunity to work with collaborators. I found 
that directing people, organising meetings, and clearly briefing them on what was needed gave me con-
fidence in my own skills. It also gave me the confidence in my ability to lead a small team, and showed me 
the importance of clear communication in getting a project to move forward efficiently. It also taught me 
the value of flexibility and trust in the collaborative process.

Critical Reflection.
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That said, the second half of the project was challenging. I found myself burning out and struggling to 
maintain the same level of energy and motivation I had at the start. Looking back, I think I underestimat-
ed the toll the project would take on my mental wellbeing—especially given the emotionally resonant 
theme. I pushed myself hard, and as a result, found it difficult to complete the final stages with the same 
clarity and enthusiasm. This has highlighted the need for me to pace myself better and develop a more 
sustainable work-life balance in future projects.

In terms of outcome, I believe what I created was the best I could do in the timeframe I had. The visual 
design of the platform effectively communicated how nature could be integrated into a digital interface. 
However, if I had more time, I would have liked to explore how the interface could more deeply support 
connection between users, as well as collaborate with an app developer to produce a functional proto-
type.

I also recognise that while the visual connection to nature is strong, the functional link to the mycelium 
network is weaker. Aside from the inclusion of the Enoki game—which introduces a playful element of 
connection—it’s less clear how the app fosters a sense of unity or collective responsibility, which was 
one of my key inspirations. Strengthening this conceptual link would be a priority if I were to continue 
developing the project.

Despite these challenges, I’ve come away from this experience with a stronger sense of my own 
strengths and limitations. Professionally, I’ve gained practical skills in project planning, using design 
tools, and leading a team. Personally, I’ve learned that creative work—especially work that touches 
on themes like mental health—requires a careful balance of emotional investment and self-care. In the 
future, I hope to bring these insights with me, continuing to explore meaningful ideas while also taking 
care of my own wellbeing in the process.
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